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Self- supported VERTICAL installation 


of Brodie BiRotor Meters es i 
SWIVELS with loading arm 





FULL DIRECT READING 


VISIBILITY FROM 
ANY LOADING POSITION 








What could be simpler than to install Brodie BiRotor Meters 
in-the-line, vertically or horizontally 


Double case construction avoids stresses or strains on meas- 
uring chamber 


Rigid all-welded steel housing permits meter to be supported 
in and by the line, with no further mounting required 


Meter can be quickly and readily inspected, serviced or 
cleaned without removal from line or disturbing existing 
line connections 
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DIE Bik” METERS 


RALPH N. BRODIE COMPANY - San Leandro, California, U.S.A. 


MT. VERNON, W. Y. FOREST PARK, ILL. DALLAS 2, TEXAS SEATTLE 9, WASH. LOS ANGELES 22, CALIF. 
550 So. Columbus Ave. 1227 Circle Ave. 167 Parkhouse St. 271 9th Ave. N. 5401 E. Sheila Street 
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News of a new product 


Ethyl Diesel Ignition Improver 


now permits refiners to store 
heating oil and diesel fuel 
in the same tank 


By simply blending the required quantity of this 
Ethyl additive with heating oil, you can increase 
the cetane number to the desired diesel-fuel quality. 
Your local Ethyl representative will be glad to give 


you full information. 


Ethyl Corporation 


NEW YORK 17, NEW YORK 


ATLANTA, BATON ROUG 
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349-T TRIPLE INLET 


FOR CONNECTING TWO OR THREE 
STORAGE TANKS TO ONE PUMP 


++ + + @ great new advancement in check 
valves, OPW-engineered for original multiple 
tank syphon installations where the need for 
greater tankage may be required as a future 
possibility. Eliminates costly excavation of 
existing pump suction line when additional 
tankage is installed, and unnecessary piping 
usually required in multiple installations us- 
ing other types of conventional valves. 
Illustration shows a three-tank syphon sys- 
tem. Note the simplified installation of the 
two side tanks achieved with the 349-T Triple 
Inlet Check Valve. Pump suction line and 
extractor assembly to the surface need never 
be disturbed, 

Size: 114” x 2” 

Write for Bulletin NP-1 which provides 
helpful data for a comprehensive application 
of the 349-T when remodeling existing stor- 
age facilities or laying out new installations. 
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OPW CORPOFT Vi 


, 2735 Colerain Ave. 
(WRITE FOR BULLETIN NP-1-N) . Cincinnati 25, Ohio 
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from Flying 
Red Horse Research... 





~| Mobiloil Special in effect adds 
The Only Gasoline octanes to gasoline! Best lubricant 
Double Powered with for any car—new or old—in ex- 
treme heat or sub-zero cold. Adds 


Mobil Power years to engine life! 
Compound — 


most powerful combination 
of chemical additives ever 
put into any gasoline to Mobilgas Special boosts engine power 
correct engine troubles... up to 25%! Laboratory controlled tests in 
passenger car engines showed increases in 
T Oo t engine power output up to 25% when 
—— . . 
op crane using New Mobilgas speciAL as compared 


for greatest knock-free to conventional premium gas. 


power —result of the world’s Mobiloil Special—boosts gas mileage up 
most advanced refining to 23%! In identical road tests, using fleets 
developments! of vehicles, New Mobiloil Special reduced 
gasoline consumption—increased miles per 
gallon up to 23% —over results obtained 
with conventional high-quality SAE 20 
motor oil. 








Here’s the perfect pair to power and pro- 
tect today’s modern cars... 


This mighty pair is the best yet from Fly- 
ing Red Horse research— your promise of 
still better products when car engine de- 
sign demands them! 








SOCONY-VACUUM> SOCONY-VACUUM OIL COMPANY, INC. 


and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 


NOW YORK 4, N. ¥ 24 Broadway « CHICAGO 5. ILIANOI8-—59 FE Buren 8 * BALTIMORE 18 MARYLAND-—-1914 North Charles St. «© MILWAUKEE 1 

WISCONBIN--007 South First St. « KANSAS CITY 15, MISSOURI-025 Grand Ave. « DETROIT 82, MICHIG AN 103 West Grand Bivd. « ST. LOUIS & MISSOURI 

4140 Lindell Bivd. «© DALLAS 1, TEXAS—Magnolia Petroleum Co, Magnolia Buliding « LOS ANGEL iE Ss | Al General Petroleum Corp 61 8. Flower &t 
Bocony-Vacuum maintains many other onvenientiy located service fice u me and fast ooperatior 
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- Publisher's Page 


( NE of our most prized Christmas gifts is the vote of 

confidence from the Pennsylvania Petroleum Assn. The 
gift came in the form of a resolution passed by the board 
of directors, It reads 

“BE IT RESOLVED that the publishers of NATIONAL P1 
rTROLEUM News be heartily commended for the general ap 
pearance and contents of the magazine as a monthly publica 
tion, particularly the emphasis on activities of jobbers and 
distributors and their trade associations.’ 


Acceptance of the monthly NPN is even better than we ex- 
pected. And we expected that it would be almost completely 
favorable. Before the changeover from weekly to monthly, 
some readers said they would reserve judgment. Typical of 
the reaction of jobbers who decided to wait and see is that 
of Ted O. Groebl, Big Spring, Texas jobber. In a letter to 
Midwest Editor Len Castle, Groebl wrote that he had with 
held comment after the first issue because he questioned 
“whether you could continue to hold the jobbers’ attention 
with a monthly issue as compared to a weekly 

Groeb| continued, “I have just finished reading your De 
cember, 1954, issue and I can honestly say that this is far 
and above the best publication | have ever seen for the oil 
jobber. In other words, Len, you were exactly right when 
you said that you had better data coming and ‘we ain't seen 
nothing yet.’ | know from your statement that we can expect 
even more improvement, but just how this will be accomplish- 
ed I can’t comprehend because it looks as if nothing has 
been left undone now.” 

Groebl increased his company’s subscriptions by two so 
that each of his key personnel would have a copy 

“We feel if they did not have a copy for their own use, 


they would be missing something,” he commented 
x 


Let me call your attention to a report that | think will be 
of keen interest to all marketers right up to marketing vice 
presidents. It's about the status of light repair service at sta 
tions, starting on page 51 

Ihe material was gathered by our correspondents from 
coast to coast 

Another article of interest to marketers—especially opera 
tional men Ss our progress report on the controversy over 
use of aluminum tanks for hauling product. That information 


too, was gathered by our field men. It begins on page 113 


Harry Wappert, Publisher 
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trom | Fump Space 


DOUBLE YOUR SALES OUTLETS! 


@ Twice as many cars can be serviced at your islands with the Wayne Duo Pumps. 
Require same space as one pump. Economically installed—only one set of piping 
(DUO-1), one set of conduits. Pump gallonage can be boosted as much as 100% 


with maintenance costs cut in half. Wayne Duo Pumps serve one or two brands. 


Double your outlets in half the space. Wayne Duo Pumps are up to 14” narrower 
—require only 2314” x 1734”. Step up service at your islands without costly changes. 
Write for full details on Wayne Duo Pumps. 

THE WAYNE PUMP COMPANY «@ SALISBURY, MD. © TORONTO, CANADA 


Pe 1a + 


WAYNE DUO-1—Dispenses one brand 
through two outlets, each with retriever 
hose. Single suction line, pumping unit, 
motor and air separator. Dual meters, 





computers, interlocks, flow indicators, 
dials. Valves positively control flow through 
each outlet. Delivery: Up to 16 gpm with 


34” hose and nozzle open; may be equipped | r, : — ee 
with 1” hose and nozzle for 18 to 20 gpm; 5 a: {rouse | pram | 
up to 12 gpm with both nozzles open. —— 


TOTAL SALE 


WAYNE DUO-2—Dispenses two brands 
through two outlets, each with retriever 
hose. Two complete and separate pump- 
ing systems. Delivery: Up to 15 gpm at 


’ 


each nozzle. 








Polygonal Flange 


Tri-Sure’ Coated 


7 
—another development in the 
a & 
Tri-Sure program to help shippers 
s * Continuous Lining 
solve their container problems Gaskets seal off contact surfaces of flange and 


drumstock, maintaining the protection of a con- 
tinuous lining. 


Drumstock is bent to form a collar so that neck Flange inserted in drumstock. Polygonal shape _‘Tri-Sure Polygonal Closure—designed for prod- 
of flange can be keyed to container when in- locks flange securely. ucts that require additional protection. Polygon- 
serted, al Flange is completely enclosed in polyethy- 

lene, and used with Tri-Sure Polyethylene Plug. 


f your product requires protection from contact with metal, it can be 

shipped with perfect security in lined containers that are equipped with 
the new Tri-Sure coated Polygonal Flanges, and coated or plastic plugs. 
This new Tri-Sure Flange, designed especially for lined containers, com- 
pletely shields the contents of the drum from the metal of the fitting, so 
that the protection of the lined container is complete. At the same time it 
maintains all of the exclusive features of Tri-Sure Closures which safe- 
guard the contents from leakage, tampering and contamination, 


Spraying coating on Tri-Sure Plugs in the Tri- The Tri-Sure Polygonal Flange can be used in your full line of containers— 
Sure factory. Tite TetSuve festery ssoting—te coated, lithographed or standard—without requiring any new tools in your 
your exact specifications—is your assurance of ae : , ; c ‘ 
obtaining coated fittings that give you maxi- filling line. It can be supplied zinc-plated, tin-plated or unplated—single- 
mum protection. coated or double-coated; or with a polyethylene overlay. It is also available 
in aluminum. 
ays acif ie 
qlw spec! y When ordering coated flanges and plugs, take advantage of our extensive 
experience in the development of coated fittings by specifying Tri-Sure 
factory coated, The fittings will be coated to your exact specifications with 
TT; perfect uniformity and thorough coverage of the threads. 
The Tri-Sure Closure using the Polygonal Flange, with or without 
overlay, and plastic or metal plug has I. C. C. approval. 


*The “Tri-Sure” Trademark is a mark of reliability backed by over 30 years serving indus- 
try. It tells your customers that genuine Tri-Sure Flanges (inserted with genuine Tri-Sure 


dies), Plugs and Seals have b sed. Tri-S Flanges fo ated contai nd Tri- 
CLOSURES Dare dlestle pom ane the ‘cublect of U.S. a ‘anes Potente. oat Potsnts Pending. 
AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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Gas Turbine Speedup?—Automotive gas turbines may 
be on the highways sooner than anticipated. Ford’s accel- 
erated efforts in the field, plus other facts, have top man- 
agement of one major predicting gas turbines will be with 
us in five years. 


Tires Roll Upward—From the Midwest comes the pre- 
diction that a major oil company will sell 8% more passen- 
ger car replacement tires this year than in 1954, The 
major’s TBA department underscores the trend toward con- 
version to tubeless tires that has many motorists trading off 
conventional tires sooner than usual. More company deal- 
ers are taking on TBA to supplement profits in the face of 
sharper gasoline competition. In laying 1955 plans, the 
company has qualms over the possibility of its dealers 
overstocking on conventional tires—and having to unload 
during fall and winter at distress prices. 


Union Wage Woes—An executive of a Midwest major 
thinks the Oil Workers International Union drive for a 5% 
wage hike is washed up. Sinclair turned a cold shoulder and 
some OWIU locals are signing contracts at the present wage 
rate. The oil executive feels the companies can afford to be 
tough because they are in a position to stand a strike and 
OWIU knows it. But 1955 may bring some kind of general 
raise, he says—probably 5¢ an hour for both wages and 
fringe benefits. 


Car Market Boom—This may be a much bigger year 
than original predictions show for the new car market— 
which would mean a boost for oil product demand. Early 
reports show 1955 models are selling much faster than the 
forecasts of 5.3 to 5.6 million for the entire year would 
indicate. By mid-December, 1 million new cars had rolled 
off the assembly lines, though some 1955 models didn’t 
hit the market until November. 


Money or Moxie?—How to get people in the field to 
take chances on likely dealer prospects who lack the cash 
to start in business is a headache for two West Coast majors. 
Conservative field managers invariably pick well-heeled 
prospects over better-qualified men who are short of cash. 
This despite financing plans and encouragement, and 
despite high dealer turnover rates. In the east, a $200,000 
revolving fund set up by a major oil company to finance 
dealer prospects reportedly has gone untouched. 
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Farm Forecast—Stability will characterize the farm mar- 
ket this year, with oil product prices expected to hold at 
about 1954 levels and oil demand expected to climb 2%. 
Industry sources look for stronger markets along the Great 
Lakes Pipe Line by late spring when current surpluses are 
absorbed. But, they point out, refinery runs must be kept 
in line with demand if last year’s distress markets are to be 
avoided. Federal Reserve Bank of Chicago says the finan- 
cial position of Midwest farmers will continue strong, 
though net farm income will dip slightly from last year. 


Texans Go Major—Price wars, Texas-style, are thinning 
the private brand ranks as security-conscious service station 
operators switch to major suppliers. Hard put to write off 
their individual losses, the private-brand dealers are at- 
tracted by the general major policy of granting a margin of 
at least 4¢ gal. during price battles. 


Truck Lease Holiday—lInterstate Commerce Commission 
probably will approve a recommendation by one of its 
hearing examiners to put off proposed truck leasing rules 
for two years. And there is a good chance that tank truck 
and other specialized carriers would be exempt from any 
new leasing regulations. The rules would concern length 
of leases (including the trip-leasing ban) and methods of 
compensation. 


Lube Oil Lowdown—Expansion of sales staffs and more 
sales push are expected to be big items in the coming 
months for marketers specializing in lubricating oils. A 
national lube oil marketer contends that the motoring 
public has grown deaf to the old argument that a motor oil 
made by a “specialist” company is better than one made by 
a company also selling gasoline. Right now, he says, lube 
oil sales efforts are weak-——and they must be revitalized if 
the specialists want to hold their share of the market. 


State of the Unions — Labor leaders eventually will 
wrap up the Texas retail package, including service station 
employes, says Gordon Griffin, secretary of the Texas Serv- 
ice Station Assn. He notes that both CIO and AFL have 
vowed to continue their campaigns, “and with them pouring 
in more and more money and men, we don’t stand a 
chance.” Texas retailers have withstood a number of minor 
organizing attempts in the past. 


For more Ahead of the News 
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Truckers’ Dilemma—lInterstate Commerce Commission 
finally may rule on whether intrastate truck hauls of out- 
of-state oil products from pipe line terminals are interstate 
or intrastate, ICC’s recent decision to postpone indefinitely 
an examiner's ruling involving Refiners Transport & Termi- 
nal Corp. in Detroit may be the tip-off, In this test case, the 
examiner denied ICC authorization on grounds that the 
truck operation was intrastate—that products “came to 
rest” in terminal storage before moving by truck to various 
customers at future times. But other decisions have gone 
the other way on similar facts, so truckers want the issue 
settled. 


Sioux on the Move—Enlargement of its two refineries 
at Newcastle, Wyo., and construction of a 55-mile products 
pipe line to Rapid City, S.D., are in Sioux Oil Co.’s plans 
for this year. The refineries will be upped from a total 
capacity of 4,000 b/d to 5,000 b/d when the $4 million 
project is finished. The products line—capacity undecided 
so far—will serve Sioux’s “regular channels” in the Black 
Hills area, western South Dakota and Ellsworth Air Force 
Base, Rapid City. 


Another Union Merger?—The new Oil Workers Inter- 
naional Union-United Gas, Coke and Chemical Workers 
(CIO) alliance may take on a third member. Meetings have 
been held with International Chemical Workers Union 
(AFL), and the push is on to draw that union’s 75,000 
members into the merged group. The proposal reportedly 
has the blessing of top officials in both the CIO and AFL. 


Socony Maintains Spending—Capita!l expenditures by 
Socony-Vacuum Oil Co. in the Western Hemisphere this 
year will at least equal last year’s all-time high of $265 
million. About the same amount as in 1954 (about half 
the total) will go for U.S. production, but the refining budg- 
et will be cut. Most of the bill for the new Ferndale, Wash., 
refinery was met last year. 


New Drive on Coal—An Eastern fuel oi) jobber is 
rounding up facts for a renewed attack against coal in his 
area. He'll campaign by letter to switch institutions, hotels 
and larger industries to heavy fuel oils. 


Jet Fuel ‘First’—Socony-Vacuum jet fue) will power the 
first turboprop airliners to go into commercial service in 
the U.S. Socony has contracted to supply more than 2.5 mil- 
lion gal. of JP-4 in 1955 and more than 3 million gal. in 
each of the next two years. First of the British Viscount 
aircraft will go on the New York-Montreal route this 
month. Shell Oil earlier announced a contract to supply 
new Capital Airlines turboprops, with service set for March. 


10 






Fertilizer Catching On—lIt looks like a big season com- 
ing up for liquid fertilizer. Oil jobbers all over the country 
are preparing to join the few companies who pioneered 
the summer sideline last year. One large fuel oil distributor, 
B. W. Smith of Range Oil Supply Co., Minneapolis, will 
manufacture a liquid concentrate for spraying on lawns 
and gardens this season. Smith, who operates 22 anhydrous 
ammonia bulk plants in Minnesota, started experiments 
with liquid sprays last year. He is building a manufac- 
turing plant and plans to be ready for distribution in late 
spring—primarily to oil jobbers. 






Octane ‘Numbers Game’—Steadily climbing octane rat- 
ings of premium motor fuels are expected to reach an 
average of 98 by 1960, with regular-grade following at 92. 
The Midwest-East Coast-Gulf Coast octane spread is ex- 
pected to disappear in the next few years. Even now, the 
movement of increasing amounts of high-octane product 
from Gulf Coast to Midwest is forcing Midwest marketers 
to handle higher octanes—about 87 for regular and 95 
for premium—in order to stay competitive. If the average 
compression ratio on new-model cars hits 9:1 in 1960, as 
the experts predict, premium sales that year probably 
will account for 40% of service station gasoline sales. 
The premium share was about 32% in 1954. 


What Road-Moving Means—vU. S. Bureau of Public 
Roads is almost finished with its survey of problems that 
would result from relocation of arterial highways. Chances 
that the findings will have any affect on oil marketers are 
slim. The big question is whether the government should 
bear part of the cost of relocating “utilities.” But reports 
are that interpretation of “utilities” is so narrow that the 
survey will have no direct bearing on what to do about 
thousands of service stations that would be isolated from 
the main traffic stream by road relocation. 


Commercial Account Stand—lLoss of business has 
forced a major oil company to stop trying to hold gasoline 
prices to commercial accounts above the level of prices 
to jobbers. Company officials say the only result of the 
hold-the-line policy was a steady switch of commercial 
accounts to other companies willing to andercut jobber 
prices. 
* 


Pill for Price-Cutters—If any gasoline dealer in Fresno, 
Calif., tries to start a price war, his competitors in that 
price-cutting hot-spot will be ready with a countermove. 
An accountant who handles the books of more than 100 
stations in the Fresno chapter of California Gasoline Re- 
tailers Assn., is prepared to come up with a selling-cost 
survey within hours after a price war breaks out. The 
dealers figure that with this they could get a court in- 
junction against a price-cutter, using as a precedent the 
recent court decision against below-cost selling in San 
Diego. ® 
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Gasoline 11.36 

Kerosine 10.71 

Distillate 9.22 

Residual 4,18 
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products 8.85 
Lube oil 16.46 
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Jan.* Dec. 
MONTHLY PETROLEUM STATISTICS 1955 1954 

Primary stocks (Last Day) 

Finished and unfinished gasoline (thous. bbl.) 160,956 157,228 

Distillate fuel oil (thous. bb!.) 105,132 109,631 

Kerosine (thous. bbl.) 28,465 29,281 

Residual fuel oil (thous. bbi.) $2,065 51,361 

Crude oil—B. of M. (thous. bbl.) 259,460 262,043 
Refinery Activity 

Crude runs to stills (thous. bbl. daily) 389 7,203 

Foreign crude included (thous. bbl. daily) 795 674 

% of refinery capacity operated 88.3 86.2 
Refinery Output 

Gasoline (thous. bbl. daily) 3,628 3,536 

Kerosine (thous. bbl. daily) 406 376 

Distillate fuel oil (thous. bbl. daily) 1,778 1,651 

Residual fuel oil (thous. bbl. daily) 1,268 1,138 
Crude Supply 

U. S. crude oil production (thous, bbl. daily) 6,574 6,357 

Crude oil imports (thous. bbl. daily) 612 624 


*Through Jan. 7. 
Source of Data:' API Weekly Reports, except Jan. 1954, 
Bureau of Mines. 


MONTHLY MARKET TRENDS Latest Month — Previous Month 
Petroleum products in secondary storage (thous. bbl.) 50,925 ( Nov.) 53,933 
Exports of crude and refined products (thous. bbl.) 11,579 (Oct.) 9,125 
Average station gasoline price, ex tax (¢ per gal.) 21.26(Jan.) 21.26 

**Gasoline consumption (million gal.) 4,246 (Oct.) 4,319 
Service station permits (number) 604 (June) 513 
Passenger cars—domestic shipments (thous.) 478 (Nov.) 215 
Trucks and buses—domestic shipments (thous.) 73 (Nov.) 49 
Automotive replacement tire shipments (thous.) 3,559 (Nov.) 4,251 
Replacement battery shipments (thous.) 2,670 (Oct.) 2,728 
Oil burner shipments (thous.) 103 (Sept.) 91 


** Excludes Oklahoma. 
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PRICE AVERAGES* 
Refinery /Terminal 


(¢ per gal.) 
Jan.** Dec. Jan. 










1954 1954 

11.30 12.10 

10.58 10.37 
9.07 9.03 
4.08 4,24 


8.76 9.20 
16.46 17.14 


2.81 2.82 


RESIOUAL mgt army 


Me ee 
th ae a 





Jan. 
1954 


171,704 
81,044 
22,013 
47,474 

270,811 


6,947 
616 
86.5 


3,354 

390 
1,467 
1,271 


6,240 
617 






Year Ago 


54,481 
11,665 
21.97 
4,221 
482 
371 

65 
2,728 
2,825 
101 















The restraint in their opera- 
tions that individual refiners 
racticed through most of 1954, 
ught their major product 
stocks (gasoline, kerosine, distil- 
late rae residual fuels) at the 
fa to a total of 347,501,- 


This was almost identical with the 
U. S. total for Dec, 31, 1953, of 
347,667,000 bbl. In the early summer, 
1954 inventories had been over 30,- 
000,000 bbl, larger than at the same 
period in 1953. 

However, during December, spur- 
red by a stronger market for motor 
fuel and heating oils than had been 
anticipated, refiners charged 7,203,000 
b/d average of crude oil to their stills, 
the highest rate of throughput on 
record. This was 270,000 bbl. (almost 
4%) above average crude runs for the 
first 11 months of 1954, Crude runs 
in early January were even higher. 
The result was high output, including 
gasoline, the product that is most sen- 
sitive to increase in refinery produc- 
tion at this time of year. 

The question the refining industry 
now faces is whether its operations 
will be continued at a rate that will 
again bring a topheavy buildup in 
gasoline inventories through the late 
winter, and threaten the present rela- 
tive market stability for this product. 
Gasoline stocks this year-end, 157,- 
228,000 bbl., were about 640,000 bbl. 
less than Dec, 31, 1953. 

Stocks a year ago were topheavy, 
with the growth in demand in early 
1954 less than had been estimated. A 
higher gain in market demand has 
materialized in January and is indi- 
cated for the late winter and spring. 

Stocks Down—East of California, 
total year-end product stocks were 
about 5,400,000 bbl. less than Dec. 31, 
1953. Most of this decrease was due 
to a drop of more than 5,000,000 bbl. 
in refiners’ residual inventories. Gas- 
oline stocks east of California were 
1,000,000 bbl. higher than the year 
before, middle distillate fuels (distil- 
late and kerosine) 825,000 bbl, less. 
Shipments of these fuels from refineries 
during November and December were 
much larger than in these months in 
1953, due to the colder early winter. 

The East Coast is the only refining 
district where year-end distillate stocks 





12 


= supply and demand 


Stocks Lower But Crude Runs Climb 


Refinery Product Stocks 
(Gasoline, Kerosene, 
Distillate Fuels, 
Residual Fuels) 





were much under those a year ago. 
Combined storage of kerosine and dis- 
tillate, 50,458,000 bbl., was about 5,- 
500,000 bbl. less than on Dec. 31, 
1953. Year-end gasoline inventories in 
the East Coast were around 1,900,000 
bbl. less, and residuals about 2,300,- 
000 bbl. less. 

In the Texas and Louisiana Gulf 
Coast refining districts, the principal 
outside source of product supply for 
East Coast and New England markets, 
total major product stocks Dec. 31 
were about 2,600,000 bbl. larger than 
the previous year. Distillate fuels in 
tanks were more than 2,000,000 bbl. 
larger, gasoline about 2,700,000 bbl. 
more, and residual fuels 2,200,000 
bbl. less. 

In the Indiana-Illinois-Kentucky dis- 
trict, which refines about 18% of the 
crude run to U. S. stills, stocks Dec. 
31 of 65,410,000 bbl. were 1,700,000 
bbl. larger than the year before. The 
surplus was mostly in gasoline. Dis- 
tillate fuels inventories were about the 
same. 

In the Oklahoma-Kansas-Missouri 
district, total stocks were about the 
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same. There were about 1,000,000 bbl. 
more of distillate fuels and about 1,- 
670,000 bbl. less of gasoline. 

California Heavy—The large in- 
crease in total product stocks in Cali-. 
fornia, 5,200,000 bbl. more this year, 
was all in residual fuels, which were 
7,600,000 bbl. larger than Dec. 31, 
1953. There is a present strong demand 
for heavy fuels at East Coast and 
Gulf points. The competitive market 
of this product with natural gas and 
coal, has kept the price where it is not 
profitable to ship some of the surplus 
in the California district. 

The latest forecast for 1955, that 
of the Bureau of Mines, places first 
quarter demand, both domestic and 
export, for gasoline, kerosine, distillate, 
and residual fuels, at 696,000,000 bbl. 
This is 3.1% larger than actual de- 
mand in the first quarter of 1954, The 
first quarter gain in gasoline demand 
is placed at 2.1% gain over the same 
period in 1954, and that for distillate 
fuels at 6.2%, reflecting the colder 
winter. 

Little over-all gain in residual fuel 
demand is forecast. e 


Heat - Altitude - 
Highly Volatile Fuel 


Use the Original... 
The ERIE “PUSH” SYSTEM 


Aside from economy of installation and operation of Over 500 Erie Remote Control Systems 
ERIE Remote Control Systems, there are performance ad- serving in all climates 
vantages that keen gasoline marketers look for—assurance 
of uninterrupted service — elimination of vapor-lock, re- 
gardless of climate or volatility of fuel. apron 

DERYORATOR 


ERIE has 10 years experience — has eliminated the rinres 
“bugs” and offers a simple, practical ‘“‘push’’ system. 
Over 500 ERIE Remote Control installations are serving in 
all climates. Look at the ERIE Submerged Turbine, it is 
as dependable as it is simple. One Turbine Pump serves — 
up to 8 Dispensers. No special electrical controls needed. 

It will handle any fuel refined today or tomorrow. 


Se prepared —outline your conditions — station pife- 
ERIE METER SYSTEMS, INC. « Exc. 7a. 
Exe Remote Control Systeme pinst TO MOTORIZE GASOLINE Pump, 


approved by Underwriters’ Laboratories Buy the BEST EREE 
approved by Weights and Measures Depts. FIRST WITH M.P SYSTEMS 





Elimination 
Here 
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Top Performance 


A GENERAL MOTORS PRODUCT cent A UNITED MOTORS LINE 








DISTRIBUTED BY WHOLESALERS EVERYWHERE 
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Makes Em Top Sellers 


DELCO-REMY COMPLETE BREAKER PLATES 





MAKE REPLACEMENT EASIER, SURER 











There are plenty of customer advantages to help you sell 
Delco-Remy pre-adjusted, center-bearing type breaker plate 
assemblies . . . extra advantages, too, for the man who does 
the installing. Fact is, all he does is put the plate in the 
distributor! Contact points are already aligned, spring tension 
already adjusted, condenser mounted, and clearances already 
checked. Looking at it from the mechanic’s viewpoint, Delco- 
Remy’s complete replacement breaker plate assembly is a real 
time and work saver when servicing Delco-Remy distributors. 











And here are the mechanical advantages the Delco-Remy 
complete breaker assembly offers the customer: 





@ Scientifically spaced support bearings provide maximum 
stability under all operating conditions. @ Smooth motion 
of movable plate on molded anti-friction bearings allows quick, 
accurate response to sudden engine-speed changes. @ Built-in 
oil-retaining felt provides dependable, long-term lubrication. 

@ Chemically treated support plate increases service life by 
resisting surface corrosion and “grooving.” 











Breaker plate assembly packages are available to cover the 
original equipment replacement needs of many 6- and 8-cylinder 
late-model passenger cars from 1949 through 1953. 












See your United Motors catalogs for complete description and 
application data. Then order a stock of Delco-Remy breaker 
plate assemblies from your United Motors distributor. 


OFLCO-REMY OIVISION 










GENERAL MOTOR 


f 


4 


DelcgéRe my 


COPY RIGHT 1955 CORPORATION 








& 


ThurderVolt 


pe 7 
Y sia aati SYSTEMS 

























DELCO-REMY © DIVISION OF GENERAI MOTORS ~ ANDERSON, INDIANA 
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PERMANENT 
ATTACHMENT ! 








We’re pretty proud of our “permanent attachment” too! 


Permanent attachment is just one of the many out- 
standing advantages of Scovill hose couplings. 
This, we think, makes real sense since gasoline 
hose comes in such good quality now, and is so 
long-lived, that there is no point in using anything 
but permanently attached couplings. 
Think of some of the advantages found in Scovill 


which will remain trouble-free for the life of the 
hose. You get positive attachment, a perfect static 
connection, and internal expansion insures maxi- 
mum flow. 

For complete information, write for Bulletin 
570-H on gasoline hose couplings. Scovill Man- 
ufacturing Company, Merchandise Division, 82 


couplings: They’re leakproof, uniform assemblies 


Mill Street, Waterbury 20, Connecticut. 








SCOVILL HOSE COUPLING FEATURES: 


Note broader area over which coupling 
grips hose maximum compression 
without cramping. The hose can stand 
more flexing without weakening 

Two-piece construction—ductile cop- 
per alloy tube press-fitted and sweated 
into forged brass body. Metal serra- 


TRIPLE TESTING PROVES SCOVILL DEPENDABILITY 


Pressure test proves Scovill coupling 


holds beyond bursting pressure of hose. not weaken hose 


Flexing test proves Scovill coupling does 


tions firmly imbedded in hose. Leak- 
proof connection prevents wicking 
note rubber pushed forward to fill en- 
tire recess. I.D. of coupling same as 
nominal 1.D. of hose—full flow, no 
bottleneck, no turbulence. Also avail- 
able for fuel oil applications. 


Pull test proves Scovill coupling holds 
beyond tensile strength of hose. 





SCOVILL TRIPLE-TESTED 


GIVE MAXIMUM FLOW, SAFETY AND HOSE LIFE 
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best multi-purpose grease for farm machinery 


INLUCITE 21, International's field-proved lithium-base, multi-purpose grease, lasts from three 


to ten times Jonger than ordinary greases. 


INLUCITE 21 seals out dirt, dust and moisture . . . seals in its protective lubricating film, assur- 
ing farmers safer, longer-lasting protection at every “lube” point with fewer applications. A trial 


will convince you. Write today. INTERNATIONAL LUBRICANT CORP., New Orleans. 


With Research Comes Quality, : \ With Quality Comes Leadership 
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SEE FOR YOURSELF WHY WESTING. 
HOUSE AIR COMPRESSORS ARE 
BEST! Your Westinghouse Distributor 
can show you the complete com- 
pressor line, and explain their special 
construction features 


you cet A DEPENDABLE air suppty... 
WITH A WESTINGHOUSE AIR COMPRESSOR 


I’ air is important in your station or shop, you want 
a reliable compressor. Westinghouse Air Com- 
pressors are rugged, and have many special safety fea- 
tures that prevent trouble. They include controlled 
pressure lubrication, low oil level protection and a 
positive starting unloader, All Westinghouse Air Com- 
pressors are pre-tested at the factory. 
Your Westinghouse Distributor can show you how (3 ROT COUP AANCK/ 

these compressors work, help you select the right 


model and size, and give you quick repair service when A Subsidiary of Westinghouse Air Brake Company 
MILWAUKEE 14, WISCONSIN 


Plants: Milwaukee - Cleveland — Greenwich 
Dunkirk, Ohio » Coldwater, Michigan 


Manufacturers of air compressors, rock drills, engines, loaders and mixers. 


it is needed, Call him. He’s listed in the classified sec- 
tion of your telephone directory. 


Factory Branch: EMERYVILLE, CALIF, Distributors throughout the United States...Consult your Classified Directory. Distributed in Canada by: Canadian Westinghouse Co., Ltd., Hamilton, Ont. 


REPAIR SERVICE IS FAST. When 
something goes wrong with your air 
compressor just call your Westing- 
house Distributor. An experienced 
maintenance man will be there within 
a few hours. 
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in your uniforms 





Make sure they keep that neat, trim look— 
Order uniforms made with ORLON 


Even a mirrored glance at your men tells a customer 


a lot about your station. Neat appearance is important, 
and uniforms made with “Orlon” acrylic fiber make it 
“asier for your men at the pumps to look their best every 
hour on the job. These smart-looking uniforms keep 
their press and shape despite long, hard wear and humid 
or rainy weather. And, as for durability, here’s what one 
station man says: “Rugged is right, and they really stand 
up to battery acid!” 


Above: Washable uniform of 90% “Orion” 10% rayon, made by Sweet-Orr & Co 
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This is important, too—“Orlon” makes these regular 
weight, year-round uniforms washable. This means 
easy, economical upkeep and worthwhile savings on 
repairs and replacements, To get all the facts, check 


your regular supplier or write for descriptive folder 


Du Pont Company, Dept 


2N, Roorm 2522, Nemours 

Building, Wilmington —_ 

08 Wiclentions BETTER THINGS FOR BETTER LIVING 
aware . » THROUGH CHEMISTRY 


inc New York, N_Y Jy Pont makes fibers, not fabrics of garments 










Rockwell System of 
| 














Rockwell 


ROTOCYCLE 


The Meter With The All-Revolving 
“Flo-Ward” Design 


The first requirement of any system of meter control is 
accurate measurement. That’s where Rockwell superiority 
beginse—-with the Rotocycle meter. The accuracy and 
durability of this all-revolving measuring principle has 
been proved by time. Its free-running, low pressure 
absorbing characteristics are a matter of record. Now 
custom-proved in Rockwell's new test station—-the world’s 
largest—-under actual operating conditions to assure the 
finest field performance. 





YOU CAN RELY ON ROCKWELL 








ROCKWELL MANUFACTURING COMPANY PITTSBURGH 8, PA. 


Atlanta Boston Charlotte Chicago Dallas Houston Los Angeles Midland, Texas N. Kansas City, Mo. New York 
Philadelphia 





Pittsburgh San Francisco Seattle Shreveport Tulsa Canadian Petroleum and Industrial Meter Sales: Peacock Brothers Limited 
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Remote Registration 
ae A B00h To Accounting / 


"YOU LOAD HERE @ AZ ss cuts stock Losses 
SPEEDS LOADING 


INCREASES PLANT SECURITY 


Guiding truck traffic and keeping accounts straight in 
bulk storage plants can be a managerial headache. 
Now, there’s a better way. It’s the Rockwell Remote 
Registration System of metering. It offers some startling 





advantages and savings. It enables you to put the sole 
control over all metered outlets in the hands of one 
supervisor. He operates your entire plant from a control 
room overlooking the loading area. No product can be 
drawn until he inserts a ticket in the proper printing 
register and activates the matching electric circuit. At 
the completion of the fill, the unalterable printed ticket 
shows the exact gallonage loaded. These tickets curb 
stock losses by providing positive proof of actual de- 
liveries. Multiple carbons can be used for inventory 
control, to verify tax payments and to form the basis 
for a completely mechanized accounting procedure. 
Write for bulletin OG-324. 





This unalterable sealed-in ticket 
is mechanically printed by the 
remotely located register in the 
control room. It guards against 
human errors, doubts and losses 
provides permanent indisputable 
records for all accounting 
purposes. 
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or 


MULTI-PUMP STATIONS SAVE ON EVERY GALLON 


with 


THE BENNETT RAM SYSTEM 


Remote Automatic Multi-Pump Service From A Single Central Submerged Unit 


The answer to: 


Extra high lifts — RAM submerged pumps push gasoline up 
very high lifts where ordinary suction type pumps are not efficient 
or dependable. 


Extra long pipe runs — Vapor locks due to excessive suc- 
tion lifts, high altitudes or high temperatures, are eliminated because 
high RAM pressure forces gasoline through even excessively long 
pipe lines. 

Wherever multiple dispensers are needed for 
one grade of fuel — the RAM system saves dollars in capital 
outlay. As many as eight dispensers can be operated simultaneously 
from one submerged pump to efficiently fuel today’s automobiles. 
Each dispenser has a control switch, a safety shut-off valve, a meter, 
a computer and a see-gage. 


JOHN WOOD COMPANY - Bennett Pump Division Muskegon, Michigan 
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GROUND INSTALLATION 


FIELD-TESTED SYSTEM 


i SAVES MONEY § WAYS! : 
; 


6. No belts, gears, packing 7 
to replace. $s 


* Save on capital outlay 
one unit handies multi- 
ple dispensers. 


1. No air eliminators or 
pumps required on dis- 
pensers. 7 


2. Two discharge lines from 
pump are available. 


8. Simple design — field 
tested assures true 
Bennett operating 
economy 


3 No return line needed. 
4. No priming required. 


No lubrications needed 
ever! 


—— 


ty 





Bennett also offers remote control multi-service systems 
with above ground pumping units— write for full details. 





DISTRICT OFFICES: Atlanta * Baltimore * Boston * Buffalo + Charleston 
Chicago * Cleveland * Dallas * Denver * Detroit * Kansas City 
Little Rock * Los Angeles * New Orleans * New York © Philadelphio 
Pittsburgh * Rochester * Salt Lake * Seattle * St. Pavi * San Francisco 
IN CANADA: Toronto * Montreal * Winnipeg * Vancouver 

EXPORT: John Wood International Corporation, 29 Broodway, N. Y. 
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SWIVEL 
JUNCTION 
BOX 


CHECK & 
RELIEF VALVE 


yr yrprre 
Lf € 44444 





DISCHARGE 
HEAD 


4.1INCH I SEALED 
TANK r ELECTRIK 
OPENING 1 . CONDUIT 


WAS.” 
























OMPLETELY 

SEALED 
EXPLOSION 
PROOF M 


MULTI STAGE 

CENTRIFUGAL 
PUMP S | bmer 

NO PACKING | of 





FOOT 
VALVE 


R AN 


REMOTE AUTOMATIC MULTI-PUMP 
SUBMERGED SYSTEM 


> r wis ® : 
oe ae ve 4 


SNAPS INTO 
RIM HOLE 


before mounting 
tire 


is 
Be Ready 


Easily applied in a “Jiffy” with 


DILL 
APPLICATION TOOL 


No. 5215 


Dealer Price $3.40 each 


DILL 
RUBBER COVERED 
SNAP-IN VALVE 


NO. T-151-R8 


Dealer 
Price 


39C cach 


Packed 
5 to box 


o 


The specially designed thick 
rubber cover of this valve 
provides leak-proof tension 
seal of the rim hole. No 
washers or hex nut required. 
Approved by the Tire and 
Rim Association. Be sure to 
order application tool with 
supply of valves, now. 


Be Read 


ONY $9.95 


including ‘'U"’ 
lamp, Sec- 

ondary Wire, 
Ground Wire, 
Buffer 


Order NOW— 


TUBELESS 
TIRE SERVICE 


DILL ALL-METAL 
CLAMP-IN VALVE 


NO. VS-710-R 


for Quick 
Valve Replace- 
ment without 
removing tire 
from rim. 


Dealer Price 


39c each 


ee | Packed 5 to box 


Designed with base that 
slides into rim hole from out- 
side. A damaged Rubber 
Snap-In valve can be pulled 
out of rim with pliers, then 
replaced with this valve, 


DILLECTRIC “U” CLAMP 


for Tubeless Tire 

Puncture Repairs 

Designed for use with your 
reguiar Dillectric Clamp 
which supplies the operat- 
ing current and trans- 
former. Uses standard small 
size Dillectric Speed 
Patches for perfectly vul- 
canized feather-edge repairs. 


DILLECTRIC 
“Deen-Cure” REPAIRS DILLECTRIC 


DILL 
ALL-METAL 
CLAMP-IN 
VALVE 

NO. VS-185-R 
Apply to rim 
before tire is 
mounted, 


Dealer Price 


45¢ each 


Packed 5 

to box 
This valve is used on many 
tubeless tires now in service, 


Always thread 
injury with Filler- 
Rubber included 
in each can of 


Speed Patches 


Completely seals and protects 
cords from moisture and de- 


from your Wholesaler, 
Tire or Oil Company 


THE DILL MANUFACTURING CO. 
CLEVELAND 3, OHIO 1402 $. Los Angeles St. 


Los Angeles 15, Calif, 


Standard of the Tire Industry 
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Thermoplastic seal replaces 


soldered seam in ‘‘tinless”’ can 


Canco’s thermoplastic side seam offers you AMERICAN 
complete around-the-can lithography for maximum CAN 
label display, 100% moisture protection, and 

COMPANY 


assures you of a long-lasting, spotlessly bright interior. 
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This 1000-gallon truck tank has a 49x46-inch open 

rear compartment that will carry four full barrels 

EW! or an equivalent load of other products. You can 

use it to carry extra merchandise on your routes 

o CARGO —a big sales help. Or, you can use it for those 

Saves the cost of owning a separate dozens of odd pick-up jobs you must do. The But 


pick-up truck! ler Cargo truck tank has double bulkheads, fits 
an 84-inch CA truck, has cabinets on both sides. 


2 ie gag tl mis adh 
at RRO TS OBE SHEN 


Here’s a new addition to the popular routemaster 
line—a 1500-gallon tank that will fit an 84-inch 
CA truck. The big capacity saves miles of back 
tracking. The shorter truck saves money and is 


EW! ROU T E M A ST E R easier to maneuver in congested areas and in your 
bulk plant. 1000 and 1200-gallon sizes to fit 

SHORT 15 84-inch CA trucks and a 1500-gallon size to fit 

—dgives you 1500 gallons on an 102-inch CA trucks are also available. All Route 

84-inch CA truck! master truck tanks have double bulkheads, full 


width bucket box, enclosed side cabinets and hose 
tubes opening into both cabinets and bucket box. 
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~e- with NEW truck tanks that are route-matched to 
reduce time and miles on your routes. 


MEW! SCOTSMAN 


Save $200, yet get every necessary 
quality feature! 


Manufacturers of Oll Equipment * Steel Buildings 
Farm Equipment « Dry Cleaners Equipment 
Special Products 


Factories at Kansas City, Mo. « Galesburg, lil. « Minneapolis, Minn 
Richmond, Calif. + Birmingham, Ala. « Houston, Texas 
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The 1000-gallon, 5-compartment Scotsman is an ideal general 
purpose tank. Its 1000-gallon capacity, short length (84”C.A.) 
and trim design save weight and dollars, and make the Scots 
man easy to handle. Yet, the Scotsman has double bulkheads, 
plenty of space for barrels, packages and TBA items—and 
many other quality features 


Get the free booklet on how Butler Route-Matched truck tanks can 


cut backtracking, save miles and help y< ) deliver more qalionsa day 


Call your Butler representative or send coupon today! 


BUTLER MANUFACTURING COMPANY 


7454 East 13th St, Kansas City 26, Missouri 
954 Sixth Ave. $.£., Minneapolis 14, Minnesota 
913 Avenue W, Ensley, Birminghem 6, Alabama 
Dept. 54, Richmond, California 

Send me free booklet and information on the 

1 15 and other Routemaster models 

















{ 


NATIONAL PETROLEUM NEWS + February, 1955 








FRAM 


cartridges 
are metal 
encased 


That means FRAM takes all the needless Cartridges help dealers button-up sales! Sell 
work out of cartridge changing. There’s no fuss- more oil! Sell more TBA! 


ing ... no groping . . . no fumbling with mater- Obvious advantages? Of course! But ask your- 


ials that deteriorate with use. self this question: Is the oil filter cartridge in 
That means FrRAm Cartridges are safe! Their my TBA line metal encased? 

greater strength really stands up under wear 
and tear ... guarantees top performance! 


That means the rugged good looks of Fram FRAM CORP,, Providence 16,8.1. Fram Canada Ltd., Stratford, Ont 


If not, investigate Fram now! 


V Motorists prefer FRAM more than 2 to I! 


¥ FRAM is standard equipment on more cars and 
trucks! 





A FRAM is custom-engineered for most every engine! 


"A FRAM is backed by the industry's strongest, broad- OlL + AIR + FUEL * WATER 
est, most liberal, unconditional money-back guar- 
antee ... the only guarantee of its kind! 


¥ FRAM gives you the most effective advertising- 
merchandising program in oil filter history! 
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CTirlgelrlinks 


te 


> Sensationa 


NEW FLUORESCENT FLOODLIGHT 


a 


a * Brog i 
for SUPERIOR Illumination! HR Len Base Patio” 


Here’s the first thoroughly reliable enclosed fluores- 
cent service station luminaire to incorporate the 
latest advances in the field of outdoor high-mounted 
flood lighting. Provides superior visibility, with a 
degree of comfort and ease of viewing never before 
attained 

The Series 9000 blankets an extremely wide area 
with an abundance of white glareless light — the 
highest light output yet produced in a fluorescent 
lamp for outdoor use. Output actually increases up to ten percent in freezing temperatures 
because unit is enclosed. 

Sturdily constructed, with unusually low operating and maintenance costs (only 400 
watts per unit), and far longer lamp life, this modern design flood unit will revolutionize 
service station lighting practice. 

Constructed of welded die-formed aluminum, with specular reflector of Alzak aluminum 
sheet. Hinged, extruded aluminum frame utilizing Plexiglas or Alba-Lite glass suitably 
cushioned and sealed, encloses unit. High strength aluminum casting is securely fastened 
to top of unit, with mounting arms and bracket to fit existing poles. Adjustment is easily 
made from horizontal to 10, 20, 30 or 45 degree positions. Completely wired, ready for 
supply connections in the field 


Sketch features sound flood lighting practice for approaches, driveways and ramps. Guardian 
Series 9000 fluorescent floodlights mounted on 20’ or 24’ hinged poles bathe the entire area 
in a cool white light of excellent quality, providing a most favorable rendition of colors and 
complexions. Pump islands are lighted by Guardian fluorescent “T”’ 


Write for new fully illustrated 
Bulletin 9000 and Catalog 
54-R for complete information 


on this luminaire 


Guardian Light Company 


NORTH BOULEVARD e¢ OAK PARK, ILLINOIS 
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a NE o patties maintain 
OUT OF 9 


x Milwaukee. Seve 


ate equipped are equipped wit 
with Meters.\ That's certginly | positive 


A.0. SMITH METERS / "0°! 9 Preference 


Through research Wy ...@ better way 
A. O. SMITH manufactures the most complete line of 


oe petroleum meters. Eight sizes in six pressure ranges for 
flow rates from 1 to 2000 G.P.M. To make doubly 


es & sure that these meters answer every service need, we 
CORPORATION also offer the most complete line of functional acces- 
ms F 8 , BOP Oo €.% 8 sories. For full information, see nearest representative 
Factories: 5715 Smithway St., Los Angeles 22, Calif., P.O. 
Box 500, Succasunna, N. J. Offices: Atlanta, Chicago 7, 
Houston 20, Los Angeles 22, New York 17. Canada: Toronto 5715 Smithway Street, Los Angeles 22, California 
12, Vancouver 1, International Division— Milwaukee 1, Wis. 


or write A. O. Smith Corporation, Meter Products, 


\ 


) ” a £. y ; / 
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Welding Machines Pressure Vessels and $s. 
i atety Gratin t t Line Pipe and Vertical 
»» and Electrodes { Heat Exchangers ° ; ¥G € Clecteis Meters On Well Casing Turtine Pumps 
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SAFETY-TENSIONED 
GUM-DIPPING 


A Revolutionary and Exclusive 
New Tire Cord Treating 
Process That Makes... 


Firestone 


TIRES 


Safer... Stronger... 
Run Much Longer 


J UST a few weeks ago, a historic event, 
of vital importance to every car 
owner in America, took place in Gas- 
tonia, North Carolina, There, at the 
Firestone Textile Plant, a huge elec- 
tronically-controlled machine, as high as 
a five-story building and nearly three 
times as long, began turning out the 
finest, strongest, safest tire cord ever 


conceived by the minds of men. 


Away back in 1920, Firescone intro- 
duced a process called “Gum-Dipping,” 
by which the cotton cords, then used in 
tires, were impregnated and saturated 
with liquid rubber, which insulated the 
individual cords against heat and friction, 


made them adhere more firmly together 


and increased adhesion between the plies 
and the tread. For more than a quarter 
of a century, only Firestone gave car 
owners this extra protection against 


blowouts and separation. 


When rayon and nylon came into use 
as tire cord materials, Firestone had a 
backlog of 30 years of experience in 
Gum-Dipping and Firestone Tires with 
rayon and nylon cord bodies quickly 
proved to be safer, stronger and free 
from most of the troubles and failures 


which plagued other tire makers. 
Firestone scientists, engineers and 


technicians discovered many years ago 


that rayon and nylon cords expanded or 


Enjoy the Voice of Firestone on radio and television every Monday evening over ABC 


“AQ iniiiilli", ' 


4 4, 


“grew” when they became hot from fast 
driving. They developed a way to take 
the stretch out of rayon and nylon by 
Gum-Dipping the cords and applying 
controlled tension at precise tempera- 
tures for a constant period of time, 
thereby locking the cords and giving 
them a permanent “set.” This process 
eliminates the principal causes of tread 


cracking and ply separation. 


Until recently, these operations were 
performed by separate machines, a costly 
and time-consuming system. Now, with 
the big new unit at Gastonia, Safety- 
Tensioning and Gum- Dipping are 


performed as a continuous process, 


Copyright 1955, The Firestone Tire & Rubber Co 


ANOTHES Fewer wear YOUR SAFETY 
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This is the only complete cord treating factory of ite kind In the 
world. In it, the cord used in the bodies of Firestone tires is Gum- 
Dipped’ and Sofety-Tensioned to “set” the cord so it cannot expand 
when it gets hot from fast driving, causing the tread to crack and 
separate from the tire body. Sofety-Tensioning and Gum-Dipping 
were originated by Firestone. No other tires can give you this extra 
safety feature 


making mass production possible and 
assuring uniform quality. As a result 
Firestone today remains as far ahead in 
treating the cord used in the bodies of 
its tires as it was back in 1920 when it 


introduced Gum-Dipping. And that is ' ‘A \ 2 a. \ ‘eo ‘ 


what makes the Firestone Tires you sell 


SAFETY-TENSIONED GUM-DIPPING* 1S USED IN 
THE BODY OF EVERY TIRE FIRESTONE BUILDS 


today for passenger cars, trucks and 
farm equipment safer, stronger, run 


much longer 


Firestone Tires are the only tires made 
which give you the extra quality and 
extra value of Safety-Tensioned Gum 
Dipped* cord bodies. That is a vitally 
important fact which helps Firestone 
Dealers sell more tires. Sell Firestone 


Tires, the safest tires that money can buy 


"TM, Reg. U. $. Pot, OF 


iS OUR BUSINESS At FIRESTONE 
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Red Seal's double case design completely eliminates 
any distortion that may be caused in the measuring 
chamber by line pressure or by normal stresses set up 
in the piping system. Prevents binding, inaccuracies, 


and uneven chamber wear. 


LOW METER 
MAINTENANCE 


Either you buy it built-in, or you 
don’t get it at all... 


In Illinois, a petroleum jobber averaged 14,000,000 gallons per year 
through three 3” Red Seal meters . . . and never had to replace or 
work on the accurate measuring chambers in five years! In Indiana, a 
2” Red Seal tank truck meter showed so little wear after 11 years of 
hard work it required calibration only two steps away from its origi- 
nal setting! 

Unusual cases? No. You or your neighbor may have Red Seals 
with equally fine records. 

It’s proof of the sustained accuracy that’s built into Red Seal 
meters . . . built into many design details like the four shown on this 
page ... details you can see with your eyes. There’s only one mov- 
ing part in the measuring chamber, with positive, non-wearing seal 
of a capillary film of liquid. No intricate valves, leathers, or pis- 
ton rings. 

When modernizing your bulk plants and trucks, take a long look 
at the years ahead and specify Red Seals for sustained accuracy you 
can bank on. Ask our nearest Red Seal jobber or branch office 
for details. 


Seal between oscillating piston and chamber in Red 
Seal Meter is of the capillary type ...a thin film of 
liquid whose thickness is carefully controlled by pre- 
cision machining. Eliminates metal-to-metal wear, 
provides constant, positive seal. 


Dirt in the measuring element is a frequent cause of 
trouble in any meter. Here's where Red Seals save, 
for occasional particles won't damage the Red Seal 
chamber, The chamber is easy to remove and clean. 
There is no complicated mechanism to get out of ad- 
justment. 





Patented Red Seal ‘Gear Shifter'’ firmly locks calibra- 
tion in position with precision gears. It positively can- 
not drift or get out of adjustment. Sealers like it be- 
cause it is so easy to adjust when required... and 
it's seldom required. 




















( Fecuracy You Car AL Lan v4 Y = 


NEPTUNE METER COMPANY 


19 WEST SOth STREET «© NEW YORK 20, N.Y. Branch Office 
ATLANTA + BOSTON + CHICAGO + DALLAS + DENVER 
NO. KANGAS CITY, MO. + LOS ANGELES + LOUISVILLE 
PORTLAND, ORE. + SAN FRANCISCO 
IN CANADA: NEPTUNE METERS LTD., 
1430 LAKESHORE RD., TORONTO 14, ONT. 
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USABLE 
THICKNESS 


CYCLEBOND 


USABLE 


THICK NE ee —_— 


RIVETED 





More usable thickness. 


Dodge truck Cyclebond 
brake linings can be used 
virtually through their full 
thickness. This gives the 
linings many thousands of 
miles of added life. Riveted 
linings should be worn only 
to rivet heads 





More usable surface. 
Every square inch of Cycle 
bond lining area is braking 
surface. Riveted linings, be 
cause of rivet holes and 
mitered ends, have up to 
10% less braking surface. 


= 


CYCLEBOND 


ALL BRAKING 
SURFACE 








MAXIMUM THICKNESS 
Lower 
DENSITY verte 


Less 
THICKNESS 
GRtaTer 
DENSITY 











Tapered for easy stops. 
Cyclebond lining is more 
tightly compressed at ends, 
gives a gradual taper. Thick 
center of lining makes first 
contact...increased pressure 
brings the ends into contact 
Braking is smooth, even. 


Why yo you go more rile 
before relining with 
Dodge truck brakes! 


You can be sure of lower brake maintenance, more miles 
before re lining, with Dodge truck brakes and famous 
Dodge truck Cyclebond linings. And that’s in addition to 
the quick, positive stops, the smooth action, for which 
Dodge truck brakes are famous. 

Long-lasting, reliable brakes are just one example of 
the extra-value engineering that means more for your 
money when you buy ... more money saved over the life of 
your truck. Get the facts on how extra-value engineering 
saves you money; see your dependable Dodge Truck dealer. 


Wy 


DoDdc: 


PRODUCT OF 


TRUCKS 


CHRYSLER CORPORATION 
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Now- 
GULFTANE LP-GAS 


beer 


is available 
through GULF’s 


widespread 
marketing facilities 


ie RE Ree Hie Tee Masha Me” Ma a 


Wuiftane—the same clean-burning, high quality 
LP-gas Gulf has been producing for several years 
— is now available direct to you. 

Gulftane is produced in the most modern re- 
fineries under controlled conditions. Its specifica- 
tions far surpass those generally accepted for this 
type of product. 

Gulftane plants are strategically located in 
Gulf's marketing territory, and a fleet of tank cars 


and trucks is ready to handle your demands 
quickly and efficiently. 

Also ready to serve you is Gulf's experienced 
engineering and marketing personnel through 
Gulf’s extensive marketing facilities. 

Get all the facts concerning this new Gulftane 
service—contact your nearest Gulf Division Sales 
Office (see addresses below). Call today and ask 
about Gulftane LP-Gas. 


Gulf Oil Corporation + Gulf Refining Company 





A 
th 
y 


131 Ponce De Leon Avenue, N.E. 


17 Battery Place 


Atlanta, Georgia 
31 St. James Avenue 
Boston 17, Mass. 


Gulf Building 


Houston 2, Texas 


127 Elk Place 


New Orleans 12, La 


New York 4, N. Y. 


1515 Locust Street 
Philadelphia 2, Pa 


National Bank Building 
Toledo 1, Ohio 
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NEW BOOKLET 


to help you explain surface ignition 
to non-technical people 


Outside of a small group of special- 
ized engineers, few people under- 
stand surface ignition 

What causes it? How does it 
manifest itself? What are its harm 
ful effects? And what can you do to 
overcome the problem? 

The chances are you are fre 
quently asked these questions, by 
outsiders executives of your 
own company. But accurate, clear 
cut, easy-to-understand answers are 
often hard to come by 

So to he Ip you promote a better 
and wider understanding of surface 
ignition, and the problems surround 
ing it, Du Pont has prepared an 
eight page booklet entitled “Com 
bustion and Surface Ignition.” It is 
profusely illustrated in full color 
And it explains quickly and under 
standably the phenomenon of sur 
face ignition and the technical terms 
used to describe it 

The booklet Is now available to 
fuel engineers for limited distribu 
tion. Any of our regional offices will 
be glad to supply you with a sample 
copy and information on obtaining 
additional copies. 


and 














Unique Dust-Injection 
Engine for Studying 
Surface Ignition 


in order to study the erratic process of 
surface ignition under controlled con 
ditions, engineers at the Du Pont Pe 
troleum Laboratory have developed a 
novel technique, called the “aspirated 


In this modified C.O.T. engine with electronic 
counter, engineers can create controlled sur 
face ignition by introducing a small amount of 
powdered combustion chamber deposit. 


ADVERTISEMENT —Prepared for the Petroleum Chemicals Division of E. | 





PETROLEUM CHEMICALS DIVISION 


NEWS 


One of a Series of Interest to the Petroleum Industry 


A New Company 
With Established Services 
For Your Canadian Operations 


DU PONT COMPANY OF CANADA LIMITED, and its Petroleum Chemi 
cals Division, offer a wide range of marketing, technical and safety services 
to all oil companies operating north of the border. If you are considering 


expansion in or to Canada, these services can have an important bearing on 


your plans. 


THESE THREE recently completed forecasts deal with the Canadian market exclusively 


They cover gasoline, passenger cars, commercial vehicles and farm tractors 


from 1954 to 1960 
Suppose for example you want to 
build a new refinery in Alberta, You 
want to employ local workers where 
ever possible. But training local blend 
ing plant personnel in the safe handling 
of tetraethyl lead presents a re il prob 


deposit surface ignition test.” 

The tee hnique uses a single-cylinder 
engine, modified to permit the intro 
duction of a small amount of combus 
tion chamber deposit into the intake 
[his dust-injection engine uses a 
ignition 
diisobutylene 


port 
fuel susceptible to surface 
containing benzene or 
lo isolate chemical reactions 
with surface ignition, the 


ates under typical non-knocking con 


associated 


engine oper 


ditions. 
Pin-pointing ping 
The number of surface ignitions caused 


| 


for the period 


They are offered as an oil industry service by Du Pont of Canada 


lem. To transport a special training 
crew from the States is likely to prove 
difficult and costly 

Here | i 
Du Pont of ¢ 
resentative can be extreme 


where al 


OVER 


typi il case 


mnada rep 


by the introduction of the 
dust” is taken as 
of surface ignition harm of deposit 
Surface ignition is detected b 
internal type ot vickup 
The 
is counted b i fou 
actuated b 


combu tion 


chamber the measure 


mounted 


the engine cylinder number 
surface ignitions 
decade unit 
signal from the pi kup 


Findings from this unique test meth 


counting 


od reveal the re lationship hetween the 
chan her 
deposits ind their contribution to sur 


composition of combustion 


face ignition 


du Pont de Nemours & Company (Inc.) 





PETROLEUM CHEMICALS DIVISION 


NEWS 








Du Pont of Canada 


ly valuable to you. And in addition to 
helping with employee training and 
safety projects, the Canadian represen 
tatives are prepared to offer many spe 
cialized services in connection with the 
design, site selection, construction, and 
operation of your blending plant. 


Who, what, where?... 
Du Pont of Canada is a separate, in 
dividual company . . 
panies recently formed out of the for 
mer Canadian Industries Limited, 

Its Petroleum Chemicals Division 
has its headquarters in Toronto, with 
branch offices in Montreal and Cal 
gary. It handles the complete Du Pont 
line of lube oil fuel oil and rease ad 
ditives, as well as gasoline dyes, anti 
oxidants, Metal Deactivator and tetra 
ethyl lead. 

The Canadian 
sentatives have had the same extensive 
technical training and oil industry ex 
perience as their stateside colleagues. 
And the services they offer are exactly 
parallel, too, 


. one of two com 


sales-service repre 


Developing a new market 

With all forecasts pointing to a tre 
mendous expansion in the Canadian 
economy during the next few decades, 
it can be expected that petroleum prod 
ucts marketing, as well as production 
and refining, will play an increasingly 
important role in Canadian Oil Indus 
try activities. 

To help you make the most of this 
growth potential, a wide range of 
movies, booklets, special presentations 
and other sales promotion aids are 
available to Canadian marketers 
through Du Pont of Canada. And this 
service also includes such industry 
wide public relations programs as the 
well-known Du Pont “Magic Barrel.” 


Laboratory services, too 
Although the five Du Pont Petroleum 
Chemicals Division regional labora 
tories are located in the United States 
the Services of these unique labora 
tories are available to all Canadian oil 
companies 

What's more, the Petroleum Chemi 
cals Division of Du Pont of Canada is 
backed up by the basic research activi 
ties of the Du Pont Petroleum Labora 
tory and Experimental Station in Wil 
mington, 

So if you are now operating in Cana 


Continved—bottom of next column 


E. 1. DU PONT DE NEMOURS & COMPANY (INC.) 


Wilmington 98, Delaware 


Petroleum Chemicals Division . 


IN CANADA 
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CANADIAN MANAGER 


Mitton A. Dewey is manager of the 
Petroleum Chemicals Division, Du Pont 
Company of Canada Limited. 

After graduating from the Univer- 
sity of Illinois with a B.S. degree in 
Chemical Engineering, he joined the 
Mid-Continent Petroleum Corporation 
in Tulsa, Oklahoma as a refinery engi- 
neer. Mr. Dewey left Mid-Continent to 
accept a research fellowship at Penn- 
sylvania State College i or in the 
Petroleum Refining Laboratory 
sored by the Pennsylvania 
Crude Oil Association 

He then joined the staff of the Gulf 
‘esearch Corporation in Pittsburgh 
and later became head of this com 
pany’s Analytical Laboratory, in charge 
of research on turbine and electrical oil 
additives. 

Mr. Dewey came to Du Pont in 
1937. One of his first jobs at Du Pont 
was as liaison between the oil com- 
pany research laboratories and various 
Du Pont laboratories. In this capacity, 
product development work was one of 


spon 
Grade 





ae 
MILTON A. DEWEY 
his chief responsibilities. 

In 1950, he was transferred to Ca- 
nadian Industries Limited, in charge 
of petroleum chemicals sales. He con- 
tinued in this assignment until Du Pont 
of Canada was formed last July, at 
which time he was appointed to his 
present position. 


Sales Opportunity for Lube Oils 
With Low-Duty Detergents 


For 48% of American passenger cars, 
the average trip is less than 4 miles. 
For 75%, it is less than 10 miles. For 
only 15% it is 16 miles or over. And 
for all city busses, taxis and delivery 
trucks, more than 90% of their total 
operation 1s local stop and go traffic. 

And these low-power, low-tempera 
ture operating conditions lead to ex 
cessive build-ups of engine sludge. 

But these adverse driving conditions 
do not necessarily represent an ob 
stacle to you. You can turn them into 
a real sales opportunity for your brand 
of motor oil. How? .. . 


da or plan to in the future, be sure to 
keep in touch with one of the Du Pont 
of Canada Petroleum Chemicals Divi- 
sion representatives. He can be a very 
helpful man to know 


Petroleum 


CHICAGO, ILL. 


Regional \ 
TULSA, OKLA 


Offices: } 


NEW YORK, N. Y¥.—1270 Ave. of the Americas 
~8 So. Michigan Ave 

1811 So. Baltimore Avenue 
HOUSTON, TEXAS—705 Bank of Commerce Bidg 
LOS ANGELES, CALIF 


By adding one of the new polymeric 
lube oil additives to your motor oil 
(Du Pont Lube Oil Additives 564 and 
565). 

Being outstanding detergents and 
viscosity-index improvers, these dou- 
ble-action additives are exceptionally 
effective and economical for retarding 
sludge formations caused by low- 
power, low-temperature driving con- 
ditions. And being ashless, they leave 
no metallic deposit. 

For more details on these new ad- 
ditives, contact any of our regional 
offices listed below. 


Better Things for Better Living | | 
. «+ through Chemistry 


hemicals 


Phone COlumbus 5-2342 
Phone RAndolph 6-8630 
Phone Tulsa 5-5578 
Phone Blackstone 1151 


612 So. Flower St Phone MAdison 5-169! 


Du Pont Company of Canado Limited—Petroleum Chemicals Division, 80 Richmond Street West, Toronto |, Ontario 


OTHER COUNTRIES: Petroleum Chemicals Export—Nemours Bidg., 


6539—Wilmington 98, Del 


1. du Pont de Nemours & Company (inc.) 


Printed in U. S. A, 








HERES HOW A 


SELOIL CABINET 


MAKES MONEY FOR YOU 3 poo 
CHECK OIL NOW! 


Change it requiarly 











j| Prolong engine life I 


| motor | MOTOR | MOTOR 
| on on on 


INCREASES MOTOR OIL SALES 


=) a on | 
. : , ; MOTOR MOTOR MOTOR MOTOS | 
Good display increases sales and a Seloil  “axc* | gree marae | wero — morn} Gare 


Cabinet gives you a permanent mass display ; i 
of canned motor oil... at the right location ; 





MOTOR | MOTOR | MOTOR | moTOR 


and right height for easy seeing. om on on 
i on 


MOTOR moToR MOTOR | MOTOR 
on ou om | on 


| MOTOR. MOTOR | 
| On on 


MOTOR wor ’ 
On | one | mare | moron | | | MOTOS | motos | wore | mores i] 
on on on nu | 


SPEEDS SERVICE ON DRIVEWAY 
A Seloil Cabinet puts motor oil . . . and 
everything needed to sell it... right at MODEL 56 $78.00 MODEL 72 $86.00 


the pump island. It improves service .. . F.0.8. Greensboro. N. C. 
and fast service helps to hold old customers , 
and brings in new customers. 


Let a Seloil Cabinet make money for you! 
Let it help you increase motor oil sales, speed 
service, and improve station housekeeping. Seloil 
Cabinets are available in your station colors, with 
special salesmaking signs. See your oil company 
representative or write to factory. 


MAKES HOUSEKEEPING EASIER 


Empty cans are drained and disposed of 
within the cabinet. The can cutter is also MODERN METAL PRODUCTS co. 
kept within the cabinet. You have fewer Box 1798 ° Greensboro, a On 


unsightly oil spots and rings at the pump 
island and on the driveway. Your station 
looks modern, clean and efficient. 


February, 1955 + NATIONAL PETROLEUM NEWS 





Car ownere come back 


fr MARFAK 


chassie lubrication! 





Continuous advertising, like this, reaches 
millions of car owners month after month. So — 
all over America, motorists try Marfak ... like 
Martak ... keep coming back to Texaco Deal- 
ers for more Marfak ... It’s a terrific customer- 
builder ...and a powerful sales-builder in other 
; departments and for TBA items. 

¥ . ° . Here is another example of how we hel 
if r Car feels like this eee its time keep business coming to Texaco Dealers in 
you all 48 states...with outstanding products... 


for MARFAK chassis lubrication and sales-making advertising and promotion. 


THE TEXAS COMPANY 





That ‘cushiony feeling 
lasts longer with - - = -- ~~~ 


Your fall driving will be “pillow soft 


when you get longer lasting Marfak lubri- 


: w 
tion, This great wear fighter clings to MILLIONS kno 
rr is ints, cushions road shock, stays on aie m 
mene er. It’s specially made to resist 
poe cn, a squeeze-out. So you enjoy 


! 
smoother going for seve poorkeptrore More than 


ive in for longer las 
renanrt “i your Texaco Dealer, the 566 m 
best friend your car bas ever bad. mi ion 


TEXACO DEALERS pounds of 


in all 48 states sihdeeae — 
stributed in Canada and in Latin America 
been sold! 

















r Texaco Products ore also di 
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brass gate valves 











No. 410, by 


100-Pound 


ras own 9 = A N = 


NEW SHAPE... 


** NEW STRENGTH 


for 3 All-Time CRANE favorites 


Here are valves that didn’t have to be changed . . . because each has 
long been the best in its class. But Crane found ways of improvement 
to give you an even better buy for your brass valve dollars. 

For example—here is greater strength, greater rigidity, made pos- 
sible by the new cylindrical upper body... the same basic shape as 
high-pressure steel valves. Here, too, is an improved stuffing box 
that screws into the bonnet—also better stem support to assure 

' truer alignment and minimize wear on the packing. 
‘ 1SO s And an to be overlooked is their Seen, nee ha oarernding 
. very desirable advantage for all of your “exposed” installations. 
U0 Woe ; Sizes 4 to 3 in. Ask your Crane Representative all about this im- 
; \ proved brass valve line next time he calls. 


Ns OM | just off the press... 
CRANE ne new four-page folder with 
pissite ; putt complete facts including sizes, 
:; | prices and dimensions. Send 
iia for yours today. Ask for Brass 
Valve Folder AD1944. 


No. 437, 
150-Pound 


the 


CRANE VALVES 4 tam 


CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois 


Branches and Wholesalers Serving All Industrial Areas a 


VALVES FITTINGS © PIPE © PLUMBING HEATING 


THE BETTER QUALITY... BIGGER VALUE LINE. ..IN BRASS, STEEL, IRON h iain will 
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Use this faster way 


to make safe deliveries 
to underground tanks 


en 
EWER-TITE 
“99° Coupler 
with Sight Gauge 








ou can get faster, safer tight-fill deliveries to 
underground storage tanks by using the Ever- 


Tite No. 99 Coupler with full 3” 1.D.—a coupler 
that is so adaptable that it meets every tight-fill 
delivery requirement, and can be used with a 


97 Twisting Cap manhole as small as 642” in diameter. 
An outstanding safety feature is the specially To operate, just push the coupler onto the 


designed sight gauge which shows from every adapter and press down the push rod which 
angle that delivery has been completed —a valu- locks the coupler tightly to the fill. After deliv- 
able safeguard against loss of product. Coupler ery, just raise the push rod, remove the coupler, 


97 Locking Cap is made with male or female threads or adapter and replace the water-tight cap. The push rod 
Con be podlocked for standard Ever-Tite Coupler as shown. can also be used as a carrying handle. The same 
operation applies to down-spout units. 


Easy To Use 
This 3” Ever-Tite “99” Coupler is used with Reduces Operating Costs 
any of the Ever-Tite “97” Adapters pictured The Ever-Tite No. 99 Coupler is made of high 


wuss, 
UMN, 
iy 


below, which also are full 3” I.D. in 3” and tensile aluminum, with bronze push rod and 
larger sizes. Until No. 97 Adapters have been cams. Extremely light, yet rugged and sturdy — 
97 Adapter installed on fill pipes, loose fill down spouts your assurance of long, trouble-free service. 
with brass tubes, pictured below, are available Ask your distributor now, or write for full 
No. 97 for use with the same 3” No. 99 Coupler. information. 
Ever-Tite *The Ever-Tite Trademark is a hallmark of dependability in fittings 
Fill Cap for the petroleum indusiry— proved by 17 years of pre-eminence. 


EVER-TITE COUPLING CO. INC., 254 WEST 54th STREET, NEW YORK 19, N. Y. 


“ ad | st ” 
3” 3” >” ?” . Loose Fill 
a Se SE = 
Spouts 
9” LPT. 2%" LPT. 2” LPT. : for 
PUA LAD Ever-Tite 
7 Adapters for Ever-Tite “99 Coupler 4” Fill 3” Fill had Coupler 2%" Fill 2” Fill 
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Available in 
THIN-LINE or STANDARD 
Construction 


Thin-line doors (shown above) have 
sturdy %” aluminum muntins and 
continuous galvanized angle rein- 
forcing at each section joint. Doors 
of standard construction (below 
have rugged wood stiles and rails, 
steel reinforced. Both are finest 
quality, smooth in operation, 


smartly modern in appearance. 


Also—the Outstanding 
Industrial Doors on the 
Market ... for 
Warehouses, Bulk Plants, 
and Fleet Garages 
February, 1955 + 


NATIONAL PETROLEUM 


America’s Great Nome in 
i QuaLiTy Doors. .. 


Clear-Vision Doors pay for them- 
selves two ways: looking out, and 
looking in. They enable the attend 
ant to watch the pumps for prompt 
service when needed, yet keep busy 
when no customers are there. And 
those wide glass panels are a shou 
case, displaying the activity within 
. reminding the motorist to get 
his car properly lubricated. They’re 


real business builders! 


assures BEST PERFORMANCE! 


OVERHEAD DOOR CORPORATION 

Dept. NP-2, Hartford City, Indiana 

Manufacturing Divisions 
Cortland, N.Y 


Lewistown, Pa 
Oklohome City, Okle 


NATION-WIDE Sales - Installation « Service 


Dallas, Texas 
Portiend, Ore 


Hillside, N. J 
Nashve, N. H 





Regular Construction Clear-Vision Door Industrial Doors to Fit Any Opening 


NEWS 4] 














Esso SERvictnres 


Write today! Learn how Avoncraft can fill 
your specific requirements better! 


Porcelain Enamel 


durable, beautiful, and maintenance-free 


For Service Station construction, Avoncraft Porcelain 
Enamel is the ideal modern building material. 
Versatile—it can be readily adapted to all types of 
modern commercial design. Durable—because beneath 
its attractive porcelain surface is the strength of 
steel. Maintenance-free—due to its hard baked-on 
enamel coating which makes it impervious to dirt, 
fumes, chemicals and rust. 


FRAMELESS LOAD-BEARING WALLS ©  LOAD-SPAN DECKING «© CURTAIN WALLS 


architectural products 


Ital 


A Division of Avondale Marine Ways, Inc. 


























P. 0. Box 1030 «¢ New Orleans 8, U.S.A. — 
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The Danger Is Still There 


QO' I of the many comments on the 1955 oil 

outlook emerges one that oil marketers 
should examine closely, because it poses a prob- 
lem of special interest to them. 

Attainment of proper balance between supply 
and demand for all oils is a problem whose solu- 
tion will require the “utmost effort” of all industry 
segments in the years ahead, declares L. I 
McCollum, president of Continental Oil Co 

On first reading, that sounds like a truism. But 
Mr. McCollum has put a problem into focus with 
a clarity that can benefit marketers 

Mr. McCollum says: “The rapid increases in 
foreign crude oil production and refining opera- 
tions have reduced exports from the U.S., and 
are now responsible for the increasing pressure 
of foreign crude oil and products on the domestic 
industry.” 

“This is reflected in a 1954 decrease of about 
2% from the 1953 level of U.S. crude and con 
densate production in the face of a moderate 
increase in demand.” 

Then he raises a storm warning. Noting that 
excess gasoline stocks are a continuing problem, 
Mr. McCollum comments 

“The only way that gasoline inventories can 
be brought into balance with demand will be for 
each refiner to appraise his stocks in relation to 
realistic sales forecasts and govern his refinery 
Operations accordingly.” 


This is a sobering observation, coming as it 


does after a series of forecasts that points to a 
increased demand, (Oil men predict a demand 
hike. p. 56.) The Bureau of 


a gain of 4% in domestic demand. Oil company 


Mines forecasts 
economists predict a 542% domestic gain in a 
consensus prepared by Petroleum Processing, a 
McGraw-Hill 


have been interpreted by some marketers to mean 


sister publication. The forecasts 


that the increased demand not only promises 
more business but will wipe out the surpluses 
that have been building 

The continued prosperity that seems to be in 
store for 1955 doesn’t mean that a businessman 
can doze. It will be recalled that a sharp im 
balance last year aggravated the supply-demand 
problem to such an extent that a crisis was 
averted only by general cutbacks in refinery runs 
The same conditions that resulted in last year's 
heavy surpluses exist today. The danger is there 
Another sobering note is the statement by 
Texas officials that the recently increased crude 
production allowable rate is not expected to con 
tinue for long. They say the increased allowables 
in Texas, Oklahoma and elsewhere will lead to 
oversupply and brimming storage tanks again 

As Mr 


depends on “realistic sales forecasts 


McCollum notes, part of the solution 

No one should be mesmerized by predictions 
of a rosy year. It can be a good year. But it can 
also be a bad one for the oil marketer who dis 


regards the realities of an ever-changing situation 
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Just 28 words 


to tell our steel container story 


Colorfully lithographed, Continental steel containers 
become an integral part of your package family. When 
emptied and put to other uses, they continue to sell 


your name and product. 


\ € CONTINENTAL 
CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 
Pacific Division: Russ Building, San Francisco 4 


TAILOR-MADE 
PACKAGE SERVICE 


NATIONAL PETROLEUM NEWS *« February, 1955 





==fJ industry news 





National 
Petroleum 
News 


Humble Uses TV to Unveil New Gasoline 


In one hour, 3,500 members of Humble’s field sales force in 


10 Texas cities saw the company’s presentation of its new 


premium gasoline via closed-circuit television. They learned 


in one shot what would have taken weeks of conventional meetings 


H UMBLE OIL & Refining Co., first in gasoline 
sales in Texas, added another first to its 
state list last month. It used closed-circuit televi- 
sion to introduce its new higher octane Esso 
Extra gasoline to more than 3,500 salaried sales 
personnel, consignees and dealers in 10 Texas cities 
at one time. 

Humble relied on closed-circuit TV because it 
wanted to reach as many people as possible as 
quickly as possible to plug its new motor fuel. 
Originating in Dallas, the show was seen in Aus- 
tin, San Antonio, Houston, Ft. Worth, Texarcana, 
Lubbock, Wichita Falls, Temple, and San Angelo. 

Had the same show been duplicated by con- 
ventional means, it would have taken most of 
the spring. 

Reaction—“The show was very effective be- 
cause it was brand new”—the consensus of com- 
pany representatives. 

“Closed-circuit meetings can never take the 
place of live stage presentations or personal con- 
tact. But they do fit in when the company wants 
to get as many people together as possible at one 
time”—Frank A. Watts, general sales manager 

Right now the company does not know if it 
will do the same thing again. Sometime this 
month—may be next month—they’ll have the 
answer after evaluating the experiment. 

Company officials think that TV will be even 
more effective for this type of product promotion 
if it can be done in color. They also see some 
value to the closed-circuit type of meeting to sup- 
plement their regular sales promotion campaigns. 


OFFICIALS IN SHOW 


Taking part in the show were Hines Baker, 
Humble president; H. W. Ferguson, vice president 
in charge of refining and sales; G. A. Mabry, 
advertising and public relations manager; F. | 
Witt, manager of the Houston office; and Watts. 

Except for Baker, whose talk was on film, all 
the others were presented “live.” 

Such an array of top-level officials never has 
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taken part in company programs before. They 
figured they couldn’t make all the 40-50 such 
meetings held each year. For fear of making 
some sections jealous, they didn’t take part in any. 


SAVINGS 


There was a saving of executives’ time but the 
amount saved, the company says, is hard to pin 
down, 

There was time saved further down the ladder 
for the company men who travel the state staging 
sales promotion meetings. Last year, it took 12 
to 16 men three weeks to stage similar meetings 





BEHIND-THE-SCENE view shows how studio in 
Dallas handied Humble’s message plugging its 
new product over the closed-circuit network 


45 





WIMCINC 


FRANK A. WATTS, Humble’s general sales manager, presented 
this off-screen picture as the camera crew begins to pick 


in a8 many as 40 different cities. 

Rehearsals—Company officials tak- 
ing part in the TV show went to Dal- 
las on a non-business day to spend 
some time in a dry-run of what they 
were going to say and getting used 
to studio signals. On the day of the 
show, they went through another re- 
hearsal, this time before the cameras 
and with make-up. 

Actual rehearsal time was about a 
day and a half, counting the time to 
go over scripts before reaching Dallas. 


With the type of show given in 
previous years, three or four men in 
each of the company’s four sales divi- 
sions handling the presentations spent 
a week for rehearsals and two weeks 
for actual presentation. 

Production — No time was saved 
here. Abe Penny, in charge of sales 
promotion and advertising for Hum- 
ble, and his staff spent just as much 
time fixing up scripts for the TV 
show as they would have spent for 
the individual meetings. 





Big news for motorists! A MEW Total Power 
Esso Extra Gasoline with the. 


OF ALL TIME/ 


l= 


Esso) Caso Standard On Company 





HOW ESSO IS DOING IT 


HIGHEST OCTANE 


Esso Standard Oil Co. is offer- 
ing the new higher octane Esso 
Extra in its 18-state marketing “The Best Power Team You Can 
area along the Atlantic and Gulf Buy.” 


Coasts in addition to Humble’s 
marketing of the new product in 
Texas. 

Advertising stresses that the 
new Total Power Esso Extra has 
the highest octane rating of all 
time, but officials of both com- 
panies decline to say what that 
rating is. The last octane-rating 
survey conducted by Ethyl 
Corp. showed that premium 
gasoline averaging 94.6 octanes 
was marketed in nine East 
Coast cities, and that in the Ft. 
Worth-Dallas area, the average 
was 95.3. 

Both marketers, in their ad- 
vertising, point out that by using 
the new premium gasoline with 
Uniflo motor oil, 5.5 octane 
numbers can be gained. They are 
pushing this combination as 








up his picture to send it out over the coaxial cable. He 
was one of five company officials who took part in program 


PRESENTATION 

Company officials were limited in 
their poses because the TV station in 
Dallas, where the show originated, 
did not have cameras mounted on 
dollies. When a speaker moved about 
to point to a chart, one camera was cut 
off and the action was picked up by 
another camera. 

Penny says future shows will have 
more equipment to offer greater 
“mobility.” 

Stage Shows Too—Because coaxial 
cable doesn’t run to all parts of Texas 
—making TV presentation impossible 

~—the stage presentation-type of show 

was seen in three cities, Pharr, Tyler 
and Corpus Christi, with other com- 
pany officials filling the key roles 
presented on the TV show. 

The closed-circuit audience were in 
hotels in Austin, San Antonio, Hous- 
ton, Ft. Worth, Texarcana and Lub- 
bock; in TV studios in Wichita Falls 
and Temple; in a tent at San Angelo; 
and in the science building of the 
state fair grounds at Dallas. 

At Houston, where the show was 
seen in the Shamrock Hotel, between 
800 and 1,000 attended to watch the 
proceedings on the 18x20-ft. screen. 
Preliminary remarks came from C. C. 
Scott, Southeast Texas division man- 
ager, and A. O. Saenger, assistant divi- 
sion manager, before the show went 
on the air. They told the audience 
what was coming up. 

Watts opened the show and intro- 
duced Baker, whose talk was of an 
inspirational nature. 

Down To Business—The business 
of giving the “pitch” of the meeting 
was left to others. Witt explained why 
gasoline of higher quality is needed 
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today and used one diagram, showing 
a cut-away engine, to explain how 
compression ratio works and a chart 
showing how they have increased from 
an average of 5.1 to 1 in 1942-1946 
to an anticipated high of 9.1 to 1 this 
year. 

Ferguson outlined Humble’s cam- 
paign to provide top-quality motor 
fuel in the Texas market and said 
quality was increased in 1955 so Hum- 
ble could stay ahead of the automo- 
tive industry and the rest of the mar- 
keters in the state. 

Mabry outlined plans for pushing 
Esso Extra, stressing the comprehen- 
sive advertising and sales promotion 
campaign that would literally saturate 
the area to bring the company’s mes- 
sage to all in the state. 

Watts, in closing the program, told 
company representatives that despite 
the top-quality fuel, they would have 
to continue to provide top service and 
cleanliness at their stations to take 
full advantage of the new product. 


FUTURE MEETINGS 


The person-to-person type of show 
will be used by Humble to bring serv- 
ice station people in for a service 
station personnel convention at the 
four division headquarters this spring. 
It will probably last a full day, with 
the company people attempting to 
answer problems of the service sta- 
tion operators. 

Later the company will hold its 
annual fall meeting, and if the pattern 
of the past is followed, this session 
will tie in with the company’s broad- 
casting of football games. These meet- 
ings are similar to the ones that were 
held each spring and were replaced 
last month by the TV meeting. & 





ON THE RECEIVING END, scenes similar to this one 
Angelo were duplicated throughout the Lone Stor State 


and exhibits 
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WAITING FOR CUES are F. L. Witt, Houston manager, and G. A. 
Mabry, advertising manager. Nearby are some of the ads 













TREND TO TELEVISION 


Iwo other major marketers, 
Esso Standard Oil Co. and At 
lantic Refining Co., were among 
the dozen or more major busi- 
ness concerns that used closed 
circuit TV shows during 1954 
to introduce new products. 

Surveys indicate that in the 
first. half of -1954 corporations 
spent $2 billion on closed-circuit 
shows to bring their sales mes- 
sages to an estimated 1 million 
people. 

The trend is continuing, the 
estimate being that by 1956, 
American concerns will be 
spending more than $12 billion 
a year—$1 billion a month 
on this type of sales presenta- 
tion. 


Not only is it a great time- 
saver but it also saves money. 


Westinghouse Electric Corp. 


spent $75,000 on its first closed 
circuit TV show to accomplish 
the same thing that it had spent 
$450,000 to do 

Among concerns that have 
used closed-circuits are James 
Lee & Sons Co., to display new 
carpets; Armstrong Cork Co, to 
show its product in color to 
wholesale distributors; Philco 
Co., to let dealers have a pre 
view of its appliance line; 
Chrysler Corp., to let dealers 
and salesmen in 30 cities see 
sales and advertising plans for 
Dodge Division; Pan American 
World Airways, to discuss its 
sales promotion objectives with 
2,500 travel agents gathered 
throughout the nation; and 
Schenley Distributors, Inc., to 
its 4,000 representatives gathered 
in 18 key cities 
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Motor Oil Ratios 


Oil ratios are compiled 
by these PAD districts 
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at Stations Are Skidding Again 






NPN’s 13th motor oil ratio survey reveals once more that ratios have fallen, 





this time to a record seasonal low 









Motor oil ratios have fallen again, and there is marketers reported lower ratios for 1954 than for 















no leveling off in sight. the spring-summer, 1953. Twelve said their ratios 

NPN’s 13th oil ratio survey shows the U. S. were up, and one said it was unchanged. 
spring-summer average has dropped to an all-time Comparing marketers’ ratios for the spring 
seasonal low of 1.28%. (Ratio is one gallon of summer, 1954, with 1953 by PAD districts shows 
motor oil sold per 100 gal. of gasoline.) Dist. |—Eight drops, one increase 

This follows the lowest ratio ever reported, 1.21% Dist. 2—Nine losses and seven gains 
for fall-winter, 1953-54. For the second straight Dist. 3—Six decreases, two gains, one unchanged 
season, a marketer reported a less-than-1% ratio— Dist. 4—Four losses and one gain 
0.91%, the lowest ever reported for any season. Dist. 5—Three losses and one gain, 

And there is no hint of any motor oil sales campaign Rise and Fall—The decline in oil ratios follows 
of sufficient scope or appeal to halt the drop. a uniform pattern. Oil ratios drop sharply during 

The Reason—Introduction of 1955 model cars winter months. 
shows average crankcase capacity has taken another Summer sales help bring the ratios back up, but 
dip—from 5.3 qt. in 1954 to 5.15 qt. in 1955. the gain never cancels the loss. 

Average oil change recommendation for 1955 Since 1949 ratios have fallen 69 percentage points 
model cars by car manufacturers is 2,850 miles as and have gained only 37, a net loss over a five-year 
against 2,777 for 1954 models. period of 32 percentage points 

The hot battle for increased gasoline gallonage The 17 marketers that report over-all ratios (serv 
may have hurt motor oil sales effort. ice stations, car dealers, garages, chain stores, etc.) 

Average miles between oil changes, as shown in in addition to service station only ratios, reflect an 
NPN’s ratio survey were 2,218 for the summer of even more pronounced downward trend in oil ratios 
1954—compared with 1,958 in the summer of 1950. For the summer of 1954 the average ratio for these 






Analysis of ratio surveys shows 30 participating 17 marketers was 1.165 


































How NPN Measures Motor Oi! Sales. Declines Ahead for Oil Ratios 
Twenty-five oil companies, comprising 43 market- Service station motor oil ratios for fall-winter, 
ing units operating in five Petroleum Administration 1954-55 probably will drop again, this time to an 
for Defense districts, submitted oil ratio figures in all-time low of about 1.16%. Next summer the ratio 
NPN’s 13th motor oil ratio survey. can be expected to average about 1.22% if the 
The oil sold by these companies totals about 25% current rate of fall continues 
of all motor oil sold in the United States. This means station this fall-winter (1954-55) will 
Seventeen of the 43 marketing units (a marketing sell an average of 85.9 gal. of gasoline for every 
unit is One company marketing in one PAD district) gallon of motor oil sold. This is about 3.3 gal. of 
reported ratios for service stations only and also gasoline more than a year ago 
reported an over-all ratio. This includes garages, car Next summer gasoline sales will average about 
dealers, chain stores and service stations, all in one 81.7 gal for every gallon of motor oil sold 
ratio. These 17 units account for about half of all 
motor oil sold by companies participating in NPN’s 
survey. 
TURN PAGE FOR rable 
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1. MOTOR OIL RATIOS FOR ALL STATIONS BY 43 MARKETING UNITS 3. BREAKDOWN OF 17 MARKETING 
(Figs. in %) UNITS REPORTING BOTH OVER-ALL 
AND STATION ONLY RATIOS 


(Figs. in %) 


79 62 j *Companies Reporting Service 
Station Only And Over-All 
16 . Ratios Separately 


70 ; p . Over- All **Service 
‘ Station 
55 po 


1 
1 
1 
1 
1.58 1949-50 39 28 
1950 45 35 
1.48 1950-51 58 42 
43 1.54 
1 
1 
1 
1 
i 
1 


Dist. Dist. 
i 2 


1948 
1948-49 
1949 
1949-50 38 
1950 48 


1.60 
1, 
1 
1, 
l 
1950-5] 1.29 
1, 
I 
l 
I 
I 
I 
] 


54 
53 


1951 
195] 
1952 
19452 
1953 
1953 
1954 


1951 39 29 
41 1951-52 41 24 
1952 33 1.23 
7 “ 
¥ 1952-53 14 1.04 
43 
16 


27 
32 
20 
35 
14 


1" 


1953 32 1.21 
1953-54 14 1.08 
1954 18 1.08 


YnNA mA a HT 


32 


1949-50 16 
1950 66 
1950-51 86 55 
1951 67 51 


1.54 

I 

I 

I 
1951-52 68 1. 

I 

l 

I 

I 

l 


58 





1952 64 45 
1952-53 59 Al 
1953 4§ 31 
1953-54 45 31 
1954 0 


2. BREAKDOWN BY INDIVIDUAL CONSUMPTION 


Yun se se 78 7 
YeV%er%sersers Cer%ererseres Yere%sersres 


‘Gas 
Seld Per Gal. 
ou 


1949-50 52 43 
1950 56 47 
1950-51 58 9 
1951 47 38 
1951-52 48 .25 
1952 .28 
1952-53 30 21 
1953 37 27 
1953-54 28 21 
1954 27 


Gal 


S-S '50 19.79 2 325.5 13.85 5.94 j 65.6 
F-W '50-'51 16.64 282 105.9 11.65 4.99 73.5 
8-S ‘51 19,33 : 328.8 13.53 5.80 65 1,985 68.1 
F-W °51-'52 16,54 4, 3133 11.58 4.96 27 1,932 75.7 
SS °52 18.84 5,462 441.3 13.19 5.65 64 2,069 72.5 
F-W ‘52.’ 16.76 4,549 324.9 11.73 5.03 35 1,936 77.5 
S§ °53 19.25 § 660 453.8 13.48 5.77 64 144 73.6 
I *$3~'54 16.16 4,674 333.9 11.31 4.85 22 ,105 82.6 
SS ‘54 19.69 5,767 484.5 13.78 5.91 60 218 78.2 
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1949-50 
1940 
1950-51 
1951 
1951-52 
1952 
1952-53 
1953 
1953-54 
1954 


84 A 
83 

17 73 

72 

77 51 
44 

57 37 

61 

55 31 

47 


NN NY 


*Data revised to reflect oil buying pattern as indicated by service station sales data only 
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. STATION OIL SALES RATIOS FOR 1948 
SPRING-SUMMER PERIODS 1948 1949 


1950 
THROUGH 1954 1951 


1952 
1953 


Companies d 1954 
Reporting Year Ave 


1949-50) 
1950 
1950-51 
1951 
1951-52 
1952 
1952-53 
1953 
1953-54 
1954 


65 36 
46 9 
57 0 

35 
57 26 
32 27 
18 13 
27 24 
24 15 
30 22 


(Figs. in %) 


10 1948 y 1948 
10 1949 §3 2.12 1949 
10 1950 48 1950 

1951 43 d 1951 


1952 32 1952 


1949-50 
1950 
1950-51 
1951 
1951-52 
1952 
1952-53 
1953 
1953-54 
1954 


59 1.42 
58 1.49 
71 1.47 
57 1.42 
§§ fe 
49 1.35 
6 1.24 
9 1.27 
31 1.21 
27 1.16 


1953 4 1943 
1954 1954 


1948 d 1948 
1949 1949 
1950 4 1950 


195] ; 195] “Includes only those companies reporting separately 

service station only ratios and ratios through all retail 

195? ; 1952 outlets, such as stations, garages, car dealers, chain 

S stores, ete 

1953 1953 "Ratios in this column are computed only on the 

. basis of 17 marketing units who give NPN both over-all 

1954 ? 1954 and station only ratios. These ratios nearly always 
vary from those appearing in Table | 
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OlL MARKETERS are split 
on light repairs at sta- 
tions because many feor 





E se 2 


Are 


BUT MANY DEALERS take 
on repoir work and can 
keep both it and island 
business going profitably 


— 


What Is the Industry Doing About Them? 


‘xa) 


— Sper 


say. Presi 


PARTS MAKERS are push- 
ing repairs at stations 
with free instruction for 
eligible station dealers 
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Some think it's good for the dealer, 


others are solidly against it, but 


the majority of oil marketers aren't 


in either camp. Most feel that the 


gasoline volume comes first 


IL, marketers are taking a grow- 
ing interest in light repair busi- 
ness at service stations. 

Manufacturers of replacement parts 
and automotive testing equipment re- 
port that more men from stations are 
coming into their training schools. 

And oil men are impressed particu- 
larly by the amount of money their 
dealers are spending on tools and 
equipment for light repair work. This 
month Clayton Manufacturing Co., 
El Monte, Calif., is writing the first 
contracts for the five-year rental of 
engine-testing dynamometers to sta- 
tion dealers. 

This means that for $450 in ad 
vance rentals, a dealer can have the 
$3,500 tester installed in his repair 
bay. Also, Clayton is negotiating with 
two West Coast majors to make his 
dynamometer a “sponsored” item in 
their stations. 

But oil marketers from coast to 
coast are split widely in their opinions 
of light repair service at stations. 

One group of marketers believes a 
trend toward more repair work at sta- 
tions is inevitable. They think it should 
be encouraged. 

The largest group is middle-of-the- 
road, While they do not believe there 
is a growing trend toward more repair 
work, they feel that dealers now in it 
are increasing their repair volume. 
These marketers are not anxious to 
see repair service spread, but they 
neither favor nor oppose it. 


52 


Oil Marketers Are Divided 


LIGHT REPAIRS at stations include such jobs as wheel balanc- 
ing and alignment work and light brake work such as... 


The third and smallest group de- 
finitely is opposed to repair business 
at stations, 


SOME WANT IT 


Here are comments from the oil 
marketers who are in favor of light 
repairs: 

“We know it to be a fact that a great 
many locations can be successful only 
if light repairs are performed,” says 
L. C, Jobe, supervisor of retail mer- 
chandising, General Petroleum Corp., 
Los Angeles. “We often put in extra 
bays just to make this possible.” 

A dealer has certain fixed costs such 
as labor and rent, Jobe explains. He 
can’t cut them below what's necessary 
to handle his rush-hour business. The 
dealer should be encouraged to step 
up every phase of his business to carry 
this overhead. He can use slack peri- 
ods for light repairs, since most of 
it is clean work, Jobe says. 

“By selling the traditional number 
of products and services,” Jobe says, 
“a capable dealer will gross about $100 
per 1,000 gal. of gasoline. By expand- 
ing into miscellaneous services such 
as brake work, and into replacement 
parts such as fuel pumps and gen- 
erators, he can boost this extra volume 
to $140 or more. That extra $40 per 
1,000 gal. of gasoline can bring the 
dealer a higher net profit, help pay the 
rent and keep the lights burning long- 
er, The net result is that you’re work- 


NATIONAI 


ing the property more intensively by 
ramming more sales through it.” 

Competitive Factor—General Pe- 
troleum switched to a policy of favor- 
ing repair work in 1952. It concluded 
then that the trend toward larger 
stations would continue to be costly, 
while gasoline competition would con- 
tinue to hold down the dealer margin. 
It began to look with favor on dealers 
capable of administering many-sided 
operations. These more complex busi- 
nesses included mechanical work. 

At lessee stations, General Petro- 
leum prefers that mechanics be on 
the dealer payroll on a_ percentage 
commission basis, rather than have the 
dealer grant a repair concession. 

Good Profit—Richfield Oil Co. of 
Los Angeles also favors light repair 
work. A marketing official says: “We 
advise our dealers there can be good 
profits in light repair work if they 
don’t get too involved. We try to dis- 
suade them from attempting unit over- 
hauls so that they clutter up their 
stations with engine parts. If they ask 
our advice we say it’s best to confine 
the work to minor repair jobs and 
engine tune-up.” 

In similar vein, Harry Berg, retail 
sales manager, Signal Oil Co., says: 
“Our dealers are generally moving 
toward giving the customer one-stop 
satisfaction, but the extent depends 
on the type of dealer.” Stations built 
by the company, he explained, aren’t 
suitable for anything more than minor 
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. « » brake adjustment and relining, engine tuneups, repair 
and replacement of carburetors, fuel pumps and lines .. . 


brake, electrical or carburetor work. 
Larger, dealer-built stations often go in 
for heavier work. 

Equipment Programs—Almost eve- 
ry major oil company has been ap 
proached by makers of engine-testing 
equipment with programs for placing 
their units in stations. 

Clayton’s dynamometer rental plan 
on the West backed by a 
national commercial credit company, 
enables the cost of the machine to be 
charged off as an expense item. Under 
the plan the dealer pays $450 advance 
rent, then $100 a month for the 
first year and $65 a month for the 
remainder of the lease. Details of the 
lease plan Clayton has offered the 
majors have not been revealed 

Another oil company has discov- 
ered, through a dealer survey, that 
many of its dealers are interested in 
offering engine tune-ups and other 
light repairs 


Coast, 


SOME ARE UNDECIDED 


The neutral group has this to say: 

“After the war there was a trend 
toward more mechanical work at sta- 
tions,” says One oil man. “This trend 
seems to have leveled off several years 
ago, though there’s still a good deal 
of repair work done in our stations.” 

Marketers agree that there is a lot 
of repair work going on at service 
stations, but that’s been the situation 
for some time, says this group. 


densers, starters, 


They see no reason to either encour 
age or discourage mechanical sidelines 

‘If a dealer wants to go into the 
repair business, he has that right,” 
comments one oil man. “We would 
rather see him try for the above aver 
age earnings available to him out of 
his full share of lubrication and TBA 
business, but we can only suggest. If 
his petroleum volume is good, who 
would want to disturb him?” 

“Its up to the dealer to decide,” 
says another. 


SOME ARE OPPOSED 


In the minority is the third group 
that dislikes having dealers go in for 
repair work. 

Opinions of the “aginners” are sum 
med up by a Union Oil Co. of Cali 
fornia executive: “We don’t encour- 
age dealers to do mechanical work, 
that is, within the limits of company 
dealer relationships. We think it’s a 
bad business. Lubrication is one thing 
but repair work is quite another. When 
the dealer and his people get into the 
insides of a car, they aren’t in a posi 
tion to take care of the customer at 
the pump island. 

“If a dealer does too well at repair 
work, he loses interest in the front 
of the station. We think our dealers 
would do well to take care of what 
they have and not branch out into 
sidelines. There are exceptions—but 
that’s our attitude.” 
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On the Value of Light Repairs at Stations 


with general ignition work on generators, coils, con- 
voltage regulators and distributors 


Leo Pearlston, sales manager, Sun 
set Oil Co., 
We don’t encourage repair work at 


Los Angeles, goes further 


our stations: in fact, we trown on it 
When we interview potential dealers 
and a man says he’s a mechanic, the 
interview ends right then.” 


HOW IT STARTED 


Whatever their views, oil men agree 
that many dealers got into repair work 
during the war 
tioning forced dealers into mechanical 


years. Gasoline ra 
sidelines. Conditions since then have 
made it easy for service stations to 
maintain and increase their share of 
auto repair volume, in spite of a con 
siderable turnover among station op 
erators 

One reason most commonly cited 
is the high prices charged by car 
dealer service shops. Because service 
stations charge less, they have little 
trouble getting business. 

Another strong reason is that large 
numbers of 
from the ranks of repair mechanics 

An estimate that 75% of urban 
station operators are in the light repair 
business, is offered by Adrian Ogle, 
Berkeley, Calif., vice president of the 
National Congress of Petroleum Re 
He and other spokesmen for 
the dealer organizations have long 
maintained that gasoline margin 18 80 
small dealers are forced into repair 


station Operators come 


tailers 


sidelines 














ype service station operators have 
\7 welded gasoline sales and light 
automotive repairs, and have made 
them both pay. 

One of these is Frank B. Knappen, 
Jr., a General Petroleum dealer at 
East Whittier, Calif. A former mechan- 
ic, in the two years that he has had 
the station Knappen has built gasoline 
gallonage to 30,000 monthly. Repair 
volume, including TBA service, ac- 
counts for 15% of his gross and 50% 
of his net income. 

Knappen, began by investing $4,000 
in two Sun motor tune-up units, a 
lathe for turning valves, a sparkplug 
tester, an Eis machine for bleeding 
brakes, a grinder, an impact gun (used 
on engines as well as wheels), well- 
stocked parts cabinets and work- 
benches, 

After that, he recalls, “I got so 
involved in the back end with lubrica- 
tion and repairs that I had to put on 
a fulltime mechanic. But GP didn’t 
have to remind me to keep on giving 
our island service. We have a rule 
here that the customer on the island 
comes first.” 

Everyone Works—Procedure at the 
Knappen station is for all hands, in- 
cluding Larry Ladner, the mechanic, 
to work the islands if necessary. “We 
take great pains to stay clean,” Knap- 
pen says, “so that the boys can drop 
everything and get out to the islands 
and manage to look presentable, Some 
men simply can’t do it, but ours can.” 

Knappen’s constant aim is to keep 
Ladner, the mechanic, working on re- 
pairs and adjustments. He pays the 
mechanic a guarantee and all of the 
revenue that the “labor” portion of an 
invoice brings in. His high payroll is 
balanced by a substantial gross profit 
from the sale of fan belts, ignition 
parts, plugs, and other replacement 
parts, 

The station’s mechanical services 
now include engine tune-up, generator 
and starter rebuilding, replacement 
and adjustment of voltage regulators, 
complete brake service (except for 
drum trueing), rebuilding of master 
and wheel cylinders, grease seals and 
wheel balancing. 

From time to time Knappen takes 
on automatic transmission work, clutch 
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Dealer Blends Repairs and “Gas’ 


California retailer finds he can do healthy volume of light 
repair and still keep gasoline volume climbing 


KEEPING CLEAN for pump island service is an essential point. Here Frank Knappen 
leaves a repair job and goes to the island, ready to serve his customer 


jobs and has even undertaken engine 
reboring and rebuilding. For the latter 
he has an A-frame behind the station. 
About the only jobs he turns down are 
body and paint jobs. 

Draw the Line—However, Knap- 
pen is inclined to caution against heavy 
work. “You've got to draw the line 
somewhere,” he says. “If a man just 
goes in for brake work and motor 
tune-up, that’s all that is necessary. 
General overhauling doesn’t have 
enough profit in it. There’s too much 
work involved for what you get out of 
it. Also, the station would look too 
untidy. 

“But tune-up and brake work are 
fast, and cars aren’t tied up in the sta- 
tion for too long. Eight hours is the 
maximum we want a customer’s car 
around.” 

Another reason Knappen opposes 
heavy work is the fact that his station 
has only two bays, both with hoists. 
This means that overhauling has to be 
done out-of-doors, a hardship even 


during a mild California winter. 

Knappen gives this advice to other 
dealers: 

1. Be sure to have adequate equip- 
ment—“You can’t turn down a cus- 
tomer, because every one of them feels 
as if he’s your favorite.” 

2. Try to have a separate bay or 
stall for mechanical work (Knappen 
would like to build one). 

3. Try to educate your customers— 
the regular ones—to have their work 
done during the week so there’s less 
of a Saturday pile-up. 

4. Keep your prices fair. 

5. Be careful of zoning against me- 
chanical work (Knappen himself has 
had to get a Los Angeles County 
garageman’s license). 

He also cautions against neglecting 
the islands: “It sounds a little confus- 
ing, but don’t be so carried away by 
good gallonage that you concentrate 
on the back end and then you wake 
up and find you don’t have the front 
end any more.” 
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SCHOOL conducted by 
General Motors teaches 
dealers repair of ignition 
system 


industry news a é| 


Manufacturers of automobile parts and electrical systems are conducting free 


schools throughout the nation to encourage light repairs at stations 


How Parts Makers Promote Light Repairs 


RAINING in tune-up work and other 

light repairs is available to service 
station operators and their employes 
from two types of manufacturers. 

—First, the manufacturers of elec- 
trical testing equipment include free 
instruction in the price of the equip- 
ment. In addition some of them run 
field schools, charging a fee, in the 
larger cities. 

—Second, makers of carburetors and 
electrical components operate schools 
through their distributors, where in- 
struction is free. 

Typical of the former group, Sun 
Electric Corp., Chicago, offers a $40 
course at an instruction center in the 
east that runs two evenings a week for 
four weeks. They report a growing 
number of service station trainees over 
the past two years. Dealers and their 
employes now make up 60% to 70% 
of their classes, Sun says. They have 
training centers in 14 cities. 

Electrical Training—Electric Auto- 
Lite Corp., Toledo, sponsors distribu- 
tor-operated schools in 48 cities, where 
instruction is free. A typical course 
runs one day a week for seven weeks. 
A majority of the trainees are from 
service stations, Auto-Lite says. 


There is also an advanced school 
at the Auto-Lite factory. Its graduates 
are capable of conducting training 
courses in tune-up and in repair and 
maintenance of the entire automotive 
electrical system. According to Don 
Seem, Auto-Lite advertising manager, 
oil companies can send any of their 
men to the factory school. 

A similar type of free training for 
the Delco-Remy electrical system and 
Rochester carburetors is available to 
station dealers through a new chain of 
30 GM training centers, operated by 
the United Motors Service division of 
General Motors. Tom Raleigh, director 
of the UMS training school at De 
troit, says that 22 of the centers were 
in operation by the end of January. 
Ihe balance will be open by mid-1955. 

Besides electrical and carburetor 
instruction, the GM centers also offer 
courses On hydramatic transmissions, 
Delco brakes and radios, the Guide 
Autronic Eye and Saginaw power 
steering. 

There are no rigid requirements. 
Applicants should have some experi- 
ence in auto mechanics, and UMS 
wants some assurance that the trainee 
is capable of understanding the course 


February, 1955 + NATIONAL PETROLEUM NEWS 


and will get some benefit from it. Each 
applicant has to be sponsored by some 
UMS distributor. 

Carburetor Schools—Often the dis 
tributor handling electrical parts also 
handles carburetors and provides sep 
arate instruction in carburetor service 
This too is sponsored by the manu 
facturer 

Late in 1954, Carter 
Corp., St. Louis, found there were 
3,960 students 


schools 


Carburetor 
training in its field 


Roy Dean, Carter director of edu 
cation, estimates that about 25% of all 
trainees come from service stations 
As with other manufacturers, Carter 
distributor salesmen constantly visit 
service stations and urge operators to 


take advantage of the special training 


An indication of heightened interest 
in service training, the Automotive 
Electric Assn., parts 


manufacturers, has published the first 


comprised of 


of a series of five training manuals 
Intended chiefly as training material 
for member companies, the manuals 
can be obtained at $1 per copy, from 
the Automotive Electric Assn., 16223 
Meyers, Detroit 35, Mich a 
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4% Rise Seen 


® Barrels-per-day demand put 
at 8,058,000 

@ 3.2% rise in gasoline de- 
mand 

B 2.5% increase for residual 
fuel oi! 

eg 5.7% hike in distillate fuel 
oi 

B 2.5% rise in kerosine de- 
mand 

@ 6.6% increase for other 
oils, including 34% greater de- 
mand for jet fuels and 3.2% for 
other motor oils. 


Ihese figures (see table) come from 
the Bureau of Mines official forecast 
of oil supply and demand for 1955 
and are based on normal weather 
conditions. 

“The increase,” says the Bureau, “in 
required supply should approximate 
the increase in total demand as prod- 
uct stocks are now near normal levels.” 

The forecast includes estimated pro 
duction increases of: 

3.1% in crude oil. 

About 5% for light oils from 
natural gas. 

6% increase in total imports 

The 1954 Results-—Discussing sup- 
ply-demand changes in 1954 compared 
to 1953, the Bureau says, estimated 
changes in domestic demand by prod 
ucts indicates: 

A gain of 2.2% for gasoline. 
A drop of 6.7% for residual. 
An increase of 7.1% for distil- 


A 3% boost for kerosine. 

A 3.9% increase for other prod- 
ucts, including 36% more for jet fuels 
and 1% for other products, 

“The small gain in gasoline demand 
reflects a decline in military aviation 
demand with the shift to jet fuels, a 
smaller gain in truck consumption and 
a further substitution of diesel oil, and 
probably a slower increase in other 
highway demand. 

“The major decline in residual de- 
mand is largely related to a sharp drop 
in consumption by public utility elec- 
tric power plants, a further large de- 
crease in railroad use, and a substan- 
tial decline in requirements for bunk- 
ering ships in foreign trade, 

“The gain in distillate demand is 
primarily due to more nearly normal 
weather compared with abnormally 
mild weather in 1953.” 
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U. S. SUPPLY AND DEMAND ALL OILS 
ESTIMATED 1954 AND FORECAST 1955 BY BUREAU OF MINES 


(Millions of Bbl.) 
1955 Forecast 


Estimated First 
1954 Quarter 
561.0 654.0 
314.0 590.0 
247.0 64.0 
388.0 109.0 
240.0 65.0 
Refined 148.0 44.0 

New Supply 2,949.0 763.0 

Change in stocks 7.0 41.0 
Crude 14.5 0 
Products +-7,5 —41.0 

Total Demand 956.0 804.0 
Gasoline 268.0 291.0 
Residual 553.0 158.0 
Distillate 547.0 201.0 
Kerosine 123.0 46.0 
All other 465.0 108.0 

Exports 128.0 27.0 
Crude 13.0 3.0 
Refined 115.0 24.0 

Domestic demand 2,828.0 777.0 
Gasoline 233.0 284.0 
Residual 527.0 153.0 
Distillate 524.0 196.0 
Kerosine 118.0 45.0 
All other 426.0 99.0 


Production 
Crude 
Other oils 

Imports 
Crude 


Second 
Quarter 


Third 
Quarter 
650.0 668.0 673.0 
588.0 603.0 605.0 

62.0 65.0 68.0 

97.0 96.0 109.0 

63.0 64.0 66.0 

34.0 32.0 43.0 153.0 
747.0 764.0 782.0 3,056.0 
+35.0 +-43.0 29.0 +8.0 

0 0 0 0 
$35.0 +-43.0 29.0 8.0 
712.0 721.0 811.0 3,048.0 

340.0 347.0 322.0 1,300.0 
128.0 121.0 151.0 558.0 
105.0 97.0 171.0 574.0 

18.0 19.0 42.0 125.0 
121.0 137.0 125.0 491.0 

30.0 26.0 24.0 107.0 

3.0 2.5 2.5 11.0 

27.0 23.5 21.5 96.0 
682.0 695.0 787.0 2,941.0 
332.0 340.0 316.0 1,272.0 
123.0 117.0 147.0 540.0 

99.0 92.0 167.0 554.0 

17.0 18.0 41.0 121.0 
111.6 128.0 116.0 454.0 


Fourth 
Quarter Total 
2,645.0 
2,386.0 
259.0 
411.0 
258.0 


BBL. PER DAY 


Total production 7,267 
Imports 1,211 
Change in stocks - -455 
Total demand 8,933 
Exports 3! 300 
Domestic demand 8,633 
Runs to stills 7,190 
Demand domestic crude 6,556 


6,017 


7,143 
1,066 


7,261 7,315 7,247 
1,043 1,185 1,126 
+385 +467 —315 +22 
7,824 7,837 8,815 8,351 

330 283 261 293 
7,494 7,554 8,554 8,058 
7,070 7,175 7,211 7,162 
6,462 6,554 6,576 6,537 


What Oil Companies Predict for 1955 


Executives of major oil marketers 
see an increase in demand and con- 
sumption ranging from 3% to 5% 
during 1955. Here’s what they say: 

T. S. Petersen, president, Standard 
Oil Co. (Calif.): The outlook for 1955 
seems to be quite favorable when 
viewed from an industry-wide posi- 
tion, and we are planning operations 
in expectation of a 3% to 4% in- 
crease in West Coast and national 
demands. 

Eugene Holman, board chairman, 
Standard Oil Co. (N. J.): In 1955 we 
expect domestic consumption to in- 
crease about 5% and foreign con- 
sumption nearly 7% over 1954. 

Robert G. Dunlop, president, Sun 
Oil Co.: It is probable that domestic 
demand in 1955 will continue to grow, 
possibly by 3% over 1954. There is 


every prospect that competition will be 
even more intense in 1955. 

L. F. McCollum, president, Conti- 
nental Oil Co.: The year ahead will 
require the utmost effort on the part 
of all segments of the industry to 
secure satisfactory solutions to the 
issue of federal controls over the pro- 
duction of natural gas and the attain- 
ment of a proper balance between 
supply and demand for all oils. 

Frank M. Porter, president, Amer- 
ican Petroleum Institute: Domestic 
production appears to be on the up- 
grade again but the situation is still 
one in which caution is advisable, 
particularly with respect to the rela- 
tionship of crude oil runs to stills of 
refineries, relative product yields, the 
demand for fuel oils for this winter 
and gasoline for next summer. 
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For the jobber who wants to do the job the way he thinks is best, the 


supplier he needs is Ashland Oil & Refining Company. Yes, you can Jand 
nee 5 


OL 
PRODUCTS 


have the complete independence of operation you want and the top 
petroleum products you need. Ashland Oil products, backed by traffic- 
building point-of-sale material for your dealers, are ready to work for 


you—the way you want. 


ASHLAND OIL & REFINING COMPANY 
Home Office: Ashland, Kentucky 


ALTON, ILL 2616 E. Broadway, BUFFALO, N.Y. — 800 Ellicott Square, CHICAGO, ILL 122 S$. Michigan 
Ave.; CINCINNATI, 0 1402 Fed. Reserve Bank, CLEVELAND, 0 Standard Bidg , DETROIT, MICH P.O 
Box 6025; EVANSVILLE, IND 7500 Broadway, FINDLAY, 0 PO. Box 210, LOUISVILLE, KY 

3005 Dumesnil; NASHVILLE, TENN 5 E. Main; PADUCAH, KY ; PITTSBURGH, PA Til Park Bidg 
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Attack on TBA Overrides Seen 


A legal attack on TBA com- 
mission override contracts be- 
tween oil companies and rubber 
companies may be on the way. 
The Federal Trade Commission’s 
Bureau of Litigation has con- 
cluded a lengthy study of such 
contracts, 

Its report is “virtually certain” to 
recommend that charges be filed, and 
informed source predicts. 


as billing, credit and collection. 


contract the oil company’s marketing 
department undertakes to promote the 
sale of the rubber company’s TBA 
merchandise through the oil company’s 
dealer outlets. The oil company does 
not take title to the goods. All of the 
warehousing and distribution is han- 
dled by the rubber company, as well 






industry news —fj 


In practice, the TBA marketing be- 
comes a joint operation between the 
oil company and the rubber company, 
with the latter putting a crew into the 
field to work with the oil company’s 
dealers. Oil companies that use this 
plan maintain that there is nothing 
illegal about an agreement to sell on 
commission. The collaboration in sell- 
ing provided by the rubber companies, 
they point out, is no more than that 
furnished by all TBA manufacturers 
to their customers under any plan, @ 





FTC regards the issue as of first 
importance because it involves a num- 
ber of large companies and a sizeable 
amount of money. Some 15 oil mar- 
keters now get sales commissions on 
TBA merchandise sold through their 
service station dealers. Five rubber 
companies participate in the arrange- 
ments. 

Point of attack will be the question 
of whether the sales commissions, 
usually at the rate of 742%, are a 
form of illegal price discrimination, 
or a bona fide payment for services 
rendered. If FTC can establish that 
the commissions are not earned, it 
will seek to bar override contracts. 
How It Works—Under this type of 











Coming: NPN Yearbook 

Want to know how your sta- 
tions compare with others in 
motor oil and TBA sales? 

Like to know what gasoline 
octane ratings probably will be 
next year? In 1958? 

Interested in the farm poten- 
tial for oil sales? 

Want to know where you can 


J fo you 


STORAGE 800m 17.1?’ 2 Ve 








will publish in May. It’s NPN’s | 
Statistical and Reference Year- 
book of Oil and TBA Market- 


Sent free to subscribers as an 
extra issue, the publication will 
have under one cover a wide 
range of marketing facts and 
figures that are not reported 
elsewhere or are available only 
from dozens of different sources. 

It’s intended for your desk 
top—as a year-round reference 
to information that will help 
you do a better job of market- 


ing. P. O. BOX 667 





15 Valentine Units! 














ANOTHER VALENTINE INSTALLATION 
Ashe 


ALL STEEL PORTABLE SERVICE STATION 10’ X 25’ 


— === 
LOCATION FOR 


Comes comy,\ 
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|e ©4 Lo Aware Delivered 
, and set 
send your oil burner service complete) | | anwren-war eae “6 hind __ end ] on your 
men for more training? in every | | |}—sorrom seme 12. | J | Stee ~ 2+ Site for 
Youll get the answers to respect! | | less than 
these and hundreds of other Ready | ? esamuecs Guna $5,000.00 
questions in a special yearbook to | i PROVIDED TO SUIT CUSTOMER in most 
NATIONAL PETROLEUM NEWS operate - 1 ee =! rT of 
“ 0 as 5 ‘ 


When your unit leaves our factory on our truck, it is erected and ready to set on your 
foundation. All you have to do is connect up your services! 


stool and lavatory in each—“INSTANT INVEN- 
TORY” steel shelving all across front of unit-——-All wiring (in rigid conduit) and breaker box 
giving you more than adequate service for outside pumps, etc. Walls and ceiling contain 
approx. 4” of fire-proof insulation, 3 floors 


PARTIAL LIST OF SATISFIED CUSTOMERS 


Gaseteria, Inc., Indiana; Hoosier Petro Inc., indiona; Deep Rock, Oklahoma; Clark Ol & 
Refining, Wisconsin; McCall's Service Stations, Kansas; Ritz Oli, Missouri. Pius many many 
more. Each of these customers have purchased more than one—Some now have as many as 


ing. Standard unit contains 2 restrooms, inciudin 


LET US HELP PLAN YOUR 1955 EXPANSION 
Write Us Today For Full Details! No Obligation: 


VALENTINE MANUFACTURING, INC. 

























steel, plaswood, grease-proof tile! 


WICHITA, KANSAS 
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ints of Du Pont N° “7 Polish $12 Lis 
OR 


10 12-02. Du Pont ‘cy Brake Fluid *16 List 2 
with every b-case purchase of these 
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sod Du Pont Ne 7" Products = al 


[eas 7 lie —y | f For appearance and performance 
ON) | '5s01y¢) | 


“ftw ire '| stvewm! } = Du Pont No. ‘7’ Products give 
=|} |) Seeamen 7 oe you one popular, nationally adver- 
tised line. Now an even better deal! 

Call your supplier today. 


Free displays help you cash in on Du Pont’s nation- 
ally advertised Spring Drain-Out Program 

Your customers will soon be reading about the Du Pont 
Spring Drain-Out Program in LIFE and THE SATURDAY 
EVENING POST. Make sure they know you offer this profit- 
able service. Free window posters packed in cases of merchan- 
dise. Order now! 


DU PONT N° 7; PRODUCTS 


From Chemical Research eae For Easier Car Care BETTER THINOs FOR BETTER LIVING 


. THROUGH CHEMISTRY 
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NPC Membership 
Down Two for 1955 


Membership in the National Pe- 
troleum Council now stands at 103 
a net loss of two from the original 
1954 list of members 

There switches in the repre- 
sentatives of companies and 
trade associations. The major changes 
resulted from the death of Max W. 
Ball and the resignation of E. E. Pyles, 
neither of whom was replaced, the 
addition of W. W. Keeler as chairman 
of the Military Petroleum Advisory 
Board and the election of John W 
White, of Hewitt Oil Co., Charleston, 
S. C., as new chairman of the National 
Oil Jobbers Council. 

White, who has 
as Southwest jobber 
continues as a representative of the 
NOJC. Roy J. Thompson, former 
NOJC chairman, has been dropped 
from the NPC, resulting in the net 
reduction of one jobber on NPC for 
this year. This will balance out when 
White steps down as NOJC chief but 
is retained on NPC. 

The rule for not filling NPC “va 
cancies” followed when M. H 
Robineau, of Frontier Refining Co., 
became president of Independent Re- 
finers Assn. of America and Roland 
V. Rodman was elected president of 
the Western Petroleum Refiners Assn 
Both had been serving on NPC as 
individuals but no replacements were 
named to succeed them. 

Among changes in company repre- 
sentatives, R. S. Milligan, president of 
Pure Oil Co., replaces L. S. Wescoat, 
Pure’s board chairman. 


were 
several 


served on NP( 
representative, 


was 


Briefs 


Union Oil Co. will spend $1 million 
to expand its research center at Brea, 
Calif. this year. Facilities for large- 
scale experimental units, pilot plants, 
more labs and offices are to be added 

aaa 

Atlantic Refining Co. has licensed 
Husky Oil and Refining Co. Ltd. to 
build a 1,000-b/d Catformer at its 
2,000-b/d_ refinery at Moose Jaw 
Sask. 

— 

Crown Petroleum Corp. has put on 
stream at its Houston refinery a new 
5,000 b/d Houdriformer that is de- 
signed to upgrade naphthas to produce 
high-octane motor gasoline. Also, it 
can produce aromatics and aviation 
blending stocks 


The contract for British 
Oil Co.’s new 13,000-b/d 


American 
catalytic 
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reformer at its Montreal refinery has 
been awarded to Lummus Co. of Can- 
ada, Ltd. Costing $3 million, the new 
unit is scheduled to be completed late 
this year 
aaa 

Pacific Oil & Refining Co. is ex- 
pected to start construction by 
March on a 10,000-b/d refinery at 
Tacoma, Wash. A special port-dredg 
ing project will enable “supertankers” 
to be berthed about one-half mile from 
the refinery, say officials. No details 
are available on investment or backing 
for the plant project 


mid- 


Standard Oil Co. (Tex.) is adding a 


4,500-b/d catalytic reformer at its El 
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Paso refinery and has awarded con- 
struction contract to Bechtel Corp 
The unit was designed by California 
Research Corp., subsidiary to Standard 
Oil Co. (Calif.) 

Great Lakes Pipe Line System is 
36,000-b/d, 162-mile line 
Dorado, Kan., to Kansas 
The line will supplement 
between the 


building a 
from El 

City, Kan 
the existing 


line cities 


Fuel Oil Photo Posed 


The picture on p. 109 of NPN’s 
January issue showing fuel oil dealer 
Harry M. Meyers, of Bremerton, 
Wash., accepting payment from a 
woman customer Is a posed photo 
graph 


NOW YOU CAN PUMP MORE, FASTER with 


50% LESS EFFORT... 


with an 


OPACO 2-WAY SEALED HAND PUMP 


YOU CAN PUMP LIKE THIS... 


NOT LIKE THIS... 








~ 
x > 
y* > 


© 
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Compare Opaco with other single-acting piston-type 


hand pumps... . 
can be— easier by 50%! 


find out just how easy hand pumping 


Unnecessary, trouble-causing exposed parts have 


been engineered out. 


Mechanical Shaft Seal (shown in 


circle) eliminates packing leaks —no gland nuts, 


no replacement of packing 
handling inflammables. 
are totally enclosed — Weather Sealed . 
to exposure or deterioration 


Models for handling petroleum products, 
alcohol and other liquids on 


gives added safety when 
Linkage and moving parts 
not subject 


FARM, INDUSTRY AND FOR GENERAL USE 





WRITE FOR BULLETIN NO. 


800 TODAY 


Red Jacket Manufacturing Co. 


One of the World's Largest Manufacturer's of Submersible Pumps 
THE OPACO DIVISION 

OFFICE 3540 $ Ch 

FACTORY — 105! $ 


SALES 
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YES, we have 
PurOlator’s latest 


In 1953 and 1954 NOW-February, 1955 


Purolator Bonanzas helped —comes Purolator’s New Bonanza 
dealers make oil filter —the neatest and the CLEANEST 
sales history! stocking deal in the industry! 


5 


Z 
Z 


LE 


1. Dealers buy Bonanza assort- Zz: Dealers add $1.90 for beautiful, 
ments of 26 fastest selling, most nationally advertised TROY ROBE 


profitable Purolator refills. complete with waterproof plaid 
zipper case. 


They pay regular prices 
VALUE: 3 to 4 times price 


Purolators and Robe packed in same carton 


DEALER COST DEALER PROFIT 
$31.49 (inatrone $21.28 (ci'cnanses 


BES PEE EEE SES NONE ET SLB Si LB LOSER OEE OE OAT OA ONO 
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more BONANZAS' 
and greatest NOW! 


But that’s only the Beginning! 


Purolator’s Bonanza 55 ties in with PUROLATOR’S ANNUAL 
NATIONAL FILTER CHECK TIME—with powerful national 
magazine and point-of-sale advertising—the most concen- 
trated and successful selling drive ever presented. 


Stock Dealers—Now. See that every dealer on your list 
has a Purolator Bonanza assortment. 


Be Safe. See that all your customers have Purolators on 
hand to sell every car that calls during the next 60 days. 


PUROLATOR PRODUCTS INC., RAHWAY, NEW JERSEY, AND TORONTO, ONTARIO, CANADA 


PurOlator 


America’s No.1 Oil Filter 





Check the looks/ 


Iy the comfort! 


Ice, Sleet, Snow—SLOW! 


Then, to get the most for your money 


LOOK UNDER 
THE HOOD/ 


A revolution in truck power 
is taking place... sparked by 
the Ford Short-Stroke V-8! 


When a new type of engine prolongs piston 
ring life as much as 53% ... gives gas 
savings of up to 1 gallon in 7... cuts engine 
friction as much as 33% to liberate more 
usable hauling power, you know it’s bound to 


go over big with economy-minded truck users. 


A new MONEY MAKER for petroleum delivery——the '55 Ferd 
T-800 Tandem Axle Bic Jos! Powered by the mighty Short 
Stroke 170-h.p. Cargo King V-8, it is rated for 40,000 lbs. GVW, 
60,000 Ibs. GCW. Master-Guide Power Steering is standard 
equipment! Modern, rubber-bushed tandem suspension 
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Small wonder, then, that the truck industry is 
now investing millions of dollars under the hood .. . 
in a revolutionary switch to Short-Stroke V-8’s. 


But Ford, pioneer in V-8 truck power, made the 
switch over three years ago. And right now, you'll 
find a proven, modern Short-Stroke engine under the 
hood of every Ford Truck. Only Ford offers a full line 
of Short-Stroke engines . . . four V-8’s and a Six. 


Make sure your next truck is a modern Money 
Maker. Look under the hood! Look for a modern 
Short-Stroke engine with a “‘stroke’’ as short as, or 
shorter than its “‘bore.’”’ And remember, you get the 
full advantages of Short-Stroke design today in any 
Ford Truck you choose. 


Call your Ford Dealer or write: Ford Division, Ford 
Motor Co., Dept. T-18, Box 658, Dearborn, Mich. 


FORD 
Triple Economy 


THE MONEY MAKERS 
FOR 55 
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Brief but Significant 


lh cxssasn-cur agp snl ses dimsianmieimneliiai 


@ General Petroleum Corp. has set 
up a new group within its marketing 
department headquarters staff—to be 
known as the Retail Merchandising 
Department. Two of the group’s top 
duties will be handling TBA and work- 
ing out training programs. 
SIGNIFICANCE: Faced with tougher 
competition, GP is streamlining its 
marketing operations. 


@ Motor vehicle’ registrations in 
creased 1.8 million in 1954, bringing 
the total to more than 58 million, says 
the Bureau of Public Roads. Mileage 
traveled was up 3.3%. 

SIGNIFICANCE: This continues an 
upward trend from the 49 million 
vehicles registered in 1950 that is 
expected to reach 71 million by 1960. 


@ General Gas Corp., which has pur- 
chased Consolidated Gas Co. of At- 
lanta, Ga., estimates its future annual 
sales at 77 million gal. of liquefied 
petroleum gas to 144,000 customers in 
five Southeastern states. 


SIGNIFICANCE: This makes General 
Gas the largest distributor of LP-Gas 
in the country. 


® An expenditure of $26 billion for 
road construction in the next 10 years 
is needed to keep pace with the na- 
tion’s expansion, says Gen. Lucius D. 
Clay, chairman of President Eisen- 
hower’s committee on national high- 
ways. 

SIGNIFICANCE: He sees financing as 
a tough problem and feels a large 
part of the program will have to be 
financed by bond issues. 


® An experimental anti-smog device 
for auto exhausts—involving a shut- 
off of the idle circuit in a carburetor 
when the automobile decelerates—has 
been shown to increase gasoline mile- 
age 2.9% and cut “pollution” content 
of exhaust 60%, according to a paper 
presented to the Society of Automotive 
Engineers. 

SIGNIFICANCE: A partial solution 
may be in sight for the growing smog 
problem. 


@ Service station sales volume rose 
9% in 1954, increasing to $11,543 
million from $10,537 million in 1953. 
SIGNIFICANCE: Service stations con- 
tinue in first place for percentage sales 
increase among the retail trades. 


@ Lennox Furnace Co., Columbus, 
Ohio, which admitted selling antifreeze 
to employes in violation of the Ohio 
Anti-Trade Division Act, has 
ordered to discontinue the sale of all 
prohibited products 

SIGNIFICANCE: Oil marketers win 
another round in the fight against spe- 
cial employe discount plans. 


been 


@ A study by Homer Hoyt Associates 
of Washington, D. C., for the Indiana 
Toll Road Commission finds that toll 
roads are generally beneficial to busi 
ness. 

SIGNIFICANCE: The report will fur- 
nish ammunition for advocates of two 
new toll road projects in Indiana. 


@ Government oil procurement poli 
cies that empower various agencies to 
‘grant preferential treatment” in pro 
ducing certain military supplies have 
been attacked by John White, president 
of National Oil Jobbers Council. 


SIGNIFICANCE: White is spearhead- 
ing a drive to get a better share of 
government contracts for oil jobbers, 
who cannot compete pricewise with the 
majors. 


@ Heating oil jobbers on the East 
Coast raised a storm of protest last 
month over a heating oil price increase 
rumored to be on deck. Telegrams 
went to major oil company presidents 


SIGNIFICANCE: Jobbers fear new 
price increases will help natural gas 
in the battle for the home heating 
market. 

@ The Mexican border has _ been 
closed to foreign lubricating oils now 
that Petroleos Mexicanos’ new lube 
plant at Salamanca is in full operation 
Pemex will attempt to sell the plant's 
products to firms that have been im 
porting lubes. 


SIGNIFICANCE: this cuts out an ex- 
port market estimated to run from $5 
million to $10 million for a dozen 
U. S. companies—including Sinclair, 
Cities Service, Socony-Vacuum, Tide- 
Water and Quaker State. 


@ A court ruling has stopped an at- 
tempt by the Oakland, Calif., city 
council to hold up the legal operation 
of self-serve there 


gasoline stations 


until a referendum could be held 
SIGNIFICANCE: Self-serves can go 
into operation immediatély in Oakland 
on a legal basis. 
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BA West Coast executive of Shell 
Oil Co 
find men in his area interested in oil 
financially able 
to set themselves up in business. Most 


says it is becoming easier to 
wholesaling who are 


suppliers now use commission agents 
or lease bulk plants to distributors 


SIGNIFICANCE: A trend in this di- 
rection could change the entire oil 
marketing picture on the West Coast, 
bringing it closer to the Eastern situ- 
ation—with larger distributing firms, 
more rebranding, more independent- 
minded operators and more stations 
under distributor control. It also could 
cut capital investments in marketing 
facilities by suppliers. 


@ Mid-West 
Rapids, Mich., 
and bought a majority of the common 
stock of Roosevelt Oil & Refining 
Corp., Mt. Pleasant, Mich 
SIGNIFICANCE: Greater product di- 
versification and expanded marketing 
activities are expected to result from 
the integration. 


Refineries, Inc., Grand 


has exercised its option 


@ IBA sales ratios (merchandise only) 
of $55.22 per 1,000 gal. of gasoline 
for stations doing less than 20,000 
$44.62 for 


Stations, are 


gal. a month, or larger 


volume reasonable goals 
today, says a study by Goodyear Tire 


& Rubber Co 


SIGNIFICANCE: Dealers in the 20,- 
000-gal. bracket should earn slightly 
over 1.5¢ gross profit per gal. of gaso- 
line, with higher-gallonage stations 
hitting a mark just under 1.5¢. 


@ Shell Oil Co., by an out-of-court 
settlement, has regained possession of 
a Seattle service station occupied un 
der lease for the past five years by 
Roger Stubbs 


SIGNIFICANCE: Stubbs will be paid 
for supplies and equipment, but will 
receive nothing for the “equity” he 
claims to have created by operating 
the station effectively. 


B louis J 
of the Los Angeles County Air Pol 
lution Control district, is considering 
a proposal to limit the sulfur content 
of oil products marketed in Los An 
gcles aS an anti-smog measure 


SIGNIFICANCE: Technical people are 
thinking in terms of a maximum 
0.25% sulfur content. Fuel oils, aver- 
aging 1.5% sulfur, would be the big 
target. = 


Fuller, new police chief 
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ONLY QGSMOU was it... 


THE 
| IN CONSUMER 
ELECTRIC PUMPS 


and a LO W PRICE, TOO! 


Gasboy FIRST AGAIN 


.. + brings you the beautiful new Star- 
liner “100” with the greatest advances 
ever in its field. Now, at really low 
cost, you can equip consumer-commer- 
cial accounts with a pump having im- 
portant advantages found only in high 
priced pumps. High-lighting the many 
Model 100 features is the ROLLER 
REGISTER . . . found in no other low 
priced pump .. . to provide accurate 
individual readings up to 100 gallons 

. with BOLD easy to read numerals, 
even to the tenths. 


Behind all the new look beauty and 
functional design is the famous million- 
proof pumping unit with speedy 13-14 
g-p.m. delivery . . . and the big life- 
time bronze meter . . . your guarantee 
of maximum service . . . and absolute 
minimum of attention. 


The Starliner “100”, priced unbeliev- 
ably low, is by far the outstanding 
value in the consumer pump field . . . 
and the savings in installation and 
maintenance are an extra GASBOY 
bonus you collect over the years. 


Send for attractive bro- 
chure; or better still, let us 
ship you a pump so you can 
see first hand how the Star- 
liner, economically and with- 
out compromise, fills your 


consumer -commercial pump UNDERWRITERS’ 


requirements. EES APPROVED 
° For GASOLINE or DIESEL 


WILLIAM M. WILSON’S SONS, INC., Lansdale, Pa. 


Representatives in principal cities 
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= Up 9.2% for home and motor fuel use 


= Down 6.5% for utility consumption 


These figures show. . . 


LP-Gas Gained 


GALas of LP-gas in 1954 increased 4.1% over 1953 to 

reach a total of 5,134 million gal. Coupled with this was 
an expansion of production, storage and transportation 
facilities. Although large, sales did not equal gains of earlier 
years. 

These facts and others are revealed in a report compiled 
for the Phillips Petroleum Co., Bartlesville, Okla., by 
three company officials: George R. Benz, manager of the 
engineering department; Paul W. Tucker, technical repre- 
sentative of the engineering department; and W. F. DeVoe, 
assistant to the sales manager. 

They maintain that the outlook for 1955 “appears even 
brighter with the general upturn of business conditions.” 


SALES BREAKDOWN 
Sales figures reyeal that the use of LP-gas in some 
categories showed an increase over 1953 but that in sev- 
eral manufacturing classifications consumption declined: 
—Domestic and motor fuel consumption increased 9.2%. 
—Industrial and miscellaneous use was 2% higher. 
—Gas manufacturing and utility use dropped 6.5%. 


industry news —fj 


» Up 2% for industrial use 


«Down 1% for chemical manufacturing 


4.1% in 1954 


Chemical manufacturing consumption declined 1%. 

Consumption for making synthetic rubber compo- 
nents (317 million gal.) decreased nearly 19% because of 
a production drop sanctioned by the government. 


HOME USE 


Although increased, home heating sales would have been 
higher if the 1953-54 winter period had not been so mild, 

The past year also saw these developments: 

@ 402,000 LP-gas ranges shipped, a decrease of 1% 
over 1953, 

@ 274,500 automatic LP-gas water heaters sold, 3.7% 
less than 1953. 

@ 392,000 LP-gas-fired furnaces shipped. These include 
floor, space, and wall types and represent 28% of the total 
production of this type of gas-fired appliance, 

@ |P-gas-fueled furnaces shipped represent 8% (50,000 
units) of warm air furnaces produced. 

@ 3% of conversion burners shipped were for LP-gas. 


(Continued on page 70) 





1955—-A YEAR OF NEW EXPANSION FOR LP-GAS 


The faster tempo of competition 
in the fuel market means that deal- 
ers in LP-gas must offer “the best 
possible service to consumers,” ac- 
cording to Phillips Petroleum Co. 
That plus increase in business ac- 
tivity promises to make 1955 a good 
year. 

Sales—The home heating market 
can be increased. The market is 
expanding northward and calls for 
larger storage by both dealers and 
consumers. All this means that 
home heating is “one of the great 
potentials” for large-volume_ in- 
crease in sales. 

The motor fuel market, where 
L-P gas is getting wider acceptance, 
also offers great possibilities for 
sales. The same is true for the air- 
conditioning field, where there is a 
growing market for year-around 
use of gaseous fuels. 


Production — Fifteen LP-gas 
plants will be built this year to add 
200 million gal. of potential pro- 
duction. Last year saw the comple- 
tion or near-completion of 20 new 
plants—19 natural gasoline plants 
and one major refinery addition 
having a production potential of 
700 million gal. 

Export—New facili- 
ties are proposed for Canada, Mex- 
ico and England. When operating, 
they may effect the export market, 
which accounted for the sale of 
38.5 million gal. in 1954, an in- 
crease of about 30% over the pre- 
vious year. But the export demand 
for LP-gas “is on the upswing.” 

Emergency Use—The industry is 
co-operating fully with Civil De- 
fense groups in emergency mass 
feeding demonstrations. It is be- 
coming more and more obvious 


extraction 


that LP-gas will play a “tremendous 
role in the national 
emergency.’ 

Control—The regulation of in 
dependent natural gas producers is 
going to affect the LP-gas industry 
unless acts to remove 
present controls. About one third 
of the natural gas is produced with 
oil from the same wells, and LP- 
gas comes from natural gasoline 
plants that process wet gas and from 
refineries processing crude oil. 

Any regulation affecting the pro- 
duction and marketing of any of 
these products—all of which share 
in the cost of exploration, develop- 
ment and production—will tend to 
increase the cost and decrease the 
supply of the others. Such control 
will lead to regulation of the rest 
of the production in the oil indus- 
try, including LP-gas. - 


event of a 


Congress 
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—¥j industry news 


(continued from page 67) 


Miscellaneous — Summer sales did 
not hold up as well as in previous 
years because: 

1. The usually heavy irrigation 
load, which means fuel consumption 
by pumping units, did not start until 
late summer. 

2. Extreme drought in the farm re- 
gions sharply curtailed the use of trac- 
tors and the consumption of LP-gas 
for tractor fuel. 

There is a continued interest in LP 


gas, however, as a fuel for irrigation 
pumps—from the truck garden to 
major farm crops—that should be 
developed by dealers as a good LP-gas 
load builder. 


MOTOR FUEL 


Conservative estimates put the sale 
of LP-gas for motor fuel at 625 mil- 
higher than 1953, 
The gallonage represents over 12% 
of the total LP-gas sales and was used 
by 


lion gal., or 25% 


REGARDLESS OF PRICE 
THERE ARE NO SUBSTITUTES 


a 


LOADERS 


EXAMPLE: 


Swing Joints Equipped with 
Timken Roller Bearings 


LONG-RANGE LOADER 


No. 462 


Sizes: 


3" and 4" 


This is the new Oilco long-range loader that has won 
favor in the petroleum industry, because it DOES 
everything that a good loader should do without 
question, friction or argument. 

Here are stability and quality expressed in a 
loader of extreme long range which, without re- 
spotting, loads transports and tank cars with greater 
speed, greater flexibility and less trouble-free hand- 
ling. It does the job handsomely. 

This perfected loader includes two of the new 
Oileco (No, 857) swing joints, equipped with TIM- 
KEN tapered roller bearings (an Oilco exclusive) 
which insure positive alignment and friction-free 


load capacities. 


The assembly and alignments are perfectly engi- 
neered in keeping with Oilco’s high standards with 
precision hardened ground bearings. 

Let us send you Folder A-2 which will give you 
complete description. You'll find it interesting 


Write for descriptive folder A-2 for details. 


on Equipment M anuracturinc Co. 
INCORPORATED 


3100 VERMONT AVE. 


LOUISVILLE 11, KY. 
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@ More than 2,500 buses. 

® More than 200,000 tractors. By 
1957, the industry estimates that 80% 
of the farm machinery in the lower 
Rio Grande valley of Texas will be 
LP-gas-operated. 

@ Many trucks and taxicabs, the 
exact number not known. 


Conversions—The past year was 
outstanding in “interest in converting 
industrial tractors, lift trucks and en- 
gines driving refrigeration units in 
over-the-road trucks.” 

The elimination of exhaust fumes is 
“probably the most important factor 
in the conversion of lift trucks.” For 
refrigeration units, conversion to LP- 
gas means “eliminating spark-plug 
fouling and exhaust valve problems 
that result from using gasoline motors 
under constant speed-constant load 
conditions.” 


UTILITY USE 


Extension of natural gas pipe lines 
and the increased throughput were 
major reasons for the decline in LP- 
gas sales for utility use. Another rea- 
son: The mild winter. 

But in some areas, the demand for 
LP-gas for peak shaving showed “size- 
able increases as utilities take on new 
house-heating loads” and use of LP- 
gas “in mains at new housing develop- 
ments continues to be very popular.” 


STORAGE 

Facilities for storing are at an all- 
time high at all levels—production, 
distribution and consumption — with 
more tanks being sold percentagewise 
in the 500- and 1,000-gal. sizes. “How- 
ever, with the continued swing to LP- 
gas for house heating, consumer stor- 
age is still. . . undersized to meet the 
requirements.” 

Underground — The industry had 
underground storage of 458 million 
gal. in use at the end of 1954, exceed- 
ing storage in use a year earlier by 
212 million gal., an increase of 86%. 
At the end of 1954, additional storage 
capacity of 250 million gal. (see table) 
was under construction or proposed. 

Most of the developed or proposed 
storage is in salt formations in gas- 
producing areas. The industry is tak- 
ing advantage of comparatively low 
construction costs for such facilities 
in the Permian salt beds extending 
from central Kansas down through 
southern New Mexico and salt domes 
along the Gulf Coast in southern Lou- 
isiana and Texas. 

Underground storage—-some 34 
million gal.—in sand formations that 
underlie many producing facilities also 
is being used east of the Mississippi 
and north of the Mason-Dixon line. 
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Underground storage in the North- 
east has been slow in developing, but 
is expected to increase during 1955. 
Estimates are that it will amount to 
less than 10% of underground storage. 


UNDERGROUND STORAGE 
CAPACITY 
(in million gal.) 
Jan. 1, 
1955 1954 
383.1 212.1 
27.8 16.9 
47.5 17.0 


458.4 
Under construction 


Caverns in salt formations 132.9 93.9 
Mined caverns 7.6 15.8 


Jan. 1, 
In use 

Caverns in salt formations 

Mined caverns 

Storage in sand formations* 


otal 246.0 


otal 140.5 


Proposed storage 


Caverns in salt formations 92.6 
Mined caverns 16.8 


109.7 


99.7 


"9? 


rotal 109.4 119.9 
Total storage 


(in use, under construction and proposed) 
Caverns in salt formations 608.6 405.7 
Mined storage $2.2 52.9 
Storage in sand formations** 47.5 17.0 


Grand Total 708.3 475.6 


* Capacities of storage in sand formations 
are reported as the maximum volume used 
this far; ultimate capacity is unknown 


TRANSPORTATION 


Rail— More than 2,100 pressure 
tank cars were added in 1954 to 
bring the total number in LP-gas serv- 
ice to 18,644. 

Water—The fleet now has two LP- 
gas ships, three dual-cargo ships, four 
propane barges and one butane barge. 

Pipe Line—New projects announced 
for U. S., Mexico and Canada. 

Highway—The amount of LP-gas 
moved by truck is increasing. 


SAFETY STANDARDS 


The industry continues “to enjoy a 
good safety record in comparison with 
competing forms of fuel and energy 
because all phases of the industry have 
given this matter continuing attention.” 

A new section dealing with LP-gas 
service stations has been added to 
Standard No. 58 of the National Fire 
Protection Association. Revisions to 
other Standards have been made to 
provide adequately for industrial trac 
tors, lift trucks, and cargo heating and 
refrigeration. NFPA Standard No. 59 
dealing with LP-gas at utility gas 
plants has been revised for the first 
time since 1949, 

In addition, several major munici- 
palities have revised ordinances to per- 
mit and provide for storage, transpor- 
tation and use of the fuel a 
1955 - 
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FIRST CHOICE with 


INDUSTRY LEADERS 


for high speed filling 
of 1 and 2 gallon containers 


Ilustration shows Horix fully automatic filler handling 2 gallon cans at Shell Oil Co. 
in Sewaren, N. J. This model is standard in the industry for high speed filling 


of “F"’ style cans 





TYPICAL USERS OF HIGH SPEED 
PETROLEUM PRODUCT FILLERS 





COMPANY PRODUCT 


CANS 











Motor Oils 


Atlantic Refining Co Naphtha 


Carbide & Carbon 


Chemical Co. Prestone 


Motor Oils 
Naphtha 
Motor Oils 
Oil Additives 


Insecticides 
Ethyl-Ether 
Lighter-Fluid 


Pennsylvania Refining Co. 


Shell Oil Company 
West Penn Oil Company 


Gulf Refining Company 
California Spray Chemical 
Plough, Incorporated 


Bardahi—St. Louis Brake Fluid 


Empire Ol! Co.—Chicago 


National Solvent Corp 
Cleveland 


Mich-1-Pena Ol 


Turpentine 


Turpentine 
Linseed Oil 


Motor Oils 


1 Gal.—2 Gal. 
“F” Style 

1 Gal. Newman 
Seal Type 

1 Gal.—2 Gal 

“F” Style 

1 Gal.—2 Gal 

12 oz. Cone TOP 


Qt. & Gal 
“F” Style 


16 oz. Cone Top 
402 
Rectangular 

6 0z.—12 07. 
16 oz. “F" Style 
Pt.—Ot—Gal 
“F” Style 
Pt.—Qt.—Gal 


10 Ot—?2 Gal. 
“F” Style 








ACCURACY * SPEED ° 
VERSATILITY 


When it comes to flexibility and 
efficiency in the filling of petro- 
leum products, a Horix filler is in 
a class by itself. Special valve 
construction makes it possible to 
fill anti-freeze, oil, lighter fluid, 
insecticides and similar petroleum 
products—all on the SAME 
MACHINE, In addition Horix 
fillers offer all the other outstand- 
ing features that yield-conscious 
production men want. 


* Guaranteed accuracy of fill 

* No Product Waste 

* Individual handling of containers 
* No container—no fill 

* Straight gravity fill 


* Quick change-over for product or 
container 


* Low maintenance 


Horix fillers are suitable for any size container from 


fractional ounces to 5 gallons. 


The complete line 


includes small, medium and high speed rotaries, a 5 
gallon filler, and portable hand-operated fillers. Write 
for illustrated folder No. 155-E. 


oo Se ee > 


PITTSBURGH 4. PA 


MANUFACTURING CO 


FILLERS AND CONVEYORS 
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Lowest Unit Filling 
Cost — Highest 
Product Quality 





For Hose Value See Your 


When you need hose you can always count 
on your Hewitt-Robins Distributor to sat- 
isfy your requirements with the finest qual- 
ity hose that money can buy . . . Hewitt- 
Robins hose. 


Your Hewitt-Robins Distributor is ready 
to provide prompt delivery of any of the 
complete line of quality Hewitt-Robins 
hose that is specially designed to assure 
long life and superior performance in the AIR TOWER HOSE 
petroleum marketing and distribution fields. 


ml 


Whether you operate a service station, 
marine terminal, bulk plant or delivery 
truck fleet remember to call your Hewitt- 
Robins Distributor first. 


HEWITT-ROBINS 


EXECUTIVE OFFICES, STAMFORD, CONNECTICUT 





INCORPORATED 


DOMESTIC DIVISIONS: Hewitt Rubber + Robins Conveyors + Robins Engineers + Restfoam 


FOREIGN SUBSIDIARIES: Hewitt-Robins (Canada) Ltd., Montreal + Hewitt-Robins Internationale, 
Paris, France + Robins Conveyors (S. A.) Ltd., Johannesburg « EXPORT DEPARTMENT: New York City. 


For prompt delivery, greater 
economy and reliability, buy 
from your local Hewitt-Robins 
Rubber Distributor. You will 
find him listed in your local 
telephone directory under one 
of these classifications: Rub- 
ber products-mechanical; 
Rubber goods-mechanical; 
Belting-mechanical; Hose & 
Tubing-rubber. 


OS&D 

TANK CAR 
BARGE-LOADING 
TANK TRUCK 
GAS CURB PUMP 
WATER 

AIR TOWER 


FUEL OIL 
& DISTILLATE 


LP GAS 

FIRE HOSE 

SERVALL 

CAR WASH HOSE 
TANK DRAINAGE HOSE 
PACKAGE BELTING 


MOLDED RUBBER 
PRODUCTS 


If a Hewitt-Robins Rubber 
Distributor is not located near 
you, write direct to Hewitt- 
Robins Incorporated, 666 
Glenbrook Road, Stamford, 
Connecticut. 








Yoru BE SURPRISED .. . the 
first time you see the new Packard 
or 1955 Custom Clipper on your 
hoist. You'll be surprised, too, 
the first time you try Packard’s 
exclusive Torsion-Level Ride. . . 
as it automatically levels the 
load . . . smooths the road. 


Unbelievable? Yes. But true!! 
You'll see that conventional coil 
and leaf springs are entirely elimi- 
nated. Instead, two full-length 
torsion bars are used . . . one on 
each side of the chassis. These are 
the basis of Packard’s Torsion- 
Level Ride. The same inherent 
advantages . . . remarkable sta- 
bility, extreme ruggedness and 
reliability . . . are built into 
Packard’s Torsion-Level Suspen- 
sion that have been proved by 
similar suspensions on race cars 
at Indianapolis, sports cars in the 


PACKARD DIVISION 


Studebaker-Packard Corporation 











famed European Grand Prix, and 
fighting tanks in World War II. 


This new suspension system is 
simplicity itself. Each full-length 
torsion bar attaches to a front 
and rear wheel, acts as a longi- 
tudinal stabilizer. Deep dips or 
high bumps are absorbed in the 
action of the torsion bar, so they 
can’t wrack or distort the car 
body; they don’t jar and pitch 
the passengers. Rear end squat- 
ting on starts and acceleration, 
dangerous rear end pitch on sud- 
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den braking disappears. You'll 
notice the secondary or levelizer 
motor anchored to the frame 
operates these torsion bars to 
automatically level the car for 
any load ... or no load. 


As one of a small group of people 
in America who will be seeing 
this new suspension system face 
to face, we know you will be 
expected to know something 
about it. That’s why we are tak- 
ing this means to acquaint you 
with it. 





DETROIT 32 
MICHIGAN 


SECURITY AHEAD in their late years will keep Main Bros. 
employes like Clarence Taylor, at left with his wife, and 
new employe Alfred Sturm in the Delmar, N. Y. jobbership. 


associations — 


despite tough labor competition in nearby Albany. High 
cost of pensions make it hard for jobbers to hold employes. 
But ESPA marketers found. . . 


A Pension Plan Jobbers Can Afford 


Jobbers are beginning to de- 
cide they’re out of step in a 
pension-minded age. 

But members of the Empire 
State Petroleum Assn. already 
have worked out a common 
employe pension-insurance pro- 
gram and it is arousing interest 
among similar groups. 

The jobbers see their situation this 
way: 

When they hire or want to hold em- 
ployes, they frequently find they’re 
losing out to larger employers who 
have pension plans and other benefits. 

And in their smaller business fami- 
lies, the retirement and insurance 
needs of their employes come closer to 
them than is the case with the larger 
employer. 

This is true especially in the smaller 
communities where human relation- 
ships are closer. 

The rub is: 

How to keep up with the spread of 
benefits plans — especially pension 
plans? 

Pensions, by and large, have been 
priced out of the average jobber’s 
reach, Besides, they’ve been available 
only for larger employe groups, or 
otherwise haven't fit the jobber’s re- 
quirements, 

What ESPA Found—ESPA went 
shopping for a pension plan that even 
the small jobber could handle, perhaps 
on a kind of club arrangement through 
the association. 

It came up with just that, in an 
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economy-size benefit 
“package.” 

Directors of the association feel it 
got a bargain. Comparable benefits, 
through individual annuity and insur- 
ance policies, would cost the employer 
an estimated 25% more. 

Mutual Life Insurance Co. of New 
York made the arrangement from a 
new type of benefit plan, designed to 
help small and medium-sized compa 
nies provide retirement income and 
insurance protection for their em 
ployes. 

Only Mutual, to the best of its 
knowledge, has the plan. And ESPA 
is the first association of any kind to 
buy it. 

But other insurance companies, un- 
interested in association deals when 
ESPA was looking around, now have 
changed their minds. Presumably sev- 
eral would write some comparable 
coverage for jobber groups, subject to 
the insurance companies’ own eligibil 
ity requirements. 

What's In It 
provides: 

1. Lifetime retirement income for 
employes, beginning at ages 65 to 70 
Incomes are geared to provide, to- 
gether with Social Security, 25% to 
30% of the annual salary at retire- 
ment. Exclusive of Social Security, 
they range from $20 to $236 a month, 
according to size of salary. 

2. One-sum death benefits for em- 
ployes’ beneficiaries, ranging from 
$1,120 to $13,216. 


pension-death 


The ESPA program 


NEWS 


3. Beneficiary’s income. In the case 
of a married employe who dies before 
retirement, the widow or other bene- 
ficiary receives not only the death 
benefit, but also a monthly income 
equal to half his pension up to $100 a 
month, excluding Social Security and 
continuing to the date he would have 
retired if he had lived. 

4. Benefits in event of termination 
of employment. The employe acquires 
an equity in the plan after he has been 
with his company 11 years. This ac- 
crues at the rate of 20% a year, begin 
ning with the 11th year, so that at the 
end of the 15th year he would be en 
titled to take his full accrued equity in 
the plan with him if he left the com- 
pany. 

A jobber with only one employe 
may participate. 

ESPA, by a vote of its directors, 
may have the retirement income raised 
to provide, with Social Security, a 
minimum of 40% of the annual salary 
at retirement, instead of the present 
25%. 

This would, of 
higher premium. 

The Cost—Currently, in a “typical’ 
case, the plan costs less than 8% of 
covered payroll of the participating 
company (excluding any employes cov- 
ered by union pension plans, and those 
otherwise ineligible). 

Ihat’s the average cost among such 
ESPA member companies as have 
elected to use the plan so far. Their 
monthly remittances range from $23 


course, mean a 
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SERIES 3600 PUMP 
PRESSURES TO 90 PSI. 
SIZES 40-300 G.P.M. 
























































The Roper Tank Truck Pump and other Series 3600 
Pumps for general purpose delivery, answer your needs 
for essential equipment in petroleum handling. 























Self-lubrication, long-life mechanical seal, anti-friction 








shaft and thrust bearing, adjustable relief valve, 








and hardened gears of equal size contribute to 





dependability. The Roper principle of only two moving 





parts results in quiet operation and high efficiency. 
Series 3600 Pumps are available in sizes 40. to 300 
G.P.M., pressures to 90 P.S.I. You can rely on Roper 

















... preferred as original equipment — widely 
accepted for replacement. 
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GEO, D. ROPER CORPORATION 
472 BLACKHAWK PARK AVE, ROCKFORD, ILL. 
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(two employes qualified) to $1,258 (31 
employes qualified). 

Enough member companies to bring 
a minimum of 100 eligible employes 
under the plan had to agree to use it 
before it could be put into effect. 

Some two dozen jobbers, with more 
than 200 eligible employes, are in the 
program. More than 100 others are 
considering joining it. They have about 
750 employes who would be eligible. 

Employes as old as 69 may qualify 
for coverage—if they were hired be- 
fore they were 60 and have had three 
years of full-time service. They need 
to be at least 25 years old. 

The jobber himself may qualify as 
long as his company is incorporated. 
If it isn’t, he’s not an “employe,” and 
is therefore ineligible for that reason 
alone. 

For ESPA, the high age feature was 
an appealing one. It was especially ap- 
pealing after the association commit- 
tee which helped develop the program 
had occasion to determine the group 
age level of the 200 employes now 
covered. 

The committee found to its surprise 
that fully 25% of the 200 are past 55. 

Other aspects of the program that 
ESPA’s directors liked: 

There’s More—-No lump-sum pay- 
ments covering past service by the em- 
ploye. 

Level premium (the user knows 
what his payments are going to be). 

Amounts of benefits pre-deter- 
mined (not subject to change accord- 
ing to economic conditions as in the 
case of investment plans). 

Employer pays full cost, or, the 
plan may be on contributory basis. 

Association staff may qualify, 
making staff jobs more attractive. 

Membership in the association is 
made more attractive. 

Participation by more association 
members could mean lower costs per 
member. 

A Choice of Benefits— Mutual “pre- 
fabricates” benefits units that can be 
put together in a variety of combina- 
tions. 

Units “on Mutual’s Shelf,” include 
retirement income, straight life insur- 
ance, widow’s pension, disability in- 
come, accident and sickness benefits, 
and hospital and surgical benefits. The 
buyer picks the combinations that suit 
his requirements. 

In the case of the familiar group in- 
surance, separate policies are written 
for annuities, insurance, accident and 
health. Each policy has to stand on its 
own feet, and it’s priced to do that. 

In Mutual’s plan, however, pension 
and insurance costs offset each other. 

(Continued on page 81) 
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Buyers of Pure Oil solvent-extracted 
base stocks and finished blended oils 
get on-the-spot service from their Pure 
Oil salesmen—service that includes a 
wealth of technical aid and help. 

Whether you are a small user, or a 
large user, this expert technical service 
is yours for the asking, and it is backed 
by the modern research and produc- 
tion facilities of The Pure Oil Com- 
pany. You can be sure when you buy 
from PURE. 

These time-tested and market- 
proved oils meet the API service 
designations from ML through DS, as 


Call or write: 


It’s the SERVICE that makes it EXTRA “sure”... 


well as most military and equipment 
manufacturers’ specifications. 

Pure’s base oils have a unique sus- 
ceptibility to a wide variety of addi- 
tive treatments, resulting in low 
treatment costs and flexibility of addi- 
tive selection. 

Production and terminal facilities 
within easy reach of most markets and 
transportation equipment is equal to 
any demand —from a barge to a barrel. 

Pure Oil customers have a wealth of 
technical knowledge and help avail- 
able. Pure Oil salesmen are equipped 
to give on-the-spot technical aid. 


THE PURE OIL COMPANY 


35 EAST WACKER DRIVE * CHICAGO 1, ILLINOIS * PHONE: STATE 2-2100 


February, 1955 * NATIONAL PETROLEUM NEWS 





J sVOVIOR) 


a et A Aart“ hte So 


Com pare this performance record/ 


Here’s payload news you've waited years to hear. Alu- 
minum transports are practical! Butler-designed and 
built aluminum transports have gone over the 150,000 
mile mark... completed over a year of regular service. 
These units were given 8 detailed inspections during 
that time. Not one needed the slightest vessel repair! 
Butler’s successful experience with aluminum truck 
tank trailer transports provided the know-how for this 


achievement. Butler aluminum truck-trailer transports 


have rolled up records as high as 400,000 miles of almost 
constant operation over a 2-year period. 

Progressive haulers cooperated with Butler engineers 
to give the new Butler transports ‘‘the works’’—under 
rough hauling conditions. They operated Butler aluminum 
transports regularly as part of their fleets. And they are 
as enthusiastic as Butler in hailing these new aluminum 
transports as the most important equipment improve- 


ment since the first frameless trailer! 
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ALUMINUM 


BUTLER MANUFACTURING COMPANY 
7454 East 13th S?., Kansas City 26, Mo. 

954 Sixth Ave., $.E., Minneapolis 14, Minn. 

913 Avenue W, Ensley, Birmingham &, Ala. 

Dept. 54, Richmond, Calif. 


[(_] Tell me how much more profit | can make with Butler aluminum transports, 
[_] Send me free booklet 


Name 
Firm 
Address 


City 


























Crown “F’’ Styles give you Quality — excellent 
construction for utmost product-protection; Performance — 
Crown lithography is superior all-ways...sells your 
product wherever it's displayed; Variety—a complete 
range of sizes from quarter-pints to gallons; your choice of 
closures. Think it over—talk it over—look ‘em over...then 
decide: shouldn't Crown be one of your “*FP’” style suppliers ? 


——$_ 


CROWN CORK & SEAL COMPANY, INC. 
CROWN CAN DIVISION 


Ct naniei Largelt Cg hhansfatiions 











PHILADELPHIA *© CHICAGO + ORLANDO «© BALTIMORE + NEW YORK « BOSTON * ST. LOUIS « SAN FRANCISCO 
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(Continued from page 76) 


If the mortality rate is high, there is a 
resulting lower pension cost, and vice 
versa. The result is a lower premium 

ESPA is shaving cost to its members 
still further by having its staff provide 
central collection and communication 
services, 

An Idea First—- ESPA’s program 
started out as some thoughts in the 
mind of H. Halsted Park, Jr., vice 
president of H. H. Park, Inc., Gulf 
distributor at Katonah, N. Y. He 
reasoned like this: 

“Pension plans make sense for large 
companies, integrated oil companies 
included. Why not for jobbers? 

“The jobber, too, is concerned for 
the welfare of his older employes. 

“If any of his employes belong to a 
union, they’re likely to have pension 
coverage; the rest will feel they ought 
to have it too. 

“The jobber needs to attract new 
employes—often has to bid for them 
against the larger companies. 

“He wants to keep desirable em- 
ployes. 

“Also, jobbers grow old like anyone 
else. So, too, do principal stockholders 
working full-time in the business. Why 
shouldn’t they have pensions, as do 
large-company executives?” 

Park, an ESPA director, asked 
Harry B. Hilts, ESPA’s secretary, if 
the subject of a pension program could 
be put on the agenda for the next di- 
rectors’ meeting. It was. 

Upshot was that Park found himself 
appointed chairman of a committee to 
see if a pension program could be de- 
veloped. Named also to the commit- 
tee were William F. Hermann of G. D. 
Hermann and Sons, Inc., Oneida, 
N. Y., and S. A. Whitaker, Shay Oil 
Co., Penn Yan, N. Y. 

The committee consulted three in- 
surance companies, and looked into an 
investment plan. 

Mutual was bringing out its Module 
Multiprotection plan for companies 
with 10 or more employes (last sum- 
mer) and this interested the commit- 
tee. 

It selected those “modules,” or plan 
benefits units, that seemed to be most 
desired by the average ESPA member. 

The next step was to draw up a set 
of proposed eligibility specifications 
with the help of Mutual representa- 
tives. 

Following this, the committee ob- 
tained from 16 ESPA directors data 
on employes of their respective com- 
panies, representing a good cross-sec- 
tion of ESPA membership. 

Mutual then worked out the pros- 
pective results in terms of the 16 com- 
panies. 
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[he committee laid the results be- 
fore ESPA’s board. A Mutual repre- 
sentative was on hand, and discussed 
them with the directors. They approved 
what they saw and heard, and ESPA 
became the first jobber association in 
the country to have a pension program. 


Midwest 


Aid for NOJC 


One of the most serious problems 
facing the National Oil Jobbers Coun- 


pense SALES 


to the 


FARM MARKET 


with the 
improved 


E-Z-FILL 


yf 
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associations — 


cil is that of placing itself on a firm 
financial basis that will support the 
$50,000 annual budget approved at 
the last meeting in November. 

As NPN points out editorially (see 
January, p. 33) “depending on volun 
tary contributions beyond regular as 
sessments to finance expanded activi- 
not a satisfactory source of 


ties 1S 
income. * 
It seems 


obvious that within the 


next year or two, NOJC must work 
(Continued on page 84) 
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@ Now E-Z-FILL Grease 
Gun Loader Pails are made 
stronger than ever. Heavy 
24-gauge steel body adds 
more protection for your 
product ... enables the filled 
pail to be shipped without re- 
packing it in a corrugated 
carton! Leakproof, easier-to- 
use sockets are another new 
feature. Available in 25-and 
35-pound sizes in solid colors 
or lithographed with your 
own design. 
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Designed so that grease gun can be filled directly 
from the container quickly, easily with no waste 
or mess. Cover of the pail is never removed. 


ee 


GEUDER, PAESCHKE & 
4275 NORTH 15TH STREET ° 


Telephone Division 


Grease can’t get dirty. Air 
pockets cannot be formed in 
gun. 
























FREY CO. 
MILWAUKEE 1, WISCONSIN 


4.3000 
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at oi! men’s fingertips 


In 1955 National Petroleum News will present, for the first time in 
the oil industry, a comprehensive Statistical and Reference Yearbook 
of Oil and TBA* Marketing. This new Yearbook will be published in 
May as an extra, or thirteenth, issue of the monthly National Petroleum 
News, and will be sent at no extra charge to all NPN subscribers. It will 
give them factual answers to many of the myriad questions that con- 
front oil marketing men in their daily work. 

Why an Oil Marketing Yearbook? Because NPN editors see a 
tremendous need for it in their own daily work. Readers constantly ask 
for the kind of information the Yearbook will contain. By answering 
questions frequently encountered in everyday operations, the Yearbook 
will prove a valuable reference work for every oil marketing man. A 
glance at the contents sample shows why—much of this information is 
now found only in widely scattered forms, and some of it is not pub- 
lished elsewhere at all. 

What It Is. The Statistical and Reference Yearbook of Oil and TBA 
Marketing will contain basic data on the marketing division of the 
petroleum industry, plus much of the information previously presented 
in the NPN annual TBA Directory and Buyers’ Guide. The Yearbook 
will be easy to read and easy to use, with tables in big type, ample charts 
and graphs, and plenty of functional color. Tables will be tightly edited 
so readers won't have to swim through a sea of figures to find the infor- 
mation they want. Statistics will be presented on an annual basis, with 
data from previous years to show trends. 

What It Will Contain. Some Yearbook features are given at the right. 
More information will be included as surveys uncover detailed reader 
needs and preferences. 

Who Will Use It. Everyone who needs detailed, factual information 
on oil marketing—or on tire, battery and accessory distribution— will 
turn to the new Yearbook as a valuable source of facts. This includes 
executives and operations men in production . . . sales... economies . . 
transportation—throughout the entire petroleum industry. 

If you sell equipment or supplies to oil marketers—if you sell tires. 
batteries, or accessories through oil marketers—this big new marketing 
Yearbook will keep your sales story at oil men’s fingertips. Distribution 
to NPN subscribers gives year ‘round coverage of your prime prospects. 
The cost is low, the value high. Be sure to provide for it in your 1955 
budget. Consult your National Petroleum News representative for 
full details. 


*TBA: Tires, Batteries and Accessories 
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Some Yearbook Features 


PBA manufacturer and supplier personnel 
Oil company marketing personnel, 

Oil company marketing territories. 

Oil company dealer and TBA programs 
IBA sales at service stations 

Car breakdowns 

Battery date codes. 

Antifreeze sales data. 

TBA ratios. 

Replacement tire and battery shipments 


Index to important TBA articles published 
in NPN, 


Production and consumption of all oil 
wroducts handled by marketers: Gaso 
ine, distillate, kerosine, residual, motor 
oil, LP-gas. 

Motor oil ratios; oil exports and imports 

Highlights of Canadian statistics. 

lrends affecting supply; passenger car 
truck and bus registrations and produc 
tion; oil burner shipments. 

Station permits and number of stations by 
states, 

Directory of all U. S. refineries, showing 
capacity, products and location 

Maps of U. S. refineries, profluct pipe 
lines, crude lines, terminals, under 
ground LP-gas storage; crude produc 
tion by states 

Index to NPN reprints available 

Jobber cost profit survey 

Octane ratings 

Directory of state jobber associations 
with officers and addresses of ecretaries 

loll road statistics. 

Gasoline taxes by states 

Degree day totals by cities 


Equipment jobber directory 
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(Continued from page 81) 

out a budget program that will assure 
raising the full amount without spe- 
cial assessments or contributions. 

A few member associations decided 
before the year was out what they 
will contribute over and above 
NOJC’s new basic assessment, by way 
of sharing the added financial load. 

The first of these had made up its 
mind even before the $50,000 figure 
was finally approved. The rest weighed 


what the former had done, otherwise 
acted independently. 

Among the latter, the Pennsylvania 
Petroleum Assn. settled on a figure ex- 
actly two-thirds larger than its annual 
payment of the last two years. But it 
used no percentage rule of thumb in 
arriving at the new figure. Its directors 
simply decided about how far the as- 
sociation could go beyond its new- 
basis dues and produced a rounded-off 
figure 


for profitable wheel balancing 
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7” BEAN EQUIPMENT 


can meet your exact need at 
a price to fit your pocketbook 
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JOHN BEAN DIVISION 
FOOD MACHINERY & CHEMICAL CORP. 
LANSING 4, MICHIGAN 
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ALIGNERS * WHEEL BALANCERS © TIRE 


DE-SKIDDERS * STEAM CLEANERS * CAR WASHERS « 
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John Bean Centerpoint 
Balancer — Model 55-J 


combines speed with accuracy 
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“When It Comes to Balancing, Use Your Bean” 
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JOHN BEAN DIVISION, Lansing 4 Michigan 
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Please 
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And, in the months ahead, many 
state associations will be wondering 
not only, “How much?” to chip in to 
produce the extra funds NOJC needs, 
but also, “How to raise it?” 

Many state associations might want 
to examine the NOJC “supporting 
membership” plan conceived and put 
into practice by the Northwest Petro- 
leum Assn. 

Northwest sent a letter offering sup- 
porting membership to each member 
of the state association. The response 
was overwhelming, according to Myles 
F. Hall of Duluth, Northwest presi- 
dent. Within a few days, more than 
enough money was raised to take care 
of the association’s extra pledge to 
NOIJC. 

Accompanying the offer of support- 
ing memberships was a letter explain- 
ing NOJC’s functions and accomplish- 
ments and the reasons why additional 
funds are needed. 

Explaining that NOJC is an organ- 
ization of state jobber associations, 
Hall pointed out that every member 
of a state group also is a member of 
NOIJC. 

“As you well know,” Hall’s letter 
said, “the work, activities and accom- 
plishments of NOJC have greatly ex- 
panded in the past four to five years. 
This has put a great strain on the na- 
tional chairman, national secretary 
and our legal counsel, Otis H. Ellis. 

“In order to continue the work and 
accomplishments of NOJC, it is felt 
necessary to establish a small but com- 
plete staff in Washington to work with 
Mr. Ellis. This staff would keep sta- 
tistical information, issue a_ bulletin 
on current activities and do other de- 
tail work that is necessary from time 
to time. 

“Up to this time, expenses of NOJ( 
have been borne on a pro-rata basis by 
the member state associations. As you 
can well imagine, it is quite difficult 
for state associations to raise addi- 
tional money for their own activities, 
to say nothing of raising it for NOJC. 

“For this reason,” Hall continued, 
“it was decided to solicit individual 
memberships for NOJC to be called 
‘supporting members.’ This member- 
ship gives you no more standing of- 
ficially than you already have inas- 
much as you are now an active 
member through your membership in 
the Northwest Petroleum Assn. 

“We do feel, however, that there 
are a great many jobbers throughout 
the country who will welcome the op- 
portunity to give direct financial sup- 
port to NOJC. This should be particu- 
larly true in Minnesota and North 
Dakota because we all recognize the 
great amount of work done for NOJC 
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by H. F. Horning (Northwest secre- 
tary), John Bero (of Duluth, former 
NOJC chairman), and C. H. Arnold 
(of Fargo, N. Dak., former North- 
west president). 

“Therefore, we are asking each 
member of the Northwest Petroleum 
Assn. to support NOJC by this direct 
method. We are enclosing a support- 
ing membership application that you 
can fill out and return together 
with your check made out directly to 
the National Oil Jobbers Council, 
this membership being for 1955. 

“We are suggesting a minimum con- 
tribution of $25 with an additional 
$15 contribution for each 1,000,000 
gal. of petroleum products handled 
by your company annually. Your 
contribution of course, will be volun- 
tary, and may be in any amount. 

“We are sure that a great many of 
our members appreciate the profits 
that they received through the work of 
NOJC on such matters as: price wars, 
margins, commercial accounts, financ- 
ing of jobbers’ business, federal legis- 
lation, taxes, jobbers’ contracts, sup- 
ply, uniform accounting, economic 
concentration in the oil industry, toll 
roads, and many other matters. 

“All funds that are received through 
individual supporting members will be 
used to expand the work of NOJC, so 
you can look forward to even more 
service and profit in the future,” Hall 
concluded. 


Pennsylvania 


Jobber and Agent 


The question of admitting the com 
mission agent to active membership 
in the jobber association is in the 
spotlight again. 

The Pennsylvania Petroleum Assn 
is putting it there. 

Actually, the association isn’t con- 
sidering active membership for the 
commission agent as such. Rather, the 
question before it is whether to admit 
marketers who are both jobbers and 
commission agents. 

This brings it inevitably to the ques- 
tion whether any detriment to job- 
bers’ interests, in an association, is 
likely if some members have com 
mission-agent connections with major 
companies. 

In a way, the question comes down 
to this: “Are we going to admit com 
mission agents, Or aren’t we?” 

The kind of marketer that the Penn 
sylvania association’s directors have in 
mind, for example, will sell gasoline 
on commission, yet at the same time 
sell a sizable volume of fuel oil on a 
jobber basis 
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At least a few wholesale marketers 
in this category are favorably known 
to the directors, and would like to be 
active members. The way the associa- 
tion’s charter has been interpreted so 
far, though, only associate member 
ship is possible for them 

The Problem—The directors are fac 
ing up to the problem, as they have 
several times in the past, but are having 
trouble making up their minds. They 
ire inclined to feel that the commission 
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associations —{y 


igent in any form 1s too much like 
an employe of a major company for 
active (voting) membership in an as- 
sociation of jobbers and distributors 

Yet they aren't ready to turn thumbs 
down, finally, on the jobber-commis 
sion agent. 

And they're inquiring among job- 
ber groups in other states to see just 
how the commission agent does or does 
not fit into the association picture 

(Continued on p. 86) 
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There's a series of 





NEW VIKING CATA 


just off the press 


showing the way to answer your pumping problems 


Which catalog interests you? 


f 
C-R Heavy Duty Pumps 
D-r Underwriter Pumps 


E-r jacketed Pumps 


| B-r General Purpose Pumps 


F-k Sanitary Pumps 
G-k Oil Industry Pumps 
H-r LP-Gas Pumps 


I-k Hydraulic Pumps 


| J-k Special Application Pumps 


Just check above and attach to your letterhead. 
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— associations 


Attitudes and circumstances in this 
respect vary widely. 

Seat on the Board—In New York 
State, commission agents have enjoyed 
active membership in the Empire 
State Petroleum Assn. almost from its 
beginning. 

ESPA even has reserved a seat on 
its board customarily for a commis- 
sion agent, though it happens not to 
have one on its board now. 

At the opposite extreme is Texas. 
There, commission agents have their 
own association, and have admitted 
jobbers to membership. 

The commission agents were or- 
ganized first, as the Texas Petroleum 
Marketers Assn. The jobber group is 
the Texas Oil Jobbers Assn. 





Southwest Jobbers 


State Meetings Set 

The Texas Oil Jobbers Assn., which 
has taken in a large number of new 
members since hiring Jamie N. Clark 
as its field representative several 
months ago, plans to hold its largest 
convention in San Antonio March 
17-18, 

The meeting will be the seventh 
annual one of TOJA. To assure a large 
turnout, the convention planning com- 
mittee is considering such details as 
baby sitters for jobbers who wish to 
bring their wives and children. 

TOJA has put into effect a new 
dues schedule, adopted by association 

_ members in Dallas last year. Minimum 
| dues have been raised from $25 to $36 
WHEN YOU CALL UPON | er yea 

The $36 applies to jobbers doing 

350,000 gal. or less per year and the 


$ 0 U T 4 w F ST, | scale graduates to $200 per year for 


those jobbers handling 1,750,000 gal. 


THE HOUSE OF “GOOD” GREASE, |; 


WOGA Seeks Dealer Help 
FOR YOUR MULTI-PURPOSE The Western Oil and Gas Assn., 
which handles the industry’s public 


fH R FAS F A N D fH FA R relations program in the western 


states, is working hard to expand deal- 

er participation in the program. In 

LU B R | C A N T REQU | R EM ENTS 350 meetings of local Oil Information 
Committees being held in the first 

four months of 1955, association rep- 

WIRE, WRITE OR TELEPHONE for SAMPLES Ae a a i te ae 

AND FURTHER INFORMATION when 1,019 new dealers were enrolled 

Dealers make up more than one- 

17 quarter of the 3,800 Western oil men 

SPECIALIZING IN THE CUSTOM MANUFACTURE OF HWE now working with OIC (West Coast 
PETROLEUM LUBRICATING GREASES AND SPECIALTIES fou: counterpart of Oil Industry Informa- 
tion Committee). The increase began 


SOUTHWEST GREASE & OIL CO., INC. ‘ last July when the senior West Coast 


220 WEST WATERMAN e WICHITA 2. KANSAS committee recommended to _ local 
committees that they start a drive. @ 
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Dock hose with tube and cover of NEQPRENE 
can take the toughest service 





Neoprene inside 
for asmooth, fast-flow 
ing tube that resists 
softening and swell 
ing effects of oils and 
most chemicals...does 


not form mushy spots 
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Neoprene outside 
for a cover that resists 
cutting, chipping and 
stands up to flexing, 
sunlight and weather- 
ing—even when soaked 
with oil or chemicals 





PETROLEUM 


In loading a tanker, dock hose is 
often twisted, dragged over deck 
edges and rough surfaces . . . ex- 
posed to oil and weather. Under 
these demanding conditions, hose 
with the double protection of a neo- 
prene tube and cover serves year in 
and year out—saving money on 
both replacement and maintenance. 


‘ NEOPRENE 





Every issue contains illustrated case histories, in 


Wherever you need hose to han 
dle petroleum or chemical products, 


there’s a hose made with neoprene 


that will give you thissame premium 
performance. Next time you order, 
tell your supplier you want the ex- 
tra life of hose made with a neo- 
prene tube and cover. He’ll be glad 
to point out the type you need 


eer eee aes; 


FREE / THE NEOPRENE NOTEBOOK 














NEWS 


. +» THROUGH CHEMISTRY a 


ee ees ee ee 


The rubber made by teresting stories, new applications of neoprene 
Clip and mail this coupon to E. |. du Pont de 
Du Pont since 1932 Nemours & Co. (inc.), Rubber Chemicals Division 
NP 2, Wilmington 98, Delaware 
Name —— —— ee . 
Firm a 
446 Y.§ Pat OF ee Fart 
SETTER THINGS FOR BETTER LiviInG | Address os 
a state 
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CO goes all out lor one big of union 
ee | 
Demand turns up again 

Can cool stop the clock? 

Biggest water flooding project 

How much mare off from gas cycling? 
When iranion off comes bock 

What's behind the ‘cot’ reforming boom 
Why gasoline may get more volatile 
Here comes the gas turbine 

Pacitk Northwest: new batrleground 
Deoling the dealer in on public relations 
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business weekly 


troleum publications or by the general business press 


Oil is a fabulous business—colossal, and still growing. 
Its gain in volume of output in the next two decades 
will outstrip even the amazing growth of the last quar- 
ter century. Its-technology progresses so fast that gal- 
Oil has 


molded the American way of life, created empires, 


loping obsolescence is a state of normalcy 


determined the course of at least one World War. 


Oil men learn fast, think fast, act fast. Theirs is a 
world whose tempo quickens daily. Within their own 
realm, these men—the men who really matter through- 
out the oil business—need a communications service 


totally different from that now provided either by pe- 


They need a cross-communication service that briefs 
the reader on everything important that happens to 
or in the oil industry 


not just his specialty alone. This need"goes far beyond 


every segment of the industry 


spot news reporting, beyond analysis of trends, beyond 
coverage of technology, yet it includes all of these 

This information must be presented so a reader can 
hit all the high spots in a matter of minutes— then 
focus his attention and find all significant details too 
impossible? We don’t think so. The story on the next 


two pages tells why 


PETROLEUM WEEK 


330 West 42nd Street, New York 36, N. Y. 


/ 


4 


A McGRAW-HILL 
PUBLICATION 
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Enjay assures you 
top product quality 


IN SURFACE COATINGS (Paint, Varnish and Shellac) 
You can depend on Enjay for the quality ingredients 
that make your product a sales success. Enjay offers 
a complete line of petroleum chemicals to the surface 
coating, chemical and petroleum industries . . . backed 
by 35 years of research, know-how and proved results. 
Enjay is also ready to assist you in developing new 
or improved products through chemistry. Next time, 
call Enjay for your chemical needs. 


90 


wg “ 
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M (Lubricants and Gasoline Additives) 
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IN CHEMICALS (Plastics) 


PETROLEUM 
PARANOX 
PARATONE 
PARAFLOW 
PARAPOID 
PARADYNE 
PARATAC 
PETROWOL 

Metny! Ethy! Ketone 
Dewaxing Aid 

Ethy! Ether 
‘Isopropyl Ether 
Reterence Fuels 


SURFACE COATING 
PETROHOL 91 

PETROHOL 95 

PETROHOL 99 

JAYSOL 

Secondary Buty! Alcohol 
Secondary Butyl Acetate 
Isopropyl Acetate 


Acetone 

Methyi Ethyl Ketone 
Dicyclopentadiene 
Ethyl Ether 
\sopropy! Ether 
Naphthenic Acids 
Is0-Octy! Alcohol 


Decy! Alcohol 
Denatured Ethyl Alcohol 


CHEMICAL 
PETROHOL 91 
PETROHOL 9% 
PETROHOL 99 
JAYSOL 

's0-Octy! Alcohol 
Decy! Alcohol 
Denatured Ethyl Alcohol 
Tridecy! Alcohol 
Dicyclopentadiene 
lsoprene 
Butadiene 


Tripropylene 
Aromatic Tars 
Benzene 


Acetone 
Metny! Ethyl Ketone 


35 successful 
years of 
leadership in 
serving industry 


Enjay Company, Inc. 
15 West Sist Street, New York 19, N. Y. 
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Midwest jobber’s easy-to-use chart tells what's 


needed for emergency service to home owners 


we E IN THE FUEL OIL busi- 

ness”, says Fred Meyer, man- 
ager of the Rapids Tire Service, fuel 
oil jobber in Grand Rapids, Minn., 
“are wailing and moaning about the 
inroads of gas competition. 

“But conversely we don’t attempt 
to analyze the reasons for the success 
of people selling gas. 

“A quick survey will show that the 
No. 1 reason people prefer gas over oil 
is the service given by the gas people. 
True, a long discussion can arise about 
this, but in reality those who sell fuel 
oil do little or nothing to provide 
even the barest of emergency service.” 

In his operation, Meyer has been 
trying to do something about emer- 
gency service by developing a trouble- 
shooting chart (see next page) and try- 
ing to educate his own drivers on the 
“extreme importance of what uninter- 
rupted service means,” because most 
homeowners have little conception of 
how their oil burner operates or how 
it is controlled. As a result, they make 
many unnecessary service calls. 

“Homeowners should be informed 
by the installer”, Meyer adds, “and 
most of them have. Few people, how- 
ever, are mechanically minded and 
this information is quickly forgotten.” 


Meyer’s Plan—By buying less than 
$5 worth of tools for tank wagon 
drivers and having them use the chart, 
fuel oil distributors are equipped to 
do a better selling job over competitive 
fuels as far as emergency service is 
concerned. 

Most of the operations to put a 
burner back in service will not take 
more than 10 minutes. 

Tools needed include: 

—Two 8-in. crescent wrenches 

—QOne set of Allen wrenches 

—One pair of pliers 

—QOne screwdriver 

Most of these are carried on the 
truck, so the cash outlay for additional 
tools will not be too heavy. 


Caution—Meyer warns that the 
chart is only to guide the driver and 
that his services should not replace 
those of a skilled mechanic. 

“One caution in the use of the 
chart: Perform all operations carefully 
and make no major adjustments. Keep 
your homeowner warm and he will 


be happy. Let him get cold and he is 
an immediate prospect for another 
fuel,” Meyer says. 

Here are some of the service calls 
drivers can answer: 

1. Most service calls involve the 
resetting of safety controls. The main 
reason why these controls go to safety 
is low voltage. This is becoming an 
increasingly severe problem in all 
homes as many electric appliances are 
added to the line. Controls must be 
reset manually. 

2. Dirty thermostats are caused by 
room dust getting between control 
points to cause erratic or non-opera- 
tion. To clean, remove the cover and 
gently blow out the dust. Then run 
a piece of white cloth between the 
points. Never use anything that is 
abrasive. 

3. Burned out fuses are caused by 
temporary low voltage or momentary 
surges of power. But homeowners 
never think of checking the fuse on 
their burner when it doesn’t function. 

4. Dirty electrodes short out and no 
spark is available. Without disturbing 
the setting, wipe electrodes off with a 
clean cloth. If they should be reset, 
use a gage that slips over the nozzle 
to give the correct setting for any 
nozzle or spray angle. If you don't 
have a gage, use this rule of thumb 
Set electrodes slightly behind the angle 
of spray on the burner nozzle. 

5. When a tank is permitted to run 
dry, chances are that the pump has 
to be vented and primed. To vent, 
remove the purge plug, which is easy 
to find on the fuel pump, push reset 
button and run pump until air is re 
moved. Replace plug securely and start 
the burner fire. 

6. Soot builds up in the stack and 
effects the stack relay by coating the 
helix with an insulation, making it 
inoperative and causing the fire to die 
out a short time after being started 
To overcome, remove the stack relay 
by sliding it out and gently tap soot 
from the spring. Then replace relay 
in stack and re-establish fire. 

7. Bearings are too frequently neg- 
lected by the homeowner, resulting 
in dirty or frozen bearings that make 
it impossible for the motor to turn 
or the fan to operate. This condition 
can often lead to burned out motors 
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fuel oil —s) 


How Drivers Can Give Burners First Aid 














it Works For Meyer 


How has the 
Meyer plan on 
service worked 
in his own 
business? 

As evidence 
that it is suc 
ceeding, 
Meyer's com- 
pany is enjoy 
ing “the largest 
local volume of 
heating oils.” 


Fred Meyer 


“Service”, he says, “has been 
our motto and watchword, and 
the amount of repeat business 
we get makes us feel that we 
are at least on the right track.” 


In his territory, Meyer will be 
faced with a great amount of 
natural gas competition within 
a short time. But he’s ready for 
it and doesn’t fear for his volume 
when it comes. 


“We have kept informed of 
the advantages of fuel oil vs. gas, 
and we know we can convince 
our trade that they are getting 
the best fuel available,” he says. 


Ihe company also handles 
ventilating equipment and has 
from 12 to 16 men installing 
heating and ventilating equip 
ment, with no other sales force 
than Meyer himself 


Meyer has been manager of 
Rapids Tire Service since 1944, 
Before that he was a service sta 
tion helper for Standard Oil Co 
(Ind.), station manager, station 
supervisor, and reseller-salesman 
In 1939, he became a lessee 
operator of a station in Grand 
Rapids. Active locally in the 
Chamber of Commerce, Meyer 
is a director of the Northwest 
Petroleum Assn. and the Upper 
Midwest Oil Men's Club 


Rapids Tire entered the fuel 
oil business in 1947 and found 
that wartime conditions had loca! 
suppliers already committed to 
their own customers. As a result, 
the company decided to install 
oil burners and create its own 
market for fuel oil 
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Tank Wagon BURNEF NO IGNITION 
Driver’s Guide FL! ToT 
to Oil Burner 
Service 
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Advise homeowner to 
have serviceman check 


burner as soon as possible SHAFT TURNS HARD 


after burner has started. 
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TO CLEAN: DISASSEMBLE, FLUSH WITH WATER | 
USE CARD OR TOOTHPICK, NEVER METAL 





CLEAN OR HAVE REPLACED o 































CHECK FOR DEFECTIVE TRANSFORMER, HAVE DEFECTIVE SPARK GAP IMPROPER 
BROKEN OR CRACKED ELECTRODES, > PARTS REPLACED mm) OR SHORTED RESET; 
TIGHTEN LOOSE CONNECTIONS CLEAN WITH CLOTH 



























REMOVE AIR FROM 


FILL TANK 
| PUMP AND PRIME 




















VENT BURNER PUMP CHECK PRESSURE 




















NOZZLE TOO LARGE |, | Olt RATE CHANGED NOT ENOUGH AIR 


BY WORN NOZZLE aa 
HAVE REPLACED HAVE NOZZLE REPLACED INCREASE AIR SETTING SLIGHTLY 





























SLIDE FROM STACK GENTLY TAP OFF SOOT 
REPLACE — PRESS RESET 







SOOT ON STACK RELAY > 




















a TO CLEAN: DISASSEMBLE, FLUSH WITH WATER 
USE CARD OR TOOTHPICK, NEVER METAL 
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TOO MUCH AIR 
CLOSE AIR SETTING SLIGHTLY 











HAVE WATER REMOVED 



















CHECK TANK LEAK OIL LINE OR NOZZLE TOO 
———P| VALVE MAY BE | IN Ol Pm FILTER MAY - SMALL — | PUMP DEFECTIVE 
PARTLY CLOSED LINE BE PLUGGED HAVE REPLACED 


















































TIGHTEN LOOSE CONNECTIONS 


———| PRESS RESET SWITCH ON BURNER > HAVE BROKEN WIRES REPLACED 
























BEARING SEIZED | CLEAN AND OIL 

















HAVE REPLACED 
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Rotary Frame Pick-Up lift 


Speeds repair and brake work, too... 
makes all service jobs more profitable 


Users of the Rotary Frame Pick-Up Lift report it saves Inexpensive to buy . . . to install . . . to maintain 
up to 60% of the time required for lubrication jobs on Initial cost and installation of the Rotary Frame Pick- 
other lifts, On repairs and brake work this utility lift Up Lift are in line with other standard single-jack lifts. 
also saves time and enables attendants to do a better It’s far more profitable, though, because it’s fast and 
job. It’s so fast and versatile, in fact, some planned two- efficient for all types of work. 

bay service stations are being converted to one-bay, ROTARY, the original manufacturer of hydraulic 
using only the Frame Pick-Up Lift to handle all jobs. auto lifts . . . and still the leader 
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It’s a mechanic’s lift! 











It’s a lubrication lift! 
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You Get Things Done With 
Boardmaster Visual Control 
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with vy Gives Graphic Picture of Your Operations — 
sts : 
Spotlighted by Color 


7 ‘y Facts at a glance — Saves Time, Saves 
E-HIN Money, Prevents Errors 


ce Lighting ne 
_crous 
on FLOOD 


Cut Power Consumption, 


‘y Simple to operate — Type or Write on 
Cards, Snap in Grooves 


i) ‘* Ideal for Production, Traffic, Inventory, 
LIG Scheduling, Sales, Etc. 


Made of Metal. Compact and Attractive 
Over 50,000 in Use 


Complete price $4950 including cards 
| 24-PAGE BOOKLET NO. Z-100 
FREE Without Obligation 
Write for Your Copy Today 
Flexibility Over Comparable PAR Lighting Systems GRAPHIC SYSTEMS 


55 West 42nd Street © New York 36, N.Y. 


Use Less Expensive Lamps, Get More 


A typical field test comparing a Crouse-Hinds Floodlighting 
system vs. a comparable PAR system disclosed that... 





PROVEN HELP 


| FOR YOUR 


@ lamp cost was Ys that of comparable PAR | SALESMEN 


| Sales executives agree that products 
system. information is of real help to salesmen, 
qepecteny under competitive conditions. 
This training enables salesmen to re- 


@ overall lighting cost, including fixed charges, an ker cee eee 
maintenance and power, was $29.00 a year less. . 


@ the Crouse-Hinds system consumed 800 
fewer watts to obtain the same lighting level. 


ratio. 


Hundreds of marketers use our sales 
training program in products informa- 
tion for their salesmen. 


os » B41; . : Check below and mail 
In addition, the Crouse Hinds system proved more flexible. cone Slew qed matt 
Instead of two, it provides five beam spreads: 11° to 125° hori- 


’ : ; [-] HOME stupy Course 
zontal, 10.5° to 52° vertical. Further, the pole mounting arm 


A basic training in Products informa 


tion. 
bracket mounts up to seven floodlights, thus simplifying installa- | RELJOURNAL 
2 7 ‘ ew and changing developments in 
tion, and provides a removable terminal block for easy attachment Products Information 
: : : REFERENCE LIBRARY 
of the incoming service leads. ] Information in Products Information 


salesmen need in a hurry 


] WHEN TO DRAIN 
Products Information for deolers 





Crouse-Hinds Lighting Engineers are available for con- 
SELL S sultation on your service station lighting problems. 


DisTRIBUTION) 


PETROLEUM 
EDUCATIONAL INSTITUTE 
9020 Melrose Avenue 
los Angeles 46, California 


s copy 
LJ FREE PE! JOURNAL 


NAME 


Contact the office or representative nearest you — or 
write today for free bulletins #386-F and #389-F. 








CROUSE-HINDS COMPANY 
Syracuse 1, N.Y. 










OFFICES: Amarillo — Birmingham — Boston ~ Buffalo — Chicago — Cincinnati — Cleveland — Dallas — Denver 
~~ Detroit — Houston — Indianapolis — Kansas City — Los Angeles — Memphis Milwaukee — New Orleans — TITLE 
New York — Philadelphia — Pittsburgh — Portland, Ore. ~ San Francisco — Seattle — St. Louis — St. Paul — Tulsa COMPANY 


Corpus Christi — Re ading, Pa. ~ Richmond, Va. — Shreveport — Crouse-Hinds Company of Canada, Led. , Toronto, Ont STREET 


city 










. STATE 


' 
~~ Washington. RESIDENT REPRESENTATIVES: Albany — Atlanta — Baltimore - Charlotte — Chattanooga — 
AIRPORT LIGHTING ° FLOODLIGHTS © CO: IDULETS @ TRAFFIC SIGNALS 
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= Regions 


By Leonard Castle 


The Outlook Is Good 


Midwest oil marketers distributing 
to farmers may look forward to con- 
tinued prosperity in 1955. 

Farm demand for oil products is 
expected to increase about 2% over 
1954. Indications are that oil prices 
will be more stable, particularly dur- 
ing the latter part of the year, than 
they were in 1954. 

In the words of one oil company 
marketing executive, who is a keen 
student of the farm market, 1955 “will 
be a year of competitive prosperity.” 

And according to L. John Kutish, 
agricultural economist for the Federal 
Reserve Bank of Chicago, the financial 
position of Midwest farmers will con 
tinue to be strong, though not quite 
so strong as in the peak years of 1952 
and 1953. 

Because farm income will dip 
slightly, collections may be a bit more 
difficult than in 1954 and jobbers 
may need to take a sterner look at their 
credit policies. 

But there is plenty of credit avail- 
able to farmers, and bankers are tend- 
ing to take a more optimistic view of 
the farm outlook. 

Realized net income of the nation’s 
farmers for 1955 is estimated at $11,- 
900,000,000, as compared with $12,- 
$00,000,000 in 1954 and $13,300,000,- 
000 in 1953. 

But despite this anticipated decline 
in farm income, the farmer is ex- 
pected to increase his consumption of 
oil. The reason is that to regain a part 
of this decreased income, the farmer 
will intensify his production activities 
and in so doing will use more oil 
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“The oil man,” Kutish says, “is in 
an enviable position. Whereas the 
farmer cuts his purchases of other 
things, such as equipment, when his 
income declines, he usually increases 
his use of gasoline and oil.” 

Kutish says a new spirit of optimism 
seems to be growing among farmers. 
This is an intangible factor but indi- 
cates that agriculture is settling down 
to a new post-war period of stability. 

This optimism is reflected in the fact 
that land values, which have been slip- 
ping since 1952, now are even edging 
upward. 

“There is money in the Corn Belt, 
plenty of it,” Kutish says. “Farmers 
cut their buying more than their in- 
come was reduced. This means that 
most of them are in a pretty sound 
financial position.” 

Oil’s Outlook —In discussing the 
1955 outlook, an oil industry market- 
ing executive says: 

“It looks as though 1955 will be a 
better year for the oil industry in the 
Midwest than was 1954. Prices should 
be more stable, particularly in the last 
half of the year. The current surpluses 
should be absorbed by late spring. And 
the wave of optimism which seems to 
be developing in retail buying could 
improve the picture even more. 

“I look for stronger markets—much 
healthier than for many months 
along the Great Lakes Pipe Line. Late 
in 1954, the feeling along the pipe 
line changed from pessimism to op- 
timism. If we can keep refinery runs 
cut down, we should be able to main- 
tain that spirit of optimism. 

“The industry should try to avoid 
foolish optimism that would again 
throw excess product on the market. 
We are hopeful that the unwholesome 
experience of refiners last summer will 
serve as a lesson from which they will 
profit in the future. That experience 
brought about distress prices during the 
late summer and early fall and we must 
avoid a repetition in 1955. 

“In the past, our industry continued 
to grow and consumption increased 
even when business generally was de- 
clining. But those days are about over 
In the future, our industry will come 
closer to following the ups and downs 
of general business activity.” 


For or Against? 

Many Midwest jobbers are wonder 
ing what position they should take in 
the Phillips natural gas case 

In general, the attitude seems to be 
that jobbers should go along with the 
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National Oil Jobbers Council, which 
is On record as supporting the posi- 
tion that the Federal Power Commis- 
ion should not have authority to con- 
trol the price of natural gas at the 
well. FPC control was established by 
the recent U.S. Supreme Court deci 
sion in the Phillips case. 

This issue is being studied and de- 
bated at jobber conventions being held 
throughout the Midwest this winter 
and spring. One of those groups that 
wants its members to be fully informed 
about the issues involved is the North- 
west Petroleum Assn., whose officers 
drafted a report on the case. 

A preamble to the report explains 
that the study was made as “a service 
to those upon whom will fall the final 
task of settling a most important ques- 
tion.” It invites comments from every- 
one with the observation that “from 
a variety of opinions and suggestions 
will come the correct answer.” 

Every jobber has a vital stake in the 
outcome of the Phillips case, the re- 
port says, because he makes his living 
from the derivatives of crude oil and 
knows that crude oil and natural gas 
have a great affinity. 

“Not only do they have an affinity 
for each other, they are also inter 
changeable. . The principal com- 
petitive feature of these products is 
the ability to supply energy, as meas- 
ured by Btu content. In many situations 
and in countless applications to our 
industrial and domestic picture, they 
or their derivatives can do the same 
job, serving identical purposes. 

“Unquestionably, if a free competi- 
tive market for natural gas is main- 
tained, some application of a sound 
Btu formula for wellhead pricing could 
be developed without the need for reg- 
ulation by anybody.” 

The report reviews the Phillips case 
history and then observes that the 
Supreme Court, in reaching its deci 
sion, apparently reasoned that because 
the intermediate, and ultimate distrib 
utor of gas, enjoys a limited monopoly, 
then the need for regulation extends 
back to “those elements of business 
that struggle in a highly competitive 
operation with no monopolistic as 
pects whatever.” 

The attitude of Northwest associa 
tion officers, after studying the various 
factors of the case, is summed up in 
these paragraphs: 

“Would it be unreasonable to as 
sume that if this doctrine is extended 
and is consistent, it can bring the iron 
ore of Minnesota under FPC regula 
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tion, the reasoning being that the cost 
of steel pipe is a vary large element in 
the cost of natural gas delivered any- 
where in the country? 

“The cost of iron ore in northern 
Minnesota, as well as the cost of coal 
from Pennsylvania and West Virginia, 
are very important elements in the cost 
of pipe, and the ultimate cost of gas. 
So the doctrine, if consistently applied, 
might bring the iron and steel indus- 
try in its entirety under the rate-making 
power of FPC. 

“Electric rates are also under fed- 
eral and/or state regulation. As oil, 
coal and copper are all important ele- 
ments in the cost of electricity, might 
not the next step, if we continue to be 
consistent, be to declare the oil, coal 
and copper industries in their entirety 
under federal rate or selling-price 
regulation? 

“With this group of basic industries 
made subject to federal rate regula- 
tions, there would remain very little 
of the competitive element, so neces- 
sary to the capitalistic system. From 
whence would the free enterprise 
American way of accomplishment re- 
ceive the spark of life that it now 
enjoys...? 

“When the spotlight of studied rea- 
son is focused on this whole subject, 
we believe that a free competitive sys- 
tem, where supply and demand will 
determine costs and selling prices, will 
be the vehicle by which the commodi- 
ties . . . will find their way to market 
most advantageously for all con- 
cerned,” 


By Marvin Reid 


Texas Tax Hassle 
The Texas legislature has started 
consideration of means to raise an 
additional $2.5 billion over the next 
20 years for road building purposes. 
There could be several ways the oil 
industry will be affected by the legis- 
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lature’s final action—especiaily if the 
lawmakers follow recommendations 
made to Gov. Allan Shivers and High- 
way Commission Chairman E. H. 
Thornton, Jr., by road user groups. 

Shivers asked about 30 groups to 
report their recommendations to 
Thornton, as basis for a “master plan” 
for getting the required finances. 

Pros and Cons—But ideas differed. 
Some could be considered favorable 
to oil, others unfavorable. 

Most apparently agreed on one thing 
—that gasoline could stand an addi- 
tional 1¢ gal. tax. An exception was 
the Petroleum Marketers Assn. of 
Texas, which held out for no gasoline 
tax hike. 

Other recommendations by PMA 
and the Texas Service Stations Assn. 
would more directly affect the industry 
than would some of the other pro- 
posals. 

PMA suggested, for instance, a 
straight 4¢ gal. tax on all petroleum 
products—including Diesel and LP- 
gas—used in movable and stationary 
engines. Heating oils would be except- 
ed, 

This group contends that if the 
state would tax all products alike, and 
stop refunds to such groups as farm- 
ers, it could raise about $30 million 
annually. 

This $30 million, plus about $85 
million more PMA says Texas could 
raise each year if it would stop such 
things as diverting motor fuel tax 
revenues to other than highway use, 
would raise all the additional money 
the state would need. 

For Chain Levy Change—The serv- 
ice stations group, meanwhile, threw 
in One proposal that could hurt sup- 
pliers and jobbers who own more 
than 50 service stations. 

Texas has a chain store tax law 
that puts a fairly high levy ($750 a 
year) on each store in excess of 50 
that a single company owns. Exempt 
from this tax since 1941 have been 
service stations and retail lumber 
yards, where 75% of the income is 
derived from the sale of petroleum 
products or building materials. 

The station organization said it 
would like to see this law amended 
to include these two groups. 

The same association proposed a 
levy of 20% on trade stamps, premi- 
ums “and other gimmicks” used by 
retailers, which it estimated would 
raise between $20 and $25 million 
annually for the Highway Department. 

The Texas Oil Jobbers Assn. said 
it would support a 1¢ gal. motor fuel 
tax hike, but this group’s spokesman, 
Leslie Neal, said he was also against 
gasoline tax exemptions. 


Other Suggestions—Many proposals 
were made by other groups. 

The Texas Railroad Assn., for in- 
stance, again urges a “ton-mile” tax 
on trucks. But the Texas Motor Trans- 
portation Assn. doesn’t like the idea, 
and says it would be much better to 
limit highway-use taxes to registration 
fees and fuel levies. 

But despite all the proposals and 
counter-proposals, there is one thing 
most oil marketers in Texas expect, 
and that is a hike in gasoline taxes, 
at least 1¢ gal. Some are afraid it 
may be as high as 3¢ gal. 


Newell Buys Out Partner 


W. J. Newell is now the sole owner 
of the Newell Oil Co., the Sirocco 
Development Corp. and the Newell 
Distributing Co., all of Alpine, Tex. 
In December, he bought out his part- 
ner in these concerns, R. F. Schermer- 
horn. 

Newell and Schermerhorn went into 
the oil marketing business together in 
January, 1939. As a jobber of Gulf 
Oil products, Newell Oil covers just 
about all of West Texas from the 
Pecos River to the Rio Grande River. 

Schermerhorn did most of the orig- 
inal financing of the Newell Oil Co. 
Newell, who lives in Alpine, has been 
the active manager of the three con- 
cerns since their formation. 


By Raymond E. Bjorkback 


Council for Anti-Gas Fight 


Eastern Massachusetts’ principal oil 
heat interests now hope to have their 
joint counteroffensive against gas heat 
rolling by March 1. 

They’ve incorporated for this pur- 
pose as the Bettter Home Heat Coun- 
cil, and have set their funds goal at 

(Continued on page 102) 
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See how USS COR-TEN Steel 


Trailer shown here was 
built by Gorbett Broth- 
ers Tank Manufacturing 
Company, Fort Worth, 
Texas. It is owned and 


,.. adds 
258 free-riding gallons 
to this tank trailer 


THE GORBETT BROTHERS tank 
trailer shown here was built of USS 
Cor-TEN High Strength Steel. If it 
had been built with regular carbon 
steel, it would have weighed 1,550 
pounds more. 

These 1,550 pounds of unnecessary 
deadweight subtracted from the trailer 
were then added to the payload ca- 
pacity. At approximately 6 pounds 
per gallon of gasoline that means 258 
extra gallons can be carried on ever 
trip this unit makes. The over-all 
loaded weight of the trailer does not 
increase. There is no extra strain on 
brakes, tires or running gear. The 258 
additional, free-riding gallons are ab- 
solutely clear profit. 

You can get capacity increases like 
these in your equipment, too! The 
payload is the pay-off. Day after day, 
through the long life of the equip- 


ment, these free-riding gallons pay a 
growing profit in reduced operating 
costs. 

But building lighter* with USS 
Cor-TEN Steel does more than save 
costs by increasing payload capacity. 
Cor-TEN Steel’s greater strength, 
greater toughness, higher resistance 
to wear and fatigue, and particularly 
its high resistance to atmospheric cor- 
rosion—4 to 6 times that of carbon 
steel—combine to insure unusual dur- 
ability and stamina which pay off 
in reduced maintenance time and 
lower repair bills. 

For more information on USS Cor- 
TEN Steel, get in touch with our near- 
est district sales office. Our engineers 
have had wide experience in applying 
it to all types of transport equipment. 
And send for a copy of the Cor-TENn 
Steel book. 


operated by Cosden Pe- 
troleum Corporation, Big 
Spring, Texas. 


*ICC specification MC 303 shows the permissible 
lighter gages of high strength steel for tank sheets. 


UNITED STATES STEEL CORPORATION, PITTSBURGH ~- AMERICAN STEEL & WIRE DIVISION, CLEVELAND ~- COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 


WATIONAL TUBE DIVISION, PITTSBURGH ~- TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRISUTORS 
UNITED STATES STEEL EXPORT COMPANY, NEW YORE 
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TRAILMOBILE’S LIGHTWEIGHT 


boosts gasoline payload over 400 


CAPACITY: 6300 Gallons + 3% 
COMPARTMENTS: Three w/ Sin. Hds. 
CONSTRUCTION: /CC—MC-303 
SECTION: 72” Cylinder w/16 Drop 
WIDTH, O.A.: 95'/2” 
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STEEL TANK-TRAILER 


extra gals... fuel oil over 340 gals. 








AXLE: 20,000# Timken Bee ee ae ae 
3 ESTIMATED WT. SUMMARY 
WHEELS: 20” 5 Spoke Steel Tater 10,000 
BRAKES: Westinghouse Air 16/2 x 7 SEMI-TRAILER 9,880¥ 
TIRES: 10:00 x 20—12 Ply SPARE 210% 


‘ PAYLOAD: 6300(@6.1# 38,430 
LADDER: Curbside @6.\F ® 


PROPS: Jack Pad TOTAL GROSS 58,520% 


TIRE CARRIER: Basket FE 














Commodity Gasoline @ 6.1 #/G. 
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options. 
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Springfield, Missouri 
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$150,000 annually for three years. 

About 60% of the money will be 
budgeted for local promotional pro- 
grams. The rest will be used for gen- 
eral activity. 

In addition, the council will encour- 
age oil heat groups elsewhere in New 
England to launch similar anti-gas 
drives. It will provide them detailed 
organizational plans, also make the 
materials it develops available to them 
on an “equitable financial basis.” 

Education Program—lIn the long 
run, it intends to “educate” satisfied 
heating oil users as well as house- 


holders using other fuels. While it’s 
about this, it means for all represented 
companies to: 

@ “Use everything at our command 
to educate our employes to their stake 
in the future of oil heat. 

@ “Provide the best service possible 
to our customers, offering a service 
contract and stressing clean, timely 
delivery. 

@ “Aggressively promote our own 
brands of oil burners . . . Use active 
personal solicitation, telephone can- 
vass, direct mail, newspapers and radio 
where possible.” 

On the Council—Comprising the 
new council are heating oil dealers, 





Our 100th Anniversary Catalog 
will be in the mail soon. 
Watch for your copy. 
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independent terminal and bulk plant 
operators, major companies and ac- 
cessory suppliers. 

Chairman is Thomas J. Scott of 
Buckley & Scott, Watertown. Other 
officers: C. Everett Elliott, C. L. El- 
liott, Danvers, vice chairman; Fred- 
erick A. Whetton, Whetton’s Oil Co., 
Needham, secretary, and Alvin O. 
Bicknell, Alvin Hollis & Co., South 
Weymouth, treasurer. 

Making up an executive committee: 

Augustus L. Dwelley, Automatic 
Heating Corp., Boston; Richard B. 
MacFarland, George S. Briggs Coal 
Co., Swampscott; Robert Fawcett, 
Robert Fawcett & Son Co., Inc., Cam- 
bridge; Louis E. Gardner, General 
Heat & Appliance Co., Boston; Beton 
M. Kaneb, Metropolitan Ice Co., Cam- 
bridge; Larry Williams, Scott-Williams 
Co., Quincy, and John Matthewman, 
White Fuel Corp., South Boston, along 
with the professional executives of 
four trade associations. 

rhe latter are Donald M. Sulllivan, 
Independent Oil Men’s Assn. of New 
England; Fred N. Beckwith, Oil Heat 
Institute of New England; J. Leonard 
Johnson, New England Fuel Dealers 
Assn., and Frank H. Larkin, Retail 
Fuel Institute. 

Board Members—Comprising the 
board of directors: 

Roland E. Booma, Booma-Breed, 
Inc., Lynn; C. Francis Beaton, Brock- 
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ton Ice & Coal Co., Brockton; Stewart 
Brown, Brockton Oil Heat Co., Brock- 
ton; Harold Farrar, F. Diehl & Son, 
Inc., Wellesley; Albert Cameron, Glen- 
dale Coal Co., Charlestown; Donald 
Hobbs, Morton Oil Co., Malden; Hor- 
ace E. Davenport, George W. Picker- 
ing Co., Salem; J. Everett Robbie, 
Quincy Coal & Oil Co., Quincy; Fred 
Bergfors, Quincy Oil Co., Quincy; 
Mahlon W. Walker, Sears Coal Co., 
Plymouth; Wesley E. Downing, State 
Fuel Corp., East Boston; George D 
Kaneb, Union Oil Co. of Boston. 


New Terminal Activity 


Marketers, both large and small, re- 
cently have started or opened new 
terminals in the Northeast to improve 
distribution and extend operations. 

They include: 

George Hall Corp., Calso distributor 
of Ogdensburg, N. Y.—distribution 
started from unfinished 6 million gal. 
barge terminal at Plattsburg, N. Y. 

Gulf Oil—construction 
8.75 million gal. pipe line (Harbor 
Products) terminal at Linden, N. J 

The Texas Co.—16.6 million gal 
tanker terminal opened at Albany, 
N. Y. 

George Hall Corp. now is in a posi- 
tion to make a serious bid for volume 
in the northern New York counties 
of Franklin, Clinton and Essex. 

It is making its move through a 
wholly owned subsidiary, Augsbury 
Terminals, Inc., newly organized to 
operate the Plattsburg terminal on 
Lake Champlain and take over ac- 
counts previously served from Ogdens 
burg, on the St. Lawrence River to 
the west. 

September Target—Pier work on 
the terminal may not be completed 
before next September, says Harry J 
Cool, George Hall’s managing direc- 
tor. But the new company has been 
able to lease barge berthing facilities 
until then, thus get finished tankage 
into use. 

Manager of Augsbury Terminals is 
Charles J. McCormick, a George Hall 
man since 1946, 

George Hall’s president is Frank A 
Augsbury, Sr. 

Gulf will replace two barge ter- 
minals—one at Newark, the other at 
Ridgefield, N. J.—with the pipe line 
terminal at Linden 

Benefits—Thus it will not only take 
additional advantage of an interest 
in the Harbor Products Pipe Line 
(from Philadelphia)—already serving 
its Staten Island, N. Y., terminal, but 
also will: 

1. Save money by centralizing its 


begun of 


northern New Jersey supply 
tions. 

2. Increase tankage for these oper- 
ations by more than 50%. Storage 
capacity of the new terminal will ex- 
ceed the 5 million gal. total capacity 
of the existing terminals by more than 
3.7 million gal. 

What’s more, the new terminal, 
scheduled for completion May 1, will 
be right beside the New Jersey Turn- 
pike. 

Texaco Terminal—Texaco’s new in- 
stallation permits it to put product 
into Albany by tanker. The best it 


opera- 
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could do previously in transportation, 
cost-wise, was to deliver by barge 

The actual terminal is a few miles 
south of Albany, on the Hudson River 
at Bethlehem, N. Y. 

It replaces a 3.3 million gal. ter- 
minal on Albany’s Church St. 

It is simultaneously the supply 
source for acounts in a radius of about 
50 mi. and a point for reshipment 
of products by barge, rail and trans- 
port truck to Texaco bulk plants in 
upstate New York and western New 
England 

(Continued on page 105) 


“To keep your plant 


safe and clean 


use BLACKMER Hand Pumps” 


Check these valuable features! 


Easy rotary pumping action. 
Famous “Self-Adjusting for Wear’’ 
Design. 

Surplus liquid return eliminates spill- 
age and waste. 

Positive displacement for positive 
control. 

Wide range of “plant engineered” 
accessories. 


Available in capacities from 7 to 28 
gallons per minute. 





es 





Call your local 
representative or 
write the factory 
for information. 


Rn J 


INDUSTRIAL, HAND AND TRUCK PUMPS, STRAINERS, PRESSURE CONTROL VALVES 


BLACKMER PUMP COMPANY, GRAND RAPIDS 9, MICHIGAN 


DIVISION SALES OFFICES 
NEW YORK « ATLANTA + CHICAGO « GRAND RAPIDS « DALLAS + WASHINGTON « SAN FRANCISCO 
See Yellow pages for your local sales representative 
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Elco “SCL” Concentrate used with 
good base stocks has been the answer 
to numerous lubricant problems 
over the past quarter-century. It un- 
doubtedly can help you with yours. 


JENNINGS ROAD & 
DENISON AVENUE 


“SCL” Concentrate is an extreme pressure additive 
used to produce “SCL” lubricants which give “‘extra’’ 
protection to all types of enclosed gear units and bear- 
ings. 

For *25 years, “SCL” lubricants have been used and 
recommended by a majority of the leading axle, auto- 
motive, bearing and gear manufacturers. They have 
found from experience that “SCL” lubricants give 
maximum protection against gear and bearing failures 
and are anti-foaming, non-corrosive and rust inhibit- 
ing. Where others have failed “SCL’’ Concentrate is 
doing the job. 

“SCL” lubricants have a wide range of application in 
truck fleets, buses, passenger cars and taxicab fleets, 
for farm machinery, railroad drives, earth moving 
equipment and general industrial gearing. 


“SCL” Concentrate is also used to provide extreme 
pressure characteristics for calcium, sodium, lithium 
and bentone greases. 


cibricail (0p 


CLEVELAND 9, OHIO 


For more than 25 years ELCO has served the Oil Industry 
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By Don Sweeney 


The Oil is Purple 


There’s interest for engineers and 
scientists of the oil industry and man- 
agement men who like the scientific 
approach in the experience of Union 
Oil Co. of California in selling its 
Royal Triton Motor Oil east of the 
Rockies. 

Union naturally feels it has a su- 
perior product in this premium oil, 
and can cite technical data to back 
up that feeling 

But in breaking into the highly com- 
petitive motor oil market east of the 
Rockies, where the company had al- 
most no marketing activities, Union 
has found twe unusual selling argu- 
ments effective: 

1. The oil is purple. 

2. Royal Triton costs 
other oils 

Eastern Continental Territory Man- 
ager Haines Finnell and his assistant, 
R. R. Spiro, say the color “immedi- 
ately got attention and aroused in- 
terest” during conversations with po- 
tential distributors and dealers. 

Company Story First—But before 
they could discuss color or price, the 
Westerners found they had to talk 
about their company. 

After “company,” “color,” and 
“cost,” the Union Oil representatives 
could get into their data showing that 
Royal Triton has, as Finnell puts it, 
“unusual performance characteristics.” 


more than 
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But ever here, charts 


won't do the trick. 


laboratory 


“As often as not, the dealer will say 
in effect, ‘That sounds fine, but I'd 
sure like to see how that oil will work 
in a car I have out in back.’ And 
the car out in back is usually a trouble- 
maker,” Finnell says. 

When the new sales effort started 
four years ago, Union helped its dis- 
tributors get started by pre-selling ac- 
counts for them, particularly among 
car dealers. 

Does It Work?—Today the com- 
pany has 93 distributorships in the 
compa.y’s Eastern Continental area, 
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comprising 38 states, Eastern Canada 
Cuba and the Bahamas. 

Sales volume is 600% higher than 
in the years when the company’s sales 
in the East were to large-volume 
accounts—fuel oil, lube oil, solvents 
and other products in tank cars or: 
shiploads—before the new selling et 
fort started 


Radio Ad Shuffle 


Radio advertising plans of Western 
oil marketers have been making news 
General Petroleum Corp., once 
strong in radio, returned a year ago 
with a news and commentary program 


Gilbarco Roto-Primes in a large East Coast marine terminal 


PUMPS THAT DO MORE! 


GILBARCO ROTO-PRIMES 
are positive self-priming centri- 
fugals built for multiple-service. 
With them you can strip, transfer 
and load — and save up to 50% on 
equipment costs! No venting. No 


priming. And built first to last 


Capacities from 50 to 1500 GPM 
in both self-priming and straight 
centrifugal models. For all types 
of drives. Write for catalog and 
full information 


APPLICATIONS: Bulk plants « Terminals 


Multi-isiand service stations « Airports 
Soivent plants « Drum filling plants « 
jemi-trailers « Lubricating oil trucks 


Oil refineries « Petro chemical plants «+ 


Tank trucks 


Gilbert & Barker Mig. Co., 
West Springfield, 
Mass. 
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—i regions 


by Virgil Pinkley, heard five nights a 
week. GP cancelled the program at 
the beginning of 1955, though the 
newsman had a steady and apparently 
sizeable audience. 

Almost simultaneously, Union Oil 
Co, went into radio, buying the same 
type of program-—15 minutes a day 
of news, five days a week—on another 
network, Other news programs were 
bought by the company for the 
Rocky Mountain area, Alaska and 
Hawaii. 

Meanwhile Standard Oil Co. of 
California was mulling over the wis- 


dom of continuing a radio program 
that has been on the air 29 consecutive 
years. 

This program, The Standard Hour, 
has cost the company between $8 
million and $10 million since it started 
back in the pre-network days. Stand- 
ard officials believe that the original 
“hook-up” for The Standard Hour 
made it one of the first network 
broadcasts anywhere. 

The company says now the program 
“probably will be discontinued next 
June.” 


The weekly hour of 
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Perme-Vis Wheels 


ere used only in 45° Compu - 


New Renge Plate Makes 
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for Top Performance in 
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Veeder-Root 


World's Most Experienced Makers of Counters & Computers 
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music now costs about $300,000 an- 
nually to produce and broadcast. It’s 
too expensive, some observers say, 
even for a company the size of Stand- 
ard of California, which does about 
one-fifth of all the oil business in the 
West. 

Standard spokesmen say that the 
program, once heard regularly by a 
million people, has lost two-thirds of 
its audience, This leaves its “cost-per- 
thousand-listeners,” always high, far 
out of line with other advertising and 
public relations activities. 

Not that the program was ever used 
as a product selling medium. For the 
first 25 years it was on the air there 
were no “commercials” at all. Only in 
the last four years have brief, digni- 
fied institutional messages been added. 

Company spokesmen emphasized 
that cancellation of The Standard 
Hour would mean no shrinking of 
the company’s sizeable public relations 
program. “Growing” was the word 
used to describe that effort, which 
will continue to use radio for the 
28-year old program, The Standard 
School Broadcast on NBC, 


By William Kearns 


Gas for Florida 


Natural gas is set to invade Florida, 
a state that long has been dependent 
on oil as its major industrial and heat- 
ing fuel. The invasion, coming from 
the north and scheduled to come from 
the west, is bound to affect fuel oil 
consumption in an area that is now 
one of the largest per capita users of 
fuel oil in the country. 

From The North—Natural gas is 
coming from the Southern Georgia 
Natural Gas Co., which is construct- 
ing a line to serve Cairo and Albany 
in southwestern Georgia and which 
plans to reach Quincy, Havana, Tal- 
1955 
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lahassee and Ellaville in northern 
Florida. 

The line may also be extended 
eastward to Jacksonville, but the com- 
pany has not received any Federal 
Power Commission certificate for this 
yet. 

From The West— The Houston 
Texas Gas & Oil Corp. plans to build 
a line from Louisiana that would run 
through the center of the state, with 
branch lines serving many of the in- 
dustrial cities. Cities to be served in- 
clude Panama City, Tallahassee, Win- 
ter Haven, and Palm Beach and Mi- 
ama, both located on the eastern shore. 

Branch lines are planned to serve 
Gainesville, Jacksonville, and Tampa 
and St. Petersburg, both on the west- 
ern shore, in addition to many smaller 
cities. 

F. L. Stanley of Tulsa, Okla., board 
chairman of Houston Texas, told the 
Florida State Chamber of Commerce 
convention that construction could 
start this spring if the FPC gave its 
permission. The state group, believing 
that “natural gas is essential to the 
state’s industrial development,” has 
adopted a resolution supporting Hous- 
ton Texas’ application for an FPC 
certificate. 

Price—Just how effective natural 
gas will be in supplanting fuel oil de- 
pends on the comparative prices, trade 
sources say. At the price natural gas 
will be sold by Southern Georgia— 
30.1¢ per million cu. ft.—fuel oil 
would have to sell at $1.90 per bbl. to 
compete on an even basis. And that 
is 30¢ a barrel below current prices. 

Fuel oil people believe that unless 
there is a substantial saving for nat- 
ural gas—enough to overcome the 
expense of equipment changes—house- 
holders and small industrial plants 
will be inclined to remain with fuel oil. 
But they are keeping their eyes on the 
largest fuel oil users, the electric pow- 
er companies. One of these, the Flori- 
da Power Corp., has a power plant at 
Ellaville, part of the area to be served 
by the Georgia line, 


Price Sign Fight 


Attempts to regulate the size of 
price signs at gasoline service stations 
are still a live issue in Florida—partic- 
ularly in Ft. Lauderdale and Miami 
Springs—and were a matter of hot 
debate in Miami. 

Ft. Lauderdale is awaiting the de- 
cision of the Florida State Supreme 
Court in a Miami Springs test case 
before it acts. City officials were 
ready to introduce an ordinance that 
would have limited price signs to 

(Continued on page 110) 
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to do business with Thermoid! 
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Thermoid Company 
Special Sales Division 
Trenton, New Jersey 
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In the indoor ‘‘Torture-Chamber”’ 
TDA proves axle-gearing quality, too! 


Here, we have capsuled a multi-thou- 
sand acre proving ground into one room! 
Here, our engineers can put 50 years’ 
experience in building axles for trucks, 
buses, trailers, farm machinery, to use. 
Under scientific control and analysis, 
they run “shift tests,” axle housing 
“bend tests,” twist axle shafts 14° back 
and forth 36 times a minute, 24 hours 
a day, days on end. Or simulate a“‘chuck 
hole” shock every 4 seconds, 24 hours a 
day for months! A TDA exclusive! 





HIFTED TDA AXLES 


on § 


tractor-trailer combinations 


is eae axle operation on record! 
oa te : > 


5 vehicles, averaging over 130,000 miles each—each averaging 
2.7 shifts per mile... and all are still going strong! 


Meet our ‘Torture Tester’’! With 
graphs showing speed and torque 
pertormance under any operating 
conditions he chooses—with special 
dials, recorders and electronic de- 
vices—he actually drives axles with 
scientific accuracy from his chair! 


Here’s how TDA backs up indoor ing! All up and down the east coast, 


“Torture Chamber” tests with grueling driving steadily day and night — shift- 
outdoor, on-the-highway torture! ing from fast to slow speeds and back 


We installed 2-speed crossshaftsand again—averaging 2.7 times every mile, 


shift collar assemblies of the new TDA 
design, in five 5-ton tractor-trailer 
combinations. Then the fun began! 
Never before has there been such a 


murderous test of 2-speed axle shift 


these tractor-trailers roared on to an 
average of over 130,000 miles apiece! 
That’s 650,000 miles, 1,755,000 shifts 
in all-- without noticeable wear, or re- 


pair stops. And the test goes on! 










for more 
positive shifting... 
longer life 


exclusive, new TDA cross shaft 
and shift collar! 


Another TDA advantage! Only 
Timken- Detroit 2-Speed Axles have this 
advanced principle of shifting —‘“Tor- 
ture-Tested” indoors, road tested under 
the most gruelling outdoor driving con- 
ditions ever! The result? Longer life, 
less maintenance, repairs and down- 
time; lower operating costs! 

Note that in the new TDA Cross Shaft 
(above), a large single row of driving 
teeth gives greatly improved locking 
action with the new TDA Shift Collar 
teeth. Wear is reduced. There is no 
“hopping” out of gear 

New TDA Shift Collar (right), has 
three sets of teeth for driving and engag 
ing — center teeth for locking only. Far 
less wear on engaging edges. Locking 
functions completely separated from 
driving and engaging functions! 
Push-Button Operated. All TDA 2 
Speed Axles are push-button shifted, 
with automatic activation by your 
choice of electricity, vacuum or air. 


1755,000 TIMES 


...in the severest 2-speed 























































TIMKEN 








1 [Yi seerctaca 
ee: Unequalled Gear Selection! TDA changing the low speed helical gear 
2-Speed Axles are available in three set, Exclusive, double-reduction design 
“TORTURE-TESTED” different ratio “spreads” tomeetany eliminates small, complicated parts. 
to Save Money on the Job gine combination:28%, Man-size gears and bearings mean 
World's Largest Manufacturers of Axles for 37% or 49%. Unlike ordinary designs longer wear, quieter operation. Can 


Trucks, Buses and Trailers 


Plants at: Detroit, Michigan + Oshkosh, Wisconsin + Utica, that awe limited to 37%, this TOA operate in any gear ratio indefinitely 
New York + Ashtabula, Kenton and Newark, Ohio selection may be obtained simply by without overheating! 


New Castle, Pennsylvania 
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Exclusive, Protected, Franchises available to agressive dealers 


Write or Phone Today for details 


SMITH EQUIPMENT AND SUPPLY CO. 1615-21 N. Central Avenue 


Phone: NAtional 2-0027 


Chicago 39, Illinois 


—* regions 


(Continued from page 107) 

12x12 in. but opponents of the meas- 
ure persuaded them to see what hap- 
pens in the test case. 

The Miami Springs case involves an 
appeal of a Circuit Court ruling that 
upset the local ordinance. Fighting the 
sign-size law is C. E. Scoville, Sunoco 
dealer in the highly competitive area 
near the Miami International Airport, 
who contends that the price at which 
he is able to sell his product is an 
important business factor. 

In upsetting the Miami Springs or- 
dinance, the lower court ruled that 
the ordinance did not bear “reason- 
able relation to any public health, 
safety or morals regulation.” 

It also said, “Restricting ‘gas’ price 
signs to one foot square and retiring 
them to an inner part of the property 
was not done for aesthetic purposes 
when one . . . observes the large ad- 
vertising signs that flourish in the area 
of all businesses, including service 
stations.” 

A similar ordinance was proposed 
by Miami but was finally killed by a 
3-2 vote of city commissioners follow- 
ing a lengthy debate. 

The Miami case showed that gaso- 
line dealers themselves were split on 
the issue. Those irked by the gasoline 
price wars in the Miami area were in 
favor of smaller signs. Other dealers 
were opposed to the measure. 


Expansion in Columbia 

Arkansas Fuel Oil Corp. has opened 
a new marketing division office in 
Columbia, S. C. Manager of the new 
division will be R. A. Smreker, previ- 
ously assistant division manager of the 
Carolina division. F. J. Whitehurst, 
Carolina Division manager, will con- 
tinue as manager of the new North 
Carolina division with headquarters 
in Charlotte. 

The company also has announced 
proposed construction of a division 
warehouse in connection with a master 
service station in Columbia. 

Oil Women’s Club—The Southeast 
now has its second active Desk 
and Derrick Club. Installation of 
officers for the newly organized Char- 
lotte, N. C., club took place in com- 
bination with a Boss’s Night banquet 
Oct. 22. President is Miss Nancy 
Matthews; first vice president, Mrs. 
Joyce Soronen; second vice president, 
Miss Polly Ligon; regional secretary, 
Miss Eloise Ramsey; corresponding 
secretary, Mrs. Betty Womack, and 
treasurer, Miss Bernice Cullingford. 
Twenty charter members represent 
nine oil companies. For the first year, 
membership will be limited to 50 but 
after that will be open. 


Phillips’ Florida Gains 

In littke more than a year, the 
Phillips Petroleum Co, has captured 
more than 3% of the continually 
expanding gasoline market in Florida 
against the competition of such majors 
as American Oil, Atlantic Refining, 
Gulf Oil, Pure Oil, Shell, Sinclair, 
Standard of Kentucky, Sun Oil and 
The Texas Co. 

Since the latter part of 1953, Phil- 
lips has established 29 jobbers in Flori- 
da and has dotted the highways with 
Phillips 66 stations. 

In the Jacksonville area (Duval 
County) the Southoil Co., one of its 
principal jobbers, has 16 stations and 
about half as many are in adjoining 
Nassau county. There are 67 counties 
in Florida, including such populous 
ones as Dade, Broward, Hillsborough 
and Pinellas, where heavy tourist 
travel adds to the normal marketing 
potentialities. 

In the fiscal year ended June 30, 
1954, the Phillips Petroleum Co. paid 
state taxes on 15,869,735 gal., ap- 
proaching Atlantic Refining’s 19,595,- 
998 gal. and Pure Oil’s 20,497,759 
gal. 

Other Marketers—Leading oil mar- 
keters in Florida, according to 1953- 
54 figures: American (61,957,111 gal.), 
Gulf (151,862,817 gal.), Orange State 
Oil Co., Miami (Cities Service) (66,- 
061,621 gal.), Shell (47,073,709 gal.), 
Sinclair (89,623,516 gal.), Standard of 
Kentucky (194,129,499 gal.), Sun (50,- 
846,607 gal.) and Texaco (79,486,083 
gal.). 

These figures from the State Comp- 
troller’s office are not a true picture, 
in all cases, of the total gallonage 
of gasoline sold by the major com- 
panies (jobbers also are a factor), but 
for comparative purposes they show 
the approximate relationship between 
companies in the state. 

Gains Phillips has made in the 
Florida market are shown by the fact 
that its sales during the 1953-54 fiscal 
year averaged 1,322,478 gal. a month. 
Recent reports show that monthly 
totals have more than doubled—2,- 
669,831 gal. in September, 2,605,181 
in October and 2,781,500 in Novem- 
ber, dullest months of the year in 
tourist business. 

Consumption  Increases—Florida’s 
gasoline consumption rose to more 
than a billion gal. in the fiscal year 
ended last June 30. The precise figure 
of 1,054,615,803 gal. is almost double 
the amount sold in 1946-47, when 
sales were 556,677,352 gal. against a 
war-time low point of 275,503,493 in 
1942-43. 

In every year since 1945-46, there 
has been a steady gain ca 
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CHECKING PROGRESS of remodeling job on a barge is T. E. 
Buchanan, Jr., Montauk’s traffic manager 


A big barging business has 
helped a Brooklyn jobber-dis- 
tributor of home and commercial 
fuel oils save transportation costs 
steadily for the three years it has 
had an interest in the operation. 

There’s ample proof of this in 
the fact that Montauk Oil Trans- 
portation Co., Inc., partly owned 
by Cirillo Bros. Oil Co. of Brook- 
lyn, plans to let contracts early 
this year that will more than 
double its present oil-carrying 
capacity. 

Four new oil barges of 15,000 to 
18,000 bbl. capacity, to cost more than 


transportation 


CAPTAIN Linwood Warwick of the Defender gives the home- 


office dispatcher his position via two-way radio 


Mixing Oil and Water—At a Savings 








BARGE BUSINESS BY OIL JOBBER 


Pays off in outside charter work. 


® Requires careful maintenance. 


@ Uses two-way radio equipment. 








$1 million, are included in those plans 
So are two new tugboats—at $800,000 
to tow the barges 
Montauk’s Operation is an example 
of how the jobber in a harbor of water- 
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way area can save money. And besides 
handling all of Cirillo’s barging busi 
ness, the company does private charter 
work for the majors and other Inde- 

(Continued on page 112) 
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pendents—another aid to its growth. 

Contributing factors are up-to-date 
maintenance and communication fa- 
cilities, and a lack of job training 
problems. 

But company officials caution that 
it’s not easy. And they say Independ- 
ents should think carefully before buy- 
ing their own barges. 


CIRILLO BUYS IN 


Cirillo’s 100,000-gal. annual busi- 
ness already amounted to more than 
half the barge line’s traffic when 
Pfeifer Oil Co., the previous owner of 
Cirillo’s interest, decided to sell the 
oil barging operation. 

Cirillo Bros, felt their transportation 
needs might be too much for another 
barge line to absorb all at once, so 
they bought in. 

T. E. Buchanan, Jr., Montauk’s 
traffic manager, says Montauk’s busi- 
ness has grown 60 to 65% since the 
management switch three years ago, 
largely because of the boost in outside 
charter business. It is that outside 
work, he says, that makes expansion 
necessary. 

Montauk 


Operates as a separate 


company, also running a sand barging 
line owned by a large sand company. 


BARGES AND TUGS 


Montauk Transportation operates 
seven oil barges and has two tug boats 
to tow them. Two of the barges are 
10,000-bbl. units. One handles 8,500- 
bbl., two 8,000-bbl., one 6,500 bbl. 
and one 5,000 bbl. 

Besides its work for Cirillo Oil, 
which amounts to from 50% to 75% 
of the total business, Montauk does a 
considerable amount on private char- 
ter, principally during the summer 
months when the New York State 
barge canal is open. The barges pick 
up products at Seawarren, Linden and 
other refining centers in the harbor 
area and deliver to terminals of most 
major oil companies and many Inde- 
pendents. 

These terminals are spotted around 
the metropolitan area, on the upper 
Hudson River and at points along the 
barge canal that connects with the 
Hudson at Troy, N. Y., and runs to 
Lake Erie at Buffalo. 

But the canal closes for the winter 
at the end of November and usually 
stays closed until approximately May 
|. So the winter months are spent 
keeping Cirillo's three barge terminals 
supplied and doing charter work 
around New York Harbor and for ter- 
minals along the small waterways that 
cut through the Metropolitan area. 
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Cirillo’s terminals are located at 
New Town Creek and at Gowanus 
Canal in Brooklyn (both 100,000 bbl.) 
and on Westchester Creek (150,000 
bbl.). 

Montauk serves no plants, hospitals 
or other industrial or large space-heat- 
ing accounts around the harbor. And 
it does no bunkering of ships in the 
harbor on its own, although about two 
bunkering jobs a week come to it from 
major companies whose barges are tied 
up on other jobs 


MAINTENANCE 

Close attention to maintenance has 
enabled Montauk to whip one of the 
biggest headaches of barge men—slow 
pumping. When the company took 
over the line three years ago, a 10,000- 
bbl. barge had to sit at the dock as 
long as eight hours to pump out its 
load at a terminal—largely because the 
pumping engines weren't up to top 
efficiency. 

The customers didn’t like it and it 
ran up expenses. So Montauk insti- 
tuted a periodic engine inspection 
program. 

IT'wo men make an engine-checking 
tour of all barges each week. Each 
barge has two 160-hp. pumping en- 
gines. Two sets of engines are main- 
tained for each barge and they are 
switched each year. The idle engines 
are given a complete annual overhaul 
at the company’s maintenance shop in 
Astoria, Long Island. 

As a result, a 10,000-bbl. barge now 
pumps its payload into a terminal’s 
tanks in four to five hours. 

Buchanan says the benefits of the 
program haven't been figured in dollars 
and cents, but the rewards have been 
large in customer satisfaction. He com- 
pares the number of disgruntled pri- 
vate charter customers the company 
had at the outset with the steady 
growth its private charter business has 
shown since the maintenance program 
was put in motion. 

Rust-fighting is the second major 
maintenance problem. Water—salt or 
fresh—is hard on a steel barge and 
can cut its life span drastically. Once 
a year, each Montauk barge is tied up 
at the company’s dock on the Harlem 
River for the de-rusting operation. 
Rust is chipped off, the surface 
sandblasted, and new paint applied. 

Another type of corrosion problem 
is faced by Montauk in New Town 
Creek, where there is a high chemical 
content in the water. Barges to New 
Town points are rotated periodically 
to hold down the damage to any one 
piece of equipment. 

The size of Montauk’s investment 


justifies an ambitious maintenance pro- 
gram. Barges now in operation cost 
more than $800,000 when they came 
out of the shipyards about 10 years 
ago. They have about 10 years of life 
expectancy still remaining. The new 
units soon to go on order will more 
than double that investment. 


COMMUNICATIONS 


Montauk, like many other barge 
companies in New York Harbor, uses 
two-way radio for communication be- 
tween the on-shore dispatcher and tugs 
on barge-towing assignments, 

This makes contact faster and 
cheaper—avoiding the necessity for 
going through the marine operator on 
a ship-to-shore phone connection and 
the accompanying $1 toll for each call. 

But on radio repair, Montauk has a 
somewhat unusual arrangement. The 
sand company that has an interest in 
the barge line also owns a foreign- 
language radio station (WHOM) in 
New York City. This means that sta- 
tion technicians always are available 
to do the line’s radio repair work. 


TRAINING 


Employe training has posed no 
problem for Montauk. Of the 50 men 
who make up the tug, barge and main- 
tenance crews employed by the firm, 
many have been with the line 20 to 30 
years under Montauk and the previous 
owner, 

Buchanan says barging tends to be 
a father-son arrangement. 

“The kids are raised around boats 
and barges and when they get old 
enough to go to work, that’s the kind 
of work most of them choose.” 


NOT FOR EVERYBODY 


It is Buchanan who points out that 
barging is a big cost-saver for the job- 
ber who operates in a harbor area or 
on an inland waterway. Often, he says, 
transportation expenses are Only one- 
third those of a trucking Operation. 

But the traffic manager advises In- 
dependents to go slow in buying their 
own baiges. 

“Without considering the original 
cost of the equipment,” he says, “there 
isn’t a great enough difference between 
costs of leasing a barge and of main- 
taining a crew and tug to operate your 
own. 

“But the big original investment is 
what makes the difference. You have 
to get charter work to be able to write 
it off in the 20 years of service you can 
expect from your equipment. 

“On a strictly company operation, 
unless it is an extremely large one, it 
just doesn’t pay out.” 
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COMBINES 
SMART DISTINCTIVE APPEARANCE 
WITH TIME-TESTED BENNETT 
MECHANICAL PERFECTION 


Bennett's new Series 900 ‘‘packages"’ your product 
for greatest eye-appeal to help build gallonage. 


The New Series 900 gives you striking new beauty — 
yet retains every Bennett maintenance saving feature. 
Every vital part is precision made. Time-tested all 
metal meter has no valves, cup-leathers or packings 
to replace, Outstanding high-vacuum pump performs 
quietly and with year-in year-out dependability. 


And Bennett invites maintenance cost comparison 
with any other pump. Your John Wood representative 
can help you detect ‘hidden costs'’— and show you 
why you can't discount Bennett Quality 


JOHN WooD COMPANY 


J BENNETT PUMP DIVISION * MUSKEGON, MICHIGAN 
. / OISTRICT OFFICES: Ationta « Baltimore « Boston « Buffalo 


Charleston « Chicago « Cleveland « Dalias « Denver « Detroit 
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aa Philadelphia « Pittsburgh « Rochester « Salt lake « Seattle FULL OPEN DOOR ACCESSI- 
HN St. Poul e« San Francisco oe ° 
Wooo IN CANADA: Toronto « Montreal BILITY Hinged door 


« Vancouver « Winnipeg 


» EXPORT: John Wood International Corporation, 29 Broadway, N.Y unlocked by key. 





OPTIONAL ADVERTISING 
PANEL — Illuminated 
icelumlitiiele 





RETRACTAHOSE MODELS — 
Use proved Bennett 
sliding pulley princi- 
ple-full 13 4 ft.hose. 
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DVANTAGES: 


® GREATER PAYLOAD 

® High malleability and resistance 
to piercing 

® Low maintenance cost 


® Easy welding with new alloys 


With tank trucks at the limit of highway weight 
regulations, the only way to boost payload is to 


lighten them with aluminum. Here’s NPN’s progress 


report on the controversy over aluminum 


N aluminum trailer on an over- 

the-road oil rig means a 4 to 
10% payload gain over a steel unit 
of the same weight. 

This means extra gallons, and an 
oil marketer can write off the added 
cost of a busy aluminum rig in about 
two years—even if the cost is 50% 
higher than steel. If he goes aluminum 
all the way, he may be able to pare 
a truck or two from his fleet and cut 
the size of his crew. 

An eastern major has drawn up 
specifications for a 5,300-gal. semi- 
trailer unit, to be built by Heil Co. 
of Milwaukee. The trailer is to be on 
the road by April, delivering gasoline 
to service stations in Pennsylvania. 

The manager of the automotive sec- 
tion of that oil company’s domestic 
marketing department says the alumi- 
num tank trailer will cost 40 to 50% 
more than a steel tank of the same 
weight, but will carry about 10% 
more gallonage. 

But oil men are going slow, mainly 
because of the controversy over how 
aluminum withstands fire. Many of 
them would like to see fire tests on 
aluminum tanks to establish a final 
yes Or no answer. 

One chance for immediate tests 
fizzled out two months ago in Chicago 
when a discussion by members of the 


National Fire Protection Assn. Com- 
mittee on Transportation of Flam- 
mable Liquids bogged down over pro- 
posed test rules. NFPA is the author- 
ity on recommended safe practices. 
Nevertheless two major oil com- 
panies on the East Coast will go ahead 
experimenting with aluminum despite 
NFPA’s lack of a decision. They will 
join another major, which put four 
aluminum units in service last year 
Two-Year Test—The eastern mar- 
keter expects to operate the aluminum 
trailer on a test basis for at least two 
years before reaching conclusions and 
deciding whether to buy more. Prelim- 
inary figures indicate an expected re- 
turn of about 40% on the additional 
investment, over a 12-year life span. 
In other words, it figures that higher 
payload and operating savings will 
show returns of 40% above its original 
extra investment over a steel unit. 
Another major will put a 7,100 to 
7,300-gal. aluminum semi-trailer on 
the road about mid-summer, deliver- 
ing gasoline to service stations along 
the Atlantic Seaboard. Tests with this 
unit will last 18 months to 2 years. 
The eastern major’s long experience 
with aluminum backs up its present 
test. Beginning back in the early 1930's 
the company bought 105 aluminum 
tanks for straight trucks. About 100 
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BJECTIONS 


@ FIRE QUESTION 

® High initial cost 

® Lack of repair facilities 

® Opposition by local fire 
authorities 


of the tank trucks—varying in size 
from 2,200 to 3,000 gal.—are still in 
use for fuel oil and gasoline deliveries 
to homes and commercial accounts. 

The company’s trucks have logged 
42 million miles. Only three have been 
involved in fires—none worse, the 
company says, than would have beer 
the case with steel tanks. 

Its automotive chief says he has had 
no trouble with the aluminum tanks. 
“They were purchased for one reason 

extra payload. And they have been 
worth our investment.” 

The tanks do not rust, he points 
out. “Not one of our tanks has been 
retired because of failure, while sev- 
eral steel tanks of comparable age 
have failed. Aluminum tanks were 
retired only because their small ca- 
pacities ceased to be practical.” 

But despite this, the company reck- 
ons the lives of steel and aluminum 
tanks “as a general rule, about equal.” 

Mostly For Hire—Few oil compan- 
ies have aluminum rigs in their fleets 
now. Of the 330 aluminum tank and 
trailer units on the road, most are 
operated by for-hire carriers in the 
Midwest and on the West Coast. 


THE FIRE TEST 


Ihe controversial set of fire test 
rules was submitted to the NFPA 
group, along with a “progress report,” 
by Joe Yockers, California state fire 
marshal, and Donald J. Lavenbarg, 
chief of the South Pasadena, Calif., 
fire department (members of the West 
Coast group of fire officials opposed 
to aluminum tanks). 

The report covers their conclusions, 
reached through service on a three- 
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man committee appointed by the 
NFPA Flammable Liquids group to 
study the feasibility of fire tests, head- 
ed by Oliver Johnson of Standard Oil 
Co, of California. 

Several oil men on the Flammable 
Liquids committee objected to the set 
of rules or parts of it, but Yockers 
and Lavenbarg were unable to attend 
the Chicago meeting and the problems 
could not be worked out during dis- 
cussion. 

So the fire test question has been 
left “on call.” No date has been set 
for another committee meeting. Be- 
fore its next session, Johnson plans 
to meet with Yockers and Lavenbarg 
in an attempt to reach agreement on 
rules, 

Those rules of procedure could be 
controversial if NFPA decides to hold 
the tests. It will be a tough task to 
work out a plan that will meet the 
unanimeus approval of: 

@ Fire chiefs, who 
aluminum and want tests. 

® Some tank makers and for-hire 
carriers, who do like aluminum and 
see no reason for tests, 

@ Oil men, who either align them- 
selves with one of the camps or are 
content to wait and see who wins. 


don't like 


Fire chiefs claim that aluminum’s 
melting point of 1,200 deg. F is low 
and will result in bad fires. Tank manu- 
facturers have faith in the safety of 
the new alloys, For-hire carriers want 
the added payload that aluminum pro- 
vides, Oil men must consider the fire 
and payload factors, plus others. 


SAFETY FACTORS 


The fire question has been argued 
since aluminum first was used to 
transport oil products in 1929, Reason: 
The 1,200 deg. F melting point of 
aluminum alloys now in use is less 
than half the melting point of steel. 


What aluminum’s opponents fear 
is not that a fire will start. That's no 
more likely with aluminum than it is 
with steel, What worries them is what 
will happen after the fire has started. 
Here is their argument: 

If the tank is full, the metal 
will not melt any more than alumi- 
num pan melts when full of boiling 
water, But if the middle compart- 
ment, or some other compartment, 
is empty and the fire gets to it, 
it may soften and cause the tank 
to collapse, splashing burning gaso- 
line in all directions. 

If a burning trailer remains up- 
right and does not move after an 
accident, the tank sides will melt 
down only to about | ft, from the 
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Fire Test Proposal 


Here are the trailer fire test recommendations 


Yockers and Donald J. Lavenbarg of Pacific Coast Inter-Mountain Assn. 
of Fire Chiefs—that stalled the NFPA committee meeting: 


CONDITIONS OF TEST 


1. Both units (aluminum and steel) to be of same capacity, single 
compartment and not less than 4,000 gal. (This first point goes against 
the grain of many oil men. They say their interest is in compartmentalized 
tank trailers and that these should be used in the tests.) 

2. Both units shall be mounted on eight aluminum wheels equipped 
with inflated tires containing approximately an equal amount of rubber. 

3. Both units shall be placed on a simulated street and remote enough 


prepared by Joe 





not to reflect radiated heat on each other. 

4, Steel tank shall meet the specifications of the Los Angeles Fire 
Department and aluminum tank shall meet NFPA specifications. 

5. Frameless units are preferred. But whichever type is chosen, the 
construction of all supporting members shall be identical, 

6. Both units shall be completely enveloped in flame of sufficient 
intensity to heat all parts of the cargo tanks above 1,200 degrees F. 

7. Both units shall be allowed to burn themselves out unless proper 
determination of facts is obtained sooner to the satisfaction of all in- 


terested parties. 


8. Other conditions may be established as determined by circumstances 


at the time and place of the test. 


DETERMINATION OF FACTS 
1, Will the vapor space in the aluminum tank melt or burn off and 
leave the surface of the liquid exposed? 
2. How much spill and what degree of hazard will be created when 


the wheels, frame or tires fail? 


3. What temperature will be reached by exposure to radiant heat at 


pre-established distances? 


4. Provided the aluminum tank melts unevenly, what will be the 


seriousness of the spills? 


5, Will the open aluminum tank melt down evenly and not cause any 


excess spills? 


6. Will the steel tank create undue hazard from spills due to failure 


of domes or rupture of seams? 


MEASUREMENT OF RESULTS 


1. Temperatures at various identical points on the two tanks shall be 


recorded. 


2. Radiated temperatures shall be recorded at various distances from 


the two tanks. 


3. Conditions as determined by observation shall be recorded at fre- 


quent time intervals. 








surface of the gasoline, thus contain- 
ing the product until it all burns 
away. But if the tank position shifts 
after the aluminum starts to melt, 
the product may spill and spread the 
fire to surrounding property. 
Though the Interstate Commerce 
Commission, American Petroleum In- 
stitute and NFPA all authorize the 
use of aluminum for oil product trans- 
portation, fire chiefs in certain lo- 
calities balk at the idea. And they 
have ordinances to back them up. 


The two most powerful groups of 
fire officials in open opposition are 
Southern California Fire Chiefs Assn. 
and the Pacific Coast Inter-Mountain 
Assn. of Fire Chiefs. It was at the 
behest of the Southern California 
group that NFPA decided to review 
its aluminum specifications. 

Against Aluminum—A good round- 
up of the arguments advanced by 
these two groups is given in the report 
by Lavenbarg and Yockers. 

(Continued on page 119) 
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PUT OFF 
MAKING 
MORE 


MONEY 2 


Every year—for many years — great numbers of competitive 
dealers have switched to Sinclair, and profited by the move. In the last 
few years, the number has increased by leaps and bounds. 


This year, thousands of dealers are putting the famous Sinclair 
name above their stations. And with the help of Sinclair’s great 
“POWER UP WITH POWER-X” advertising and sales promotion, 
they are ringing up the best sales in their history. 


If you’ve been thinking about making a change, now’s the time to 
swing to Sinclair and start going up—up—UP! Talk it over with a 
Sinclair Representative, or write Sinclair Refining Company, 

600 Fifth Avenue, New York 20, New York. 


7. me Cc LA | © Ask about the Sinclair 


TBA Franchise, featuring Goodyear, 
the greatest name in rubber 
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NEW FRUEHAUF TANK-TRAILERS WITH 


OVAL TOP FOR LOWER CENTER 
OF GRAVITY. Braced by full- 
length catwalk to form perfect 

protection against compression 
pressure. 


ROUND BOTTOM FOR 
STRENGTH. Tank shell be- 
comes progressively stronger 
as load grows heavier. 





eR OPER 
| Pe re 


| 


Full-length catwalk incorporates top frame rails, which Bottom frame runs full-length of tank, with extra strength 
brace shell against longitudinal compression. at drop, absorbing tension stress due to bending forces. 





SEND GASOLINE 
HAULING PROFITS 


Half-Round Bottoms and Oval Tops Reduce Load Pressure 
Per Square Inch In The New Fruehauf Gasoline Tank Shell 


FATIGUE IS LESSENED, tension and compression 

balanced, and damaging stresses sharply reduced 

through the scientific design of the new, lightweight 

Fruehauf gasoline tank shell. Its new shape, its full- 

length frame rails above and below, the dimpled 

parallel bulkheads and baffle heads, plus head braces 

directly connected to the frame rails, all combine to eager yee pe pie ge —_ 
reinforce the shell thoroughly against the stresses and — eapetielly Siaee SEED GREEN are Ea 
crushing forces that cause leakage. Pressure is greatly 

reduced per square inch because of the perfect hy- 

draulic shape —- and you get more lasting, more 

profitable performance! 


UEHAUF TRAILE 


"ENGINEERED TRANSPORTATION” Movable coupler plate offers selection of five settings, 
transmits strain to frame but not shell. 


Square header-type manifold 
is quickly available, easy to 
handle and lead swiftly 
and safely. 





World's Largest Builder of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


10953 Horper Avenue, Detroit 32, Michigan 


() Please send illustrated literature on the COMPLETE Fruchauf 
Tank-Trailer line. 


[] Have a representative call to discuss specialized Tank-Trailer 
specifications for my business. 


Company 


Address 
Paraliel bulkheads and baffie heads are braced by rigid 
stiffeners attached directly to frome rails. City 





STANDARD STEEL ENGINEERS 
ARE EXPERTS AT “CRACKING” 
TOUGH PROBLEMS ...... 


From the very first day that STANDARD STEEL built its 
revolutionary “tank on wheels” (this was the day of 
bustles and high button shoes), our Engineers have 
continuously faced problems of hauling “something 
new.” Anything that can be poured, placed, or pumped 
CAN BE successfully hauled by STANDARD STEEL 





TRANSPORTS. If you have some special transportation 
problem, even though it does not involve a product, 
let STANDARD STEEL ENGINEERS tell you how it can 


be solved to your advantage. PRODUCTS TRANSPOR- 
TATION is our business. 





9 --nspumenaiiaee Me —y _ 


, ——— 


STANDARD STEEL can supply ‘‘tallor-made” transports to carry any liquid Above is the new MC-311 transport, which is built to save 5000 pounds 
food products, any chemical, gas, petroleum product — designed to meet weight — and haul 330 extra galions in a 2000 gallon unit. Smart engi- 
your needs and to conform te state or 1.C.C. requirements. neering is the only way to “outsmart” transportation problems. 


“ee il ae: 


— 


OTHER PRODUCTS OF STANDARD STEEL 


ASPHALT DISTRIBUTORS .. . BURNERS... POWER AND TRACTION DRIVIN CONSTRUCTION 

BROOMS .. . MAINTENANCE DISTRIBUTORS ... TAR KETTLES... AGGREGATE SPREADERS 

STREET FLUSHERS ... PIPE LINE EQUIPMENT... SUPPLY TANKS... SHELVING HARDWARE 
AND AGRICULTURAL EQUIPMENT 


Standard Steel Works, North Kansas City, Mo. 
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(continued from page 114) 

These are the objections they 
raise: 

@ Statistics show that in 10.6% 
of major accidents involving steel 
tanks, spillage or perforation occurred. 
The percentage figure for aluminum 
was 47.9%. Spillage fires resulted in 
2.3% of the accidents involving steel 
and 10.8% of those involving alumi- 
num. (The steel figures were based on 
935 accidents and the aluminum sta- 
tistics on only 46. This lack of a 
comprehensive base for statistics con- 
sistently offers trouble, and occurs be- 
cause relatively few aluminum tank 
trucks and tank trailers are in use.) 

@ Indications are that aluminum 
sheet metal loses its tensile strength 
rapidly—and almost entirely when a 
temperature of 700 deg. F is reached 
Fensile strength loss in steel is negligi- 
ble at that temperature. 

@ Under fire conditions, the vapor 
area of the tank probably would melt 
away quickly, exposing large surfaces 
to intense burning. The committee 
also visual.zes tank collapse. 

@ On semi-trailer units, the ten- 
dency haus been to do away with 
chassis frames. “It appears quite ob- 
vious that if the top half of such a 
tank melted away, there would be a 
tendency for the lower half to col- 
lapse, dumping the remaining portion 
of the load in the street.” 

On behalf of their fellow fire chiefs, 
Lavenbarg and Yockers ask for “large- 
scale” fire tests to establish comparison 
on aluminum and steel. 

For Aluminum—On the other side, 
an Official of a for-hire carrier group, 
who formerly was with ICC, outlines 
the case for aluminum this way: 

“In my connection with the Bureau 
of Motor Carriers of ICC almost from 
its inception until October, 1953, I 
was aware of no complaints made to 
ICC against the aluminum tank spe- 
cifications. No petitions or requests, 
either formal or informal, have been 
presented to the ICC asking that the 
aluminum specifications be with- 
drawn.” 

The former ICC employe says he 
examined 5,000 accident reports in 
10 years of ICC work and does not 
recall any “which would point—or 
even attempted to point—to an alumi- 
num tank motor vehicle as causing 
any greater fire damage than would 
have been experienced had the tank 
been constructed of steel. 

“One of the largest motor carrier 
insurance companies in California, 
where the use of aluminum has been 
questioned most seriously, has indi- 
cated that it has had no adverse loss 
experience with such tanks 
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“One of the contentions of the par- 
ties opposing aluminum is that the 
material melts and, as a result, the 
fire is in an open container—so if 
the vehicle upsets, the fuel would 
spill. Neither NFPA records nor IC¢ 
accident reports indicate any accident 
that occurred in this naanner.” 

Then he lists these safety aspects 
of aluminum: 

@ In Air Force tests of wing tanks 
containing oil, the only explosion oc- 
curred in a steel tank because the 
tank didn’t vent itself by melting at 
the top as did aluminum tanks. 

@ Aluminum is softer and more 
malleable than steel and in a colli- 
sion would deform more readily and 
to a greater extent without failure 
Fire hazard is reduced immensely if 
the tank is not ruptured 

@ A source of ignition is needed 
before a fire can start, but aluminum 
is non-sparking. In an accident such 
as sideswiping a concrete bridge abut- 
ment or an upset, aluminum would 
have the advantage 

@ Aluminum is not as strong as 
steel, so must be used in greater thick- 
nesses. Increased thickness contributes 
to puncture-resistance and better con- 
duct of heat, to avoid local hot spots 

@ Aluminum does not require 
painting. The shiny surface absorbs 
less heat than a steel tank painted 
a dark shade. There is less risk of 
spillage from expansion caused by 
increasing temperature during trans- 
portation. 

@ Aluminum does not rust. This 
means corrosion leaks are avoided, 
the product is less likely to be con- 
taminated, and emergency valves and 
controls tend to operate better. 

@ Aluminum’s _ bright surface, 
easier to see on the road at night than 
painted steel, contributes to safety 


equipment — 


Users of aluminum tanks point out 
another advantage—unlike steel, it re- 
quires no interior coating when used 
to haul such highly corrosive products 
as aviation gasoline. 

Accident Described—An_ endorse- 
ment of aluminum—after a highway 
accident—comes from Lester A. Wil- 
sey, president of Indianhead Truck 
Line, Inc., of St. Paul, for-hire car- 
rier that operates some aluminum 
units. 

He says: “It is our opinion that 
aluminum has demonstrated it has 
qualities far superior to our steel 
tanks.” 

Here is Wilsey’s description of the 
accident 

‘The unit was traveling at 47 mph, 
und no attempt was made to slow it 
down. The tractor was thrown loose 
from the transport. As the tank left 
the shoulder of the road, it flipped 
to its back in the ditch, striking first 
on the rearmost part of the top. Then 
it bounced forward onto a large rock 
and many smaller rocks. 

‘Despite the speed involved and 
the terrific force with which the tank 
struck the ditch, the aluminum yielded 
sufficiently to prevent puncturing, re 
sulting in the retention of the full load 
The only place the tank was damaged 
was where it yielded from striking 
the ground and rocks.” 

Wilsey comments: “We feel that 
under the same circumstances, steel 
would have been punctured and would 
have resulted in loss of our product 
and the damage would have been 
much more severe.” 

USAF Using—The U. S. Air Force 
reports that about 1,500 refueler units 
now in use—of 2,000 and 4,000-gal 
capacities—have “proved safe and 
durable.” AF now is working up new 
specifications for fabrication of re 
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fuelers from aluminum. Most of the 
tanks now in service were purchased 
in the early stages of World War II. 


PUBLIC RELATIONS 


A transportation official with a ma- 
jor in New York City observes: 

“Undoubtedly aluminum is not as 

safe as steel. But how much less 
safe it is and whether that differ- 
ence is of fundamental importance 
is difficult to decide.” 

There are a couple of intangibles 
to be considered. 

Public responsibility is an important 
factor—from both moral and public 
relations standpoints. One New York 
oil man says, “We want to sleep 
nights. If there’s a possibility of more 
fires resulting from aluminum than 
from steel, we want no part of it.” 

The transportation chief of a West 
Coast major puts it: “I can’t hide 
behind NFPA’s acceptance of alumi- 
num tanks, I’ve got to satisfy myself 
that they’re okay.” 

Caution Note—Another says: “As 
long as our company is self-insured, 
we can ill afford to expose ourselves 
to the fire and accident possibilities 
represented by aluminum.” 


He points out that, although no 
other company on the West Coast uses 
aluminum tanks now, some for-hire 
carriers do. “But we don’t even like 
to hire those. If anything happens, 
the oil industry gets the blame.” 

The public relations argument 
brings up the second intangible that 
gives oil men pause. They fear that 
if more fire damage results from 
aluminum tanks, pressure for the old 
1,500-gal. capacity regulations for 
city deliveries, which the industry 
fought so long to eradicate, will spring 
up again. 

Southern California marketers have 
a special problem that complicates 
matters further—that region is the 
center of the fire chiefs’ opposition 
to aluminum. 

This precludes transportation by 
aluminum out of the West Coast’s 
principal refining center. 

Even if California marketers used 
aluminum equipment outside the for- 
bidden area—which they don’t—their 
dispatchers would be hamstrung by 
loss of flexibility in assigning vehicles. 

That situation leads California 
transportation men to make statements 
like this: “It wouldn’t be advisable for 





.. by the best 


... to serve you better, Progress truck and 


trailer tanks are custom built. Designed by experts 


to meet particular requirements, Progress tanks 
give maximum service at less cost. As leading 
pioneers in the custom tank industry, the 
people of Progress welcome your inquiries. 
Remember . . . only custom built tanks by the 
best in the business will serve you better. 


NATIONAL 


us to go in a direction contrary to 
that taken by the fire chiefs. There 
are so many other things we need 
from them that we don’t want to 
provoke their wrath on this.” 


COST VS. PAYLOAD 


No matter how the safety contro- 
versy is settled—one question will re- 
main uppermost in the mind of every 
man in charge of buying over-the-road 
equipment: Does aluminum’s extra 
payload justify the extra cost? 

Transporters say this: If the alumi- 
num unit hauls enough added gallon- 
age to assure a rapid payout, the extra 
cost can be justified. 

Estimates of gallonage gain and cost 
vary widely. Added payload is pegged 
from 4% all the way up to 10%, 
varying with the size of the tank and 
construction of the rest of the vehicle. 
Extra cost estimates are about 30%. 

A Midwest major transportation 
man who has dug into the economics 
of aluminum equipment has come up 
with these figures: 

A lightweight steel tank carrying 
7,300 gal. can be replaced with an 
aluminum tank of like weight that 

(Continued on page 122) 
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Look at the Savings this 


Modern WHITE Way 


TODAY'S cost-controls in every business Ground Link for Air Travel 


bring new, important reasons for you to Shown above is One of the many White 3000's in 
investigate the economy and the efficien- airport refueling service, This White 3026 is at the 
cy of White Trucks. Not only do modern Miami international oirport where Cities Service sup- 
Whites reduce transportation cost... they peme ie evienst 9 ~aghdae api mer Gastern Air 
Lines. The unit has 4,400 galion tank, Shown below is 
get more work done, in less time another favorite job for a White—handling oir freight. 
Where else can you look for double 
savings like this? 
Ask your White Representative to ana- 
lyze your truck operations as a way to cut 
costs...step up transportation efficiency 
Ask him...today! It's the modern White 
way to save! 





pei Gti THE WHITE MOTOR COMPANY * Cleveland 1, Ohio 


50 years the greatest 
The White Motor Company of Canada Limited — Montreal 


name in trucks Kelele) 





POWER and PAYLOAD favorite every » First Choice 
That's the White Mustang Engine r 


also available for your truck replac 


for Power eee 
¢ 


@ More power per pound of engine 


© Mustangs up to 200 horsepower Th 


© New water circulation and cooling syste 


New top ring insert for greater top piston rir 
Save 10% and more on fuel cost White 


Higher compression ratio — more efficient combustion 


New type combustion chamber for better manifolding Mustang 


“phe Bee he 
Wien wee eer Ve és 
Psi a, Ma 
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(continued from page 120) 


will carry an extra 300 gal. The 
aluminum tank will cost about $13,- 
500 compared with $10,800 for the 
steel unit—an added expense of $2,- 
700. 

Amortizing Prospect—With that ex- 
tra 300 gal. payload, the additional 
cost for aluminum can be amortized 
in 18 months to two years. In 25 
trips, the aluminum tank can gain 
back one full-load trip by the 7,300- 
gal. steel unit. 

A transportation official for a New 
York major ties up high cost with the 
possibility of fire. He points out a 
steel tank, because of its high melting 
point, often can be renovated after a 
fire. “But aluminum melts down to a 


puddle and there’s nothing left.” 

National Truck Tank & Tank Trail- 
er Institute lists four companies now 
manufacturing aluminum tanks—Beall 
Pipe & Tank Co., Portland, Ore.; 
Butler Mfg. Co., Kansas City, Mo.; 
Fruehauf, through its affiliate Inde- 
pendent Metal Products Co., Omaha, 
Neb., and The Heil Co., Milwaukee. 
Industrial Steel Tank Co. of Oakland 
is another big West Coast maker. Far- 
rell Mfg. Co., Joliet, Ill., also is in 
the picture 


REPAIR PROBLEM 


Lack of repair facilities has stopped 
more than one transportation man 
who could use the added payload 
aluminum affords. The story from 


Tokheim features 


No other farm 


pump offers such a 


unique combination of 


advantages! 


1 Built-in check-valve — no foot 


valve necessary 


2 Rotary gear-type pumping unit 


with built-in by-pass valve 


3 Explosion-proof % horsepower 


electric motor 


& Dial meter with calibration ad- 
justment — standard at no extra cost 


&} Baked enamel finish — welded 


steel housing 
&s Removable strainer screen 


7 Tested and approved by Under- 


writers’ Laboratories 





Your low initial investment 
will be returned to you over 
and over in steadier sales, 
lower maintenance, customer 
satisfaction. Call your Tokheim 
representative today or write 
for new bulletin. 











General Products Division 


TOKHEIM CORPORATION 
DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 


1650 Wabash Avenue 


SINCE 1901 


Fort Wayne |, indiene 


Factory Branch: 1309 Howard Street, San Francisco 3, California 
Cenadion Distributor: H. Reeder, 205 Yonge Street, Toronto 
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one New York major is that even the 
fire hazard argument would not stand 
in the way of experimentation if re 
pair facilities were available. 

“But we don’t know anywhere in 
the East where there is enough of the 
special welding equipment needed to 
make repair possible on an economical 
basis. And since we're paying through 
the nose for the tanks in the first place, 
we can’t afford to get stuck with an 
exorbitant repair bill or to lose days 
because of lack of repair facilities.” 

One East Coast major planning 
aluminum experiments this year says 
repair always has been a_ problem. 
“But manufacturers have told us they 
plan to furnish repair facilities at 
various locations throughout the coun- 
try for the convenience of haulers 
who use aluminum.” 

Tank manufacturers admit there 
has been a repair problem, but claim 
it is on its way out. 

New Equipment—Arnold Meyer, 
chief engineer for The Heil Co., says 
the Heli-Arc process—produced by 
General Electric, Air Reduction Co. 
and Lindsey Air Products—is_ the 
system used most generally. 

Meyer estimates an Operator who 
already has conventional welding 
equipment could get the necessary 
Heli-Arc equipment for $350 or $400. 
This assumes that the transformer 
already in use will work with Heli- 
Arc units—which he says is the case 
most of the time. 

He sets the cost of the entire Heli- 
Are outfit, including transformers, at 
$1,000 or $1,200. 

Walter Smith of Butler Mfg. Co. 
says the number of repair locations 
is growing rapidly. Heli-Arc is be- 
coming more popular, and a new 
welding system called Consumable 
Electrode Process was developed about 
two years ago. 

Easy to Learn—Smith says alumi- 
num welding is not hard to learn. 

His cost estimate for a complete 
aluminum welding set-up falls be- 
tween $1,500 and $1,700. His com- 
pany prefers buying transformers de- 
signed to work with aluminum equip- 
ment rather than trying to adapt other 
types. Butler has repair facilities avail- 
able in Birmingham, Ala.; Kansas 
City, Mo.; Minneapolis, Minn., and 
Richmond, Calif. 

Some Midwest oil men agree that 
repair is not much of a problem. 
Many of the larger tank manufactur- 
ers have their headquarters in that 
area and Midwest haulers use a con- 
siderable share of the aluminum units 
now in operation. 

In other areas—particularly the 
East—repair still is a big factor 
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Other Materials For Truck Tanks 


Plastics, magnesium and titanium 
are possibilities for lightweight tank 
trucks. But chances are slim that they 
will be used in the near future. 

Plastic’s melting point is too low. 
Magnesium has failed in previous 
tests. Titanium is too expensive, and 
much more research remains to be 
done on it. 


line was poured into it after it had 
been standing in the sun. Magnesium 
supports combustion, so there is little 
chance of approval for oil truck tank 
use by fire authorities. 

A major company transportation 
official on the East Coast has pre- 
dicted titanium may be practical for 


ing On many things. “Metallurgy must 
be expedited,” he says. Much work 
remains to be done with the metal, 
now being used in jet engines, before 
it can be applied to tank truck con 
struction, And the cost must be 
brought in line with steel and alumi 
num. 

[he transportation man points out 
that titanium is ideal—it has twice 
the strength and half the weight of 
steel and a higher melting point. @ 


tank truck use in five years, depend- 


Interstate Commerce Commission 
and National Fire Protection Assn. 
do not sanction plastic, as they do 
aluminum, so no plastic units are in 
operation in this country for hauling 
oil products. But plastics have caught 
on well for acids, milk, and other 
products. 

Arabian American Oil Co. reports 
satisfaction with Fiberglas tanks 
bonded with plastic resin in Saudi 
Arabia. Aramco now has 250 of these 
“blisters”—fabricated by Carl N. 
Beedle Plastics Corp of Fall River, 
Mass.—in Arabia. They range in size 
from 100 gal. (for water) to 1,000-gal. 
and 1,400-gal. units for oil products. 

Plastic on the Desert—Since Aram- 
co Officials began using the Fiberglas- 
plastic tanks in 1952, they have found 
them ideal for the peculiar needs of 
a desert operation—and also have 
found that they last 10 to 50 times 
longer than steel. 


a quart a day 
buys a LuBar... 


From the sale of just one extra 
quart of oil a day... fraction 
of its potential... LuBar 
completely pays for itself in 12 
months! In addition to this high- 
speed recovery on your invest- 
ment, your LuBar will continue 
to build traffic, stimulate sales tor 
years. Ask your Tokheim repre- 
sentative about the easy LuBar 
12-month payment plan. 


and LuBar sells more oil! 


New LuBar displays 96 quart cans of 
oil, with access to stock from both 
sides of the unit. Keeps oil at customer 
eye-level to stimulate impulse buying. 
Styled to match pumps, LuBar im- 
proves station appearance, indicates 
modern, efficient station management. 
Convenient pull-out metal “can-tainer”’ 
at bottom for empties, or area can be 
used to store and display 5-quart cans. 
Front and back lock-panels easily 
removable, store on sides of cabi- 
net. Unit includes tabs for instant 
SAE identification, provisions for 
either globe or 

overhead lighting. 


Driving sands rip the paint from 
a steel tank, night dampness rusts it, 
sand scours off the rust the next day 
and the process is repeated. Because 
plastic is not corrodible, this deteriora- 
tion problem has been eliminated. Nor 
will the insides of the tanks corrode 
from the salt found in crude and 
products. 

Patching also is simpler than steel. 
While a punctured steel tank may be 
laid up for days, plastic can be 
patched in much the same manner as 
an inner tube, using liquid resin and 
sections of Fiberglas. The product does 
not have to be removed from the 
tank and no heat is needed. 

The most serious problem confront- 
ing plastics in this country is the 
same as that faced by aluminum—low 
melting point and fire threat. The ma- 
terial used in Aramco’s tanks not only ‘ 
melts at a low temperature, but will 
burn at 780 deg. F if kept under a Write for OKHEIM 
direct flame. But Aramco officials Free Bulletin 
report no fires involving plastic tanks 
in more than two years of operation. 

Other Reactions—Magnesium’s high 
coefficient of expansion apparently is 
its weak point. In one test, a mag- 
nesium tank cracked when cold gaso- 


Compare the Value 


General Products Division 


TOKHEIM CORPORATION 
Designers and Builders of Superior Equipment 
1650 Wabash Ave. Since 1901 Fort Wayne 1, ind. 
Factory Branch: 1309 Howerd Street, San Francisco 3, Colilaraia 
Canadian Distributor: H. Reeder, 205 Yonge Street, Toronto, Ontario 
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Designed to sell 
more gasoline 


What makes an approaching motorist decide to put on the brakes and pull 
into a station...or step down on the accelerator and drive on by? Recent 
surveys reveal that the long-established forces of customer motivation are 
still unchanged. Station appearance does most to draw the motorist in the 


first time. And fast, efficient service does most to bring him back. 


That's why Gilbarco 906’s will help you sell more gasoline. They're 
designed to do big things for the appearance of any station—with trim, 
appealing lines and shining, hard, long-lasting finish. And they're designed 
also to make possible the fast, fill-‘er-up” service at the islands that helps 


bring customers back — again and again and again. 


For appearance, for service, for dependability — install Gilbarco 906’s on your 


station islands. They're a blue chip investment for greater station gallonage. 


Before you choose any pump 
write us at West Springfield for color-illustrated booklet. 


Gilbert & Barker Manufacturing Company West Springfield, Mass., Toronto, Canada 





/ PHILLIPS 66 


% 
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Ever since they were first introduced, Phillips 
66 Fiire-FUeL and Phillips 66 Trop-Artic All- 
Weather Motor Oil have scored heavily with 
motorists who want the best. 


Only Phillips 66 Dealers can offer their custom- 
ers FLITe-FUEL, the first and only gasoline with 
the added aviation fuel component, Di-isopropy] ; 
and Trop-Artic, the first all- 
weather motor oil to meet the 
requirements of the Mil-0-2104 
Supplement | test, the highest 
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And Phillips 66 Flite-Fuel and Trop-Artic 
are brilliant successes 


standard ever established for automobile 
motor oil. 

Both of these superior products are backed by 
forceful, large-scale advertising—advertising that 
is getting results. 

The Phillips 66 bandwagon is rolling ahead. 
It will pay you to climb aboard, For information 

about a Phillips 66 franchise, 
write to: Sales Department, 
Phillips Petroleum Company, 
Bartlesville, Oklahoma. 


NATIONAL PETROLEUM NEWS «+ February, 1955 





A MESSAGE TO AMERICAN INDUSTRY @© THIRD OF A SPECIAL SERIES 


FINANCIAL AID TO HIGHER EDUCATION 


Business Aid for Our Colleges — 
Voluntary or Involuntary ? 


Previous editorials in this series have shown 
that: 

@ As a group the nation’s independent, pri- 

vately endowed colleges and universities are 

in grave financial trouble, and 

@ There are many different means by which 

business firms can extend a helping hand to 

these institutions. 

This editorial, one of a series devoted to the 
financial problems of higher education, submits 
this proposition: If business firms do not 
voluntarily go to the financial aid of high- 
er education, there is every prospect that 
they will soon be providing more financial 
support for higher education involuntar- 
ily, through taxation. 

If this prospect materializes, one of the basic 
elements of a well-balanced system of higher 
education — a strong array of independent col- 
leges and universities—may well be dangerous- 
ly weakened if not destroyed. And in the process 
a potentially crucial bulwark for freedom of 
enterprise in the United States—that same strong 
array of independent colleges and universities 
—will be undermined. 

Acceptance of these propositions implies 
absolutely no disparagement of tax-supported 
colleges and universities. These have an indis- 
pensable role in the total system of higher edu- 
cation in the United States. Leaders of these 
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institutions would be among the first to agree 
that their position is strengthened by a strong 
system of independent institutions, supported 
privately rather than by political agencies. 
What is the evidence that in one way or an- 
other, voluntarily or involuntarily, business will 
be giving more financial support to higher edu- 
cation? One impressive part of this evidence is 
provided by the recent rapid increase in the 
proportion of college and university students 


attending tax-supported institutions. 


Rapid Shift in Enrollment 


In the fall of 1952 tax-supported colleges 
and universities enrolled about 7.5 per cent 
more students than the independent institutions. 
In 1953 this percentage was doubled. And in 
1954 the tax-supported institutions enrolled 26 
per cent more students. 

In the case of students entering college for 
the first time the relative growth of the tax-sup- 
ported institutions recently has been even more 
striking. In 1952, the number of beginning stu- 
dents in the tax-supported schools, as reported 
by the U.S. Office of Education, exceeded those 
in the independent colleges and universities by 
35 per cent. In 1954, just two years later, this 
figure jumped to 49 per cent. 

Why has the proportion of students attending 
tax-supported colleges and universities been in- 





creasing so rapidly? There are many reasons. 
But a dominant reason is that, in order to keep 
going at all, the independent institutions have 
been forced to make large increases in the prices 
they charge for instruction. The purchasing 
power of their endowment funds has been cut 
in half by price inflation. The capacity of the 
wealthy to supplement their endowments by 
gifts, as they have done in the past, has been 
greatly reduced by high taxes. As a result these 
schools have been forced to rely increasingly 
on higher prices for instruction (tuition as it is 
called in academic circles) to make both ends 
meet, 

Since 1940, the independent colleges and 
universities have raised their tuition fees by an 
average of about 60 per cent. This is consider- 
ably less than the increase of about 100 per cent 
in prices generally since 1940. And it is no- 
where near enough to prevent the faculty mem- 
bers of the independent colleges from faring 
miserably in terms of salaries, a matter of major 
national importance to which we shall return 
in this series. But the increase in tuition fees of 
the independent colleges has been much greater 
than the increase in the fees charged by the tax- 
supported schools. And that price differential 
increasingly tends to shunt students into the 
schools which are supported chiefly by taxes. 
Independent colleges now charge, on the aver- 
age, about $580 per year for a full course of 
instruction while the tax-supported institutions 
charge, on the average, about $240. 


Bigger Tax Bill in Prospect 


A large increase in the total enrollment in 
our colleges and universities during the next 
decade is in prospect, particularly when the 
great increase in births during World War II 
is reflected in the number of young men and 
women of college age. With a total of 2.5 million 
students at present enrolled in our institutions 
of higher learning, it is estimated that the total 
will be over 3 million by 1960. 

If this trend continues most of the anticipated 
increase in college and university enrollment 
will be concentrated in tax-supported institu- 
tions. Indeed, if the shift toward tax-supported 
institutions that has occurred in the last three 
years were to continue over the next six years 
at the same rate, about two million of the three 
million students anticipated in 1960 would be 
in tax-supported colleges and universities and 
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one million in independent schools. In 1950 
there was a 50-50 division in enrollment. This 
shift would mean, of course, a corresponding 
increase in the tax bill for tax-supported educa- 
tion. And of this bill, we can be sure that an 
ample share would be assessed against business 
firms. 


No Easy Solution 


The best way, of course, to put a brake on a 
soaring tax bill for higher education is to help 
the independent institutions get in shape finan- 
cially to carry a larger share of the student load. 
For most companies the development of a mutu- 
ally satisfactory program of financial aid for 
higher education is a complicated process. In 
fact, it is so complicated that some companies 
with an initial disposition to provide financial 
help are inclined to despair of working out a 
mutually constructive plan. 

If, however, the leaders of business will 
contemplate seriously the only available 
alternative to their extending voluntary 
help to our independent colleges and uni- 
versities, their determination to work out a 
plan will be strengthened. For that alterna- 
tive involves a grave weakening of our sys- 
tem of higher education, together with an 
involuntary increase in the financial sup- 
port of higher education by business. The 
increase would come through higher taxes. 
Contemplation of such an alternative 
should, if necessary, toughen the will of 
business firms generally to do everything 
possible to extend financial help to our 
independent colleges and universities. 





This message is one of a series prepared by the 
McGraw-Hill Department of Economics to help 
increase public knowledge and understanding 
of important nationwide developments that are 
of particular concern to the business and pro- 
fessional community served by our industrial 
and technical publications, 

Permission is freely extended to newspapers, 
groups or individuals to quote or reprint all or 
parts o} the text. 


PRESIDENT 
McGRAW-HILL PUBLISHING COMPANY, INC. 
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Here are important features 


that mean big savings with 


USS otainless Steel Drums 
and Pails 


USS Stainless Steel Drums are available with durable rubber rolling 
hoops (as illustrated) that give extra protection to both the drum 
and its contents from bumps and shocks, prolong the life of the drum, 
make handling much easier and quieter, and keep the drum from 
marking and marring floors. 
Our special patented con 
ORUM HEAD OF BOTTOM 
struction seals off the inner 
crevice or opening that usually 
results from the conventional 
double seam construction. This 
prevents the contents of the 
drum from entering the double 
seam and being trapped within 
the crevice, making it easier to 


CREINFORCING CHiME 


do a thorough cleaning job. 


CONVENTIONAL DOUBLE SLAME 
REINFORCED CHIME CONSTRUCTION 


7 * * 
United States Steel Products fabricates stainless, galvanized, 
tinned, painted and decorated drums and pails. . . furnished in a wide 
range of capacities and with a variety of fittings and openings to meet 








USS Stainless Drums and Pails give you 
many times the length of life of drums 
and pails made of conventional carbon 
steel because of greater tensile strength, 
extra durability. 


USS Stainless Steel Drums and Pails are 
returnable, can make many trips, re 
ducing considercibly the unit cost of 
your shipping containers 


USS Stainless Steel Drums and Pails 
give complete product protection dur 
ing shipping or storage stops worry 
about contamination from rust, scale 


grease or dirt 


USS Stainless Steel Drums and Pails 
stay clean and new looking inside and 
out. This is important in promoting cus 
tomer confidence. And products that 
require sanitary containers are de 
pendably safe in USS Stainless Steel 
Drums and Pails 


These containers are available in both 
tight and removable head construction. 








UNITED STATES STEEL PRODUCTS 


"U's eller lo Ship 41 Stee 


DIVISION 
UNITED STATES STEEL CORPORATION 





DEPT. 125, 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y 
Los Angeles and Alameda, Calif Port Arthur, Texas 
Chicago, Il! . New Orleans, La. « Sharon, Pa 
*Camden, New Jersey 


every industrial need. If you would like any additional information 
on USS Steel Drums or Pails, just write to us at New York. 


*Expected Completion in April 1955 


USS STEEL DRUMS Us 


February, 1955 + NATIONAL PETROLEUM NEWS 


















le, Whe thio dill 


Chal abdiwnes piolecliow 









Suro ~ Dw 


™ 
(3) (22210 






sd 


¢ 


® 
One 


Ley 


“ye 


ULL 


Lf 


This superbly carved and inlaid 
Shield is a product of skillful 16th 
Century armor-making, Its dimensions and balance permit easy 
handling. The intricate carving and embossment reveal it as a 
masterpiece of sculpture. And most important of all, the sturdy 
construction and careful design gave maximum protection to 
the warrior who carried it in battle. 

J&L Steel Containers offer dependable protection for your 
products, They're built of sturdy, high-quality J&L Steel 
Sheet. Their careful construction insures perfect fit of all 
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CONTAINER DIVISION 
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joints and movable parts. And they have a trim appearance 
which can be attractively decorated with colorful designs and 
illustrations by J&L’s accurate lithographic process. 

In addition, coatings and lacquers are evenly applied—both 
inside and outside; and every J&L pail and drum is chemically 


treated to keep all surfaces clean and dry. 

For the protection your products need, depend on J&l 
Steel Containers. You can order them through plants in lead- 
ing industrial centers, and you'll find J&L service prompt 
and efficient. 








Sones ¢ Laughlin 


STEEL CORPORATION 





4058 LEXINGTON AVENUE 
NEW YORK 17, NEW YORK 
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what they're saying 


“Competition for the petroleum 
market in 1954 became more intense 
than at any time since World War II. 
The outcome was expanded effort in 
research, marketing, and other phases 
of the oil business, and resulted in 
product improvement. We look for 
competition to remain keen in 1955, 
rather than diminish.” EUGENE HoL- 
MAN, board chairman, Standard Oil. 
Co. (N. J.) 


«° 


“We must be alert to extend the 
number of our customers and to in- 
crease the volume of petroleum prod- 
ucts sold to present customers. This 
is a very practical way in which you 
can assist your company to build sales, 
to improve further its competitive po- 
sition in the petroleum industry and 
to make available, within the organi- 
zation, more opportunities for 
vancement.” W. H. REA, president, 
Canadian Oil Cos. Ltd., in year-end 
message to employes. 


ad- 


6° 


“We believe in 1955 the commis- 
sion agent will take more forward 
steps toward being recognized by the 
industry than he’s taken in the past 
10 years, principally because the API 
Commission Agent Advisory Commit- 
tee has been set up.” W. E. Syers, 
executive secretary, Petroleum Mar- 
keters Assn. of Texas 


6° 


“To all intents and purposes our 
government has given its blessing to 
the dumping of oil by the world pe- 


troleum trust.” JosepH E. Moopy, 
president, Southern Coal Producers 
Assn. 

e® 


“I see no more reason to set up an 
OPA for natural gas producers than 
to impose price controls on the pro- 
ducers of oil, steel, copper or automo- 
biles. There is no nourishment in a 
steak at a government-fixed price of 
50¢ a pound if your butcher is sold 
out before you get there.” Grorcr V 
HOLTON, board chairman, 
Vacuum Oil Co 


Socony- 


“Even though Standard has been 
serving the West for 75 years, there 
are thousands of people every day in 
our area who may not know too much 
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about us. Our market—just like our 


competition—is a dynamic thing. And 
we have to harness it with one of the 
key means of communication: Adver- 
tising.” M. A. MATTES, advertising 
manager, Standard Oil Co. (Calif.) 
e®? 

“We will see the day, not many 

years away, when Canadian crude 


will be carried by pipe line to Mon- 
treal and refined in the greatest refin- 
ing center in Canada.” J. GERALD 
Gopsor, vice president, British Amer 
ican Oil Co. 


eo? 
“I expect to see 
sion of the products pipe line network. 
Although these lines can’t complete 
on a straight cents-per-barrel mile 
basis with water transportation, they 
many times gain an advantage by use 
of shorter routes. It seems clear that 
product lines will continue to cut into 
the traffic now moving by truck and 
rail.” RicHaRD E. NELSON, JR., as 
sistant general manager, supply and 
department, Standard 


increasing expan 


transportation 
Oil Co. (Ind.) 


eo? 


“I am not going to ask the legisla- 
ture for any new laws concerning 
smog. The state should continue its 
scientific and technical studies. Smog 
problems will not be solved by political 
sound and fury.” Goopwin J. KNIGHT 
governor, California 


willingness to 
buy 


“We that 
gamble $1 million to 
pany should prove to a lot of doubters 
in the industry that we 
the well-operated Independent distri 


feel our 


this com 


are certain 


butor is here not only to stay, but 
bound to grow.” Roy J. THOMPSON 
commenting on his purchase, with 
Philip R. Crippen, Jr., of Apex Motor 


Fuel Co.. Chicago 


“Attacks on the oil industry by its 
opponents, especially as related to gov- 
ernment’s methods of taxing the in- 
dustry, reached high levels of emotion 
and frequency in 1954, There is no | 
reason to assume that 1955 will see 
such attacks become either less emo- 
tional or less frequent.” Russeiy B. 
BROWN, general counsel, Independent 
Petroleum Assn. of America 
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MAJOR OIL 
MARKETERS 
... here's 
the inflator 
everybody likes! 


NELSON 
Equamatee 
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MERCHANDISERS LIKE ‘EM because 
they bring customers back, build 
station traffic with faster, more ac- 
curate inflation. 







ENGINEERS LIKE ‘EM because they 
connect to any %" airline —no in- 






stallation headaches. 






SERVICE MEN LIKE ‘EM because 
they're rugged, can be recalibrated 
right on the airline with no parts to 
buy or exchange! 








OPERATORS LIKE ‘EM because 
they're fast, accurate, easy to use — 







no gauge watching! 








BUYERS LIKE ‘EM because they offer 
truly automatic inflation at less than 
the cost of a good fountain pen! 


APPROVED ON EVERY TEST! 


You can please everybody when 
you specify them for your stations 
—why settle for less? Write today 
for details, prices, liberal trade-in 
allowances. W 















BarmorivE 





PRODUCTS INCORPORATED 





440 PERALTA AVENUE 
SAN LEANDRO, CALIFORNIA 
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batteries are on the job 


--eEVERY TIME! 



































The battery performance that helps save 
lives in emergencies . . . that saves dollars 
for heavy machinery users . . . also wins 
sales for Private Label Marketers! The use 
of Globe batteries in petroleum powered vehicles of 
every type is a real tribute to the reliability — the 
durability — of famous Globe batteries. 

This battery performance automatically pays off 
for men who market Globe batteries on private 
labels. It adds up to a quality and performance story 
that wins more sales, year after year. 

Every Globe battery is the result of continuous 
product research and development ... plus the finest, 
most scientific methods of manufacture... and years 
of building batteries for autos, trucks, heavy ma- 
chinery, army tanks. 

These are only a few of the reasons why batteries 
by Globe cam serve you so well. The nearness of 
Globe field representatives . . . the films and sales 
aids available . . . the fast service you get (on any 
size order) . . . make Globe batteries best for you. 

Let these facts be your guide to the kind of bat- 
teries you sell, Always feature Globe-built batteries 
... the batteries that are built better to serve better! 





GLOBE-UNION INC. 


MILWAUKEE 1, WISCONSIN 
FOR FAST SERVICE THERE ARE 16 GLOBE BATTERY PLANTS — 
ATLANTA, GA. * BOSTON, MASS. + CINCINNATI, OHIO + 
DALLAS, TEXAS * EMPORIA, KANSAS * HASTINGS-ON-HUDSON, 
N. Y. * HOUSTON, TEXAS * LOS ANGELES, CALIF. + MEMPHIS, 
TENN. * MILWAUKEE, WIS. + MINERAL RIDGE, OHIO + 
OREGON CITY, ORE. * PHILADELPHIA, PA. + REIDSVILLE, N. C. 
SAN JOSE, CALIF. + AJAX (TORONTO) CANADA. 
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EVERYBODY SELLS at Ada Oil Co. Here, Phil McChrystal, Ada 
mail and stockroom clerk, left, watches with friend Carol 


tires—batteries—accessories =f] 
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Witt as new battery is installed in her car. He brought her 
to Ada station when old battery failed 


Profit Shares, Pensions Hike TBA Sales 


Ada Oil Co. makes TBA salesmen of its employes 


by giving them 75% of gross TBA profits 


DA Oil Co. is boosting TBA sales 
—12% in a year—with a profit 
sharing-pension incentive that has 
made TBA salesmen of its employes. 
Because the entire plan is built on 
TBA sales, the 195 employes of the 
Houston company who are eligible to 
participate in the program have a big 
stake in seeing that the sales keep 
climbing in 1955. 

And K. S. Adams, Jr., president 
and founder of Ada Oil, says, “If we 
are to continue to receive worthy 
benefits from this program, we must 
at least double our TBA sales and 
profits in 1955.” 

Ada Oil set up its profit-sharing and 
pension plans late in 1953, with two 
objectives in mind: 


To let employes share in the 
company’s success. 
To give them security 
Basically, Ada is giving 75% of its 
gross TBA profits to its employes, split 
between the profit-sharing plan and 
the pension plan. The other 25% goes 
for warehouse operating and handling 
expense 
Here is how they work: 


PROFIT SHARING 


The company contributes to a trust 
fund gross profits from its TBA de 
partment after setting aside operating 
expenses, and deducting the amount 
required for its pension retirement 
plan, to the extent permitted by law 

The Internal Revenue Code says 
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such payments to profit-sharing trust 
funds in any One year cannot exceed 
15% of the compensation otherwise 
received during the year by employes 
participating in the plan 

The employes’ benefits grow with 
their company service. In their early 
years, they may have a nice equity “on 
the books,” but they can’t withdraw it. 

Contributions by Ada to the trust 
fund are invested by the company’s 
profit-sharing trust committee, com 
posed of K. S. Adams, Jr., president; 
George W. Meyer, vice president and 
general manager; and L. W 
secretary-treasurer 


Fisher, 


Each employe gets his share of the 
money according to a system of share 
credits, based on length of service 
and his annual pay. 

Also, each employe account each 
year is credited with his share of any 
interest earned by the trustee on the 
invested assets of the trust. 

If the employe should leave before 
he completes one year’s service after 
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ALUMINUM 
LADDER SECTIONS 


Safe—Strong—Durable—tight 
Rot Proot-——Warp Proof—Fire Proof 
Long Lasting —Easily Handied! 


FOR FUEL 
OIL TRUCKS 


The ideal ladder for Use 
in Climbing up to outside 
fuel oil tanks! 


Aluminum Ladder Sections 
come in 4-ft, lengths which 
fit snugly together in a con- 
tinuous length of from 7 ft. to 
25 ft. They fit nicely into the 
trunk of a car or on a small 
truck where it is not conven 
ient to carry long ladders. 
Weight of a four foot section 
is 5 tbs. 


e 
Price: 


$10.00 per Section 
7.0.8. Hickory, N. C. 


E. L. HILTS & CO. 


Box 2384 Phone 4821 
HICKORY, N. C. 


BATTERIES 


fwoys 


BOWERS BATTERY & SPARK PLUG CO., READING, PA 
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he qualifies for participation in the 
plan, he is not entitled to benefits. 

Then It Pays—After participating 
in the plan for one year, however, he 
is entitled to 10% in his account. 
This builds up at the rate of 10% a 
year, to a maximum of 90%. 

In case of total disability or death, 
however, the entire amount credited 
to his account is payable. 

If he stays with Ada until his nor- 
mal retirement date, then he can re- 
ceive all amounts credited to his 
account either in a lump sum, or in 
the form of monthly, quarterly or an- 
nual installments. 

The year 1954 was the first one 
for this plan with 95 employes eligible. 
In December, 1954, Adams reported 
the breakdown for the first 11 months. 

The company’s total TBA sales 
were up about 12%, resulting in gross 
profits of $94,000. 

Adams took these earnings for the 
first 11 months to estimate what the 
total year’s profits would be, and came 
up with $102,000. 

From that, $25,500 was deducted 
for the 25% the company holds back 
for expenses, and $21,000 went to the 
pension program. 

his left $55,500 in the profit-shar- 
ing fund. 

[otal employe credits came to 
5,285. This figure, divided into $55,- 
500, gave a value per credit of $10.50. 

An Example—To illustrate how an 
employe would benefit, let’s say an 
employe was hired in late 1950. His 
share credits are computed this way: 

One for each year of service, for 
total of three. 

One credit for each $100 of annual 
income, This typical employe received 
$4,200 in regular pay and overtime 
pay, for 42 credits. 

Including both income and length 
of service, this employe has 45 credits. 
Since the value of each credit is 
$10.50, he has credited to his account 
$472.50. 

At the present, there are no with- 
drawal privileges except when their 
employment is terminated. 

The remaining amount on the ac 
count of an employe who leaves the 
company is distributed among the re- 
maining participants. 

Ada employes can participate in 
this profit sharing plan after they have 
been with the company for at least 
six months. 


Pensions 


Each employe contributes 3% of 
his salary each month to the pension 
trust fund, “4 

Ada contributes approximately 
twice this amount, deducting its con- 


tribution from the 75% of the gross 
IBA profits. 

How much each employe contrib- 
utes, and how much he will receive 
upon retirement, is based on his salary 
and length of service. 

Here’s how the pension plan works 
for a typical Ada employe: 

The employe is 30 years old, has 
been with Ada for five years, and 
makes $300 a month. By the time he 
reaches the retirement age of 65, he 
will have been with Ada for 40 years. 

A factor of 1% of his base salary 
is used—-$3 for this employe. 

Multiply this by the 40 years of 
service, and his retirement income at 
the age of 65 is $120 per month. Ad- 
justments are made to this income as 
the employe’s salary increases. 

In addition, the employe is insured 
at $1,000 for each $15 of retirement 
income. This employe would have 
$8,000 insurance. 

All of this is exclusive of federal 
old age benefits. If this employe adds 
the maximum Social Security he and 
his wife can get when they both reach 
65, his total retirement income comes 
to $270 per month. 

Before an employe can participate 
in Ada’s pension retirement plan, he 
must have completed two years of 
service. 

Any employe participating in the 
pension retirement plan is refunded 
the entire amount he contributes if he 
should leave the company. 

It's Up to Them—Ada employes 
know that the entire program depends 
on them. This year, with 195 eligible 
to participate, the total credits will be 
almost double what they were in 
1954, 

Ada’s program is restricted to its 
full-time employes only. The company 
does not operate any of its service 
stations, but leases them to independ- 
ent dealers. Ada supplies these retail 
outlets with Phillips Petroleum Co. 
products. 

However, Ada urges its employes to 
“push” TBA items, and all other 
Phillips products, every time they 
come in contact with the public. 

The company has an “Employe 
Sales Assistance Program,” that gives 
small prizes to employes who are suc- 
cessful in making sales. 

Therefore, the employe has the in- 
centive to help sell for two reasons— 
the TBA profits he will share in at 
the end of the year, and the prizes he 
can pick up from helping to sell all 
items. 

They can’t sell direct, but they can 
and do help the service station dealers 
get customers. 

(Continued on page 137) 
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POWER FOR AMERICA’S MODERN CARS comes from the gasoline provided at 
every gasoline station by the petroleum marketing industry. To keep pace with the increasing 
demands for fuel, bulk plants everywhere are installing modern Marlow Vertical Self-Priming 
Centrifugal Pumps on loading rack service to speed up gravity flow from above-ground 
storage tanks, 


marlows othe job faster! 


Where performance counts, majors and independent marketers alike are using more 


Marlow Vertical Self-Priming Centrifugal Pumps than any other self-priming pump to 
speed deliveries. Marlow’s broad line of verticals has now been increased by the introduc- 
tion of many new models. They’re “tailor-made” for bulk plant operation. You can depend 
on Marlows for any bulk plant pumping job modernize with Marlow. See your 


Marlow dealer or write for Bulletin PM-50. 
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There is no other hose on the 
market that can match 
H-1515’s contribution 
to oil transportation. 

HERE ARE THE FACTS: < 
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U.S. Amazon 
MOST AMAZING development in 
the history of oil discharge hose! 


\ 


_ 
O CON CO Uf ON= 


11 
12 


More than 800 lengths of U. S. Amazon® H-1515 Oil Discharge Hose have been put into active 
service from coast to coast in the short space of 3 years—the superiority of this great hose has 
been proven and accepted beyond question. U. S. Amazon H-1515 is made only by United 
States Rubber Company and sold through any one of the 27 “U.S.” District Sales Offices, 
Further information is obtainable by writing the address below. 


UNITED STATES RUBBER COMPANY 


Weighs 2/3 less than conventional hose. 
End fittings weigh 50% less. 


Used by every major oil company. It has been tried 
and proven by up to 3 years’ service. 

More than 800 lengths of U. S. Amazon H-1515 
now in service. 


Its light weight eliminates accidents that occur with 
the handling of heavy hose. 


Requires less manpower or mechanical handling de- 
vices to make connections for loading or unloading. 


Instantly springs back to shape if crushed or folded. 
It handles 200 pounds working pressure. 


Dock workers are outspoken in praise of its lightness 
and ease of handling. 


It is indispensable for hard-to-reach bunkering 
headers. Connections are made without the use of 
a hoist. 


No further proof or trial is required to establish its 
superiority. 


Easily transported —can be coiled or folded on truck 
or other vehicle for moving between locations. 


“U.S.” Research perfects it. 
“U.S.” Production builds it. 
U.S. Industry depends on it. 


ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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(continued from page 134) 


By enlisting all employes as poten- 
tial salesmen, Ada’s sales of all prod- 
ucts have grown tremendously. As for 
TBA, the company’s sales have in- 
creased 189% since 1950. 





Ada Oil Co. is a fledgling among 
the nation’s oil companies. 

It was founded in 1946 as a dis- 
tributor of Phillips Petroleum Co. 
products by K. S. Adams, Jr., son of 
K. S. Adams, Sr., board chairman of 
Phillips. Ada will celebrate its ninth 
anniversary this spring. 

Despite its youth Ada is not taken 
lightly by its competitors. Ada is re- 
spected for its knowledge not only in 
the field of oil marketing, but in 
marine operations and production. 

In the beginning, Adams had two 
employes—a truck driver and a sales- 
man. Now, Ada has 236 employes. 

Its marketing department, led by 
George W. Meyer, vice president and 
general manager, operates along the 
industrial coasts of Florida, Alabama, 
Georgia and Texas. 

The company now sells through 25 
jobbers, 10 commission agents and 12 
salary-operated bulk plants. 

To reach the distribution points, 
Ada operates its own tugs and barges. 

Meyer says the company has aver- 
aged either opening a new station, or 
converting one to Phillips products, 
each week during the past 24 months. 

Also, Ada operates one of the big- 
gest brokerage businesses in the world. 





More and more, you hear Richfield 
“word of mouth” advertising — 
actual words spoken about this 
company by the people who deal 
with it. Unsolicited, this “word of 
mouth” advertising is sincere. So 
listen to another Richfield Distrib- 
utor—Arthur Friedlander of Fried- 
lander Oil Company, Hazleton, 
Pennsylvania.— 


“In 1930, we signed a contract 
with Richfield to handle Richfield 
Oil, gasoline and grease. We were 
doing about 300,000 gallons a 
year,” Mr. Friedlander says. 
“Through the years, as our busi- 
ness grew to 2,000,000 gallons of 
gasoline and 750,000 gallons of 
fuel oil, our relationship with Rich- 
field has been of the best. We have 
always found them willing to sit 
down and help us solve any prob- 
lem or to help straighten out vari- 
ous difficulties. 


“This close relationship between 
the Distributor and the Richfield 
Oil Corporation is something you 
find in no other company!” 

Do you enjoy such a relationship 
with your supplier? It may pay 
you to look into all the advantages 
of a Richfield franchise — now. 
Write, wire or phone. 


‘Word- of-Mouth’ Advertising 
from Hazelton, Pennsylvania 


J\ RICHFIELD 


OIL CORPORATION OF NEW YORK 


579 FIFTH AVENUE, NEW YORK 17, N. Y. 
border to the Gulf of Mexico. & | Serving the Eastern Seaboard from Maine through Florida 


In the field of production Ada has 
a good percentage in finding oil. The | 
company’s extensive production pro- | 
gram now spreads from the Canadian 
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What's the '55 Battery Outlook? 


Sales will remain about level with 1954 


About 23 million replacement batteries will be sold 


for all types of vehicles 


The fact that batteries are better and last longer will 


be important in future battery sales forecasting 


HIS appraisal of 1955's battery ex- 

pectations ties in with a broader 
look at the new year, according to 
Standard of Ohio’s R. C. King. 

1955, he says, should be regarded 
as a plateau year, The downward ad- 
justment apparently has run its course, 
and any business upswing probably 
will not be strong. 

New car sales will be about the 
same as 1954: around 5.5 million. 

Scrappage rates will fall off slight- 
ly, keeping more old cars on the road. 
The combined effect of new cars and 
less scrappage of old cars will bring 
about a net increase in passenger ve- 
hicles of 4%, for a total of 46,050,000. 

Individual car usage will be off 
slightly. Over-all gasoline consumption 
should be up over 2%. 


NEW DURABILITY 


King also believes that the full im- 
pact of recent battery improvements 
has been overlooked. 

From his own company’s experi- 
ence, he cites these evidences of longer 
lasting batteries: 

1. “From January through October 
we adjusted over 5,000 fewer batteries 
than we did in the comparable period 
of 1953. 

2. “Our adjustment costs per bat- 
tery sold are only one-ninth what they 
were the year before-——much less than 
a penny per battery. 

3. “The 90-day adjustments which 
plagued us considerably just three 
years ago have all but disappeared.” 

More durable batteries are men- 
tioned by battery manufacturers them- 
selves as a possible reason for 1954's 
decline in sales, says King. Chiefly con- 
tributing to longer battery life are two 
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factors: lower acid gravities; and so- 
called “mechanical” separators, now 
more widely used in place of wood. 
rhe effect of other battery improve- 
ments has been felt since 1950, King 
asserts. The most telling changes were 
introduced generally over the past two 
years. And he describes the cumulative 
effect as one of the greatest short range 
developments of any industry. 

To complete his forecast, King esti- 
mates that original equipment needs in 
1955 will take 6.7 million batteries 
This, he expects, will include 5.3 mil- 
lion passenger cars. 

While fewer old cars will be 
scrapped in 1955 than in 1954, the 
larger net increase in registrations will 
not offset lengthened battery life. 

From all these factors he concludes 
that automctive battery output next 
year for original equipment and re- 
placement will total 29.7 million. 


SEASONAL TREND MYTH 


Seasonal trends in battery sales have 
not changed, King says, taking issue 
with widely expressed views. “There 
has been so much talk about the mo- 
torist moving his battery requirements 
forward; about June and July becom- 
ing ‘big months’; about selling the cus- 
tomer now or he'll buy from your com- 
petitor; about high summer heats that 
enable you to fry eggs on the hood, 
etc., that we believed it. 

“It just isn’t so. We looked at the 
record of motorist purchases from 
1937 through 1953, excluding war 
years,” he continues, but no signifi- 
cant change was found. “Large Jan- 
uarys invariably follow small Decem- 
bers. One July did account for 10% 
of the year’s total but that was fol- 


NATIONAL 


R. C. KING 


Battery market was analyzed by R. C. 
King, Sohio’s manager of retail records 
unit, at last convention of American 
Battery Manufacturers in Chicago 


lowed by an August well below par.” 
The rule that one third of the retail 
battery sales are made in the first half 
of the year, and two thirds in the sec- 
ond half, is just as true now as it was 
in 1937, King adds. Nor will the new 
quality batteries change the pattern. 


SOHIO RECORDS 
By quarters, a typical year for mo- 
torist purchases is 


First quarter 19% 
Second quarter 16% 
Third quarter 28% 
Fourth quarter 37% 


In support of his analysis of the bat- 
tery market, King describes the kind 
of records Sohio maintains: 

1. A history of each individual bat- 
tery adjustment by cause; by length of 
service; by channel of distribution; by 
month, quarter and year for 22 con- 
secutive years. 

2. A history of battery adjustment 
costs broken down the same way for 
the same length of time. 

3. The price of lead, the scrap mar- 
ket, and the value of these translated 
into new battery cost and selling price 

4. Replacement battery sales both 
nationally and for Ohio, since 1933. 

5. Retail and wholesale battery sales 
by areas, since Sohio first handled bat- 
teries. a 
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Mr. Haines Finnell 
Eastern Territory Manager 

Union Oil Company of California 

Union Oil Building 

Los Angeles 17, Californie P 
























Dear Haines 
As you know, this month < ymmpletes our third yeat as Wi 
distributor of Royal Triton, T5X and ee Grease We fee! 
we have made considerable progress du this period 1m 
getting coverage throughout the tate. 
Because of the ever-increasing demand fo! Royal Triton mot 
and the other Union 0il products we have greatly expanded i! 
distributing organization In 1955 we developed three 45 jate 
distributors, and in 1954 we added 15 parts house to give 
almost COmp+ ete coverage of the state 
We lay much of our succes® in getting tht fine coverage to the 
excellent sales promot.ot gee ge supporting Union 014 | fu 
Our salesne - and associates are ali highly enthusiast‘ about t! 
help they derive from Union ‘s nationa advertising +" ATURDAY 
SPORTS ILLU STRAT TED They are 445” 
ym anda the many 


EVENING Yost. * HOLIDAY and 
enthused about the cooperative S avertising prog! 
other dealer helps available from Union 014 Company 
We are Looking forward with high hope +> even greater 6° 
in 1955 

sincerely Y 
FILMIT OIL CORPORAT 10 
























L. F.*Paape 
President 













The suc 
success which >, 
cdahanis ti OR Mr. Paape has enjoyed in selling U 
1S8CC : : gun i 
Leet ins the oper is by no means unique. The nl ~ 
yyal Triton Motor Oil, Unoba iR “a 
, an eX Line 


G “ A { i . La f p «Ch 
’ 
reases, etc has ne $sit € ) ¢ 
’ ce ated a rapi { ex pansi« n of our I b 
astern 

Los ngeie r piG¢ w ’ chelelie ‘ 

s: Union ¢ Bid York: 4 k cage 
/ 4 Ne ° I xO Her PI 

/ aia g 








OF CALIFORNIA 






i Saies Organization ¢ r 
r | Be Z 4 . 4 
iZatl y Vv 
y Your in juir concerning a ailat | 
apic k 
612 Bankers Bld w r n > ) erce 
s Sidg e Orle 
ans: © are 
Territo N. 44 National Bank of Commerce Bid 
og 






SI 


franchi 
ises y 
in your area is invited 
Atlanta: 4( 
) Atla ta ’ ‘ 
lational Bld, 
3 9. * Kansas City, Mo.; 612 W 471th 







Februar 
y, 1955 - 
) NATIONAL PETROLEUM 
NEWS 
139 


Another in a series of reports to AC wholesalers and dealers 


One secret behind one of industry's 
greatest success stories! 








DIAPHRAGM 


AC's multi-layer diaphragm multiplies 
fuel pump life expectancy! 

The heart of any mechanical fuel pump is its 
diaphragm. Normally, as long as the diaphragm 
lasts, the pump lasts—providing fuel for the 
engine and extra vacuum for windshield wipers. 
All AC diaphragms have 3 or more “plys” 
providing maximum flexibility and life. These 
benefits can be obtained with no other type of 
construction, Number of “‘plys”’ is tailored to the 
individual application. 


Tested in use through more than 9 out of 10 cars and trucks on the road 
a 170° range of temperature! are equipped with AC Fuel Pumps! 


The U.S, Army proved the dependability of AC’s Few if any other automotive components can 
multi-layer diaphragm over a period of years. lay claim to such nearly universal acceptance. 
In Africa—hard driving through 110° of heat Nine out of ten cars you pass are factory-equipped 
and more had no harmful effect on this specially with AC Fuel Pumps. AC quality dominates the 
treated fabric, In Alaska—maneuvers with ther- field. AC builds more, AC sells more—because AC 
mometers at 60° below zero had no ill effects. builds them better! 


Another AC Sales Story that can 4 be fonped, / 
Abus look to AC and GM tor Leaderetyy 


AC SPARK PLUG DIVISION + GENERAL MOTORS CORPORATION «+ FLINT. MICHIGAN 
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New Electrolyte Container 


A low-cost, non-returnable container 
for battery acid has been developed 
by the Scholle Northlake Corp., 200 
W. North Ave., Northlake, Ill. The 
manufacturer is installing facilities to 
package 4 million gal. a year, roughly 
equal to 4 million dry-charged bat- 
teries. 

Completely packaged electrolyte 
will be offered in a range of gravities, 
including 1250 and 1260, in one quart 
containers packed 12 to a case. The 
package is a kraft paper carton, with 
a polyethylene liner and an over-wrap 
of the same material. It is opened with 
a pointed plastic instrument that also 
serves aS a pouring spout. 


Oil-TBA Meeting 


The Midwestern Oil Industry TBA 
conference April 18-19 will again be 
for oil men only. Following the plan 
introduced last year, suppliers will not 
participate. The meeting will be held 
at the St. Charles Hotel, New Orleans. 


New Atlas Tire 


A new tubeless tire, called the Atlas 
Cushionaire Tubeless, has been added 
to the Standard of Kentucky TBA line. 


Dayton Offers Tubeless 

The first tubeless tire in the Dayton 
Rubber Co. line is the Dayton Thoro- 
bred premium-price tire. It’s being sold 
under a two-year written guarantee 
and is available in all popular sizes in 
both black and white sidewalls 


Royal Markets Tubeless 

U. S. Rubber, which announced its 
Royal 8 tubeless last spring, now has 
a nylon, premium-price, Royal Master 
tubeless in the line. 


Three Tires Unveiled 


Among three new tires brought out 
by Lee Rubber & Tire Corp., are the 
Lee Double-Life Nylon tubeless, at a 
premium price, the Lee Super DeLuxe 
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tubeless, an Original equipment level 
tire, to sell at the same price as an 
ordinary tire and tube, and the Lee 
Super DeLuxe Nylon, described as a 
tire with “extra strength and safety at 
popular prices.” 


Gould Buys Plants 


Gould-National Batteries, Inc., has 
bought the three battery plants for 
merly operated by the Solar Corp., a 
Gamble-Skogmo subsidiary. Plants are 
located at Los Angeles, Milwaukee, 
and Ogden, Utah. 


Tire Repair Rates 

Charges for repairing tubeless tires 
range from $1.50 to $3.50, according 
to a survey of members made recently 
by a Florida association of service sta- 
tion dealers. 


Points Saver Offered 


A better spark for starting is the 
objective of a new device developed 
by Auto-Lite, called a “point-guard.” 
It is contained in a two-inch bakelite 
cover with a terminal at one end and 
a four-inch wire at the other. When 
hooked into the ignition circuit it lim 
its excessive current flowing through 
the primary circuit, thus prolonging 
the life of the contact points 


Tires in the Line 


Service Station Supply Co., of Los 
Angeles, which has built a business as 
a distributor of everything in the TBA 
line except tires, is now taking on tires 
in a part of its territory. 

The company now will handle the 
Goodrich tire and accessory line in 
Arizona and in Clark County, Nevada. 
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More Contest Winners 


A contest prize that got results was 
an all-expense fishing trip offered to 
stations by Monroe Auto Equipment 
Co. in a shock absorber sales contest. 
One of the winners was a Standard of 
Ohio station in Cleveland, The crew 
sold 554 shock absorbers during the 
60-day contest (about $4,000 worth of 
business). 


Mud-Snow Camelback 


Dayton Rubber’s new Ice-Grip cam 
elback is now on the market. It is de- 
signed especially for recapping with 
all types of mud-snow tread molds. 
Better traction is claimed for the 
special camelback 


Texaco Budget Plan 


The Texas Co. now offers a TBA 
budget plan to its credit card holders 
Maximum terms are six months on 
amounts of $50 or more, or three 
months on a purchase of $30 to $49 


A Look at 1955 


Iwo rubber company heads have is 
sued estimates of the replacement tire 
market for the coming year. The first 
is J. P. Seiberling, president of Seiber- 
ling Rubber Co., who thinks the in 
dustry will sell 48.3 million replace- 
ment passenger tires and 8 million 
truck tires. He estimates the 1954 re 
sults will total 47 million passenger 
and 7.8 million truck tires. 

A forecast of 49 million passenget 
and 8.1 million truck replacement tires 
for this year is made by Harvey S 
Firestone, Jr., chairman, Firestone 
lire & Rubber Co. He estimates the 
1954 totals will be 46.9 million passen 
ger and 7.8 million truck tires 


Home Charger on Market 

A home battery-charging outfit is 
now being marketed by the Frank 
lin Manufacturing Co., Minneapolis, 
Minn. It will recharge the average run 


141 





=f] tires——batteries—-accessories 


down battery overnight when plugged 
into the cigar lighter socket on the 
dash and hooked up to the house cir- 
cuit, A safety feature prevents over 
charging by cutting the current down 
to a safe trickle rate when full charge 
is reached, 


Fisk Introduces Tubeless 


Ihe Fisk division of U. S. Rubber 
now has a tubeless tire called the Fisk 
Air-borne, at the same price as a con 
ventional tire and tube. It’s built to 
seal off any air that might travel be 
tween plies, and with 
Butyl liner. 


an air-tight 


Filters for Foreign Cars 


A line of oil filter replacement 
cartridges for foreign automobiles pop 
ular in this country has been intro 
duced by Fram Corp. The line includes 
cartridges for such makes as Jaguar, 
M.G., Morris, Austin, Porsche, Stand 
ard and Triumph, plus lubricating and 
oil filters and additional replacement 
cartridges for foreign Diesel engines 


Seat Pad Developed 


Foamat is the name of a new prod- 
uct being sold by Farber Brothers, 


L— 
— 


—— 


Inc., seat cover manufacturers of 
Memphis, Tenn. With a fiber surface 
over a foam rubber backing, it is 


being offered as an auto seat pad 


S==PERSONAL SS 


New Oil-TBA Officers 


New officers of 
IBA Group are 

M. 8S. Marsh, Standard 
(Ohio), national chairman 

Art Sweet, Humble Oil & Refining 
Co., vice chairman 

Leo Spanuello, Pure Oil Co., secre- 
tary 

C. Grant Littlefield, Canadian Oil 
Companies Ltd., Toronto, Canadian 
chairman. 

E. H. Almy, American Oil Co., Bal- 
timore, eastern chairman 

A. H. Heidingsfelder, 
Southern Corp., New 
west chairman 

J. H. Hall, Douglas Oil Co., Para- 
mount, Calif., Pacific Coast chairman. 


the Oil Industry 


Oil Co., 


Pan-Am 
Orleans, Mid- 


cai 

Theodore H. Belling has been 
elected president of the Fram Corp., 
succeeding Steven B. Wilson, who re- 
mains as chairman of the board. Bell- 


THE (user HEAVY DUTY 


GRE/eR-ATOR 


*An all-weather grease gun designed especially 
for lithium and other multi-purpose greases. 


New Hydrajet Pump gives greater pump 
Requires neither 
nor regular 


pressure and capacity 
air, electrical connections 
filling of air in pump unit 


Reversabout Pressure Booster allows push 
or pull handle operation—can develop 
more than three tons of pressure. 


Complete one-unit operation — always 
ready for instant use 


No special filling equipment required— 
offers convenient and continuous tubri- 
cating service 


All-steel construction and rust-resistant 
finish makes the new Heavy-Duty GRE- 
ZER-ATOR a rugged and dependable unit 


Write for complete infoumation on all Zee Line 
equipment. New regular mode! Gre-Zer-Ator is 
available now. Let us serve you. 


NATIONAL SALES, INC. 


812 NORTH MAIN ° 


— 


WICHITA 5, KANSAS 


NATIONAL PETROLEUM NEWS *« February, 


ing has been executive vice president 

since 1944. 
a= 

R. A. Strana- 

han, Jr., succeeds 

his father as pres- 

identofthe 

Champion Spark 

Plug Co., as part 

of a major re- 

alignment of ex- 

ecutive responsi- 

bility. R. A. 

Stranahan, Sr., 

and his brother, 

F. D. Stranahan, 

have resigned their posts as president 

and vice president and now fill the 

newly created positions of chairman 

and co-chairman of the board. 

Howard B. Speyer has been made 

vice president and treasurer. R. K. 

Christie, research director is now vice 

president in charge of research and 
engineering 


R. A. Stranahan Jr. 


G. M. Stambaugh has been made 
merchandising and TBA manager at 
Supertest Petroleum Ltd., London, 
Ont. He joined Supertest as a sales- 
man at the St. Thomas branch in 1950, 
moved to divisional sales manager at 
London in 1953 and became manager 
of petroleum sales in June, 1954. He 
succeeds Ralph K. Shantz who has 
gone with Globe-Union, Inc. 


Dry-Charge Batteries 
Head for Big Year 


When large-scale production of dry- 
charge batteries is attained, manufac- 
turers think that lower costs will be 
possible, according to M. J. Gazella, 
Firestone Tire & Rubber Co, 

Summing up the 1955 outlook, 
Gazella reports that dry-charge bat- 
teries now account for 90% of Fire- 
stone’s sales. He says that dealers, 
contrary to predictions, raise no ob- 
jection to handling acid for filling dry- 
charge batteries. Each year more of 
them are buying acid from local 
sources, 

Groups of larger dealers place pool 
orders with chemical companies for 
five 13-gal. glass carboys of 1265- 
gravity battery electrolyte. Hand 
pumps for drawing acid from carboys 
are available from Firestone. 

Other dealers buy acid in one-quart 
plastic bottles from local chemical 
jobbers, who are gradually taking over 
the distribution of acid to service sta- 
tions. Some have established regular 
routes for delivering filled bottles and 
picking up empties. a 
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... But it’s a peacepipe all the same. It’s the re 


cently completed 20 inch Sour Lake-Lake Charles 
pipeline of Cities Service another addition to 
the vast, steadily growing network of important 
Cities Service pipelines. 

These pipelines stand ready to serve all Amer 
ica’s needs in time of danger ready to speed 
millions of barrels of petroleum across the land 
wherever needed. 

It is just one small example of the dynamic 
growth of one of America’s largest oil companies 


Cities Service invested over $60,000,000 in the 


never-ending search for and production of oil 


during 1954...refinery facilities were modernized 


and expanded at East Chicago and Lake Charle 
to make possible even better high grade petro 
leum produc ts...and four new supertankers were 
compl ted bringing to 27 the total of Cities 
Service ocean-going vessels 

These are but a few of many improvements and 
enlargements in Cities Service operations some 
for competitive advantage, some for cooperation 
with the entire industry and the vovernment, They 
clearly reflect the progr that can be made in a 


bu tie society vhose member know that Com 


pe tition and coOpe) ition are not ine ompatible 


CITIES ) SERVICE 


QUALITY PETROLEUM PRODUCTS 
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Anhydrous Ammonia— 
shipped best in 


GATX Pressure Cars 


Volatile liquified gases like anhy- 
drous ammonia ride safe and sure 
in General American pressure tank 
cars, These cars are solid—they’re 
built of extra heavy plate that 
exceeds A.A.R. and I.C.C. specifi- 
cations. And, they’re insulated to 
prevent excessive vaporization. 
What’s more, they’re flexible in 
use —you can often vary the kind 





of gas you ship. 

Pressure cars are only one of the 
more than 200 different types of 
special tank cars in the fleet of 
48,000 cars designed, built and 
operated by General American. If 
you now ship or plan to ship bulk 
liquids, you'll find it pays to call 
your nearby General American 
district office. 








typical products successfully 
shipped in GATX pressure cars 


Butane ¢ Propane ¢ Ethylene Oxide ¢ Propylene 
Oxide ¢ Vinyl Chloride « Methyl Chloride « Ethy! 
Chloride 


features of GATX 

pressure tank cars* 

All-welded Tank Jacket and Underframe ¢ Flued 
Dome Construction ¢ Safety Dome Platform 
(Available) ¢ Painting to Specification (Available) 
Insulation ¢ Special Fittings (Available). 
*Standard equipment unless otherwise noted. 


GENERAL AMERICAN 
amin’, TRANSPORTATION CORPORATION 


135 South La Salle Street * Chicago 90, Illinois 
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TO THIS CLUSTER OF TANKS with 80,000-gal. capacity, Sandri 
is planning to add a 250,000-gal. tank in an expansion pro- 


bulk plants and terminals — $3 


gram that is keeping pace with growing business. Sales 
volume today is 15 times what it was in 1946 


DISCUSSING EXPANSION are Sandri, 
right, and Ed Betzer, office manager 


NEW LINES are hooked to pumps as first 
phase of plan nears completion 


How a Growing Jobber 
Is Expanding Bulk Plant 


AST MONTH a Cities Service 
jobber in rural northern Massa- 
chusetts completed the first phase of 
an expansion program that is aimed at 
making his facilities and marketing op- 
erations more efficient. 

He is A. R. Sandri, whose 80,000- 
gal. bulk plant is located in Green- 
field, Mass. And he’s paying for the 
streamlining with a bank loan. 

Here’s what the just-completed ex 
pansion includes: 

@ Larger pumps on his fuel oil and 
regular-grade gasoline lines, his two 
high-volume products. The new 3-in. 
pumps have a 250-275 gpm rating, 


compared with the 90 gpm pumped by 
the old 2-in, pumps. 

®@ Increased pumping capacity on 
premium gasoline and kerosine lines 
by manifolding the 2-in. pumps on 
those lines with the pumps formerly 
used for fuel oil and regular-grade 
gasoline 

@ New 4-in. pipe lines between the 
pump house and the tanks, replacing 
3-in. lines. 

@ Meters on the underground fuel 
oil and kerosine lines for the benefit 
of his dealers who peddle fuel oil 

® A loading rack that has fuel oil 
and kerosine lines on one side and 
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Spruce-up Is Good 
Advertisement 


It's unusual to see a bulk 
plant dressed up,” A. R. San- 
dri says. That explains why 
he’s spruced up his facilities 
a bit 

fo add a touch of color, 
Sandri painted his tanks to 
resemble Cities Service mo- 
tor oil cans and gasoline 
pumps. The color combina- 
tion is especially effective at 
night when two banks of 
floodlights are turned on. 

He used about a third of 
his 200x300-ft. plot as a grass 
area, and has planted trees 
and shrubs. 

I think it’s very good ad- 
vertising,” he says 











ee ae ee ee termine 


Lithographed 
REASE PAILS 


Bennett Grease Pails 
are made on the 
most modern equip 
ment to meet rigid, 
high standards that as- 
sure positive, leak- 
proof construction. 


25% GREASE PAILS 


Bennett can make fast 
shipments . . . and 
will meet your de- 
livery requirements, 
Call Bonnett for steel 
containers in size 
range 2% to 6% 
gallon capacity. 


35% and 40% GREASE PAILS 


Bennett Pour Pails are 
available with all 
types of pouring 
devices . . . let us 
help you develop a 
colorful label design 
with a strong sales 
message. 


CLOSED-HEAD POUR PAILS 


Bennelt Dome Top 
Utility Cans are a 
sure way to boost 
sales. Customers like 
the premium feature 
of a reusable con- 
fainer. 


DOME-TOP UTILITY CANS 


BENNETT INDUSTRIES 


PEOTONE, ILLINOIS 


(40 MILES SOUTH OF CHICAGO) 


Chicago Telephone 
Interocean 8-9480 


Long Distance Telephone 
Peotone 2791 


146 








gasoline lines on the other so that 
two trucks can be loaded at the same 
time. 

More Ahead—Coming up is a $25,- 
000 expansion program that will in- 
clude: 

@ Erecting a new 
either 100,000-gal. or 
capacity, to more than 
present Capacity. 

@ Purchasing a 6,000-gal. transport 
to add to his fleet of five tank trucks 
and one 4,700-gal. transport. 

@ Building a new warehouse for 
IBA and storage. 

rhis will also be paid for by a loan 
from a local bank, Sandri says. 


storage tank, 
250,000-gal. 
double his 


CREDIT 


Getting credit is no problem for 
Sandri. He’s built up a good credit 
rating with the local banks by starting 
out slowly—borrowing $50 at first, 
repaying it, then borrowing $100 
and increasing the amount of the loan 
each time, and by prompt payment of 
his obligations. 

“I've used bank funds many times,” 
he says. Sandri’s been in Greenfield 
for 30 years, coming from Barrie, Vt. 
In 1930 he began as a gasoline re- 
tailer, winding up the retailing end 
of the business in 1952 with a string 
of five local outlets. 

He borrowed money to purchase a 
transport when he became a Cities 
Service gasoline jobber in 1945, 

He went to the bank again in 1946, 
when he became a fuel oil jobber, 
for funds with which to purchase the 
Cummings Oil Co. property. This gave 
him a bulk plant and warehouse space. 

Another Loan—Bank funds were 
used again in 1949, when Sandri 
bought out Rex Oil Co. That move 
enabled Sandri to “put all my opera- 
tions under one roof.” 

“Before that,” he says, “I was op- 
erating a warehouse in one part of 
town, had my bulk plant in another 
part of town, and had my office at my 
Main St. service station.” 

And he got credit from the bank 
to help him improve the former Rex 
Oil plant including building a 24x30 
ft. office to replace the cubicle-sized 
space used in the combination office- 
warehouse-garage. He installed a new 
central heating plant to replace a pot- 
bellied stove and brought city water to 
the plant for the first time. 

Each expansion move, Sandri re- 
calls, resulted in increased business, 
better operating efficiency, and de- 
creased overhead. 


STORAGE 


The new storage tank will replace 


a 20,000-gal. tank used for fuel oil, 
and the smaller tank will be used to 
double Sandri’s present 20,000-gal. 
kerosine capacity. The other two 
tanks, each 20,000 gal., are used for 
the two grades of gasoline. 

It is during the current heating 
season that Sandri expects his fuel oil 
gallonage to reach an all-time high of 
hearly 2 million gal. And he’s located 
in a highly competitive area, having 
11 other majors and 5 jobbers han- 
dling fuel oil in a county that has a 
population of 55,000. 


TRANSPORTATION 


To meet that demand, Sandri uses 
his own transport and hires another to 
haul product 105 miles from the Cities 
Service terminal at Braintree, south of 
Boston. 

Now his own transport is averaging 
between 18 and 20 trips a week. This 
will be cut down when the new trans- 
port goes into operation. 

Sandri says he decided to haul his 
own product——Rex used to receive it 
by tank car at the plant railroad sid- 
ing—because it was: 

1. Cheaper. 

2. Faster. 

3. Permitted direct gasoline delivery 
to his service stations accounts. 


WAREHOUSING 


Sandri plans to use part of his 
proposed warehouse for storing fuel 
oil tanks, oil drums, etc., now out- 
doors and exposed to the weather. 

“[ plan to put everything under 
cover,” he says. 

The rest of the space in the new 
warehouse will be held in reserve for 
future TBA needs. He gained some 
additional storage space in his present 
warehouse when he moved to his new 
office building. 


SERVICE STATIONS 


Sandri supplies 34 service stations 
in the county, of which 25 are dealer 
accounts and nine are his own sta- 
tions leased to operators. 

His outlets range from the single- 
pump dispenser at the usual country 
postoffice-general store to the modern 
two-bay stations. Gallonage runs from 
a low of 25,000 gal. a year for the 
single-pumpers to more than 250,000 
gal. for the big stations. 

Four of his outlets also peddle fuel 
oil, with the smallest accounting for 
more than 50,000 gal. a year. He 
decided to take on station operators 
as fuel oil peddlers “so they can make 
a living during the winter months 
when the sales of gasoline are slow 
up here.” 
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Armco Steel Buildings 
give you 





Fire Resistance 


plus Eye Appeal 
FOR YOUR BULK PLANTS 


The bulk plant distributor for Phillips Petroleum Products at Ririe, Idaho, has replaced an old leased 
structure with this attractive Armco Steel Building. !t provides space for both office and warehouse. 


Armco Buildings give you more than just space. The 
all-metal materials assure priceless protection against 
fire—-and fire damage. Tight, interlocking panel con- 
struction will help confine any fire that may start 
inside. And nearby fires are little or no threat because 
there is nothing to feed a flame. 

Durable Armco Buildings keep their original neat 
appearance without the expense of continuing main- 
tenance. There is nothing to crack, warp or rot; joints 
can’t open up or pull apart. And if painting is desired, 
the smooth, unbroken walls take paint well and hold it. 

Savings will begin with erection. The special de- 
sign eliminates much of the job-site labor. Panels are 


simply snapped together and bolted in place, to pro 


Dealers” 


Armco Stee! 


BUILDINGS 


Name 





Company 


Street 
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vide both structural support and finished exterior. 
You save the time and expense of framework, rafters 
and sheathing. 

There is a size and type of Armco Building to meet 
your exact space needs from 20 square feet up! You'll 
find more details in the new brochure, How Armco 
Steel Buildings Help Oil and Gas Dealers. The cou 
pon will bring it to you without obligation, Or, for 
help with your specific building problems, write us, 
outlining your needs. Armco Drainage & Metal Prod. 
ucts, Inc., 3985 Curtis Street, Middletown, Ohio. Sub 
sidiary of Armco Steel Corporation. In Canada: write 
Guelph, Ontario. Export: The Armco International 


( orporation, 


Send Me Your New Folder “How Armco Steel Buildings Help Oil and Gas 


Have your representative make an appointment to give me more facts 


Title 


— — 





Be prepared to meet ////) market condition 
with Du Pont Fuel Oil Additive No. 2 


Flexible refining and blending opera- 
tions simplify the problem of meeting 
peak seasonal demands for fuel oil on 
short notice, The easy way to get this 
flexibility is through the use of Du 
Pont Fuel Oil Additive No. 2. 

This stabilizer-dispersant makes it 
possible for you to blend catalytic 
cracked stocks with straight-run prod- 
ucts. As a result you get the manufac- 
turing flexibility to meet varying sea- 
sonal demands, 

Du Pont FOA-2 also helps you up- 
grade stocks to increase your yield of 


E. |. DU PONT DE NEMOURS & COMPANY (INC.) 


Petroleum Chemicals Division * Wilmington 98, Delaware 


IN CANADA, Du Pont Company of snoda 
OTHER COUNTRIES: P cleum Chemicals Export 


domestic heating oils, and release your 
straight-run stocks for premium diesel 
fuel or charging stock. 

Du Pont FOA-2 helps you improve 
fuel oil two ways: 
1. Retards residue formation—The anti- 
oxidant properties of Du Pont FOA-2 
effectively reduce the rate of insoluble 
residue formation in distillate fuel oils. 
2. Prevents clogging—If insoluble resi- 
dues are formed, this additive disperses 
them so that particles are small enough 
to do no harm. 

Du Pont Fuel Oil Additive No. 2 


Petroleum 


Regional ( 


TULSA, OKLA 


IGELES 


Limited 


Offices ( HOUSTON. TEXAS 
LOS AP CALIF 


is most effective when added to freshly 
prepared stocks at the refinery. Sam- 
ples for testing in your own stocks and 
a booklet describing this additive can 
be obtained from any Du Pont Petro- 
leum Chemicals Division representa- 
tive or regional office. 


“16 u 5 Par OFF 
Better Things for Better Living 
« + « through Chemistry 


Chemicals 


1270 Ave. of the Americas 
Se. Michigan Ave 

1) Se. Baltimore Ave 

705 Bank of Commerce Bidg 
412 Se. Flower St 


Phone COlumbus 5-2342 
Phone RAndolph 6-8630 
Phone Tulsa 5-5578 
Phone Blackstone 115! 
Phone MAdison 5-1691 


- 
Petroleum Chemicals Division, 80 Richmond St. W., Terente 1, Ont 


Nemours Building, 6539 Wilmington 98, Delaware 
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eae of cil product con- 
tainers are being standardized 
through an intensive industry-wide ef- 
fort. Some of the new containers are 
already in use, but industry sources 
say it may take four years to complete 
the changeover from the welter non- 
standard drums, pails, and cans. 

But the industry has a good start 
on the new program, and oil and grease 
manufacturers, packagers and mar- 
keters look forward to fewer head 
aches in the packaging, shipping and 
warehousing departments as the stand- 
ardized containers gradually replace 
the old ones. 

Specifications for some of the con- 
tainers—for example, the 1-qt. motor 
oil can—have been accepted by the 
American Standards Association as an 
American standard. 

And within the next two months, 
specifications for other containers 
mainly the large sizes already in lim- 
ited industry use—will be submitted 
to the American Standards Association 
for possible approval. 

These specifications, already ap- 
proved by the industry through a spe- 
cial subcommittee of the Petroleum 
Packaging Committee of the Packag- 
ing Institute, cover the: 

-55-gal. tight-head oil drum. 

—55-gal. 400-lb. grease drum, with 
a removable head. 

(Continued on p. 150) 


Copies of specifications for the new 
drums, pails and cans may be obtained 
from the Packaging Institute, 342 Madi- 
son Ave., New York 17, N. Y., and those 
for drums and pails only may be obtained 
from the Steel Shipping Container Insti- 
tute, 600 Fifth Ave., New York 20, N.Y. 
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New Standardization 


55-gal. drum 

Tight head for oil. Removable head 
for grease. Both heads convex. Large 
volume production item 


-gal. drum 
Tight head. For oil. Medium-quantity 
production, 


16-gal. drum 

Tight head for oil. Lug cover for 
120-lb. grease. Drum for either product 
can now be made from same size of 
sheet. Minor quantity productionwise 


5-gal. drum 
Tight head. For oil. Major item 
productionwise 


5-gal. pail 
Lug cover. For grease. Major item 
productionwise 


5-qt. round can and 1-gal. round can 

For motor oil, antifreeze. Height 
standard but each made to two diam 
eter specifications. Major item 


1-qt. round can 

For motor oil, lube oil for aircraft 
engines, and antifreeze. Major item 
productionwise 


2-gal. oblong can 


For third-grade motor oil. Minor 


item productionwise 


i-gal., oblong can, 1 qt. oblong can 


For industrial lubes, household 
sprays. Minor items productionwise 


I-pt. oblong can 

For auto polish, household sprays, 
specialty products. Minor item produc 
tionwise, 


5-Ib. grease can 
Full-friction and multiple-friction 
cover; minor item productionwise 


i-th. grease can 
Multiple-friction cover 


Old Confusion 


Made in nearly as many sizes as there 
are manufacturers—and there are more 
than 35 manufacturers. Used convex 
and flat heads 


Not made in as many non-standard 
sizes as 55-gal. drum. Was included to 
round out new standards. 


A 15-gal. drum was made, with dif 
ferent size sheets being used for oil or 
grease drums. Grease drum held 100 Ib 
Made by 19 manufacturers 


Made by 18 companies to different 
dimensions and capacities 


Made by 19 companies to different 
standards 


Number of manufacturers making 
cans to each diameter about equal, thus 
neither group wants to change 


No uniformity on dimensions, includ 
ing depth to which tops of cans were 
sunk. Not uniform as to thickness of 
tops 


Diameters not uniform, causing diffi 
culty in filling, packing and shipping 


Made with general variations in di 
mensions and cubic content 
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(continued from page 149) 


30-gal. oil drum, with a tight 
head, 

—16-gal. oil drum, with a tight 
head, The 16-gal. 120-lb. grease drum, 
with a removable lug cover, is already 
in use, 

5-gal, oil drum, with a tight head. 
5-gal. lug-cover grease pail. 

Majors already’ using these large- 
size containers include Socony-Vacu- 
um Oil Co., Gulf Oil Corp., Sun Oil 
Co,, and Sheil Oil Co, Others, such as 


Available in a 
complete range of colors 
with lead or brass terminals 


Superior service plus consistent TBA selling 
has made Roscoe Waters’ Cities Service 


station one of Chattanooga’s 


The Texas Co., plan to begin using 
them within a few months. 


WHAT THEY MEAN 
New containers mean: 
1. Savings in over-the-road freight 
as a result of standardizing on the 
gage of metal used for each size of 


container, 
2. Using fewer drums and pails, 


saving money On quantity purchases 
because the new containers hold more 
product. 


most 


successful operations. A vital part of his 
service is a careful check of the battery 
and the battery cables! Replacement of old, 
defective battery cables with 
Crescent cables helps to keep Roscoe Waters’ | 
cash register chiming! 

Aggressive TBA merchandisers find 
that Crescent gives battery cable sales 
a big boost because of superior products, 
attractive price structure, merchandising 
tailored to each specific need 


Find out how Crescent can help you! 

















Le 
‘OTHE CRESCENT COMPANY, INC. 
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3. More efficient use of shipping 
space because of uniformity in sizes. 

4. Simplified accounting. 

Why New Standards—This typical 
example shows why the oil industry 
set out to establish new container 
standards: 

In a survey of 15 of the more than 
35 manufacturers of 55-gal. drums in 
the U. S., each made containers to dif- 
ferent measurements—with no two 
containers of the same capacity alike. 
Standardization was not even practiced 
in the five plants of one manufacturer 
with each plant turning out a different- 
size drum. 

Add to this the fact that two types 
of heads are made for each drum, 
One is a convex head that the govern- 
ment specifies in its contracts. The 
other is a flat head that the industry 
prefers. 

All this is being replaced by one 
size of 55-gal. drum with a convex 
head. It comes in two styles, the tight 
head and the removable head. 

Replacement—It will take time for 
the new containers to “work through” 
a marketer’s distribution system and 
replace the present supply of drums 
and pails. The present containers, it 
is estimated, are good for six round 
trips in the distribution system before 
they’re ready to be replaced. 

The last to feel the full benefits of 
the new program will be the ware- 
housemen. 

“It will take about four years for 
warehousemen to be out of the woods,” 
according to R. Chester Reed, super- 
visor Of packages and shipping for 
Texaco’s refining department and 
chairman of the Petroleum Packaging 
Committee’s publicity committee. 

Until then, they will have to handle 
the present odd-size containers along 
with the new standards. 

“Warehousemen will not be any 
worse off over-all during that time than 
they are now,” Reed says. 

The new program also benefits: 

e Can manufacturers. 

@ Marketers. 

e Equipment suppliers. 

e Fillers, including compounders 
and packagers. 

e Shippers. 

e Purchasing agents. 

e Plant superintendents. 


REACTION 

When new specifications were pro- 
posed, there were many objections. 

Manufacturers — Biggest objection 
came from outside the oil industry- 
from the container manufacturers 

because the new specifications meant 

converting plants and equipment to 

(Continued on p. 153) 
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THE RIGHT 


TRUCK TANK 
for you 


“The Betsy Ross’ —1,200 gal., 3 compartment stock truck 
tank mounted on modei F6 Ford. CA 84”. 









“The William Penn” —1,500 gal., 3 compartment stock unit 
mounted on model KB 7 International. CA 102”. 





Take a good look at the six truck tanks illus- 






trated here. Five are stock models, one is a 
de luxe, custom-made job. They all have a 






number of important things in common— 











things you want in your truck tanks. 








_ * c 
Each one was engineered to the exact re- “The Ben Franklin” —2,000 gal., 4 compartment stock truck 
tank mounted on model U70 Autocar. CA 103%". 







quirements of the work it has to do. Each one 





is constructed of the highest quality mate- 
rials, with strength to spare wherever strength 





Zee 


is required. Each fitting and accessory is 





specifically designed for its particular purpose. 





All fittings are steel, malleable iron, or high- 








grade bronze. Each weld is expertly made 


and with no skimping. The tank of each one “The William Penn” —1,200 gal., 3 compartment stock unit 
mounted on model 6403 Chevrolet. CA 84” 












was tested at least twice after mounting. sl lial 





a py me 





Of every 4 Quaker City truck tanks we 
build, 3 are repeat orders. Whatever your 







requirements—an inexpensive stock tank or 






a de luxe streamlined unit—Quaker City is 






your best’ buy. Write for full information. 







“The Quaker Maid’ —2,300 gal., 4 compartment tank 
mounted on model 755 GMC. CA 120”. 


QUAKER CITY ir 
IRON WORKS 


3400 Gaul Street * Philadelphia 34, Pa. 


ONE OF AMERICA’S LEADING TRUCK TANK BUILDERS 
FOR OVER 25 YEARS 


















2,500 gal., 5 compartment de luxe unit mounted on model 
U70 Autocar. CA between front tandem axle and cab 120%". 
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100,000,000 GALLONS 


OF PETROLEUM PRODUCTS 
moved in 


HEIL TANKS 


for WILLETT BROS. TRANSPORTATION 
Roanoke, Virginia 





Hauling millions of 

gallons of petroleum 
products has made the 
Willett Bros. experts in selecting 





transport tanks, Of the six 
Heil tanks they operate, they say “In 


our honest opinion, they're the best we've ever used.” 


_ OEM one DaRS 





Here are the reasons why producers and operators Heil tanks have up to 58 fewer pieces and 220 less 
everywhere say Heil tanks are the best they've ever feet of welding than previous models. This not only 
used... makes them lighter, but stronger 


There are so many “'profit-for-you'’ features in Heil 


Because Heil tanks are lightweight . . . designed in 
tanks, it’s impossible to list them all, but it will pay 


every detail to reduce weight and increase tank capac- 
' you to investigate thoroughly before you buy for any 
ity. When you can haul 250 extra gallons, as withone — gver-the-road liquid transportation . . . petroleum 
Heil model, and remain within legal load limits, products, acids, propane, liquid sugar, asphalt, etc 


you're in the money! 


tHe HEIL co. 


Factorius: Milwaukee, Wis. — Hillside, N. J 
Heil Soles Offices; New York, Union, N. J., Atlenta, Cleveland, Milwaukee, Chicago, Kansas City, Denver, Dallas, Los Angeles, Seattle 


Write for literature describing the exact tank you need. 









DEPT. 3725 3037 W. MONTANA ST. 
MILWAUKEE 1, WISCONSIN 
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(continued from page 150) 

meet the new sizes and measurements. 
But pressure combined with an edu- 
cational program was used to show 
manufacturers they would benefit, ac- 
cording to Reed. Among their benefits: 
Inventory problems will become less 
because they'll have only one standard- 


size metal sheet to handle for each 
size of container. 
Opposition of the manufacturers 


eventually became approval, and their 
own group, the Steel Shipping Con- 
tainer Institute, went along on the 
new standards. While new specifica- 
tions were discussed, the Institute was 
represented on the Petroleum Pack- 
aging Committee. 

Reed says that even if the container 
manufacturers hadn't approved the 
new standards, they would have been 
forced to adopt them in time as the 
oil industry specified that containers 
be made to the new measurements. 

And the oil industry, Reed says, uses 
60% of the annual drum and pail 
output—30.8 million in 1953. 

Marketers—At first all was not har- 
monious among the marketers, accord- 
ing to Reed. 

“Some objected mainly because they 
saw trouble from the standpoint of 
marking the drums. The new drums 
have convex heads, and there was a 
question of being able to use the 
spray stencil or silk screen stencil on 
the new heads. 

“But tests showed that the stencils 
could be adjusted to the contour of 
the new head,” Reed says. 

In general however, marketers 
agreed to the new specifications be- 
cause they knew that there was a defi- 
nite need for standardization. 

Approximately 90% of all grease 
manufacturers and packagers were in- 
volved in the discussions leading to 
the adoption of the new standards. 
Basically, there was the subcommittee, 
the Metal Drum and Pail Committee. 
The American Petroleum Institute’s 
lubrication committee was represented 
on it. 

In addition, the API, the National 
Lubricating Grease Institute, and the 
Independent Oil Compounders Assn., 
were members of a joint container 
committee. This committee had dele- 
gated Petroleum Packaging Commit- 
tee of the Packaging Institute as its 
spokesman. 

Since the subcommittee worked un- 
der the Petroleum Packaging Com- 
mittee, manufacturers and packagers 
were in agreement on what was done 
as it was being done. 

Equipment Manufacturers offered 
no objection to the change. 
Fillers—No objections came from 
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this segment of the industry. Until 
three years ago, according to Reed, not 
much new filling equipment was avail- 
able. But since that time, progress has 
been made, and standardization now 
gives fillers a chance to install new 
equipment. 

In addition, because sizes of drums 
and pails will be standard, fillers 
won't have to make filler spout adjust- 
ments each time there is a new source 
of container supply. 

They will be able to standardize on 
equipment. It was not uncommon for 
a packaging plant to have three 5-gal. 


equipment—X J 


can closing machines because of the 
number of suppliers furnishing con- 
tainers. A similar condition applied to 
containers of other sizes. 

Shippers—Life will be easier for 
shippers. With non-standard drums, as 
much as 52 to 55 gal. of product was 
used to fill what was then called a 55- 
gal. drum. 

That resulted in confusion 
calculating shipping weights. 

Different sizes of what were sup- 
posed to be drums of the same capacity 
also created trouble when trying to 
double-tier the drums—the usual 


when 


Add ‘2,190 a year 


to Your Net Profits by Balancing 
One Car a Day with the Famous 


HU N TER Wheel Balancer 


Ask your Hunter representative 
for complete details and actual 
case histories on amazing Hunter 
profits. By balancing only four 
cars a week your 
Hunter Tune-In 
Balancer will pay 
for itself out of profits in 90 
days. No wonder more Hunter 
Wheel Balancers have been 
sold than any other make. 


Ask your jobber about 


= — 


Hunter Trim-A-Wate— 
the all-in-one, all-purpose 
wheel weight toot 


Hunter X-Act passenger 
car and truck wheel weights 







i) HUNTER Engineering Company 


Hunter Avenue and Ladue Road 


ee eo 


t 














— 






CONTACT YOUR JOBBER OR MAIL THIS COUPON 


& TO HUNTER ENGINEERING COMPANY 
§ Hunter Avenue and Ladue Road 
8 St. Louis 24, Missouri 


NPN.25 


5 Please send me more information on the Hunter 
Tune-in Wheel Balancer 
@ Name 


8 Company 


State 








Ask about 
Oronite’s “custom-formulation” 


| 
| 
| 
| 
| 


of lube oil additives 





lo study additive performance — thi: 


Engine Program Controller provide 


by n 


r 


lo 


eans of pre-set punched tape 


e and reproducible control of test 


engines under a variety of 


atta 


competitiv 


Oronite specializes in“custom-formulating” 
additives to your exact needs— meeting 
your price and performance specifications. 
Because of Oronite’s advanced research, 
testing and manufacturing facilities, custom- 
compounding has been accomplished at 
progressively lower treating costs. 


With a years-ahead additive program it 
is possible that Oronite could provide your 
finished oil with competitive advantages 
you need to win and hold a market. 


Why not talk it over with an Oronite ad- 
ditive specialist. Contact our office nearest 
you. 


ad and temperature condition 


imulating actual driving 


| 


With Oronite Additives 
you can formulate oils to 
meet the new A.PL Service 
Classifications and can 
meet specifications for 2- 
104-B, Mi11.-0.2104, Supple- 
ment I and Series 2 oils. 
OTHER OROWNITE PRODUCTS 
Gas Odorants 
Polybutenes 
Phenol 
Wetting Agents 
Fuel Oil Additives 


iia 


| 
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method of stacking—inside a freight 
car. Different drum heights made it 
impossible to achieve an even floor 
load. Because double stacking couldn't 
always be used shipping space was 
wasted, 

Warehousemen—In time, warehouse 
operations will improve. With drums 
and containers uniform in dimensions, 
the days of wobbly stacks will pass, 
Another benefit will be the improve- 
ment of loading techniques. 

Purchasing agents and plant super- 
intendents will also feel the effects 
when the program gets into full swing. 

Standardization will permit a certain 
degree of flexibility that is necessary 
for efficient buying. Any can manu- 
facturer near a given lube packing 
plant is a potential supplier. As a 
result delivery costs will be cut. 

It also Opens up avenues of greater 
supply and creates a more competitive 
field, giving a healthy influence on 
costs. 

Plant superintendents, able to get 
uniform supplies from various manu- 
facturers as the program develops, 
can schedule more frequent deliveries 
of new containers, thus cutting inven- 
tories, Thus warehouse space used by 
empty containers will be converted to 
storing filled containers, affording a 
cushion that is vital to good produc- 
tion scheduling and plant operation. 


FOUR YEARS’ WORK 

The new specifications represent 
four years’ work by the subcommittee, 
according to Reed. Prior to 1950— 
before the subcommittee was organized 

~a number of organizations, includ- 
ing the National Association of Pur- 
chasing Agents, the Steel Shipping 
Container Institute, the API lube com- 
mittee and the National Lubricating 
Grease Institute, had attempted to set 
up new standards. 

Progress, however, was slow and in 
1950, these groups agreed to let the 
Petroleum Packaging Committee tackle 
the problem. It set up the subcommit- 
tee, whose first chairman was A. Doug- 
las Murphy, of Esso Standard Oil Co. 
Later, Murphy became chairman and 
Fred Langer, of Socony-Vacuum, be- 
came subcommittee chairman. 

In addition to the associations 
named, the subcommittee had to get 
the approval of other industry and 
governmental groups. These included 
the Manufacturing Chemists Assn., 
representing the second largest users 
of drums and pails; the Interstate 
Commerce Commission, because the 
new containers were to be used to 
ship flammable products; and the 
freight classification committee of the 
American Assn. of Railroads. B 
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© FAUCETS 





~Warehouse Stocks 
in All Principal Cities 


® LOADING Complete Wheaton service is always near at 
© JOINTS ASSEMBLIES hand... wherever you are. The full line of experi- 


ence-engineered bulk handling equipment is 





available through authorized representatives in 

all principal cities. For a detailed description of 

Wheaton proven-for-quality products consult the 

new Catalog No. 61. If you have not yet received 

a copy, call or write the Wheaton sales office 
© INTERCHANGE © VALVES nearest you. Your copy will reach you promptly! 
MANIFOLDS 


WHEATON FACTORY REPRESENTATIVES ARE LOCATED 
STRATEGICALLY FOR PROMPT DEPENDABLE SERVICE 


H. G. ANDERSON EQUIPMENT CO EASTERN RI ENTATIVE J. A. SAVAGE 
177 Watervliet Ave LUFKIN ENGINEERING & EQT. CO 373 South St 
Albany 5, N.Y 368 Congress St Newark 5, N. J 
H. O. LINK & SON Boston 10, Mass BRISTAL METAL PRODUCTS CO 
14 So. Calverton Rd R. H. WISHMAN 1611 Bessemer Building 
Baltimore 23, Md 204 West Utica St Pittsburgh 19, Penna 
bade lio) 9, N Y 


EQUIPMENT SALES CO INC P. R. GIRARD 
649 Ashby St., N. W 327 So. LaSalle St 
PNilelilicMaGl:) Room 939-940, Chicago §, Ill 
PHILIP S. CRUTCHER, J® WILLIAM A. KNAPP CO 
Relema elalimael alii 7\4 Independence Ave 
Louisville 2, Ky Kansas City 6, Mo 


THE WATTS RigER CO J. C. FENNELLY CO 
A t f 485 Bay e® 


. 4 
f 24 


WORTHINGTON S.A. (MAQUINAS) ENRIQUE A. TESSADA 
Rua Santa Luzia, 685 1510 Paseo de la Refor 
Rio de Janeiro, Brazil, S.A Mexico D.F., Mexico 


wis 


EMPIRE BRASS MFG. CO., LTD EMCO BRASS MFG. CO., LTD 
London, Ontario, Canada Nestwood Industrial Estate 


Margate, Kent, England 


WHEATON PROVEN FOR QUALITY 
BRASS WORKS UNION ave sanan’ 
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Direct from Purolator’s modern re- 
search and engineering laborato- 
ries comes the answer to one of 
the petroleum industry's biggest 
headaches . . . contaminated avia- 
tion fuel. 

Bulk filtration with Purolator 
MICRONIC filters right at the 
point of delivery definitely estab- f v L * el LT E Ke “S 
lishes the fact that your product 
is as contaminate-free when it is for airport fueling 


used as it was in your refineries. 


Why not te fut 
y not guarantee your future assure your customers of 


customer relations with the world’s 

finest filtrati i t. F 

illite tedeiaaatiina clecen, 6h CLEAN AVIATION FUEL 
for Bulk Filtration Catalog 1054A. 


Address Dept. B-1, Purolator 
Products, Inc., Rahway, N. J. 


TYPICAL INSTALLATIONS 





; wit : 
AT AIRPORT FUELING RACK IN SIDE COMPARTMENT OF AVIATION FUELING TRAILER 
(ten PAG-300 MICRONIC Filters) (two PAG-150 MICRONIC Filters) 


J @ )0-\ co): 
{ 
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Station Water Heater 


Service station Operators can have 
as much as 120 gal. of hot water an 
hour with a new gas water heater. It 
operates on natural or manufactured 
gas or liquefied petroleum gas. The 
manufacturer says it will provide am- 
ple hot water supply for car washing, 
cleaning ice from windshields, rest- 
room cleaning and other jobs. The de- 
vice heats the water in small quanti- 
ties, about two gal. a minute, is 43 in. 
high and 14 in. wide. Southern Heater 
Co., Inc., Dept. NP, 844 Baronne St., 
New Orleans, La. 


Circle No. 1 on Reply Coupon 


Optional Engine 

A high-torque, valve-in-head gaso- 
line engine delivering 140 hp at 3,800 
rpm is available as optional equip- 
ment for the five International R-160 
series truck models. The six-cylinder 
engine is designed to power trucks in 
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the 14,000-17,000-Ib. gross vehicle 
weight range and highway tractors 
rated at 29,000 lb. gross weight. A 
dual-barrel, downdraft carburetor and 
special manifolding are designed to 
achieve fuel economy. /nternational 
Harvester Co., 180 N. Michigan Ave., 
Chicago 1, Ill. 
Circle No. 2 on Reply Coupon 


Space-Saving Conveyor 


Tin cans may be carried up an 
incline of 90 deg. on a new magnetic 
conveyor. The maker says the device 
eliminates the need for gradually in- 
clined conveyor belt travel, saving 
“thousands of square feet of valuable 
production space” in a canning op- 
eration. The magnetic bed, which 
runs the full length of the inclined 
conveyor section, is designed to pro- 
vide smooth, uninterrupted flow of 
cans in single or multiple rows. Mag- 
netic Engineering & Mfg. Co., Clif- 
ton, N. J. 


Circle No. 3 on Reply Coupon 


Station Display Banner 


A cloth letter-banner display sign 
with fluorescent letters is designed for 
use by service stations and other 
establishments. Each banner is as- 
sembled to fit the advertiser's mes- 
sage. Letters are sewn at the top and 
bottom on two 60-ft. lengths of rope 
and the complete banner is shipped 
ready for use. The letters—13x19 in. 

are red on a dark blue background. 
Price is 70¢ per letter, with a mini- 
mum of $7 for a 60-ft. banner. 
Pratt Poster Co., Printcraft Bldg., 
Indianapolis 4, Ind 


Circle No. 4 on Reply Coupon 


¢ FOR FURTHER INFORMATION 


On equipment or literature described in this issue: CIRCLE THE NUMBER 
below. Fill in the reply coupon, clip and mail to 


® Readers’ information Service 
NATIONAL PETROLEUM NEWS 


330 W. 42nd St., New York 36, N.Y. 
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Explosion-Proof Vacuum 


A new vacuum cleaner designed for 
use around oil products and in other 
hazardous areas includes explosion- 
proof features. The manufacturer says 
the %-hp motor and all electrical fit 
tings are protected against explosive 
gases or vapors. Because it is designed 
for wet or dry pickup, the maker says, 
it may be used to clean flammable 
products from storage tanks. Multi 
Clean Products, Inc., 2277 Ford 
Pkwy., St. Paul, Minn. 

Circle No. 5 on Reply Coupon 


Home Water Heater 


An oil-fired domestic water heater 
comes in 30- and 40-gal. capacities 
The heaters can be fitted with burners 
at the factory. The 30-gal. model has 
five fire tubes with a l-gph nozzle 





Your inquiry will be forwarded to the manufacturer. Void after April 25, 1955. 
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NEW ACTION ATTRACTION — 


FOR YOUR “WINTERIZING” PROGRAM 



















































Tuck a Campbell Traction Klip 


CU a 
in front of or behind rear wheels 


take you out of snow, ice, mud. 





Amazing new Campbell Traction Klips” provide the easy way out when you're 
stuck in snow, ice or mud, Get you out of ruts—up slippery hills—away from icy 
gutters. Spinning wheels will pick up ‘‘Klips."’ Handy lever zips them off. Here's a 
brand new item that's sure to become a motoring ‘must’ —a new profit oppor- 
tunity to include with your “winterizing” program! 

\ 
ee 




























































ONLY CAMPBELL OFFERS A COMPLETE LINE 
OF TRACTION EQUIPMENT 





Use handles to drape on chain 











“KWIK-ON” TIRE CHAINS 


On The Wheel In Less Than A Minute! 
























Fosten in back with" ify Hook’’ ~— Sensational new type of complete chains. Takes less than 
rma a minute a wheel to be ready for snow, ice or mud. No 
jacking—no moving car. Special plastic sleeve protectors 
with each set. Every car owner will appreciate how easy 


Adivat the chain and lock it is to put on Kwik-Ons 


LUG-REINFORCED CHAINS 
A Campbell Exclusive! 


Patented Lug-Reinforced construction that digs in for 
better traction—greater protection against skids and 
side slips. Easy-to-use Chain Applier with each set 
Stock up on these popular favorites before the season 
really gets under way. 









Campbell "Traction Klips” and “Kwik-On” Tire 
Chains are advertised in The Saturday Evening 


Post, Life, and newspapers in major markets ony yj; PPS Sa 
CAMPBELL CHAIN (omsau; 


MAIN OFFICE, YORK, PA 
West Burlington, lowa + Portland, _——— * Sacramento, Calif. 
Chain for every need . . . industrial . . . marine farm automotive 
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and the larger model has 16 fire 
tubes and a 1.3-gph nozzle. Recovery 
rates are 90 and 180 gph for the 
two models, with an 80-deg. tem- 
perature rise for both models. Quiet 
Automatic Burner Corp., 33-35 
Bloomfield Ave., Newark 4, N. J. 


Circle No. 6 on Reply Coupon 


Truer Straightens Wheels 


A wheel truer has been put on the 
market to meet the increased demand 
for wheel straightening that the influx 
of tubeless tires is expected to create. 
The machine is designed to straighten 
deflections from the rim line up to 
‘ie in. without removing the tire from 
the wheel. The wheel, with or without 
the tire, is mounted on the truer, then 
pressure is applied from below with a 
12-ton jack to correct the bend. Bear 
Manufacturing Co., Rock Island, Il. 

Circle No. 7 on Reply Coupon 


Station Adding Machine 

Simple operation is the big selling 
point behind a 10-key electric adding 
machine aimed at the service station 
and small shop market. A_ rotary 
mechanism is designed to speed up the 
machine’s operation. Another feature 
is “mathematical automation” that 
(Continued on p. 162) 
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Buckeye’s “Twist-Of-The-Wrist” Fill Cap 






@ Buckeye’s No. 871 “PresTite” Fill Cap is 


proved ... all-brass ... the simplest 







all-around protection ever devised against water 






seepage. It slips on or off quickly and easily— 






seals tightly without the use of tools. 






Location of sealing surface prevents damage 






during filling or handling. Threadless construction 






guarantees safe service year after year. 








Here’s how it works: 





A removable, durable "O” ring 


inside the “PRESTITE’ cap 






forms a slip-fit against the 






sealing surface on the body. 







A twist of the wrist, and the cap 







is fastened on—forming a perfect 






seal. Another twist, and it's off— 






ready for filling. Buckeye 
No. 871 "“PresTite” can be used 






with or without a manhole-type 
flush box. It is available in 2, 
2%, 3 and 4-inch sizes. 












PATENTS 
PENDING 






| BUCKEYE IRON & BRASS WORKS, Dept. N, 
Box 883, Dayton 1, Ohio 

Hl Please send information on: 

[) No, 871 PresTite Fill Cap 

(J New Catalog No. 14 
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ANNOUNCING the Mili feber 


ANOTHER HISTORY MAKING DEVELOPMENT 


If any company could logically be expected to develop and usher in the 
inevitable era of POWER LUBRICATION for passenger cars, it 
would most certainly be the Lincoln Engineering Company. For, it was 
Lincoln Engineers who designed and built the first air-operated grease 
gun for automotive lubrication in 1925, and from then on, it has always 
been Lincoln that has anticipated each successive need of the market 
with an unbroken series of developments which today constitute the 
milestones in the history of lubricant application. A few of these impor- 
tant milestone developments are illustrated and described below. 


1925 . . » First automatic, high pressure, 
power-operated Grease Gun for lubrication 
of passenger cars and trucks known as the 
Lincoln Lubrigun*. The introduction of this 
unit brought about three additional important 
basic developments . . . the high pressure 
control valve, high pressure rubber hose, and 
the quick air coupler, 





1931 ... First Air-Operated Primer Pump, 
designed to lift lubricant from its original 
container, which was later combined with a 
high pressure dispensing pump. This devel- 
opment was followed by the first Twin Cyl- 
inder High Pressure Pump which delivered 
lubricant direct from original refinery drum. 





1934 . . . First Overhead High Pressure 
Swivel Arm to support the lubricant delivery 
hose over the automobile lift. This led to the 
development of White Cabinets to cover the 
lubricant drums. 





1935 . . . First marketing of Multiple 
Pumping Units in decorative banks that be- 
came known under such registered Lincoln 
trade names as ‘‘Streamliner”’ and “Wall 
Battery.” 





1939 .. » First Air-Operated, Automatic 
Retracting Hose Reels housed in chrome 
trimmed white cabinets. And the first Serv- 
ice Merchandiser for modernizing depart- 
mentalized services. 





1941 ... First complete lubrication depart- 
ment, including pumping units and air- 
operated hose reels housed within a single 
cabinet and known as the Lincoln Master- 
luber*. This was followed by many other 
innovations, such as, the portable work- 
organizing unit called the Servmobile* .. . 
air-operated ceiling-type Lubreels*, . , and 
NOW ... POWER LUBRICATION! 


*Registered Trade Name 
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systems for POWER LUBRICATION 


FROM Linco!n ENGINEERING COMPANY 
Tam APPLICATIONS UNLIMITED... 


AIR-OPERATED 


Adopted by leading Fleet and Bus Operators for 
automatic, controlled application of lubricant 

to bearings each time driver applies the air brake. 
Complete Systems available in handy kits for 
simplicity of installation. Air-Operated Multi-Luber 
Systems may be effectively used wherever 
compressed air is available as motive power, and 
are slashing operating costs and increasing 
performance efficiency on equipment ranging 
from transport trailers to automated lathes and 
packaging machinery. 

For applications where compressed air is not 
available, the air cylinder of the Multi-Luber 
can be replaced with a manually actuated push 
button, These Systems are also available in 
convenient Kits for quick installation on 
tractors, farm implements, and a wide range 

of industrial machinery for positive, dependable 
lubrication in seconds. 





VACUUM-OPERATED 


Multi-Luber Systems are also available for 
instantaneous, automatic lubrication of equipment 
ranging from light trucks to fork lift trucks, or 
for any application which makes available 
vacuum as motive power. A fingertip touch of 

the control button, located wherever desired, 
provides a pre-measured quantity of refinery-pure 
lubricant which is applied with positive uniformity 
by the Multi-Luber sealed system, 


AND NOW...AVAILABLE ON 1955 model 


LI \( K LN and MERCURY 


motor cars 


Here is the newest and most revolutionary application 

of Lincoln's vacuum-operated Multi-Luber System. Now, 
purchasers of new Lincoln or Mercury motor cars have 
available instantaneous Power Lubrication at their 

own convenience. A mere touch of a button on the 
instrument panel provides the continuous pleasure of 
smoother car performance, greater steering ease and 
increased operating economy. 





Lincoin Engineering Company 
5702-74 NATURAL BRIDGE AVENUE « ST. LOUIS 20, MISSOURI 


PIONEER BUILDERS OF LUBRICATING EQUIPMENT FOR A QUARTER CENTURY 
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(continued from page 158) 


“makes multiplication and division 
virtually as practical and simple as 
adding and subtracting.” An automatic 
visual credit balance shows a red sig- 
nal when a credit balance is reached. 
Clary Multiplier Corp., San Gabriel, 
Calif, 
Circle No. 8 on Reply Coupon 


Easy-Reading Pump 


A wide-visibility dial is featured on 


a new line of Tokheim gasoline pumps 
for service stations. The dial is de- 
signed to provide 138-degree visibility 
and to be glare-proof when illuminated. 
he dial is standard on all! three models 
in the line--one with 13 ft. of hose, 
a second with 15 ft. of semi-concealed 
hose and a twin unit. Rubber is used 
extensively in the new pumps to pro- 
vide quiet operation. Tokheim Corp., 
Ft. Wayne, Ind. 


Circle No, 9 on Reply Coupon 


Need Private Brand 


Merchandise? 


Consult the Bell Company First... for quotations 
on top-quality automotive chemicals! 


All Bell products are com- 
pounded to rigid specifica 


BELL MAKES THIS COMPLETE LINE 


tions. OF AUTOMOTIVE CHEMICALS FOR 


2 lete laboratory facill- 

ties for testing all products, 

3 Bell quality automotive 
products are supplied to the 
major oil companies. 

Bell will assist you with 
our sales and merchandis- 
ng programs. 

Bell will maintain adequate 
working stocks of your mer- 

chandise and provide ship- 

ping facilities too. 


PROFITABLE RE-BRAND SELLING 


Shock and Knee- Weather Strip Cement White Tire Pain? 
Action Fluid 
Hydraulic Jack Oll Chrome Cleaner 
Gasket Cement 
Trim Cement 
WRITE TODAY! for quotations and full details 


Clutch Fluid 
Penetrating Oils 
Rubber-Lube 
and many others 


Radiator Chemicals 


Polish 
Black Tire Paint 


Se) iii 


HEAVY DUTY BRAKE FLUID 
Approved in Minnesota, 
conforms to 
New Jersey regulations. 


THE BELL CO., ince. 


411 N. Wolcott Ave., Chicago 22, Illinois 


The same privote-brond service is offered by: 


Boll Chemicals Lid., 156 Bathurst St., Toronto, Onterio, Caneda 


NATIONAI 


| Dodge, 


New Greasing Unit 


A sealed unit of compressed air pro- 
vides the power for the new Super 
Heavy Duty Gre-Zer-Ator, a hand- 
operated, portable greasing unit. It can 
be used as an auxiliary unit, or to re- 
place an air-operated unit. No air or 
electrical connections are needed. A 
few downward strokes on the cush- 
ioned air cylinder gives enough pres- 
sure even if used with a long hose. 
Depending on the weight of the grease, 
the Hydrajet pump holds from 10 to 
16 ounces, which cuts recharging to a 
minimum, The small diameter hydraul- 
ic “Contacto Coupler” gives access to 
hard-to-reach fittings. A Reversabout 
Booster, with push or pull handle set- 
ting develops pressures up to 7,000 Ib. 
National Sales, Inc., 812 N. Main St., 
Wichita, Kan. 

Circle No. 10 on Reply Coupon 


Radiator Patch Kit 

A precision-stamped radiator tank 
inlet and outlet patch assortment for 
station dealers who do repair work 
includes 31 copper patches for radia- 
tors on Chevrolet, Chrysler, DeSoto, 
Ford, GMC, Oldsmobile, 
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Plymouth, Pontiac and Willys Jeep 
cars and trucks. /nland Mfg. Co., 
Dept. 4C, 1108 Jackson St., Omaha 8, 
Neb. 


Circle No. 11 on Reply Coupon 


Radio Mounting 


A control head and mounting brack- 
et will permit under-dashboard instal- 
lations of two-way radios, the maker 
says, in cabs of fuel oil trucks and 
other vehicles lacking trunk space for 
chassis equipment. The new control 
head slips over the front of the case 
containing the power supply chassis 
on two models of DuMont radios. The 
control head contains speaker, control 





FEATURES 
that mean better service 


Double Bulkheads 
Tapered Box Steel Sills 
Large Package Cabinets 


Full Height Barrel Carriers with 
shelf 


Large Bucket Box 


All Cabinets Skeleton Wood Lined 
With Oak 


Sturdy Saddles Bear Weight of 
Skirting and Cabinets 


2” Faucets and Seamless Tubing 
Lines with Bolt Flange Unions 


Streamlined Overturn Protection 
Load Balanced to Fit Your Chassis 
Strongly Braced Throughout 
Proven “Over the Road” Perfor 





panel, microphone holder and con- 
nections. Allen B. DuMont Labora- 
tories, Inc., 1500 Main Ave., Clifton, 
N. J. 

Circle No. 12 on Reply Coupon 


Bulk Plant Meter 


Main feature of a bulk plant and 
tank truck metering unit just intro- 
duced is a new strainer and air sepa- 
rator. The separator is designed to 
strain the liquid as well as separating 
the air from the product. Inlet to the 
air separator may be connected on 
either side by reversing the inlet and 
strainer, The meter is a 40 gpm unit 
with 1'%2-in. flanged connections on 
both inlet and outlet sides of the meter 
and air separator. It is available with 
either ticket printer or counter 
Tokheim Corp., Fort Wayne, Ind. 

Circle No. 13 on Reply Coupon 


Grease Tester Revamped 


A roll tester, used to measure the 
tendency of lubricating greases to 
liquefy in service, has been redesigned. 
New features have been added in 
order to conform with specifications 
of the Shell Rolling Stability Test 
and Amendment 2, Military Specifi 


equipment —=} 


cation MIL-G-10924. The device is 
suitable for use both by producers 
and users of lubricating greases. Pre- 
cision Scientific Co., 3737 W. Cort- 
land St., Chicago 47, Il. 

Circle No. 14 on Reply Coupon 


Car Finish Protector 

Service station dealers can guard 
against scratched car fenders with a 
new rubber shield for gasoline pump 
nozzles. The shields are made of oil- 
resistant Hycar rubber. Guards are 
available to fit both universal and auto- 
matic-type pump nozzles. Radiator 
Supply Co., P. O. Box 1109, Charlotte, 
wv. C, 

Circle No. 15 on Reply Coupon 
Rim-Cleaning Brush 


A wire brush attachment, for air 





TRUCK TANKS TRAVEL 


The Economy Route 


SOUTHERN’S Custom Designed TRUCK TANK Style $-4.m 


You are always on the Economy Route when your Southern Truck Tanks 


start rolling. Here’s why 


prices 


150) HAYNES AVENUE 


maximum loads, easy handling, full safety, mini- 
mum maintenance, PLUS Southern built-in features listed in panel. The 
basic design of these quality truck tanks provides for many alternates . 
such as, size and number of compartments, type of side cabinets, omission 
of bucket box, location of meter and hose reel and many others. You get 

the benefit of real custom design at production line 
Some Distributor Franchises Available. 


OWENSBORO KENTUCKY 





A 
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“We are indeed pleased with the Aro over- 
head reels and supply pump system in operation at 
St. Mary's Square Garage,” says S. E. Onorato, execu- 
tive vice-president and general mgr. “We find them 
highly efficient as we can dispense motor oil, trans- 
mission fluid, gear oil and chassis lubricants with 
minimum time and effort. 

“Outstanding display appeal of this Aro 
installation not only enhances our lubrication depart- 
ment but affords splendid sales promotion.” 


Whatever your lube service needs . . . ARO has the 


modern answer to help you profit more! 


THE ARO EQUIPMENT CORPORATION 
Bryan and Cleveland, Ohio 

@ St. Mary's Square Garage, a 
modern five-level underground Aro Equipment of California, Los Angeles, Calif. 
structure in a hillside, eases Aro Equipment of Canada, Ltd., Toronto 1, Ontario 
parking in downtown San Offices in all principal cities 
Francisco. Capacity 1,025 cars. 
Lube facilities on fourth level. 
A picturesque park on roof, See Your Autemetive Wialossles 


LUBE EQUIPMENT 


Also... Air Tools... 
Aircraft Products... 
Grease Fittings 
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or electric Impactools with '%-in. 
drive, is designed for cleaning rims 
on wheels carrying tubeless tires. The 
brush, 4 in. in diameter, can be re- 
moved for replacement when worn. 
The manufacturer says it cuts the time 
necessary for rim-cleaning, important 
to guard against air loss, by 90%. 
Price of Brush attachment is $7.50. 
Ingersoll-Rand Co., Phillipsburg, N. J. 


Circle No. 146 on Reply Coupon 


Magnetic Sweeper 


A permanent magnetic sweeper de- 
signed for indoor or outdoor use is 
pushed manually or towed by a ve- 
hicle. With wheels removed, it can 
be mounted on a lift truck. The de- 
vice—available in sweeper widths of 
2-5 ft.—has built-in retainer pans so 
any tramp iron picked up around the 
plant or warehouse can be cleaned 
from the magnet cover plates as often 
as necessary. All models are powered 
with Alnico V magnets. Cesco, Div. 
A-l, Santa Rosa, Calif. 

Circle No. 17 on Reply Coupon 


LITERATURE—————_ 


Safe Brake Story 


Hints on reducing brake mainten- 
ance costs while increasing drum life 
and brake safety are given truck fleet 
operators in a new 16-page booklet. 
Illustrated with photographs, diagrams 
and charts, the book sets forth the 
“nine basic steps to extra miles of 
safe braking.” The publication de- 
scribes the complete manufacturing 
process of new Grizzly Sivertip heavy- 
duty brake blocks. Grizzly Manufac- 
turing Division, 700 W. Caroline St., 
Paulding, Ohio. 


Circle No. 18 on Reply Coupon 


Hand-Lift Facts 


Features to look for in the selection 
of hand-lift trucks and hand pallet 
trucks are listed in a new check chart. 
The check list is in the form of 34 
questions relating to characteristics of 
hand-lift equipment. Also included 
are descriptions, diagrams and speci- 
fications on the manufacturer's line, 
including information on safety, per- 





formance and maintenance. Market 
Forge Co., Materials Handling Div., 
33 Garvey St., Everett, Mass. 


Circle No. 19 on Reply Coupon 


Rubber Products Book 


Oil marketing and other industrial 
rubber products are illustrated and 
described in a 58-page general catalog 
The book is divided into sections—-on 
belting, hose, packing and moulded 
rubber products—-for easy reference. 
Charts covering sizes, working pres- 
sures, weights and other technical in- 
formation are included in the hose and 


equipment 


packing section along with information 
on different types of hose couplings 
Quaker Rubber Corp., Tacony & Com 
ly Sts., Philadelphia 24, Pa 


Circle No. 20 on Reply Coupon 


Packaging Directory 


Makers of packaging machinery tor 
oil and other products are listed in 
a new directory. The book is in loose 
leaf form so it can be kept up to 
date as new information is received. 
One section lists the trade names of 
equipment and names of manufac- 
turers. The next includes kinds of 


Flow can be watched thru 
this window, day or night, 
for overfilling. 


ip 


VISA-FIL TIGHT FILL CONNECTORS 
FOR SPEED AND SAFETY 


Gilbarco’s new lightweight, easy-to-handle Visa-Fil coupling 
insures a vapor-tight connection. l’nloading rates are increased 


as much as 25%. And hazardous gasoline fumes cannot escape 


Heavy glass windows in the aluminum alloy coupling allow close 
observation of liquid flow to prevent overfilling, another fire 
threat. Find out how little it will cost to set up your tight fill pro- 


gram with these new, inexpensive couplings. W rite, wire or ‘phone. 


GILBERT & BARKER MANUFACTURING COMPANY 


WEST SPRINGFIELD, MASS. + 
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Whether you are large or small; blend, sell private 
label oils or Canfield house brands; Canfield provides 
a program tailored to fit your specific sales problem. 


Here's why: 

















The consistent superior quality of Canfield 
Solvent Refined Oils assures you of quality 
leadership in your marketing area. 




















Canfield works closely with you on shipments so 
that your inventory requirements are minimized... 
working capital is freed for other operations. 




















Canfield’s close relationship with its customers 
assures marketing flexibility to quickly meet 
changing sales conditions. 

















Let us discuss your specific marketing needs. 








Write, wire or phone Tom Clime, Manager, Wholesale 
Sales, for an early appointment. 


Grits eet Hos 
CANFIELD OIL COMPANY 





























General Offices: Cleveland af, Ohio 


} v nd ! Jersey City 4. J., Mempt 
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equipment available and makers’ 
names. A third contains names and 
addresses of manufacturers with a 
description of each firm’s line. Price 
is $10 from Packaging Machinery 
Manufacturers Institute, 342 Madison 
Ave., New York 17, N. Y. 

Circle No. 21 on Reply Coupon 


Business Films Surveyed 


The Dollars and Sense of Business 
Films, a book issued by the Asocia- 
tion of National Advertisers, Inc., re- 
veals accurate and documented infor- 
mation on production and distribution 
costs of movies for advertising and 
public relations work. The book is a 
survey of 157 non-theatrical films 
representing a total investment of $12 
million and represents two years’ work 
by the ANA’s film steering committee. 
Copies are available at $5, plus sales 
tax where applicable, from ANA, 285 
Madison Ave., New York 17, N. Y. 
Circle No. 22 on Reply Coupon 


Safety Equipment List 
Industrial safety equipment and 
safety gratings are covered in a new 
catalog. Shown are many types of 
grating, platforms, ramps, ladders, 
flooring, catwalks, dock boards and 
other products. The book also con- 
tains a line of truck and trailer safety 
equipment, including grille guards, 
gates, brackets and safety steps. Bustin 
Firm-Grip Grating Corp., Dover, N. J. 
Circle No. 23 on Reply Coupon 


Storage Catalog 


Now cataloged are new items in 
a line of steel shelving, cabinets, bins, 
trucks, stools and other storage and 
maintenance equipment. Detailed in- 
formation on applications, construc- 
tion and specifications of the various 
products is included to help solve stor- 
age and handling problems. Bernard 
Franklin Co., Inc., Bath and Hedley 
Sts., Philadelphia 37, Pa. 

Circle No. 24 on Reply Coupon 


Heater for Heavy Oils 


Schutte and Koerting Co. has issued 
a catalog on its various models of 
heaters for oil tank and pipe line 
applications. Included are steam 
heaters for heavy oils to get the prod- 
uct in a liquid state for pumping. A 
jet heater model also can be used to 
mix cold water and steam for high- 
velocity tank cleaning jobs. Schutte 
and Koerting Co., Cornwells Heights, 
Bucks County, Pa. 

Circle No. 25 on Reply Coupon 


(More Equipment News on p. 168) 
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Your trade wants batteries 
that give 20% faster cranking 


SPEC «++ 10% more power in cold weather. 


That means batteries with A battery equipped with U. S. Peerless" 
ui 4 Peerless Microporous Rubber Separators has power 

bad © to spare in frigid weather. Even when the 
temperature is zero, Peerless Separators de- 

MICROPO ROUS liver 10% more power and 20% faster 
cranking speed. That's because Peerless has 


Rusber Separators: 15% lower electrical resistance than ordi- 
<a 


nary separators, This means greater battery 


: big advantages: they are unaffected by over- 
i —, charging, heat, battery acid or plate pres- 


— 


capacity. Peerless Separators also have other 


- sures. They will not get mushy or soft and 
will maintain their original toughness 


™ on ’ throughout battery life. 
Make sure the batteries you stock and sell 
have Peerless Rubber Separators, They 
guard batteries against premature failure, 
save you the nuisance of replacement, and 


increase your profit per unit. 


i 


* 
rnd 


UNITED STATES RUBBER COMPANY 


Electrical Wire and Cable Department «+ Rockefeller Center, New York 20, N. Y. 
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J. H. Spaulding New Plant for Whiteway 


A new $200,000 plant has been anized assembly. In addition to the line 
acquired by the Whiteway Manufac- of pedestal, pylon, wall-mounted and 



















































































turing Co., at 1736 Dreman Ave., incandescent fixtures, the company 
Cincinnati 23, Ohio, It will boost pro- makes the “Angle-Lume” fluorescent 
duction of Whiteway’s line of service island light. This is a patented horizon- 
station outdoor lighting equipment, tal fixture that distributes light evenly 
and cut costs through more mech- over a wide area. 
Used Trailer Safety Plan a drive to encourage operators to 
Irailmobile Inc., Cincinnati, Ohio, maintain the new and used trailers in 
has started a safety program for used safe operating condition. 








semi trailers. Under the plan, Trail- 

mobile will warrant the brakes, bear- New Parker Distributor 

ings, lights, springs and props of all Keystone Pipe & Supply Co., 3232 
the used trailers it sells, and launch W. Fond du Lace Ave., Milwaukee, 


Neus Champlin 

































the toughest motor oil 
ever built! 


WANVANUA 
LUBRICIITON 


-40° with 5W-20 
-30° with 1OW-30 


New Champlin 5W-20 and 10W-30 are su- 
perior All-Season Motor Oils that flow in- Bi. 
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Wis., will distribute tube and hose fit- 
tings and other products for Parker 
Appliance Co., Cleveland, Ohio. Frank 
Barilla, Parker district manager in 
Milwaukee, will provide technical as- 
sistance to Keystone. 


Fork Truck Wins Award 


Market Forge Co. of Everett, Mass., 
has won an Associated Industries of 
Massachusetts Merit Award for its 
Load-Mobile fork truck. The awards 
are given for “new and improved 
products of distinction manufactured 
in Massachusetts in the past two 
years,” 


Revolvator Agency 

Carvill Associates of Newton High- 
lands, Mass., will distribute the Re- 
volvator line of materials handling 
equipment. Carvill offers engineering 
and sales service for Revolvator prod- 
ucts, 


Rotary Buys Canadian Firm 
Rotary Lift Co. of Memphis has 
strengthened its position in the Cana- 
dian market by purchasing that coun- 
try’s largest manufacturer of automo- 


_ Complete Warehouse Stocks 
| of HI-V-1 oil available: Enid, 
Oklahoma City, Okla.; Su- 
perior, Omaha, Grand Is 








stantly at 30° to 40° below zero ... yet combat 
heat like the finest summer grade oil you can buy. Enjoy increased gasoline 
mileage by preventing power-robbing ping and knock. New Champlin 5W-20 
and 10W-30 help keep engines free of sludge and varnish deposits...prevents 


ol 


A PRODUCT OF 
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sticking valve lifters. Now you can forget about sudden temperature changes. 


protection with 5W-20 and 1OW-30 


CHAMPLIN REFINING COMPANY @ GENERAL OFFICES, ENID, OKLAHOMA 
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| land, Lincoln, Nebr.; Hutch- 
inson, Kans.; Mason City, 

) Rock Rapids, Cedar Rapids, 

| lewa; Fulton, Me.; Amarillo, 
Texas; Denver, Colorado. 
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tive lifts—Colville Industries, Ltd., of 
Chatham, Ont. In another expansion 
move, Rotary has put a new half-mil- 
lion-dollar plant in production at 
Madison, Ind. 


Multi-Clean Expands 


Multi-Clean Products, Inc., St. Paul, 
Minn., is expanding its manufacturing, 
cooling and storage facilities for floor 
finishes and cleaners. The company 
expects the new facilities to increase 
production of liquids by 25% this 
year. 


PERSONALS ——————— 


W. H. Feldmann T. J. Kehane 


Walther H. Feldmann, vice presi- 
dent in charge of sales for Worthing- 
ton Corp., Harrison, N. J., the past 
four years, will be executive vice pres- 
ident of the company. Thomas J. 
Kehane, assistant vice president and 
general sales manager, succeeds Feld- 
mann. Charles A. Butcher, former as- 
sistant to the president, now serves as 
vice president for planning. 

== 

Lester N. Selig, board chairman of 
General American Transportation 
Corp., has been elected president of 
the American Railway Car Institute, 
succeeding Gustav Metzman, Selig has 
spent his entire business life with 
General American, one of the leading 
U. S. builders of tank cars and other 
railroad cars. 


A. 8S. McEvoy 
heads a new fleet 
division for truck 
sales in General 
Motors Corp. 
Truck and Coach 
Division, Pontiac, 
Mich. Other trans- 
fers and appoint- 
ments to the new 
division include: 

As &: Bidlives A. A. Shantz, 

former assistant 

general manager of trucks, to assistant 
manager in the fleet division. 


W. L. VandeWater, former eastern 





eARRSMUOUTLUUU 9 
TL LLAAAAAALLLLL 
\ HIST? I ERNNN: 


..t0 handle vibration, 


temperature and corrosion headaches 
in conveying applications 

Do you have to conduct water, solutions, fuel, lubricants, 
oxygen or other gases or liquids between two points which may 
not remain fixed? Your answer is Titeflex flexible metal hose. 

Titeflex offers you just about everything you could wish for 
in metal hose—seamed or seamless, braided or unbraided, a 
wide choice of alloys and fittings. And Titeflex has the origin- 
ality and experience to simplify your design difficulties—the 
laboratory control and development engineering assistance you 
want behind you. All you have to do is send your drawing; we 
fill in the exact hose type required. Telephone or mail in the 


coupon for full information about metal hose and its uses, 
catalog $200. 


FLEXIBLE METAL HOSE 
TITEFLEX, INC. 


industrial Products Division 
525 Hendee Street 
Springfield, Moss 


Your knowledge af metal hose applications may be helpful to us 


Please send your complete catalog—unthout obligation 


Name 
Tithe _ 
Firm 
Address 


City 
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Hannay Hose Reels have earned their reputation 
for absolute dependability from more than twenty 
years of actual field service. They are backed by an 
organization devoted exclusively to the manufacture 
of the best hose reels it is humanly possible to make. 
Your oil and gasoline deliveries can be made more 
profitably when you use Hannay Hose Reels. 


wANNay 


e008. Ut Pat, OFF 


HOSE REELS 


CLIFFORD B. HANNAY & SON, Inc 
Wéster.o, wew YORS 


1955 C.B.H.AS, ine, 


QUICKER DELIVERIES, LONGER HOSE LIFE, 
MOST DEPENDABLE SERVICE WITH HANNAY REELS 


Explosion-proof heavy duty motor speeds rewinding. More 
deliveries per day. 


Air motor or hand rewind models also available. 


Full-flow hub assembly assures rapid oil delivery without 
turbulence. 


e Forged brass, precision machined swing joint. 
e Rugged construction throughout. Tru-circle drum preserves hose. 


e Positive sprocket and chain drive— always properly engaged. 
No clutch or gears to shift. 


e Ball-bearing or standard threaded swing joints also available. 
e Wide range of sizes to fit any side cabinet or bucket box. 
@ Hose size range from %"’ to 3’ LD. 
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GROOVE! 


HOSE REEL 
with the NEW 


HANNAY SWING JOINT 


for VICTAULIC 
COUPLINGS 


When space is at a premium—when every inch in 
the hose cabinet counts—this new forged brass 
Hannay Swing Joint, grooved for Victaulic couplings, 
provides another important reason why Hannay Hose 
Reels are preferred by fuel oil dealers and distribu- 


tors, and tank truck manufacturers. 


The space-saving qualities of the Victaulic system of 
coupling are now added to all the well-known advan- 
tages of the Hannay Swing Joint—rugged, forged 
brass body and gland—Du Pont Teflon™ packing — 


precision machine work —leak-proof trouble-free service. 


Not only can Hannay Hose Reels with Victaulic 
grooving be fitted into the most restricted spaces, but 
they can be installed more easily and quickly than is 


possible with conventional threaded couplings. 


The Hannay Swing Joint grooved for Victaulic 
coupling helps to give you—at no additional cost— 
more of that extra quality, dependability, service and 
convenience that has characterized Hannay Hose 


Reels for more than twenty years. 
Rugged, yet precision made, the forged brass 
Hannay Swing Joint is leak-proof under speci- 
fied pressures. Teflon packing is perfect seal for 


eile end quacibace. For complete details and further information, 


ask your oil equipment jobber or write to us. 


-Greatest Name in Hose Reels 
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Let D-X Jobbers tell you why 
they like their company: 


Typical Missouri D-X Jobber writes 


this letter to a new jobber: 


CHADWELL O1L COMPANY 


BRASHEAR, MISSOURI 


Mr. and Mrs. Leslie Corbin 
Corbin 011 Company 
Baring, Missouri 


Dear Mr. and Mrs. Corbin: 


We are very pleased to hear that you 
are about to acquire the D-X franchise 
for the Baring area. D-X products are 
excellent, and the company is 
superior. 


When we changed over we found D-X 
products practically sell themselves, 
and we are certainly happy we made the 
change. Our success has been 
wonderful. 


The company is easy and accommodating 
to deal with, and we have found the 
D-X salesman, Mr. L. Reid Jackson, 
most helpful in everything we have 
asked of him. He is one of the finest 
persons we have ever dealt with. 


If we can be of help in any way, 
please let us know. Call us or come 
see us anytime. We are glad to have 
another good neighbor with Dex. Con- 
gratulations and best wishes. 


Yours truly, 


ar 0%. 7?E Chater 


Mr. and Mrs. P. E. Chadwell 





Mr, & Mrs, P. E. Chadwell 





What Do You Say About 
Your Company ? 


If you can’t truthfully write letters about your present affilia- 
tion like these praising D-X cooperation and service, then write 
us now for complete information about the D-X Franchise: 
Mid-Continent Petroleum Corporation, Box 381, Tulsa, Okla. 


And the new jobber proves 


every word of it true 


CORBIN OIL COMPANY 
LL. *Whir* Corbin 
BARING, MISSOURI 


Mr. and Mrs. P. E. Chadwell 
Chadwell Oil Company 
Brashear, Missouri 


Dear Mr. and Mrs. Chadwell: 


You have been as right as you could be 
about our success with the D-X fran- 
chise and how much we like doing busi- 
ness with Mid-Continent. 


D-X products really sell well. We 
think they're more popular than any 
brand we could have chosen. They're 
backed by good advertising and sales 
promotion, and they deliver the goods. 


We couldn't ask for a happier rela- 
tionship with the company. Mr. Jack- 
son has given us his whole-hearted co- 
operation and assistance in establish- 
ing our business and making it 
succeed. 


We will always be indebted to you, 
too, for helping steer us to D-X, 


Sincerely, 
VW. ¢ Jtnr.d5. A. Cnrbrn— 


Mr. and Mrs. L. L. Corbin 








Mr. & Mrs, L. L. Corbin 


MID-CONTINENT PETROLEUM CORPORATION 
TULSA, OKLAHOMA 


Terre Haute, Ind. Omaha, Nebr. 


Chicago, Ill. 


Minneapolis, Minn. Madison, Wis. 
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ILLINOIS 























INDIANA 











Everything in Bulk 
and 


417 Madison Ave., 
lead p lis 4, Indi 


Plant 


Service Station Equipment 
INDIANA OIL EQUIPMENT CO. 

















NEW JERSEY 





for the 


* 
Rebuilt 












EQUIPMENT 


OIL INDUSTRY 


{ PUMPS—METERS—REGISTERS 
PARTS FOR MOST PUMPS 


; TEN HOEVE BROTHERS 
‘| 359 Mclean Bivd., Paterson, 3, N. J. 








NEW YORK 





NEW YORK 10, N. 





RENICK & MAHONEY, INC. 


380 Second Avenue 


Y. 


Bulk Plant—Truck Tank and 


Service Station Equipment 
Member of National Association 
Of Oil Equipment Jobbers 











STOCKS FOR IMMEDIATE 


essor, Granberg Meters G 
ECO Tireflators, 





Farm Pumps 








(big-shot Of) 





EDWARD JOY COMPANY 


905 Canal St., Syracuse, 


N.Y, 
DELIVERY 


National Hose, Buckeye Valves, Hannay Hose 
Reels, Pipe G Fittings, Brunner Air Com- 


Pumps, Phil- 


ips Lights, Adamson Oi! Storage Tanks, 
Ever-Tite 
Rectorseal Pipe Dope, Tokheim G Bennett 


Couplers, 


VERN CLAPP 


GASOLINE & OIL EQUIPMENT DIVISION 











OHIO 





164 €. 
Westinghouse, 0.P.W 


Hose and Coupling 
SALES—PARTS 








EQUIPMENT SALES CO. 


.. Exchange St., Akron 4, Ohio 
Phone—Jefferson 5-8215 

Factory Representative for 

Lincoln 

Neptune, Huffman, Goodrich. 

Air, Oil, Hydraulic and Gas 

Service. 

ENGINEERING SERVICE 
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regional manager, to sales manager of 
the fleet division. 

E. T. Herbig, former national fleet 
sales manager, to promotion manager. 

A. L. Wallace, government sales 
manager, transferred to fleet in the 
Same Capacity. 

Julian M. Gilroy, assistant genera! 
sales manager in charge of eastern and 
southern regions. 

George W. Sheldon, assistant gen- 
eral sales manager for central and 
western regions. 

Richard H. Gillespie, eastern re- 
gional manager. 

G. R. Blackburn, central regional 


manager. 
J. R. Clements, western regional 
manager. 
=o 


Charles S. Brandt now is advertising 
manager for Kent-Moore Organiza- 
tion, Inc., Detroit. The company man- 
ufactures a line of special-service tools 
and equipment used in service stations 
and by fleet owners. 

St 

Andrew S. Kaminski, Jr., will man- 
age the Chicago division of Hamilton 
Rubber Mfg. Corp., makers of hoses 
and other rubber products for oil 
marketers. Kaminski joined Hamilton 
in 1947, 
















M. W. Brooks H. A. Strohman 


M. W. Brooks, formerly with White 
Motor Co., now serves as Central re- 
gional manager for Cummins Engine 





Co., Inc., with headquarters in St. 
Louis. Brooks’ territory covers Ken- 
tucky, southern Illinois, Missouri, 


lowa, northern Kansas, Nebraska and 
South Dakota. H. A. Strohman, as- 
sistant Eastern regional manager, 
moves from New York City to the 
Middle Atlantic office at Harrisburg, 
Pa., to cover Pennsylvania, Maryland, 
Delaware, southern New Jersey, west- 
ern New York and a portion of north- 
ern Virginia. 
ae 

J. B. Rosenquest will cover New 
York City, most of New York State, 
northern New Jersey and part of Con- 
necticut as New York district manager 
for Autocar Division of the White 
Motor Co, Rosenquest joined White in 
1919, then went to Autocar in 1933 


NEWS 





OHIO 





TULLER CORPORATION 
947 W. Goodale Bivd. 
SALES — SERVICE — ENGINEERING 
Tokheim, Marlow, Blackmer Pumps: 
Ever-tite G OPW Fittings: Neptune 
Meters: Heil Transports: Service 
Truck Tanks: Goodrich Hose: Reels: 
Air Comp. Farm G Bulk Storage Tanks. 
Designers G Builders 
Bulk Plants and Service Stations 





Columbus 8, Ohic 

















PENNSYLVANIA 









RUTLEDGE EQUIPMENT CO. 
Pittsburgh 22, Pa 


Rutledge Service Station Flood Lights 
GGB Equipment—Buckeye Valves G 
Fittings 
Granco Pumps G Meters—Air 
Compressors 


334 Bivd. of Allies 




























E. O. HABHEGGER CO. 


Fairmount Ave. at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 






























TEXAS 


BRATTEN-BOTT COMPANY 
820 South 75th St., Houston 23, Texas 


















THERE'S A Gasboy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


a 











WEST VIRGINIA 








SMITH METERS 


H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Ve 


Westinghouse Air Compressors 
Service Stetion or Bulk Plant Equip. 




















Oil Marketing 
Equipment Jobbers 


This Is Your Market Place! 


Write today for Advertising 
Space Rates. 


330 West 42nd Street 
New York 36, N. Y. 
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Foamglas and Hot Oil 


Fuel Oil Corp., River Rouge, Mich., is using in 
sulation to help a reduced steam supply keep its 
heavy fuel oil tanks at 120 deg. F “pouring tem 
perature,” 

When its outside supplier—a steel plant—restricted 
the amount of steam available to Fuel Oil, the latter 
applied more than 50,000 sq. ft. of Foamglas cellular 
glass insulation to its four tanks. This insulation is 
described as moisture and acid-resistant and not sub 
ject to rot or deterioration. 

Blocks of Foamglas 2 in. thick were banded to 
the tanks and sprayed with asphalt cutback, Asphalt 
impregnated glass fabric was imbedded in this coating 
and the asphalt mixture sprayed over it as an out- 


INSULATION was installed when steam supply from nearby plant was curtailed 










































































































































side covering. 





Foamglas insulation is made by Pittsburgh Corning 
Corp., | Gateway Center, Pittsburgh 22, Pa 


WORKMAN lays 9 
tank so bands (white strips) can be applied 


















































of F | 





against fuel oil 











as district manager for northern New 
Jersey. For the past 21 years, he has 
worked in the area he now will 
manage. 

eres: 

Alexander Kidd, as vice president 
of Stewart-Warner Corp., Chicago, 
will concentrate on developing sales 
to oil marketing companies and other 
large accounts. Kidd formerly was a 
vice president of M. W. Kellogg Co., 
New York City. 

flwesee 

Charles J. Haring now is director 
of equipment sales for Westinghouse 
Air Brake Co. of Pittsburgh. Haring 
will assist in co-ordinating the sales 
efforts of the various Westinghouse di- 
visions, which include among their 
production air compressors, air tools 
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and other products of interest to oil 
marketers 
eer a 

Martin V. Hapeman has taken over 
as general manager of the grease de- 
partment of Prairie States Oil & Grease 
Co., of Danville, Ill. For many years, 
Hapeman was executive vice president 
of Famous Lubricants, Inc., of Chi- 
cago, 

seein 

Malcom Cade has taken over the 
Arkansas territory as sales representa- 
tive of Bear Manufacturing Co., Rock 
Island, Ill., manufacturers of wheel 
balancers and other automotive equip- 
ment, In other staff changes: 

Andy Young, eastern Texas rep- 
resentative, now covers Louisiana and 
part of Mississippi. 








M. E. Wood is handling the Oregon- 
Washington territory. 

Bill Hunter and Dick Allbright have 
been hired to cover eastern lowa and 
Northern Illinois respectively. Both 
areas were served by Wood before his 
move to Oregon. 


SSD EATHS 


Kenneth N. Savage, 57, central di- 
vision manager for Erie Meter Sys- 
tems, Inc. of Erie, Pa., died in Chicago 
Dec. 22. Before joining Erie Meter 
in 1944, Savage was a sales executive 
with Phillips Petroleum Co., The 
Texas Co., and Firestone Rubber Co. 
He began his career in the Kentucky 
oil fields following World War I, in 
which he served in the Marines and 
Navy. 
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WORRIED ABOUT 
TUBELESS TIRE SERVICING ? 


Breaking Bead! Only Big 
4's Henderson Bead Break 
er lies flat on beads 

prevents damage to seal 


ing ribs 


Demounting! Only Big 4's 
Henderson patented De 
a 
to lift tire beads off rim 

no ripping or turning 


a 
Henderson patented Mount 
em 
bead and lining away from 
rim no chance of tear 
a 


Expanding Bead! Big 
Four's Tubeless Tire Bead 
Expander (pat. pend.) as 
sures positive. seating of 
beads for easy, quick 


inflation 


BUY BIG 4 HENDERSON MAIL 
AND GO AFTER THE COUPON TODAY! 
\ RICH, NEW MARKET IN scales allie iaonet senaat 
from Detroit is that entire 
ee stoma Int i 


Four's Henderson And Take The ‘ ti PaTiit 
Risk Out Of Tubeless Tire Servicing! ires in 
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another National money-saver... 


Your change 


automatically figured! 


Your Receipt 


(Store name 
prints here) 


673 


total you owe 


amount 


given clerk 


Stops mistakes, saves money, 
speeds service to customers. 
Up to now National Cash Registers 
told the customer how much to pay. 
But this new feature also tells the 
exact change to be returned to the 
customer, So now the National Cash 
Register gives complete protection 
to customer, merchant and sales- 
person. 

For every one dollar of sales, sev- 
eral dollars of customer money are 
handled—thus inviting countless op- 
portunities for loss in computing 


change. The NCR Automatic 
Change Computer removes all 
chance for such errors. 


The customer can now see, at the 
top of the register, and on his re- 
ceipt, every step of the transaction— 
the price charged for each item, the 
total of the purchase (including tax), 
the money tendered to the salesper- 
son, and the amount of change to be 
returned, 


The printed, itemized receipt that 
is given to the customer is a com- 
plete “take home” statement show- 


ing every detail of the transaction. 

Mental anxiety and errors due to 
mental calculation of change can 
now be things of the past. No more 
doubt! No more disputes! Customer 
traffic is speeded up. 

Merchants must see this new time- 
and-money saver to appreciate its 
great advantages. See it at your near- 
est National branch office. 


THE NATIONAL CASH REGISTER COMPANY, varron 9, onto 
949 OFFICES IN 94 COUNTRIES 


176 


NATIONAL PETROLEUM NEWS + February, 1955 





$ A curved piece of heater hose added 
to the neck of a water can eliminates 
danger of nicking or damaging pressure 
cap seats while radiators with the new 
pressure-seal systems are being filled 


$ 


Oil companies selling Atlas accessor- 
ies are providing dealers with thermo- 
stat stickers that can be fixed to the 
radiator tank. The sticker has spaces 
for noting the type of thermostat in- 
stalled, the date and mileage. A glance 
tells the dealer whether the car has a 
high or low temperature thermostat 
and how long it has been in the car. 


$ 


A $300 oil painting of Mt. Ranier 
was given away as a grand prize at a 
recent service station opening. The 
station is a partnership operation just 
taken over by Union Oil dealers Her- 
man Koehler and Hubert Monzel in 
Puyallup, Wash. The painting is the 
work of Koehler’s brother-in-law, 
Herman Steurnagel. 


$ 


Frontier Refining Co. is advising 
dealers on how to handle more tire 
service work with speed, efficiency and 
profit. Among the tips: A_ separate 
air line, equipped with gage, should be 
run to the tire changer. An electric 
buffer is a lot faster than buffing by 
hand. And adequate shelving for all 
tire supplies permits a daily inventory 


check. 

In Reed City, Mich., Roy Wolver- 
ton, a Standard of Indiana dealer in- 
stalled a full-length mirror plus a pin 
cushion with a supply of straight and 
safety pins in the women’s restroom. 
Both mirror and pins draw special 
mentions on the “Comment” cards. 


$ 


Anglo American Exploration, Ltd., 
Calgary, Alta., has opened a new sta- 
tion for dealer Ed Pearson equipped 
with shower facilities for the conven- 
ience of travelers, 

$ 


At a new Texaco station in Edmon- 
ton, Alta., dealer Vic Sadoway offered 
some bargains with the usual give- 
aways. Some of them were a hockey 
stick and puck for 89¢, a tablecloth 
and apron for 89¢, and car floor mats 


for 49¢. 
$ 


A $21 bargain package was adver- 
tised by an Elk Refining dealer in 
Huntington, W. Va. The package in- 
cluded: 10 gal. of gasoline, an oil 
change, a lube job, a car wash and a 
set of seat covers. 

$ 


For tourists, who constitute the chief 
source of business for Charles Daizell’s 
Mobil station in Seligman, Ariz., a big 
mileage sign has been mounted at the 
station door. In large letters it lists 
the distances to 19 cities east and west 
of Seligman. 

$ 


Richfield Oil Corp. of Los Angeles 
mailed 1955 credit cards list of card 
holders showing the number of years 
the card holder has been a Richfield 
customer. In a circle in the upper 
right hand corner of the card appears 
the phrase “7th Annual Card” or what 
ever the correct figure may be. 


$ 


John Thomas, a Union Oil dealer 
in Hollywood, uses free road service 
to attract customers, but it isn’t free 
to everybody. He charges transients 
a dollar, but people in his own neigh- 
borhood who are prospective custom- 
ers, or any Union Oil credit card 
holder, get the service free 


$ 


Another cartoon booklet called De- 
fensive Driving is being circulated to 
dealers by General Petroleum Co, One 
section tells “How to stay alive though 
driving an automobile.” There is brief 
mention of the need for a safety check 
of brakes, lights, tires, horn, and wind- 
shield wiper. 
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$ 


A public address system at George 
Humbard’s Cities Service station in 
Colonia, N, J., starts broadcasting 
music aS soon as a car rolls onto the 
driveway. When Humbard or one of 
his men steps on a switch plate set 
in the concrete near the station door, 
a commercial cuts in. Commercials 
start with a greeting, then plug the 
station and Cities Service products 


$ 


Here is a special offer of a com- 
bination of related services, as adver- 
tised by Gulf dealer Nathan Kern, 
Roslyn, N. Y., at a flat price of $8.45: 
Oil change, chassis lube, transmission 
and differential oil change, check bat- 
tery, oil generator, clean spark plugs, 
repack front wheel bearings, adjust fan 
belt, tighten hoses, adjust carburetor, 
clean ignition points, check oil filter, 
flush radiator with cleaner compound 
and fill the master brake cylinder. 
Worth $11.85 the dealer says 


$ 


An “Electronic Secretary” takes 
phone orders for Mid-Continent bulk 
agent Omer J. Potter, when he is away 
from the Lincoln, Ill., plant making 
deliveries. A recorded voice instructs 
the caller to give slowly, at the sound 
of a gong, his name, address, and his 
order. The voice adds that Agent Pot- 
ter will take care of the order as soon 


as possible 


14,659,164 quarts of 
Conoco Super Motor Oil were sold 
during the period of Conoco’s big 
motor oil guessing contest. Dealers and 
their employes took part. All they had 
to do was get a motor oil customer's 
signature On an entry slip. The prize, 
a new Buick car, went to dealer Ervin 
Kizzier, Glenwood, lowa, whose guess 
was just 17 quarts under the total 


$ 


A 10-ft. high replica of a motor 
oil can, powered by a concealed 3 
wheel motorcycle, was sent on a tour 
of the streets of Spokane to publicize 
the opening of Continental Oil’s new 
terminal. A sign atop the can invited 
the public to register for a free Buick 
at any Conoco station. About 35,000 
people turned in their names 


A total of 





—fj markets 


Outlook Strong for 1955 Oil Markets 


Esso Standard Oil Co. kicked 
off the new year to a flying start 
by announcing “the highest oc- 
tane of all time” for its premium 
gasoline in East Coast markets, 
And, at the Gulf, several refiners 
started offering 97-octane pre- 
mium gasoline, while others 
changed the designation of their 
90 oct. product from “premium” 
to “regular.” 

Heating oils entered 1955 in a 
stronger mid-winter position than oil 
marketers had seen in several years, 
and there were scattered price in- 
creases throughout the country. Kero- 
sine and No. 2 fuel were up 0.25¢ gal. 
at the Gulf, Standard of Ohio hiked 
its distillate prices 0.6¢ throughout 
Ohio, and along the Great Lakes Pipe 
Line north of Kansas City, spot No. 
2 fuel was firm at “0.25¢ over” Group 
3 lows plus pipe line transportation. 

On residuals, the market outlook 
was just as good. Oklahoma refiners 
were getting as high as $1.65 bbl. for 
No. 6 fuel, and all grades were up 
0.375¢ gal. at Chicago river terminals. 
In most cases spot material could be 
found only at “premiums” over low 
quoted prices. 


PRODUCTS 


At the years’ end, total product 
stocks east of California were about 
5,400,000 bbls, less than a year ago. 
Most of this drop reflected a 5 million 
bbl. decrease in residual fuel inven- 
tories. The big question early in 1955 
was whether refiners could meet the 
next three months’ expected heavy 
demand for fuel oils without upping 
crude runs (these averaged a record 
7,203,000 b/d in December) to the 
point where stocks of gasoline would 
become topheavy. 


The country’s total inventories of 
gasoline on Dec. 31—157 million bbl. 
—were more than 600,000 bbl, below 
the 1953 year-end total, but there was 
more to the picture than that, Demand 
during first half of 1954 never reached 
forecast levels, and refiners were 
plagued with oversupply right up to 
the middle of the summer. This year, 
however, the Bureau of Mines predicts 
a first quarter gain in demand of 2.1% 
over same period last year, and this 
might be enough to stave off any 
tendency toward a late winter-early 
spring sag in gasoline markets. 
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Distillates 

Year-end inventories of kerosine and 
distillate fuels stood at 138,912,000 
bbl., down about 1.5 million bbl. from 
last year’s total. With this season’s 
increase in demand, however, heating 
oils are relatively scarcer than during 
last winter, and an unusually. cold 
winter could spell further price in- 
creases, 


Residuals 

Heavy fuel inventories east of Cali- 
fornia were down about 5.6 million 
bbl. from end of 1953, while Cali- 
fornia stocks were up 7.6 million bbl. 
As a result, residual-hungry East Coast 
marketers were drawing more and 
more upon California’s surplus. 


REGIONS 
Gulf Coast 


Distillate prices rose 0.25¢ gal. in 
the spot cargo market and heavy fuel 
prices were strong. An independent 
refiner sold three cargoes of spot prod- 
uct—part No. 2 fuel at 9¢ (the low 
quotation) and rest 87 oct. gasoline 
at 10.75¢ gal. Refiner said he could 
get “0.25¢ over” for the gasoline be- 
cause he was willing to part with 
much-in-demand light fuel. 

Other refiners were less eager about 
getting “premiums” on spot gasoline. 
But several said they could get as 
much as 25¢ bbl. over the low on low 
sulfur bunker “C” fuel in New Or- 
leans area, and 10¢ over in Houston- 
Port Arthur area. 


Atlantic Coast 


By any sort of arithmetic, heating 
oil prices were due for an increase 
along the eastern seaboard, but by mid- 
January no move had been made. With 
cargo price for No. 2 fuel 9¢ at the 
Gulf, and Gulf-New York tanker rate 
the equivalent of 1.1¢ gal., the cost 
at New York harbor of replacement 
material purchased FOB the Gulf was 
roughly 10.1¢, and most marketers 
were taking a good long look at 9.95¢ 
New York barge posting. 

Light fuels were closely held, and 
most suppliers were keeping regular 
customers taking strictly within con- 
tract quantities. Spot No. 6 oil was 
hard to find, and traders said there 
was no spot No. 4 fuel to be had 
“at any price.” 


Chicago District 
Light and heavy fuel prices ranged 


higher at Chicago terminals. Low quo- 
tation on No. 2 fuel rose to 10.25¢ 
gal., up 0.125¢, and low sulfur No. 6 
was up 0.1¢ to 6.8¢ gal. Ordinary 
heavy fuel also was higher at 6.6¢ gal. 

Gasoline prices were somewhat easy, 
but terminal operators foresaw early 
improvement, if for no other reason 
than that clean tow barges were ex- 
tremely hard to find for lifting through 
April. 


Midwestern 


Demand for light fuels in upper 
central states was well above refiners’ 
expectations, and No. 2 fuel was sell- 
ing for as much as “0,.25¢ over” Group 
3 cost, plus pipe line tariff, at terminals 
north of Kansas City. 

Heavy fuels were firm to strong 
at $1.50 bbl., Group 3 basis. Gasoline 
was weak, 


Mid-Continent 


Light and heavy fuel prices gen- 
erally were unchanged, but “premi- 
ums” were usually necessary to get 
spot material. Kansas refiner reported 
an 8,000-bbl. sale of No. 1 fuel at 
“0.125¢ over” Group 3 price plus 
pipe line charges. An Oklahoma re- 
finer sold a 32-car batch of No. 6 
fuel at $1.60 bbl., and subsequently 
reported selling a “substantial quantity” 
at $1.65. 

Gasoline was in off-season lull, but 
refiners with large inventories pointed 
out that use of Great Lakes Pipe Line 
almost entirely for heating oils in Jan- 
uary presaged a good deal of pent-up 
gasoline demand when the season 
changes. 


Central Michigan 


Consumption of both distillate and 
residual fuels continued at a high rate 
and prices were up 0.25¢ to 0.5¢ gal. 
New low quotation on prime white 
distillate was 12.75¢ gal. and Nos. 5 
and 6 fuel were quoted upward from 
7.5¢ and 7.25¢ respectively. 

Virtually all shipments were through 
contract channels. 


Western Penna. 


Prices for all products were un- 
changed at mid-January, and the bulk 
of lubricating oil shipments were 
against contracts. There was some 
pickup in base stock takings by job- 
bers and compounders who had let 
year-end inventories dwindle, but spot 
demand for most part was light. 
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{PJ prices REFINERY AND TERMINAL 


MOTOR GASOLINE MOTOR GASOLINE 


Gulf Coast Cargoos = Jan, 14 Jan, 7 Jan. 14 Jan. 7 Dec, 30 Dec. 23 
97 oct prem...... 184) 132) - (Otte. chpt.) 
06 oct prem...... (4)12-18x (4)12-13.25x (@) 12-13-75 Bir bis 16 92 oet (3)12-13. 4) 13-40. (3) 12, s $a) en 5(3) 
93 oct prem (2)11,.6-11.76(2) (2)11.6-11.75(2)x 1 512.6a i 5-13 #4 oct reg (6)1 (6)41-11 25 (6)11-11. 25 (6) 11-11. 26 
90 oct prem...... Git 11.26(8) I-11 26(2) 26 26 0 oct M & balow(d)18-28- 10-376(3)(4)10. 18-16. 375(2)(4)10 8-10 376(2)(4)10. 98-10. 375(2) 
87 (2)10 0 6-13 (2)10. 6-12 2) 5-12 Otte. Group 3 (Northern shpt.) 
‘! 0-10 10-10. 25(2) 10 25 25(2) 11. 5-12.75 11.5-12.75 11.5-12.75 11.5-12.75 
F710 126(2) 9,876-10.125(2) 9.875-10.125(2) 9,875-10.125(2) 10.5-11, 125 10.5-11 125 10.5-11.125 10.5-11.125 
9.76-9,876x (2)9.76-10 (2)9.76-10 (2)9. 75-10 6 Bot below (2)10-10.25 (2)10-10.25 (2)10-10. 25 (2)10-10.25 
9.75(2) ( Midwestern (ap 3 basis) 
) x9, 76(2) 9.5-9.75(2) —-9.6-9.75(2) S2 oct prem......  H619.75 1.619.758 11.6-19.75 1112.75 
05-11 10.5-11 10 6-11 10. 5-11 
17.308 17 Hy 17.3(%) 17 Hr (240-10. 25 (2)10~-10 25 (2)10-10.25 
14.814 14.814 14.8(4) 14. 8( N. Tex. (Tex. & New Mex. shot.) 
13 626-14.56 12.625-14.55 12.625-14.56  12.625-14.56 
2.62-14.2  12.625-14.2  12.625-14.2  12.625-14.3 


16.2 16,2 16.2 16.2 
12,8-1 - 1.6-13,7 11.5-12.7 11.5-12.7 11,5-12.7 
3.5 12.6-13.5 12,8-13.5 12,6-13.6 (2)10.75-11.8 


(2)10.76-11.8  (2)10.75-11.8 
cays 6-16 og) (2)14 e-i¢ os} (2)14 $18 0(2) (2)14.8-16.9(2) lt agai ae ) 13,25-13.8 13. 25-13.8 13 26-18 . 
3,.3-14.4(3 18.9-14.408) 13. 8-14.48 13, 3-14. 4(3) 92 oct prem... 12.5-13 12.5-13 126-13 © 12.5-13 | 
84 ont (2)11.5-12.26 (2)11.5-12.26  (2)11.5-12.25 (2) 11 513. +] 
18(2) 18(2) 18(2) 16(2) 60 oct M & below 10.75-11.5 10.75-11.5 10.75-11.5 10.75-11.8 
16. 6(2) 16. 6(2) 15.5(2) 15. 6(2) E. Tex. (Truck transport lots) 
8 6-13.75 18.6-18.75 3 5-13.75 13.6-18 18 


5s avs cas anne 11.6-12 26 11.5-12.25 11,6-12.25 11.5-12.25 
& below (2)11-11.125 (2)11-11.126 (2)11-11, 125 (211-11. 125 
Cent. W. Tex. a Ces een a 

12-14.5 12-14.6 12-14.5 12-14.5 13.5 13.5 13.6 

11-13 11-13 11-13 11-13 . . 13 13 13 


Serene Christi, Tox. fy F in 
oot prem,.....  18,6(2) 13, 6(2) 13. 6(2) 13, 5(2) 
11.5-12.6 11.6-12.6 11.6-12.5 11.6-12.6 +e Bs 6 10.78 


Charteston, &. C. 
02 ort prem...... eee 4 rien 14,3-16,45(2) 14,3-15.46(2) 
86 oct reg...... 12.8-12,06(2 12,8-12,95(2 12.8-12.95(2) 12.8-12.96(2) 


Houston, Tex 

, y destinations only) 

13, 26-14, 26 13. 26-14,26 13. 26-14. 25 18, 25-14. 26 92 3 ee 5 (3)12-12.6 (3)12-12.5 (3)12-12 5 

12. 26(3) 12. 26(3) 12, 25(3) 12, 25(3) 84 oct ” 76-11,25 Me reat 25 "O76 75-11.25 10.75-11.25 
60 oct M & below (ani 25-10.6 (2)10.26-10.6  (2)10.25-10.6  (2)10.25-10.6 

14.6-14 sm 14.6-14.0(5) 14,6-14.9(5) 14,.6-14,.015 Western Penna. Bradford-Warren: 

18. 1-18.47 13, 1-13 .4(7) 13, 1-18 .4(7) 13, 1-13, 4¢ OW oct prem...... 14.75 14.75 14.76 14.75 

13.6-13.9 13.6-13.9 13.6-13.9 13.6-13.9 


14.9 
Hr 4 4 4 esses SB7O1B 13.7615 13.75-18 18.75-15 


12.6-13.5 12.6-18.5 12.6-13.6 12.5-13.5 


14.6(3 14.6(3 14.6(3 14.6(3 Snacbarghs 
15.2 15.2 16.2 15.2 
18:18) 13.108 13.10) 13.108 oa 13.45 13 45 13 46 


16.88 16, 8(3 16.8(3 16.88 Ohio—Quotation of 8.0, Ohio for delivery to Obio pointe: 
1303) 14.3(3 1430 14.3(3 oetreg....... 18.6 13.5 13.5 


Central Michigan 
16.7 15.7 16.7 ot (2)14-14.75 (2)14-14.75 14-14.75(2) 14-14.75(2) 
13.2 ; 13.2 (2)18-13 (2) (2)13-13.6(2) (213-13, 5(8)x 13-13.75 


113.5 


13.95 ; 
13.85 2-8 12.75-13.85 12.75-13.85 12.75-13 85 12.75-13 85 


13.45 13 45 ' 11.6-12.1(2) 11.6-12.1(2)—-11.6-12.1(2)xx11.6-12.6 
11.76 ; 11.76 
12.75-13.85 12.75-13 .85 12.75-13.85 12.75-13.85 
14.6-16.3 14.6-16.3 14.5-16.3 14. 5-16.32 ot reg.... 11. 6-12, 1(2) 11.6-12. 1(2) 11.6-12.1(2)x 
13-18.7 18-13.7 18-13.7 18-13.7 Tank Truck (400 cals. s more): 
90 oct prem. » 8.1 x18.1 
14.7(2 14.7(2 14,.7(2 80 oct reg........ 15 6 
18,2(2 13.2(2 18.2(2 San Francieco District: 
90 oct prem..... 18.6 x18.6 
16,2-16.8 16,2-16.8 16.2-16.8 80 oot reg vive 16.1 16.1 
18.7-14.3 13,7-14.3 13.7-14.38 


14.0(8 14.98 14.908 en & Cee 


13.4(5 13.4(5 13.4(5 Gulf Coast, Cargoes Jan, 14 Jan. 7 Dec, 30 Dec. 23 
41-43 w.w. kero.. (2)0.5-9.75(5) _ 9.5-0.75(5) x(4)9.5-9.75(2) 9. 25-9.75(2) 
17(8) 17(3) 17(3) No. 2 o-0 26(6) x(6)9 25x (48 75- 8-0(4) 
a s 14, 6(3) 14.5(3) 14. 6(3) 43-47 di. gas oll. (3)9-0.25 (2) «9 (4 (2)8.75-9 
Providence, R. |. 48-62 di. ane oil: (3)9. eae” a 259. ef 375(2)x(4)9. 1 125 (2)8.75 9 125(2) 
92 oct prem..... 16.9(3 16,9(3) 16.9(3) 67 di 4 9.5 (2), 25-9. 5x x9 .25(3) (2)9-9 2 
86 oct reg....... ne 14.4(4) 14.4(4) No. 5 fuel, Stopt s $2 $2.00 $2 60 
pedicle oA Bunker C fuel (5)6i-86-2.00 (6) *%5-2.00 (598i. 85-2.00 (6)$1.85-2.00 
02 oct prem....., (2)14.6-14.0(8) (2)14,6-14.0(8) (2)14.6-14.9(3) (2)14.6-14.9(9) Albany, N. Y 


86 oct reg....... (@) - 5. i- . 9)13 1- Keroaina/No. 1. 11, 26(9) 11, 25(9) 11. 25(9) 11.25(9 
10 (2)13. 1-18.46) (2)18.1-18.4(6) (2)13.1-13.4(6) (2)13, 1-13. 4(6) Ne. Sfed..... 10. 5(10) 10. 5(10) 10. 5(10) 10. 5(10 


Tampa, Fila, ‘ ¢ 

92 oot prem......  14.9-14.8(4) 4.914.844) 14.914. 8(4) 14,814.84) fsb. et Ace = a! 
12,8-18,.3(5) = 12. 8-18.8(6) 12. 8-18.8(5) 12, 8-18, 8(5) plants......... _10,9(5) 10.9(5) 10.9(5) 10. 9(5) 

Wilmington, N.C. No. 4fuel....... $3.98 $3.93 $3.93 $3.93 

92 oct prom...... 18.9-15.95(2) 18.9-15.95(2) 18.9-15.85(2) 138.915.9502 No. 6 fuel, no sulf 

SO ockreg....... 12.85-12.85(2) 12.35-12.85(2) 12.35-12.86(2) 12.35 -12.85(2 guar $2.50 £2.50 $2.50 $2.50 








Refinery and terminal prices herewith are reproduced from Platt’s Oil lots, or truck transport lots, are so designated, Prices are in cents per 
gram Price Service, a daily publication associated with NPN gallon, except wax and petrolatums in cents per pound, and, where dollar 
Prices shown in refinery and terminal tables are sales prices, or quota sign ($) is shown, in dollars per barrel of 42 { S. gallons. Prices do 
tions, or general offers, or posted prices, reported by refiners, by product ot include taxes or inspection fees. 
pipe line terminal operators, by river terminal operators, and tanker Prices are for crude oil and products lawfully produced and trans 
terminal ouerators, for current sales and shipments, except as otherwise ported; reported as received by Oilgram and Nationa, PetroLeum News 
specified. but not guaranteed; for subscribers’ private use only and not for resale 
Following types of prices are not for “open spot” transactions and or distribution or publication, 
therefore are not inc luded in price tables Prices arrived at by discounts Gulf Coast cargo prices are by refiners selling or quoting to other 
off a specified price; “market-date-of-shipment’’ prices; prices named in refiners, export agents or to large tanker terminal operators 
contracts; prices arrived at in accordance with arrangements made prior Gasoline octane sane are by ASTM Research Method and are mini 
to date of sale. Prices made to brokers, and prices in inter-refinery trans mum ratings, except here letter “M” is used to indicate that octane 
actions, also are not considered in the tables except as noted below rating is by ‘ASTM Motor Method 
Prices shown are for quantities in bulk such as tank car lots, or truck Parenthetical figures indicate number of companies quoting when two 
transport lots or barge lots, Prices applying only to barge lots, or cargo r more quoted the price shown. Letter “X"’ indicates price change 
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REFINERY AND TERMINAL 


DISTILLATES & FUELS 





Jan. 14 Jan. 7 
Baltimore, Md 
Kerosine/No. | 10. 95(9) 10. 95(9) 
do 10.7(6) 10.7(6) 
No. 2 fuel 10 2(11) 10.2(11) 
lo barges 9.95(4) 9.95(4) 
pS EE Oe aS Pete 
1 oil, shore 
=e 10 6(5) 10. 6(5) 
No. 4 fuel....... s 44(2) $3. 44(2) 
de 3 38 $3.38 
No, 5 fuel. ...... 33 06 $3.06 
an sin $3.00 $3.00 
Lieeseceeee $2. 38/6) $2 38(6) 
ides $2.35(5) $2.35(5) 
No. 6 tie max. 
1% eulf....... 
do barges...... 
Light Diesel, 
_ RR ae $4. 30(4) $4.30(4) 
Heavy Diesel, 
bunkers....... $4. 05(2) $4.05(2) 
BunkerC, bunkers $2.35(4) $2.35(4) 





~~ 
Kerosine/No. 1... 10.3 10.3 10.3 
No. 2 fuel....... 9.56 9.55 9.55 
Diesel oil, shore 
plants......... 99 9.9 0.9 
No. 5 fuel....... $2.53 $2.53 $2.53 
No. 6 fuel no sulf. 
Pcs censetes $1.98 $1.98 $1.98 
lo $1.96 $1.95 $1.95 
Light Diesel, 
Se $3.95(2) $3 .95(2) 
bunkers. . $3.70 $3.70 $3.70 
Bunker C, bunkers $1 95(2) $1. 95(2) $1. 95(2) 
Boston, Mass. 
Kerosine/No. 1. 10.9-11.06(15) 10.9-11.05(15) 10.9-11.5015 
No. 2 fuel. 10.15-10.3(15) — 10,15-10.3(15) 10,15 -10.3(15) 
Diesel oil, "shore 
planta...... 10.7(3) 10 uy 10.7(7) 
No. 5 fuel. ..... $3. 25(5) $3. 25(5 $3 .25(5 
No. 6 fuel, no sulf, 
ae $2. 42(6) $2. 42(6) $2.42(6 
lo barges $2.39(5) $2.39(5) $2.30(5 
Li J gy 
poee $4. 34(3) $4. 34(3) $4. 34(3 
Beleo. bunkers $2. 39(5) $2. 30(5) $2. 3915 
Buffalo, N. Y. 
Kerosine 12. 25(5) 12. 25(5) 12, 2515) 
Deisel oil 11.9(3) 11, 9(8) 11.9(3 
No, 2 fuel. ...... 11. 5(5) 11. 5(5) 11.515 
No. 6 fuel. ...... 8.85-9. 35x 8. 85(2) 8. 85(2) 
Cc 
Kerosine/No. 1 10 95(6) 10. 95(6) 10. 95(6 
No. 2 fuel...... 10.3(6) 10.3(6) 10.316 
Diesel oil, shore 
Ee 10. 4(2) 10. 4(2) 10 .4(2) 
No. 6 fuel, no sulf, 
or. eS er = $2. 30(2) $2.30(2 
lo barges $2. 27(3) $2. 27(3) $2.27(3 
Light Diesel, 
bunkers...... $4 22/2) $4. 22(2) $4. 22(2 
BunkerC, bunkers $2. 27(3) $2.27(3) $2.27(3 
Chicago, I. 
Range oil .. (2)11-11.3 (2)11-11.3 u(2)11-11.3 
No. 2 fuel -- (2)10.25-10.5(3)n(3)10.25-10.5(2) «10-125-10 5 
No. 5 fuel, low 
sulfur : 765-7 .85(2) x7 65-7 85x 7.5-7.8 
No. 5 fuel, high 
sulfur (2)7.6-7 975 n(2)7 6-7. 975m (2)7 45-7 . 85x 
No. 6 fuel, low 
sulfur (4)6.85-6.956 (4)6. 85-6. 05x (3)6.7-6.8(2) 
No. 6 fuel, high 
sulfur... .. (3)6.6-6.975 1(2)6.6-6.975x (4)6.45-6 85x 
Cleveland, Ohlo 
No. 6 yee ee . 5a 9a on 
No, 6 fue 85a & 85a 8 85a 
a— dSivesed Cleveland. 
Corpus Christi, Tex. 
No. 6 fuel, no sulf. 
ay. ~se» $1.08 $1.98 $1.98 
$1.95 $1.05 $1.96 
AK, oe (3)$1.05-2.10 (4)81.95-2.10  (4)$1.05-2.10 
Detroit, Mich. 
Kerosine 12.35 u12.35 11 85 
Diese! oi! 12. 25-12.4 x12. 25-12. 4x 11. 75-1206 
No, 1 fuel (2)12. 256-12 .4(2)x(2)12.26-12.4(2)x Oe Teiee 
No. 2 fuel...... (2)11.26-11.4(2)m(2)11.25-11.4(2)m (2)10.76-10.9(2 
No. 6 fuel..... 8. 1(3) 8. 1(3) 8.1(3) 
No. 6 fuel. .. 7.36(3) 7.63(3) 7.35(3) 
Houston, T 
Kerosine/No. 1, 10.25-10.5 10. 25-10 5x 10, 25(2) 
do barges... 9.5(2) «9 _5(2) 925-9 56 
No. 3fuel....... 9.125-0.5 9 125-0. 5x 9. 1256-9 26 
do . 9-0. x9 9 25x 8.75-9 
Diese! oil, shore 
plants 9(2) 9(2) (2) 
Ne. 6 fuel, no sulf. 
seoseceeees (4)61.08-2.00 (4)$1 98-2.00 (4)$1 98-2.00 
p ny aa $1 .95(6) $1 .95(6) $1.96(6) 
t Diesel, 
kers... (5)$3.96-4.06 (5)$3.95-4 05x $3 .95(6) 
Heavy Diesel, 
bunkers....... $3. 70/4) $3. 70(4) $3 .70(4) 
Bunker C, bunkers $1. 05(12) $1 .95(12) $1. 95(12) 
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PETROLEUM 








Dec. 30 


10.95(9 
10.7(6 
10.2(11 
9.95(4 


10.6(5 
$3.44(2 
$3.38 
$3.06 
$3.00 


$2.38(6 
$2.35(5 


$4. 30(4) 


$4.05(2 
$2.35(4 





Dec. 23 


10 9519 
10.7(6 

2(11 
9 9514 


$4. 30(4) 


$4_.05(2) 
2. 35(4) 


10.3 
9.55 


9.9 
$2.53 


$1.08 
$1.95 


$3. 95(2) 
$3.70 
$1 .96(2) 


10.911, 5015 
10.15-10.3(15) 
10.7(7) 
$3. 2515 
$2. 4216 
$2. 3915 
$4. 34(3) 
$2. 30(5) 


12. 25(5 
11.9(3) 
11. 5(6 
§ 85(2) 


10. 95(6) 
10.316 


10.4(2) 


$2. 30(2 
$2. 27(3) 


$4. 22(2 
$2. 27(3) 


(2)10.76-11.3 
x(6)10-10.25(2 


$1.08 
$1.96 
(4)61 05-2. 10 
11.85 
11.75-12.06 
(2)11.76-11.9(2) 
(2)10.75-10.9(2) 
8 1(3) 
7.363) 


10, 25(2) 


9(2) 


(4)81 98-2 00 
$1. 96(6) 


$3. 95(6) 


$3.70(4) 
$1 .96(12 


NEWS 


Jacksonville, Fla. 
Kerosine/No. 1 


ts 
No. 6 fuel, no sulf. 
quar 
do 
Light Dievel, 
punkers 
Bunker C, bunkers 


Miam I, Fla. 


Kerosine/No. 1 

Diesel oil, shore 
plants 

No. 6 fuel, no suif. 
guar 


do barges 
Light Diesel. 

punk ers 
Bunker C, bunkers 


Mobile, Ala. 
Kerosine/No. 1. 
No. 2 fuel 
No. 6 fuel, no sulf. 
quar 
do barges 
Light Diesel, 
ounkers 
Bunker C, bunkers 


New Haven, Conn. 
Keresine/No. 1. 
No. 2 fuel. ..... 
Diesel oil, shore 
7 ae 
No. 4 fuel... 
No. 6 fuel, ne sulf, 
Pn iveace 
do barges 
Bunker C, bunkers 


New Orleans, La. 
Kerosine/No, 1., 


No.6 — no sulf 


do bar barges 
Light Diva, 
bunk 


Heavy Dial, * 
Benker re ‘token 


New York Harber 


Kerosine/No. 1 
do berges 
No. 2 fuel 
do barges 
Gas house gaa oil 
Diesel oil, shore 
planta 
No. 4 fuel 
do barges 
No. 5 fuel 
do barges 
No. 6 fuel, no sulf 
guar. 
do barges 
No. 6 fuel, mas, 
1%, eulf 
do barges 
Light Diesel, 
bunkers 
Heavy Diesel, 
bunkers 
Bunker C, bunkers 


Norfolk, Va. 

Kerosine/No. | 

No, 2 fuel... 

Gas house gas oil 

Diese! oil, shore 
plants 

No. 5 fuel 

No. 6 fuel, no sulf 
quar 

do barges 

Light Diesel, 
bunkers. . 

Heavy Diesel, 


bunkers 
Bunker C, bunkers 
Pensacola, Fila. 


Kerosine/No. 1. 

No, 2 fuel 

Diesel oil, 
plants 


shore 


DISTILLATES & FUELS 


Jan. 14 


11. 8¢11) 
10. 6(8) 


10. 6(5) 


$2. 2816 
$2. 2516) 


$4. 452(5) 
$2. 25(6) 


11.8 
10. 8(3) 
$2.23 
$2. 20(3) 


$4. 452(4) 
$2. 20(3) 


11.14) 
10.2(2 


$2.03 
2.00 


$4.116-4. 20 


$2.00 


10. 0519) 
10.2(11) 


10.6(4) 
$3.45 


$2 40(: 3) 


10. 3(4) 
9. 55(3) 
9.9(3) 
$2.53 


$1. 98(2) 
$1.95(2) 


$3. 95(3) 


$3.70(3) 
$1.96(4) 


10. 95(20) 


10.7(20) 
10. 2(19) 
9.96(20) 


10 A(7 


11)$3. 31-3. 87 
(11)$3.28-3.77 


$2.87 
2.84 


$2.25 
$2. 36(15) 


$2. 45-2. 63 
$2.45-2.50 


$4 304) 


$4. 05/4) 
$2.35(11) 


10.957) 
10. 2(6) 


10 65 
$3.06 


$2 34-2 
$2 3114) 


4. 30(3) 


#4 05(3) 
$2.31(5) 


11.12) 
10. 2(5) 


10.2(2 


2.38(13 


Jan, 7 


1} 8¢11) 
10.6(8 


10. 6(5 


$2. 28(6) 
2 2516) 


$4. 4525 
$2. 2516 


11.8 
10.813 


$2.23 
$2. 20(3) 


$4. 45213 
2. 20(3) 


11.14) 
10. 2(2) 


$2.03 
$2.00 


$4.116-4 
$2 00 


10.0519 


10.2(11) 


10.64 
$3.45 


$2.40(3 
$2.37 
$2.37 
10.344 
9. 55(3) 
9 0(3) 
$2.53 


$1. 98(2) 
$1. 06(2) 


$3 .96(3) 


$3.70(3) 
$1. 9644) 


2% 


10. 06(20) 
10.7(20) 


10 2019 
9.95120 


10. 6(7) 
(11)$3.31 
(11)83. 28 

$2.87 

$2.84 


$2.35 


2 36118 


$2. 45-2 


) 
} 


3.87 
3.77 


2 38(18 


53 


$2. 45-2. 50 


$4. W014) 


4.0604 
$2 36(11 


10. 95(7 
10 2/6) 


10 6(5) 
$3.06 


$2.34-2 
$2.31(4) 


$4 .30(3) 


$4 06/3) 
$2.31(5) 


11. 1(2) 
10 215 


0 } 


37(2 





Dec. 30 


11.811) 
10. 6(8) 


10. 6(5) 


$2. 28/6) 
2 25 6) 


$4. 45215 
$2. 2516 


1.8 
10,83) 


$2.23 
$2. 20(3) 


$4. 452(3) 
2. 20(3) 






11.14 
10, 2( 


$2 03 
$2.00 


$4.116-4 
$2 00 


10.95(9) 
10,2(11) 


10. 6(4) 
$3.45 


$2.40(3 
$2.37 
$2.37 
10.3(4) 
0. 55(3) 
9.0(2) 
$2.53 


$1 9802 
$1. 06(2 


$3 .95(3) 


$3 70/3) 
$1.06(4) 


10. 96(20 
10.7(20 
10 2119) 
9 95(20) 


$2.35-2 3811 


$2. 35(15) 


$2.45-2 53 
$2.45-2 50 


4 U4 


$4. 05/4) 
$2. 3611) 


10. 95(7) 
10. 2(6) 


10 45) 
$3.06 


$2.34-2 87(2) 
$2,31(4) 


#4. 20(3) 


$4 06(3) 
$2.31(5) 


11. 1(2) 
10. 2(5) 


10. 2/2) 


Dee. 23 





11.811) 
10.6(8 







10. 6(5 





$2 2816 


$2 2516 


$4 45215 
$2. 2516 













11.8 





10.89 





$2 23 
$2. 20/3) 





$4. 452(3) 
$2. 20(3) 











11.1) 
10. 2(2)x 


$2 08 
$2.00 









4 116-4 20 
$2.00 












10. 0510 
10.2(11 





10.614 
$3.45 







$2. 4003 


2.37 









10 314 





9 55(5) 







0 .9(3) 
$2.53 





$1 98(2) 
$1. 05(2) 


$3.96(4 


$3.70(3) 
$1 06/4) 














10 06/20 
10.7(20 
10 219 
0 06(20 
10.3 
























M064 
$2.35(11) 







10 06/7) 
10. 2(6) 







10. 6(5) 
$3 06 







$2 .34-2.37(2) 
$2.31(4) 


$4.20(3) 










4 05/3) 
$2.31(5) 







11, 1(2) 
10 2(5) 







16 2/2) 
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SJ prices REFINERY AND TERMINAL 


DISTILLATES & FUELS DISTHLLATES & FUELS 





in, Pa, 
Repeien/Ho 1, 


No. 6 fuel, no sulf, 
guar, 


No. 6 fuel, max. 
1% eulf. 
do barges 
Light Diesel, 
bunkers 
Heavy Diesel, 


bunkers. ... 
Bunker (, bunkers 


Pt. Evergiades, Fla. 


Kerosine/No. | 
shore 
No Ota no sul, 


dol ll 
Light Diesel, 
bunkers 
Bunker C, bunkers 


Portland, Me. 
Kerosine/No 1. 
No, 2 fuel. ..... 
Diesel oii, shore 


wa . 
No ey no eulf 
guar, 
do barges 
Bunker C, bunkers 


Providence, R. |. 
Kerorine/No. 1... 
©, 2 fuel 
Gas house gas oil 
Diesel oll, shore 
Nante...... 
No, 5 fuel .. 
No. 6 fuel, no euif 
guar 
do barges : 
No, 6 fuel, max 
1% wulf, 
do barges 
Light Diesel, 
bunkers. 
Bunker C, bunkers 


Savannah, Ga. 

Kerosine/No. |. 

No. 2 fuel ; 

Diesel oil, shore 

ante ; 

No. 5 fuel 

No, 6 fuel, no eulf, 
quar, ..., 

do barges 

Light Diesel, 
bunkers 

Bunker (, bunkers 


Tampa, Fla, 
Kerosine/ No. |, 


bunkers 
Bunker ©, bunkers 


Jan, 14 
10 .95(10) 
10.7(7) 
10.2(10) 
9.95(6) 
iy so 

$3 oats) 


$2.35(7) 
$2.32(6) 


$2 45/4) 
$2. 42(3) 


$4. 30/4) 
$4 05(4) 
$2. 32(8) 
11. 8(B) 
10. 6(4) 
10.6(4) 
$2.23(2 
$2. 20(3) 
$4 462(4) 
$2 .20(3) 


11. 169) 
10, 4(9) 
10. 8(4) 
$2. 42(2) 


$2.39 
$2.30 


11 .06(9) 
10. 3(9) 
10.7 


10.7(4) 
$3 25(3) 


$2, 30(5) 
$2. 36(4) 


$2. 54-2.64 
$2.51 


$4.34 

$2. 36(3) 
11. 8(7) 
10, 6(7) 


10. 6(5) 


2 


$2. 30(5) 
$2.27(5) 
$4 452(6) 
2.27(5) 
11.7(8) 
10.5(6) 
10. 5(6) 


$2. 20(4) 
$2. 18(4) 


$4.41(5) 
$2. 18(5) 


Jan. 7 
10, 96(10) 
10.7(7) 


10 .2(10) 
9.95(6) 


10. 6(6) 
$3 .31(3) 
$2 .06(6) 


$2. 35(7) 
$2.32(6) 


$2. 45(4) 
$2, 42(3) 


#4. 30(4) 
#4 05/4) 
$2 .32(8) 
11, 8/5) 
10 .6(4) 
10.6(4) 


$2 .23(2) 
$2. 20(3) 


4462/4) 
$2. 20(3) 
11, 159) 
10,4(9) 
10 .8(4) 
$2. 42(2) 
$2.40 
$2.90 
11.06(9) 
10.3(9) 
10.7 


10.7(4) 
$3, 25(3) 


$2. 30(5) 
$2. 36(4) 


$2.54-2.64 
$2.51 


$4 344 
$2.36(3) 
11,87) 
10, 6(7) 
10. 6(5) 
$2, 87 
$2. 30(5) 
$2. 27(5) 
$4. 452(6) 
$2. 27(5) 
11,7(8) 
10. 5(6) 
10. 6(6) 


$2. 20(4) 
$2. 18(4) 


$4. 41(5) 
$2. 18(5) 


Dec. 30 Dec. 23 
10, 96(10) 
10.7(7) 
10. 2(10) 
9.9516 


10, 95(10) 
10.7(7) 
10 2(10 
9 9516 


10, 6(6) 
$3.31(3)= 
$3.06(6) 


10, 6(6) 
2)83.31-3.3 
$3 .06(6) 


$2. 35(7) 
$2. 32(6) 


$2.35(7) 
$2.32(6) 


$2. 45(4) 
$2.42(3) 


$2, 45(4) 
$2.42(3) 
$4. 30(4) $4. 30/4) 


4 0614 
$2. 3818 


$4 .05(4) 
$2. 38/8) 


11.85) 
10.6(4) 


11. 8(5) 
10.6(4) 
10.6(4) x10.6(4) 


$2. 23(2) 
$2. 20(3) 


$2. 23(2) 
$2. 20(3) 
$4, 452(4) 
$2. 20(3) 


$4. 462(4) 
$2. 20(3) 


11, 16(9) 
10,4(9) 


11.150 
10, 4(9) 
10, 8(4) 10, 8(4) 
$2. 42(2) $2.42(2) 
$2.20 $2.30 
$2.39 $2.30 


11,06(9) 11,05(9) 
10. 3(9) 10. 3(9) 
10.7 10.7 


10,7(4) 
$3 .26(3) 


$2. 30(5) 
$2. 36(4) 


10.7(4) 
$3. 25(3) 
$2. 30(5) 
$2. 36(4) 


$2, 54-2.64 $2 54-2.64 
$2.51 $2.51 
444 $4.34 
$2.36(3) 2. 36(3) 


11,8(7) 11. 8(7) 
10.6(7) 10. 6(7) 


10. 6(5) 10. 6(5) 
$2.87 $2 87 
$2. 30(5) 
$2, 27(5) 


$2.30(5 
$2.27(5 
$4, 452(6) $4. 452(6) 
$2.27(5) $2.27(5 


11,7(8) 
10.516 


11.7(8) 
10. 5(6) 
10. 5(6) 10. 5(6) 


$2. 20(4) 
$2.18(4 


$2. 204 
$2. 18(4) 


$4. 41(5) 
2 18(5) 


$4 4115 
2. 18(5) 


ATLANTA, GA. 
1401 PEACHTREE STREET 


Jan. 14 


11.9 
11.45-12.05 
10, 45-11 .05 
7.5-8(2) 
7-7 6(2) 


10, 96(7) 
10,3(7) 


Kerosine/No. 1... 
No. 2 fuel. .. 
Gas house gas oi) 
Diesel oil, shore 
plants...... 10,4(2) 
Light Diesel, 
bunkers..... $4.22(3) 


Okla. (Okla, shpt.) 
42-44 w.w, kero 9. 625-10 


9.625-9.75 


(4)9.25-9 .875 
No. | fuel . (29 yr 9.75 
No, 2 fuel 8.7 375 
No. 6 full. 27.2. (ay8i 60-1 Obs 


Okla. Group 3 (Northern shpt.) 
42-44 w.w. kero... 9 Heh vd 
25 


625(2) 
9.25-0 625 
(6)8 75-9 
No. 6 fuel....... (2)$1.50-1, 65x 
Midwestern (Group 3 basis) 


42-44 w.w. kero, 9.5-9.875(2) 
58 & abv. 


» (3)0.28-0.6255 
9.25-0 625 


(4)8.75-9 


No. 6 fuel. (3)$1.50-1.55 


N. Tex. (Tex. & New Mex. shot.) 
42-44 w.w. kero 9.2-10 
& abv. di 


58 i. 

(2)9-0.75 
No. 6 fuel $1. 50-1.60 
W. Tex. (Tex, & New Mex. shpt.) 


42-44 w.w. kero 9.26-10.75 
No. 1 fuel.... 9.26-10.25 
No. 2 fuel...... 0. 25-0.5 

No. 6 fuel. $1.65-1.90 


E. Tex. (Truck transport lots) 
42-44 w.w. kero.. (2)9.6-9.76(2) 
58 & abv. di. 

8 75-0.75 


Diesel 
No. 6 fuel $1.50-2.00 


Dec. 30 Dec. 23 
7 11.7 11.7 
9 10.85 10,85 
45-12.05x 11, 45(2) 11 45(2 
45-11 O5« 10. 45(2) 10 ae) 
x7 .5-8(2) 7.25-8 
m 75-7 5 


10. 95(7) 
10.3(7) 


10,4(%) 
$4.22(3) 


10, 95(7) 
10.3(7) 


10.95(7) 
10.3(7) 


10. 4(2) 
$4. 22(3) 


10. 4(2) 
$4. 22(3) 


x9.625-0.875(2) «(2)0. 5-0. 878 
x9.5-0. 625x x9. 375(2) 


x(4)9.25-9.875x (2)9-0.875 x(2)9-9 875 
(2)0.376-9.75x %(2)0.375-0.625(4)x x9. 25-9. 5(2). 
8.75-9.375 «875-09. 375x x8 625-9 .25 
(2)$1.50-1.60 %(3)$1.50-1.60x x(2)$1. 45-1. 50(2) 


9.625-10x 
x9. 625-0. 75x 


9 375-9.76 
x9 25(2) 


9.875(2) x0.5-0.875x 
9. 625x x9. 5(2) 


(3)9-9 625 x(3)0-9. 625 
x9. 25-9 5(2)x 9.125-9.375(3) 
x(6)8,75-8.875(3)xx(2)8 5-8.75(2)x 


328i HN 1 60 «(4)$1.50-1.60 = (2)$1. 45-1. 60x 


9.5-9. 875(2) 0.5-9.875x x«(4)9. 6-9 75 
a 26-9.625x (2)0-0. 5x x(2)9-9 .375(2) 
25-9 .625x 9.25-0 5(2)x x(5)0. 25-9 375n 
»(4)8.75-8.875(2)xx(4)8.625-8.75(2)x 
«$1 50(4) x$1 45-1 50 


8 75-0m 
(3)$1. 50-1, 55x 


9 2-10 


(3)9-9.75 
$1 45-1. 60 


9.2-10 9 2-10 
0-9 .75 (3)9-9.75 
50-1 60 x$1_50-1.60 


9.25- 10.75 
9. 25-10 25 
9. 125-9 5 
$1. 65-1.90 


9.25-10.75 
9. 25-10.26 
x9. 25-0 5 

$1 .65-1.90 


(2)9.6-9 .75(2) 


8.75-9.75 
(2)$1 50-1 60(2) 


(2)9.6-0.75(2) 


8.75-9.75 
$1. 50-2 00x 


(2)9.5-9.76(2) 


8.75-9.76 
$1. 50-1 80x 


Cent. W. Tex. (Truck transport lots) 


42-44 w.w. kero 05 

68 & abv. di. 
Diesel...... 

No. 2 fuel 

No. 5 fuel 

No. 6 fuel 


Kans. (For Kans. destinations onty) 

42-44 w.w, kero.. (3)9.875-10.126 

52&bel.d.i. Diesel 9 625 

58 & abv. di, 
Diesel 

No. | fuel 

No. 2 fuel 

No. 5 fuel 

No. 6 fuel 


(4)9.625-9.875 

(2)8 875-9 .25 
2.00-2.30 
$1. 60-1, 80(2) 


PITTSBURGH, PA, 


BENEDUM-TREES BUILDING 


9. 625-9 .75(2) 


95 


9 
8.5 
$2 52 
$) 65 


(2)9. 625-9 875 
9.375 


x(3)9.875-10.125x x(2)0.75-10x" 
x9. 625 0.5 
9,.625-9.75(2)xx(2)9 625-9. 63x (2)9.5-9.625 
%(4)9.625-9.875x x(3)9.5-0.75x (3)9. 375-09. 625 
(2)8.875-9.25x (3)8. 8756-0. 125x x(5)8. 75-9 
$2 00-2. 30x x$2_00-2.25 $1.90-2 25 
x$1.60-1.80(2)x x$1.55-1.75(2) $1.50-1. 75) 


CARGOES & TANKERS 
at Texas City Refinery 


TRANSPORTS & TANKCARS 
at Terminals in the South 


TEXAS CITY, TEXAS 
REFINERY 
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REFINERY AND TERMINAL 


DISTILLATES & FUELS 


Jan, 14 
Ark. (For shpt. to Ark. & La.) 
42-44 w.w. kero... 10 
Tracter fuel... .. 
52 & bel. 4.1. Diesel 
58 & abv. 


Kerosi: 
65 cetane 


eeeee (3)11.5-11.85 
Diesel. . 11(2) 

No. 2 fuel....... (3)10.75-11.1 
36-40 gravity fuel 10.25-10.5 


11. 5-11.85 
10 4 
10,5-11.25 
10. 25-11 
10,25 


(3)11.75-12.25 
. 11-11.4 
11.5-12.1 
. (311-11 35 
10.7-11.26 


Central Michigan 
46-49 w.w. kero.. x(2)13.3-13. 6x 
eee lt 
12.75-13.3 
ull .75-12.3 
x9. 25-10 
x7. 95-8. 25 


No. Gfuel....... 7.45-7.75 


Jan. 7 


10 
10 
9.5 


$1.90 


(3)11.5-11.85 
11(2) 

(3)10.75-11.1 
10. 25-10.5 


11. 5-11.85 
10.4 


10.5-11.25 
10. 25-11 
10.25 


(3)11. 75-12. 25 
11-11.4 
11,6-12.1 


(3) 11-1135 
10.7-11.25 


12.75-13.5 
(2)12.6-13.3 
x12.75-13.3 
x11.5-12.3 
9-10 
x7.5-8.25 


x(2)7 .25-7 . 5(2) 


Dec. 30 Dec. 23 


x10 x9. 875 
10 10 
x9.5 x9. 375 


x9. 875 «9.75 
x9 125 x9 

x$2 25 x$2.20 
x$2.05 x$2_60 
«$1.90 «31.85 


x(3)11. 5-11.85 
11(2) 

(3)10.75-11.1 
10. 25-10.5 


(3)11.5-11.85 
11(2) 

(3)10.75-11.1 
10.25-10.5 


11.5-11.85 
10.4 
10.5-11.25 
10. 25-11 
10.26 


11.5-11.85 
4 


10 
10.5-11.25 
10. 25-11 
10.26 


(3)11.75-12.25 
1i-11.4 
11.5-12.1 

(3) 11-11. 35 
10.7-11.25 


(3)11. 75-12. 25 
11-11.4 
10,7~11.25 


12.75-13.1 
(2)12,5-12.8 
12.25-12.8 
11. 25-11.8(2) 
9-10 
(257 26-8. 25(2) 
6.75-7.5(3) 


12.75-13. 5x 

(2)12. 5-13 3x 
12. 25-13. 3x 
11. 25-13. 3x 
9-10 


7 26-8. 25/2) 
6.75-7.5(3) 


Ohio—Quotations of 8. 0. Ohio for delivery to Obie points, 


12.5 
12.3 
11.3 


Kerosine. . . 
No. | fuel 
No. 2 fuel 


California - Loe Angeles District: 

Rack: 

Btove dist.— 
PS 100 

Diesel fuel 


9-11 
8.75-10.25 


(2)$2.00-2 05 

Heavy fuel— 

PS 400 
Tank Car: 
40-43 w.w. kero 
Stove dist— 

PS 100 
Diesel fuel 


(2)$1 55-1. 85 
13.6 
9-13.2 


'S 200 8.75-11.7 
Light fuel— 

8 300 $2.00-2.30 
Heavy fuel- 

PS 400 (2)$1.55-2.00 
Tank Truck (400 gals. or more): 
40-43 w.w. kero 17.1 
Btove dist— 

PS 100 13.7 
Diesel fuel— 

PS 200 


12.2 


San Francisco District: 
Tank Car: 

40-43 w.w. kero 14.1 
Stove dist 


PS 100 13.7 


12.5 
12.3 
11.3 


9-11 
8.75-10.25 
(2)$2.00-2.05 
(2)$1. 55-1. 85 
13.6 
9-13.2 
8.75-11.7 
$2.00-2.30 
(2)$1.55-2.00 


9-11 9-11 


8.75-10.25 x8.75-10.25 
(2)$2.00-2 .05 


(2)$1. 55-1. 85 


x(2)$2.00-2.06 
«(2)$1. 65-1. 85 


13.6 13.6 


9-13.2 9-13.2 
8.75-11.7 x8,75-11.7 
$2.00-2.30 x$2.00-2.30 
(2)$1.55-2.00 x(2)$1.55-2.00 
7.1 17.1 


4 





Paragon 


30 E. 40 St., N.Y.C 


EV 8-4100 











DISTULLATES & FUELS 
Jan. 14 Jan. 7 
Diese! fuel 
PS 200 
Light fuel 
» PS 300 
Heavy fuel 
PS 400 $2.05 
Tank Truck (400 gals. or more) 
40-43 w.w. kero 17.6 
Btove dist 
> PS 100 
Diesel fuel 
PS 200 12.7 


Pacific Coast 
Shipe’ bunkers, or deep tank lots 


San Pedro, Calif. 


Diesel— PS 200 
Bunker C— PS 400 


San Francisco, Calif. 
Diesel— PP 200 
Bunker C— PS 400 


Seattle, Wash. 
Diesel— P™ 200 $4.62(4) 
Bunker C—PS8400 $2. 10/4) 


Portland, Ore 
Diesel— P8 200 
Bunker C— PS 400 


12.2 12.2 


$2.35 


14,2 


$4. 20/5) 
$1. 80(5) 


$4. 2015 
$1. 8015) 


4. 2015) 
$1. 80(5) 


$4. 41(4) 
$1 85(4) 


$4 414) 
$1 8514) 


4114) 
$1. 85(4) 


$4 62/4) 
$2. 1014) 


4 6214) 
$2. 10(4) 


$4. 62(4) 
$2. 1014) 


$4 62(4) 
$2. lui4) 


4 62(® 
$2. 10(4) 


NATURAL GASOLINE 


Prices are to blenders on freight basis shown; shipments mayforiginate in any Mid-Coo- 
tinent manufacturing district 


Jan. 14 Jan. 7 Dec. 30 Dec. 23 


FOB Group 3 


Grade 26-70,... 5.5 (Bales) 5.5 (Sales) 5.5 (Bale) 5.5 (Bales) 


FOB Breckenridge, Tex 


Grade 26-70. ... 5 (Quotations) 5 (Quotations 5 (Quotations 5 (Bale) 


LP-GAS 


Producers’ contract prices, tank care 


Jan. 14 Dec, 23 
Propane: 
New York Harbor 5(2) 
Philadelphia, Pa : 
Toledo, Ohio 
Houston, Tex, 
Oklahoma 

Group 3). 4(6) 4(6) 4(6) 
Baton Rouge, La ; ) 3,625-4,126(2) 43,626-4.126(2) 
Shreveport, La 2 ) 4(2) 4(2) 
New Orleans, La 4. 1256/3) 


8 42 
7. 76-6. 26(2 
7.5 


m8 5(2) 
7.76-8. 25(2)a 


4 5-4,5 


LUBRICATING OILS 
Jan. 14 Jan, 7 Dec. 0 
Western Penna. 
Viscous Neutrale—No. 3 col. Vis at 70° F 
200 vis. (160 at 100°) 420-425 fi, 
1B Dh. cocccces 19 6 
15 pt. 
25 p.t... 


PATENT CHEMICALS (}) 
Paterson 4, New Jersey 


PETROLEUM CORPORATION 
INDEPENDENT 





New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


MARKETERS 





Maine to South Carolina 


630 FIFTH AVENUE 


Boston NEW YORK 20,N. Y¥ 
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—fj prices 


LUBRICATING OILS 


Western Penna. Jan. 14 Jan. 7 Dec. 30 Dec, 23 

160 vis. (143 at 100°) 400-406 fi. 

PRA. orordecee 16.6 16.6 16.6 16.5 

Si dshebesee 16.5 16.5 16.5 16.6 

Debs sbivricce 14(3) 14(5) 14(5) 14(6) 

146-106 vie. at 210°, No. 6 col, 

iiheebe ches » 17 17 17 17 

1b pt...... 16 16 16 16 

6 p.......-.,- (B)14.6-46 (4)14.6-16 (4)14,6-15 (4)14.6-15 

Cylinder Stocks 

0 ar, fiterable. (2)10-11 (2)10-11 (2)10-11 (3)10-11 
BBiccrcesesee GUN (2)11-12 11-12 (2) 11-12 

000 fiash........ (2)12.6-13.6 (2)12.6-13.6 (2)12 6-13.56 (2)12.5-13.5 

630 flash ° 14(3) 14(3) 14(3) 14(3) 

M 


id-Continent 
FOB Tules basis, for domestic shipment only, bright stock, vis. at 210° neutrals, vis 
at 100° 0-10 p.p. 


Bright Stock —Conventional 
200 vis, D, 

10-25 9.p...... @ 20 20 20 
160-160 vis. D: 
O-10 D.p.......-- 18-19 18-10 18-19 18-10 
10-26 p, 17.6 17.6 17.6 17.6 
120 vis. D, 

0-10 p.p....... 17 17 17 17 
Bright Stock— Solvent 
160-160 vis., 

0-10 p.p., 96 ¥.1, (2)20-22 (2)20-22 (2)20~-22 (2)20-22 


0.2 11.76 11.76 
86-110 via, 
No.2 oop 12 12 12 
160 vis. No. 3 col. 12.76 12.76 12.76 12.76 
vis, No. 3 eol, 3 13 13 8 
vis, No. 3 col. 18 25 13.25 13.26 13.25 
260 via. No.3col, 136 13.6 13.6 13.5 
280 vis. No.8ecol. 13.76 13,75 13.76 13.75 
300 vis, No. 8 col. 4 “4 4 “4 
Noutral Olle— Solvent — 06 v.i. 
170-180 vis...... (2)15.5-16.6(3) (2)16.6-16.6(8) (2)16.6-16.6(3) (2)15.6-16 6(3) 
200-210 via. (2)16.76-16,76(3) (2 retary (2) 16,75-16 a3) (2)15.76-16.75(3) 
900 via...... (2)16,26-17,26(2) (2)16,26-17.26(2) (2)16.256-17.26(2) (2)16,25-17,26(2) 
Cylinder Stocke 
s., 
olive green..... 16.6 15.6 15.5 15.5 


Guilt Coast—Solvent Refined Oils from Mid-Continent grade crude; FOB ship at Gulf 
for export. 
Bright Stock vis. at 210° 
160-160 vis.; 

0-10 p.t., 06 ¥.L (6)19-20 


(6)19-20 (5)19-20 (5)19-20 
Neutral Olle—Vis. at 100°; 06 v.1.; 0-10 p.t: 
100 vie 14-16 14-16 14-1€ 14-16 
200 via. 14 6-16.75 14.6-16 76 14.6-16.75 14.5-16.75 
300 vie 16-17.25 16-17 26 16-17 25 15-17 .26 
600 vie. 16- 16.5 16-185 1-18 6 16-185 





WHAT... 


DOES UNITED’S POLICY 
OF PROTECTION MEAN? UNITED’s customers 


know the answer 


Tae mele deliveries on schedule 


consistently fair prices 
aoe 


not compete against itt: 


REFINERY AND TERMINAL 






Jan. 14 


LUBRICATING OILS 












Jan.7 Dec. 30 Dec. 23 


South Texas 
Vis. at 100° F FOB 8. Tex. refineries for domestic and/or export shipment, 


Pale Oils: 
100 vis. No, 14- 
2% ool....... 


600 vis. No, 24- 
3M eol....... 

750 vie. No. 3-4 

1200 vis, No, 3-4 

2000 vis. No, 4 col 

Red Olle: 

100 vis, No, 5-6 
Gh vcveses 

200 vis. No, 5-6 
eee Seale 

300 vis. No, 5-6 

600 vis. No. 6-6 

750 vis, No. 6-6 
col, ; 

1200 vis. No. 5-6 
col. 

2000 vis. No, 6-6 
eal. 





Gulf Coast, 
Cargoes 

Grade 116/145... 

Grade 110/130... 

Grade 91/96..... 


Baltimore, Md. 
Grade 100/130... 
Grade 91/06..... 
Grade 80....... 
Boston, Mass. 
Grade 100/130... 
Grade 01/06 
Grade 80 


Charleston, 8. C. 


Grade 100/130. 
Grade 01/96.... 
Grade 8....... 


Houston, Tex. 


Grade 100/130... 
Grade 91/096..... 
Grade 80 








12, 25(6) 
13 .75(6) 
14. 26(6) 
14, 75(6) 
16(6) 
iio 


12. 25(5) 
13. 75(6) 
14, 25(6) 
14.75(6) 
15(6) 

15. 6(6) 
16(6) 


Jan. 14 
19.75 
18 26(2) 
17.26 
17.85 


16.35 
16.1 


17.95 
16.45 


17.75 
16.25 


16.75 
15.25 


AVIATION GASOLINE 


12. 25(6) 12, 25(6) 12, 25(6) 
13 .75(6) 13 ,75(6) 13 .75(6) 
14. 25(6) 14. 25(6) 14. 25(6) 
14.75(6) 14.76(6) 14.75(6) 
15(6) 15(6) 15(6) 

15.5(6) 15. 5(6) 16. 6(6) 
16(6) 16(6) 16(6) 

12. 25(6) 12. 25(5) 12, 25(8) 
13,75(6) 13.75(6) 13.75(6) 
14, 26(6) 14. 25(6) 14, 25(6) 
14.75(6) 14.75(6) 14.75(6) 
15(6) 15(6) 16(6) 

15. 6(6) 16. 5(6) 15. 5(6) 


16(6) 16(6) 16(6) 





(MIL-F-5572) 


Jan. 7 


Dec. 30 


Dec. 23 
19.75 19.75 19.75 
18. 25(2) 18. 25(2) 18. 25(3) 
17.26 17.25 17.25 


17.85 17.85 417.85 
16.35 16.35 416.35 
16.1 16.1 x16.1 
17,95 17.95 «17.95 
16.45 16.45 «16.45 
16.2 16.2 x16.2 
17.75 17.75 “17.75 
16.25 16.25 x16.25 
16 16 xi6 

16.75 16.75 «16.75 
15.25 15.25 «15.25 
15 15 x15 





dale lUeiue alas ze me eleliiag 
of UNITED’s 100% Pure Pennsylvania Lubricat 


elaye} 


from a supplier which 


customers 


VAL Mate) Malate meleiaicere(elem Uae l@iel [la 4 ON-e veliiae 


f Prot ction can fe fe) for YOu 


dela lilielaiilelilela 


V rite Wir or Phone 


y 


to 


UNITED REFINING COMPANY, WARREN, PA. 

















This Is Your 
Market Place! 
Write today for Advertising 
Space Rates. 
NATIONAL PETROLEUM NEWS 


330 West 42nd St., 
New York 36, N. Y. 
















| So Ivents 


) UNIFORM HIGH QUALITY 
DEPENDABLE SUPPLY 
DEEP ROCK OIL CORPORATION 


f . PHONE 2-4) 







SA JRLA 
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REFINERY AND TERMINAL 


AVIATION GASOLINE 
(MIL-F-5572) 


Jan."14 Jan. 7 Dec. 30 Dec. 23 


16.75 16.75 16.7% “16.75 
15.25 15.25 15.2! x15. 25 
15 15 15 x15 


17 .85(2) 17. 85(2) 7 y x17. 85(2) 
16. 35(2) 16. 35(2) 35(2) x16. 35(2) 
16. 1(2) 16. 1(2) (2) x16. 1(2) 


17.85 7 x17 .85 
16.35 16.3 : «16.35 
16.1 «16.1 


Grade 100/130... 19.15 , 19.15 
Grade 91/96 17.66 7 17.65 
Grade 80 17.66 ‘ : 17.68 


JET FUEL 

(MIL-F-5624) 
Jan, 14 Jan. 7 
9.26-9.75 0.25-9.75 


NAPHTHAS & SOLVENTS 


Jan, 14 Jan. 7 Dec. 30 Dec. 23 
Baltimore, Md. 
Mineral spirits... 16, 5(4) 16. 5(4) 16. 5(4) 16. 5(4) 
Boston, Mass. 
Vv. M. & P. 


naphtha 18.5(4) 18. 5(4) 18. 5(4) 
Mineral spirits... 17,5(5) 17. 6(5) 17. 5(5) 


New York Harber 


18(4) 
17(5) 


17.5(4) 17.64) 17.5(4) 17. 5(4) 
16.5(5) 16. 5(5) 16. 5(5) 16. 5(5) 


19.5 19.5 19.5 19.5 
17.5(6) 17. 5(5) 17.5(5) 17 .5(5) 


12. 375(4 12. 375(4 12. 375(4 12.376(4) 

12. 875(3 12, 875(3 12.875(3 12. 875(3) 

12. 875(4) 12. 875(4 12.875(4) 12. 875(4) 

11. 875(4) 11 875(4 il poy 11, 875(4) 

12 875(3) 12. 875(3 12. 875(3) 12, 875(3) 
wis 126-13.375 ai 126-13.375 (2)13. oe 13.375 (2)13.125-13.376 
2) 14,126-14.625 (2)14.126-14.625 (2)14.126-14.625 (2)14.125-14.625 


16 16 16 


Stedterd solvent. 16(3) 16(3) 16(3) 
Ohlie—Quotations ef 8. 0. Ohio for delivery to Ohio points 


18 18 
17 17 


17 17 
Rubber solvent... 15.876 15.875 


E. Tex. (Truck transport lots) 
Stoddard solvent, 12.25 

Cent. W. Tex. (Truck transport lots) 
Stoddard solvent. 11.5 11.5 11.5 


Kansas (For Kansas destinations only) 
Stoddard solvent. 12.5 12.5 


12,25 12.25 


PARAFFIN WAX 
Jan. 14 Jan. 7 


Weatern Penna. (tc. in bulk) 
124-6 AMP white 
crude scale... (2)6.26-6 65 (2)5, 25-6. 65 


(2)5. 25-6 65 (2)6. 25-5 96 
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PARAFFIN WAX 
Atlantic Seaboard 


Melting pointe are AMP, 3° higher than EMP. Prices for carload lots. Vomestic prices 
FOB setnay ceale  hawn ; fully refined, slabs loose, Export prices VAD; ocala te 
bags or bbis. ; fully in bags or cartons, 


Jan. 14 Jan. 7 Dec. 30 Dec. 23 
New York: Domestic 
124-6 white clude 
O.... scenes 7 
123-5 fully refined . . ’ 7,06-8.45 
125-7 fully refined -45( 8. 45(3) 
8 


128-30 fully 

refined 8. 45(3) (3) 
133-6 fully refined 8. 65(3) 8 65/3) 
136-7 sy 8. 55(3) 8. 65(3) 8. 55(3) 


8. 55(3) 8. 55(3 8. 65(3) 
“ss alk [refecd 8. 55(2) 8. 55( 8. 65(2) 


140- pode f 
10.55 10.66 10.55 


1(3) 


124-6 white erude 

scale +e (4)6.6-6.75 oe t 75 (46 
123-6 fully refined 8-68.25 8 
125-7 fully refined (2)8-8.45 aye. : rr (2)6-6.45 (2)8-8.45 


128-30 f 

refined (2)8-8.45 (2)8-8.45 (2)8-8.45 (2)8-8.45 
130-82 fully 

refined -. (2)8-8.45 (2)8-8. 45 (2)8-8.45 (2)6-8.45 
133-6 fully refined (2)8-8. 565 (2)8-8 55 (2)8-8 65 (28-8. 55 
135-7 —_— 8. 25-8 .55(2) 8. 25-8. 55(2) 8. 26-8. 55(2) 8. 26-8. 56(2) 


138-40 f 
refined....... 8. 25-8. 55(2 8. 25-8. 65(2) Hea? 8. 26-8. 55 
143-6 fully refined 8.25-6.56(2 8. 25-8 65(2) 8. 26-6. 65(2 §.26-8 4602 


(4)6.6-6.75 
63.25 


Jan. 14 


Western Penna. 

? Bbis., carloads; tank cars, 1-1. 5¢ leas. 

Snow white (2)7.126-7.76 = (2)7.126-7.76 = (2)7.1256-7.76 = (2)7. 125-7. 75 

(2)6.76-7.376(2) (2)6.76-7.376(2) (2)6.76-7.876(2) (2)6.76-7 .376(2) 

(2)6.625-7.26 (2)6.626-7.256 (2)6.625-7.26 (2)6.626-7.26 
6.125-6.76(2) 6.125-6.75(2) 6.125-6.76(2) 6.125-6.75(2) 

(2)5.25-5.75 (2)56. 25-5 75 (2)5.25-6.76 (2)5.25-6.75 

Light amber..... (2)6.26-5.75 (2)6.26-5.76 (2)6 25-6.75 (2)5.26-6.75 

Amber... (2)5-6.6 (2)5-5 6 (2)6-6.5 (2)5-6.5 

Red ; “ 4.75-6.375 4 76-6. 375 4 76-6 376 4.76-6 375 


Lily white....... 
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fj prices TANK WAGON 


Prices for gasoline do not include taxes; they do, however, include Inspection fees per gal., included in both gasoline ana kerosine prices 

mapection fees as shown in next column, Gasoline iaxes, shown im separate unless otherwise specified, are as follows: 
mn, include 2¢ federal and state taxes; alse city and county taxes Ala. 1/40c¢ on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. 2/25Se; 

as indicated in footnotes, Kerosine tank wagon prices also do not include Kans. 1/100c; La, 1/32c; Minn. $/200c; Mo. 1/25¢; Neb. 2/100c; Nev 
taxes; herosine taxes where levied are indicated in footnotes. Discounts 1/20e; N. C. 1/4e; N. D, 1/20c; Okla, 2/25; S. C, 1/8¢; S. D. 1/40¢; 
if any, are shown in footnotes, These prices in effect January 15, 1955, Tenn. 2/5c; and Wise, 3/100c., 
4s posted by principal marketing companies at their headquarters’ offices Kerosine inspection fees only: Ala. 1/2c; Iowa 1/S0c; Mich. 1/Se. 
but subject to later correction 


Socony Vacuum 


Mobilgas Aircraft q s/V 
Grade Grade Grade Mobilgas (Regular Grade) Mobilfuel Mobilheat 
Gasoline 80 91 10 Cons. Dir. C . Dre. Mobil Kerosine Diesel (No. 2 Fuel) 
tases T.7. T.H7. T.0. TH. TH. T.0- F.0W. THe. Yass F.8. TC. Ww. %T.C. Yard T.W. 


New York City: 
Manh... 
Bronx., .. 
Kings.... 

ueens.. 


26 i0 


= mee 
ee 


21.7 922.7 
"21.8 228 924 4 


> goo ce ce co ce 
SA33353 


Jamestown... . 
Mt. Vernon..., 
Platteburg..... 
Rochester....., 
Syracuse 

Bridge: 
Danbury... 
Hartford, 

New Haven 
Bangor, Me... 
Portland... .. 
Boston, Maes. . . 
Coneord, N. H 
Lancaster, . 
Manchester 
Portamouth....... 
Providence, R. 1 : ene 
Burlington, Vt 65 11.8 
Rutland.,.... ‘ ‘ » pe 95 ; ; 12.2 oes eee 
Tank Wagon Prices Buffalo N.Y.C Rochester Syracuse Boston Hartford Providence 


Miners! Spirits 19.5 20.5 22.0 19.0 20.0 19.6 
Vv. M. & P. Napbthe ‘ euewnreeoue 21 6 22.6 23.5 20.6 21.6 21.6 
Taxes: N.Y.C. prices are ex 3% city sales tax. Syracuse prices ex 2% city sales tax, applicable to price of gasoline (ex tax). 
Discounts: Mobile Kerosine—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 300 gals. or more. 

Mobiifuel DieselAll points, tank wagon less 0.6¢ for deliveries of 800 gals. or more 


Mobitheat--New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 800 gals. or more. 
Notes: Premium-grade gasoline t.w. prices 2.5¢ above regular. Jamestown t.c. prices are delivered prices, all other t.c. prices are FOB bulk terminals. 


Effective dates: "Dec, 16; sDec, 17; *Dec. 80; xJan. 12. 


21:7 ©2'7 
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19.6 920.6 22.6 16.7 
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1.7 922.7 , 
"205 921.6 9285 


BIR IWI2IIA SW WBAARAA*AAAMRABAAMAMA22aa 
ADAH AABASOAARAANBMAACHSABDBSDSBOH HE 
SORMHMAABAOCSAAAABSDMAA OHA SHO SD ww 
THA ONDARaOKR. AIOKA AAKTHRARe 
MACABNSOSCCARS:. rawa: BANWNAK-SOKO 


Ohio Standard 


Sohio X-Tane Gasoline 
Aviation Gas,.-Cons. T.W. (Regular Grade) Naphtha & Solvents—Cons. T.W. 

Sohio Sohio Sohio Con- R S.R. D.C, V.M.&aP. Sohio Kerosine No.1 No.2 
Gasoline " s s Naph- Naph- Varno- Sol- T.W. Sohtio~ Sohio- 
Taves 91 Tee the lene vent Heat Heat 
15.8 14 
15 "14 
x16 x14 
*15 "14 
x16 xl4 
x15 xl4 
15 *14 
15 "14 
15 
x15 
15 


2 


woewcocvvvcveovesn * 
7 
2 
a 


8 


coooesooosss: 


Akron 

Canton ae 
Cincinnati 
Cleveland 
Columbus 


15 
x15 
15 
15 
x15 
15 
15 
15 
x15 
®15 


SSSESESSB 


coocooeoosesocso 


Merion 
Portemouth 
Toledo 
Youngstown y 15 15 
Zanesville ops 15 22 x15 x15 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form A-10 
to supplier 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos, 1 & 2 Fuels—Prices are for 100 gal. or more; for 50-99 gal., add 1¢; 1-49 gal., add 2¢ 
Naphthas & Solvents Prices are for t.w. and drum deliveries of 500 gal. or more 
Premium-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 
atationa. 
Effective dates: xDec. 22; "Jan. 3 


i 
Se ee ee 
AROAM*MMAAMRAASAR 
HARMAN NNO 
ececoooscecoeo 
oseocosooec5oF: 
no ror rrnr 
S88 
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So 


Fuel Oile—T.W.—Chiecago, Il. 
Indiana Standard fers se pi + 
Heater Oi! Furnace Ol! 
Tank wagon prices listed below were obtained by NPN correspondents who visited Standard 16.3 “15.6 
of Indiana bulk plants where the company’s prices are publicly posted .. ‘ 15.3 ate 


8 Hieay 
Red Crown ———--—— Stanoler Furnace Oi1———— * 14 aii'é 
(Reg. Grade) Gaso- Kero- 100 100- 100- 175- 350 850 4 Disbieces ate.¢ 
Cons. Dir, line sine 1-99 gals. 174 349 849 gale. gale. 400 gale. & over... 


-W. T.W. Taxes T.W. gale. over gals. gale. gals. & over & over Geinaien Pane wee 


Fuel A Fuel C 
; ; 1-749 gale...... *10.15 9.0 
“14 6° “19 8° 3 418 8* 750 gals & over *9.4 *8 25 
’ Taxes: St. Louis, Mo., gasoline tax includes le 
city tax. Des Moines, Ia., kerosine and furnace 
oil prices do not include 6¢ state tax. State 
sales, occupation, consumer and use taxes to be 
added, where applicable 
Huron, 8. D....... Note: Premium-grade gasoline t.w. prices gen- 
Milwaukee, Wise... x17 erally 2¢ above regular. 


Effective dates:” "Dec, 27; *Dec, 29; xDee, 80; *Jan, 1¢ *Temporary” price. 


Chieago, Til... . ry 
South Bond, Ind... 
Detroit, Mich.... 


xi6. 
15 


x16 
"14 


3 

9 

4° 

8 x18 
St. Louis, Mo. 9 x18 
Wichita, Kans... 1 
Omaha, Nebr.... ; 
1 
Li 


Fargo, N. a 


x12 
«138 
xl4 
x15 


Sarmoor2ean- 
> 
@222aAea2anes 
Soooscooeso 
—“xAS-oe we 


6 
6 
8 
7 
6 
5 
9 
0 
9 
oi 
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TANK WAGON 


CHEVRON 
(Regular) Av.80/87 Gaso- 
“fT. -T. line 
Taxes 


Standard of 
California 


Gals. & over 


Salt Lake....... 
Honolulu, T. H.. 
Fairbanks, Alaska 


SONCMADAAGwNaAH 
WOOO Ge Ooo ae 

& & © ~3 08.00 0 Go Go ~3-3 0 woe 
COonooamammonmosos 


Standard Standard 

Diese! Standard Stove 
Kerosine Fucl Furnace Oil 
T.T. T.T. OU T.T. TT. 
(400 wule. @ over) (ex all taxes) 


SMAMAMAARwwBA- 
> HOM Owe CMe OA 





Taxes: 

Boise——8c gas tax applies to motor fuel only; 
avgas taxes are 2¢ federal, 2.5c state. 

Salt Lake—T7e gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c state. 


Honolulu—8.5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial) liquid fuels tax. All T.T. prices 
are ex Hawaiian gross income tax of 1% to 
reseller, 2.56% to consumers. 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0¢ for 40-199 gala. ; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 6.0¢ gal.; except at Honolulu add 6.0¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.5¢ gal. higher, except at Boise and Salt Lake, 
which are 2.3c gal. higher—-than Chevron (Reg- 
ular) for quantity delivered. For less than 40 
gal. deliveries, add 6.0¢ gal. to 400-gals.-and- 
over price, except at Honolulu, add 6.0¢ gal. 
for less than 40 gals. (Marine) and less than 
100 gal. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0e for 100/130 and 8.0¢ for 116/145. 

Kerosine—T.T. prices apply to deliveries of 
400 gals. and over. For other deliveries: less 
than 40 gals., add lic; 200-399 gals., add 3c; 
40-199 gals., add 6c; tank car/truck trailer, 
deduct 3.5. 

Standard Diesel/Furnace Oi) and Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 gals., 
add lc; 200-399 gals., add 0.5c; less than 40 
gals., add be. 

* Standard No. 2 Burner Oil 


Fire-Chief Gasoline 

Texas (Regular Grade) Kerosine 
Co. Dealer Gasoline Dealer 

T.W. Taxes Be 
Dallas, Tex.. 
Ft. Worth........ 
Wichita Falls... 
Amarillo...... 
Tyler.... 
El Paso....... 
San Angelo.... 


BOAwCOROSSRE 
ABMAAAMAAAAAD 
ecocosoosoeco]o 
G2 0969 Go co Ge ge cococoeste | 


Notes: Dealer t.w. prices apply also to all 
classes of consumers with minimum delivery 
of 50 gals. 

Premium-grade gasoline t.w. prices 2c above 
regular. 








imperial (Prices are per imperial! gal.; to 
arrive at price per U. S. gal. 
Oil subtract 1/6th.) 


(Faso Gasoline 

Regular Grade) Kero- 
Dealer Casuline sine 
T.W. Taree T.W. 


St. John 2 
Halifax, 2 
St. John, N. B 2 
Charlottetown, P. E. I. 2 
Montreal, Que. 6 
Toronto, Ont... .. 1 
Hamilton, Ont. 1 
Winnipeg, Man 9 
. 6 

2 

1 

9 

9 

9 


oso 


Brandon, Man 
Regina, Sask. ... 
Saskatoon, Sask 
Calgary, Alta..... 
Edmonton, Alta.... 
Vancouver, B. C.. 


coocooocoooceceso 
BINIAIGSOCA WS —-— po ponere 


Taxes: Gasoline taxes are provincial taxes. 
Notes: 

Premium-grade gasoline t.w. prices 3e above 
regular. 

* Price is for premium grade. 

xEffective Dee. 15 

Humble 
Humble Gasoline Gaso- Kerosines 
Oil Regular line Tank Re- 
T.W. Retail Taxes Wagon tail 

Dallas, Tex... 14.8% 189 6.0 13838 17.5 
Ft. Worth 14.8 «19.9 6.0 17.6 
Houston 14.7 20.0 6.0 b 17.5 
San Antonio. 15.0 203 6.0 17.5 
Notes: 

T.W. prices are to all classes of dealers and 
consumers 

Premium-grade gasoline t.w 
above regular 

* Price of 13.9¢ in effect to contract dealers 
only 

xEffective Jan. 7 


prices 2.56 





No time for 


sudden market increases. 


of price decreases. 


Elk ships 100% 


or fills your own containers. 


conservative 


WRITE, WIRE OR PHONE 


for samples and complete de- 
tails without obligation. /Im- 
portant: We do not “hound” 
or “high-pressure” our pros- 
pects. We explain our sound 
proposition—and let you be 
the judge 





CRYSTAL GAZING! 


Can You Tell What the Market Will 
Do During the Next 12 Months? 


Oil jobbers who do business with Elk don’t have to worry about 


Our sensible customer-supplier agreement protects them against 
sudden price increases, and it immediately gives them the benefit 


Pure Pennsylvania motor oils, neutrals, bright 
stocks, and cylinder oils any way you prefer 


We save you time and freight costs and help you keep inventories 
because we have ample refinery capacity with modern 
storage facilities at strategic points throughout the country 


Buy the best products and still save money! 


REFINING COMPANY 


Charleston 24, W. Va. 


Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 


in bulk, drums, cans 


FOUNDED 1913 
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—fj prices 


Atlantic = Atiautiec 


Refining Giegulee G Grade) 


TW. TT. Ww. 


- 1b. 
16 
1 


Kero. & 


16, 0 


0 


Hari 
Philadel! ia. 
Fitteburgh. . 


1 
Wilkes 5 ee 
Willlamaport 
hed = mean 
Del,, 


Hartford, 


~~ 2 ROrBearnRr= 
a 2 RERNernNoor 
SA A avwasraraaaa 


Her wSrwanrnave 
Dvn wnrexnowrece 
AMMAMMABVAARWAR 
We rwdtwAwWrAS +A 


Baltimore, 


= 
~ 
= 


Richmond, 
a 5 
2 "145 


o 
=x 


Jackson vile, 
Fla , 4 


° 0 0 
Miami -, M16,1 416.4 


0 


< 
so cfc f& 


Mineral Spirite V.M.&P. 
T.W. T.W. 


Philadelphia, Pa ‘ 19.6 
Pittaburgh a 23.0 


No. No. 6 

Philadelphia, Pa. : 6.60 
Notes: 

Premium-grade gasoline t.w. prices 2.5¢ 
above regular. except foorsie and Florida 2c. 

Kerosine—Thru Pa. & Del., add le per gal 
for t.w, detiventes of les seed 100 gals. at one 
time. Camden--Add le for deliveries of 100-299 
gals., 2c for leas than 106 gals. 

Mineral Spirits prices also apply to Stoddard 
Solvent. 

Effective dates: (Oct. 15; *Dec. 2; Dee. 7; 
i 16; "Dee, 17; “Dee, 28; *Dec, 31; xJan. 1 

an. 5, 


TANK WAGON 


Kentucky 
Standard 


Crown 
Net 
Dealer 


Birmingham, Als... 
obile 


—e 


Atlanta, Ga... 
Augusta.... 


Savannah... ‘ 
Jackson | Fla. 


— 
SOCOCBSVBVHOSCOSCSCCeCoCoe 


CeHe er warrmacaeno- 
ecoocoeocooesooooeso 


a 
AAAARHABAOD 





i includes these city & 
county taxes; "Mobile, 2e city; Birmingham, le 
county ; Montgome: le city & le county; 
Pensacola, ie city. Other taxes not included in 
rices : Georgia, kerosine, 1c; Montgomery, 
erosine, le; Mississippi, kerosine 0.5c. 
Notes: 


Premium-grade gasoline t.w. prices 2c above 
regular. 
Cons, t.w. prices same as net dealer prices 


Cont’! (N. B. Prices are Continental's tank- 
wagon prices. Current selling price 
oil may vary from those shown because 
of local conditions). 
Conoco Demand 
Netane (3rd Gaso- Kero- 
(regular) Grade) line sine 
7 Wagon Taxes T.W 
Denver, Colo... " 8 «15.8 
Grand June.. 2 18.1 
Pueblo eek 5.6 .6 5.6 
Casper, Wyo. ~ 5 7 0 
Cheyenne. . 9 5.8 
Billings, Mont.. 
Butte...... 
Great Falls. . 
Helena 
Salt Lake 
Twin Falls, ‘ids. 
Albuquer., N, M, 
Roswell 
Santa Fe , 
Muskogee, Okla. 
Oklahoma City 
Tulsa 


Curae 


Error Sr: 


SOB DSB ASHDBDOSDOO®O®@ 





on household fuel tanks. 


Universally Approved by 
Leading Fire and Safety 
Authorities 


* T.M. Reg. U.S. Pat. Off. 





VENTALARM* the Original and 


Dependable WHISTLING TANK FILL SIGNAL 


Over 4,000,000 VENTALARM 
Signals have been installed 


Underwriter's Laboratories Listed 


FULL PATENT PROTECTION 


Full variety of models to satisty every tank condition, new or old. 


SCULLY SIGNAL COMPANY 
174 Green Street, Melrose 76, Mass. 


Canadian Licensee: EMPIRE BRASS MFG. CO., LTD., Lendon, Ontario 


© 1954 Seully Signal Company 
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Taxes: 

Gasoli tax 1 inelud these city 
taxes: Albuquerque & Roswell, 0.5c; Santa 
Fe, le; Cheyenne, le; Casper, lic. 





Discounts: 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-899 gals., deduct 0.5¢; 400 gals. 
and over, deduct lc 


Notes: 
T. W. prices are to consumers and dealers 
Premium-grade gasoline t.w. prices 2.%¢ 
above regular. 
xEffective Jan. 7. 


Faso Gasoline 
(Regular Grade) 
Gasoline 
y Dir. 

T.W. Taxes 


6 


Esso 
Standard 


Atlantic City, N. J.. 
Newark. . , 
Baltimore, Md.. 
Cumberland. 0° 
Washington, D. C. 
Danville, Va.. , 
Petersburg 

Norfolk 


Roanoke 

Cc avlestes, W. Va.. 
Fairmont. 
Parkersburg. . , 


Wheeling....... ‘ss 
Charlotte, N. C..... 


/ bare omocamone © oe, 


Charleston, 8. C. 
Columbia. . 
Spartanburg.... 
ew Orleans, La. 
Baton Rouge. . 
Alexandria 
Lake Charles. 
Shreve i 
New! 
Knoxville, ine. 
emphis 
eeeeee. « 
Nashvi 
Little Rock, “Ark 


mneerone ano rDunmaarnwasoeann-onwcaaaa 4 
ROSAS SIH BOISE NVAAIMHAIGOSOHHAHOMORASS 
BOOS CSOCSOOSOSOCOSSOSCSOOOGCAAIADSHODBDOWOD 
mooocooooocoooooeoooeSeoSeoSooSoSSSOSOSSSO 


BAM aRIDa STAD 


Naphthas T.W. & Steel vow 
ey N. J. Min. Sptvtes vV.M. 
3600 gals. & over. 18.6 19 3 


24 25.5 
Balthnere, Md. 
8,600 gals. & over 16 
Steel bbis. s 26 
Washington, D.C. 
8,600 gals. & over ; 17 


FUEL OILS—T.W. 
No.1 No.2 No.4 No.6 
Atlantic City, N. J. 14.45 7 
Newark 14.4 A $3 834 $2 936 
Baltimore, Md.. api 13.75 4.17 2.98 
Wash 


ington, 4.25 ; 88 
Danville, Va....... A 


Pt ey ete Ss nl 


Taxes: Louisiana kerosine prices do not in- 

clude le state tax. 

Notes: Kerosine No. 1-—Atlantie City prices 

are for deliveries of 300 gals. or more; add le 

for 100-299 gals., 2c for less than 100 gals. 
Premium-grade gasoline t.w. prices 2.5¢ 

above regular. 


1955 





CRUDE OIL Domestic—in $ per bbi. ef 42 U. 8. gals. at the well 
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Prices in fields east of California were ef- 
fective as of 7 a.m., June 15, 1953, except as 
noted. Prices are shown by states and by gen- 
eral areas in most states. Details of fields 
where each company posts and exceptions to 
gravity schedules as shown above will be fur- 
nished on request to NPN. Scattered fields on 
gravity schedule as well as fields for which 
flat prices are posted are shown in the Flat 
Price Section. 


GRAVITY SCHEDULES 
ARKANSAS—Sweet Crade 
_— A: Arkansas Fuel, Esso, Gulf, Mag- 
nolia. 


ARKANSAS—Sour & Other Crudes 
Schedule M: Ark. Fuel, Esso, Ohio Oil. 


COLORADO—Sweet Crade 
Schedule A: Continental, Phillips, Pure, Sin- 
clair, Texaco. 


KANSAS—AIl fields 

Schedule A: Carter, Cities Service, Conti- 
nental, Gulf, Phillips, Pure, Shell, Sinclair, 
Stanolind, Texaco. 


LOUISIANA—€entral 
Catahoula Lake & Other Fields: 
Schedule N: Esso 
hill & Other Fields: 
Schedule O: Esso, Gulf, Stanolind. 
Olla & Other Fields: 
Schedule P: Ark. Fuel, Esso. 


LOUISIAN A—Coastal 

Edgerly & Other Fields: 
Schedule F: Gulf. 

Eunice & Other Fields: 

9 hedule E (24-29 gravity): Cities Service, 
un. 


LOUISIANA—East 
Delhi & Other Fields: 

Schedule N: Esso, Stanolind, Sun 
Fairview & Other Fields: 

Schedule O: Easo. 


LOUISIAN A—North 
Athens-Pettit & Other Fields: 
Schedule M: Faso, Gulf. 
Caddo, Homer & Other Fields: 
Schedule A: Ark. Fuel, Esso, Gulf, Magnolia, 
Stanolind. 


LOUISIANA—Soath 

Schedule P: Cities Service, Continental, Esso, 
Gulf, Magnolia, Pure, Shell, Stanolind, Sun 
Texaco. 


MISSISSIPPI—Eueutta & Other Fields 
Schedule Q: Easo, Gulf 
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MISSISSIPPI—Fayette & Other Fields 
Schedule O: Esso, Pure. 


MISSISSIPPI—Overton & Other Fields 
Schedule N: Esso. 


MONTAN A—Sweet Crade 
Schedule A: Carter, Phillips, Ohio Oil, Stano- 
lind, Texaco. 


MONTANA—Sour Crude 
Schedule R: Carter, Continental, Ohio Of), 
Stanolind. 


NEBRASKA—AIl fields 
Schedule A: Pure, Sinclair. 


NEW MEXICO—Intermediate Crude 

Schedule D: Atlantic, Cities Service, Conti- 
nental, Gulf, Humble, Magnolia, Phillips, Pure, 
Shell, Sinclair, Stanolind, Texaco. 


NEW MEXICO—Sour Crude 

Schedule C: Atlantic, Cities Service, Conti- 
nental, Gulf, Humble, Magnolia, Shell, Sinclair, 
Stanolind, Texaco. 


NORTH DAKOTA—AIl fields 
Schedule A: Stanolind (1-1-55), 


KR 
D0). 


Pure (1-l- 


OKLAHOMA—AIl fields, qnomt as noted below 


Schedule A: Carter, Cities Service, Continen- 
tal, Gulf, Magnolia, Phillips, Pure, Sheil, Sin- 
clair, Stanolind, Sun, Texaco 


OKLAHOMA—Carter, Comanche, Cotton, Gar- 
vin, Jefferson, Marshall & Stephens Counties 
(8-1-54 except as noted) 

Schedule A Carter, Cities Service, Mag- 
nolia (7-28-64), Pure, Shell, Sinclair (7-24- 
54), Texaco ( (8-65-54), 


TEXAS—East Texas Field 

$2.90 Flat Price: Ark. Fuel, Atlantic, Cities 
Service, Gulf, Humble, hagnolia, Ohio Oil, Pan 
American, Phillips, Shell, Sinelair, Stanolind, 
Sun, Texaco. 


TEXAS—East Central 
Schedule B: Humble, Sinclair 


TEXAS—Gulf Coast 
Aldine & Other Fields: 

Schedule P: Pan American, Phillips, Stano- 
lind. 

Anahuaec & Other Fields: 

Schedule F: Cities Service, Gulf, 
Magnolia, Pan American, Phillips, 
public, Shell, Sinclair, Sun, Texaco 
Arcola & Other Fields: 

Schedule J: Atlantic, Phillips, Pure, Sinclair, 
Texaco. 

Goose Creek & Other Low Cold Teet Fields: 

Schedule E (24-30 Gravity): Humble, Pan 
American, Stanolind, Sun, Texaco. 

Hastings & Other Fields: 

Schedule E (24-40 Gravity): Atlantic, Gulf, 

Humble, Pan American, Stanolind 


Humble, 
Pure, Re- 
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TEXAS—North, North Central 
Schedule A: Continental, Gulf, 
Sinclair, Stanolind, Texaco 


Magnolia, 


TEXAS—Northeast 

(Asphalt Cruades) 

Cayuga & Other Fields: 
Schedule K: Pan American. 

Taleo & Other Fields: 
Schedule L: Humble, Texaco. 


TEX AS—Panhandle 
Schedule A: Gulf, Humble, Magnolia, 
lips, Texaco. 


TEX AS—South west 
Bianconia & Other Fields: 

Schedule I: Cities Service, Continental 
ble, Pure, Stanolind, Sun. 
Kelsey & Other Fields: 

Schedule H: Humble, Sun. 
Mirando & Other Crudes: 

Schedule G (24-29 Gravity): Humble, 
nolia, Sinclair, Sun, Texaco. 
Refugio & Other Crudes: 

Schedule G (20-40 Gravity): Atlantic, Citles 
Service, Humble, Phillips, Republic, Sinclair 
Sun 


TEXAS—Weat Central 
Schedule A: Humble, 
Texaco 


Magnolia, Stanolind 


TEXAS—West Texas Sweet 

Schedule A: Atlantic, Cities Service, Gulf, 
Humble, Magnolia, Phillips, Pure, Shell, Sin 
clair, Stanolind, Texaco 


TEXAS——West Texas Intermediate 

Schedule D: Atlantic, Cities Service, Gulf 
Humble, Magnolia, Phillips, Pure, Shell, Sin 
clair, Stanolind, Texaco. 


TEXAS—West Texas Sour 

Schedule C: Atlantic, Cities Service, 
Humble, Magnolia, Ohio Oil, Phillips, 
Shell, Sinclair, Stanolind, Texaco 


WYOMING—Sweet Crude 
Schedule A: Carter, Continental, 
Pure, Sinclair, Stanolind. 


Ohio Oil, 


WYOMING—Sour Crude 
Schedule R: Carter, Continental, 
Pure, Sinclair, Stanolind 


Ohio O} 


FLAT PRICES 


(Listings alse inclade some fields on gravity 
schedules) 

ARKANSAS 

Limestone Condensate (Esso) $2.95 

Sandstone Condensate (Faso) 3.00 

Smackover (Ark. Fuel, Gulf) 2.43 
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fy prices 


ILLINOIS 

Eastern Ill, (Ohio Otl, 10-28-64) 

Ill, Basin (Ashland 7-9-64) 

Il, Basin (Guif 11-22-64, Magnolia 
11-20-64, Ohio Otl 10-23-54, Pure 
10-28-54, Shell 11-22-64, Texaco 11-19-64 
. Basin (Cities Service, Shell) 

- (Bohlo, 10-1-64) except fields below 

. (Bohio, 10-1-54) Dudley field 

. (Sohio, 10-1-64) Elbridge & Btoy 

elds Schedule O 
Loudon & Mattoon pools (Carter, 11-1-64) 2.96 
Plymouth (Ohio Oil, 10-23-54) 2.62 


INDIANA 
All fields & Pools (Sohio, 10-1-64) 2.90 
Western Ind. (Ohio Oil, 10-23-64) Schedule P 


KENTUCKY 

Butler Co. 
7-12-64) 

Guauiete Area (Ashland, 7-09-54) 

Ragland Grade (Ashiand, 7-9-54) 

Bomerset Grade (Ashiand, 7-9-f4) 

Western Ky., all fields & pools, 
(10-1-64) 


LOUISIANA 

Bayou Pigeon (Republic) 

Bear (Continental) 

Bivens (Atlantie) 

Creole (Pure) 

Haynesville-Smackover Lime: 
Condensate Ark, Fuel, Gulf) 
Crude (Ark. Fuel, Gulf) 

Nenle (Atlantic) 

North Louisiana Condensate: 
Cotton Valley (aso) 
Gloyd (Easo) 

Bouth Louisiana Condensate (Esso) 

Sweet Lake (Pure) 

Urania (Ark. Fuel) 

Ville Platte (Continental) 


Schedule P 
$2.90 


Area (Owensboro-Ashland, 

2.90 
2.90 
2.37 
2.77 


2.90 


Bohio 


2.95 
3.02 
8.00 
2.91 


8,00 
2.95 
4.00 


8.00 
2.96 
8.15 
2.81 
2.89 
3.06 





MICHIGAN 


Only lowest and yy postings of each com- 
w; other postings may be 


pany are shown be 
obtained on request to NPN 
Bay Pipe Line (10-16-64): 
Elmwood 
Lake George, Stony Lake 
Leonard Pipe Line (6-1-54): 
Clare City 
Fork & other fields 
Pure: 
Adams & Deep River (6-1-54) 
Coldwater (10-28-54) 
Simrall ; 
Grant (65-29-54) 
Barryton-Sun Denslow (10-16-54) 
Sohio: 
Coldwater (10-1-54) 


MISSISSIPPI! 


Baxterville: 

Condensate (Gulf) 
Crude (Gulf) 

Central Miss. Condensate: 
Fayette (Easo) 
Gwinville (Easo) 

Pickeus crude (Carter) 


MISSOURI 
St. Charles (Sohio, 10-1-54) 
MONTANA 


Cat Creek (Continental) 
Darling (Carter) 
Pondera (Phillips) 


OHIO 


Cleveland & other fields (Sohio, 11-1-54) 


Corning (Ashland, 11-1-54) 
Corning (Seep, 11-1-64) 
Lima (8.0. Ohio) 


3.00 
Schedule D 


2.60 
Schedule M 


CRUDE OIL Domestic—in $ per bbi. of 42 U. 8. gals. at the well 


PENNSYLVANIA—Penn. Grade 


(12-1-64) 
Allegany, N. Y. (Sinclair) 
Bradford, Pa. (Seep, — Water) 
Eureka, Ww. Va. (5S 
Middle Penna. ident” 
Southwest Penna. (Seep 
Zaneville, Ohio (Ashinnd) 


go gene gene tere pen 
a2n 2s 


TEXAS 


Agua Dulce (Republic) 
Atlee (Republie 
te (Shell) 


Cayuga "Condenaate (Pan American) 
Chapel H 
Crew il (Sinclair) 
Crude (Sinclair) 
Charlotte (Humble) 5¢ above 
Clay Creek (Sun) 
Conroe (Humble, Sun, Texaco) 
Darst = (Humble, Magnolia, 
Texaco tak 
emmy \Hambie) 5¢ below 
uitman-Paluxy (Pan America 
‘omball 
Van (Humble, Pure) 
Willamar (Pan American) 





Ss £8 


— 
.~< 


2.76 
1.50 


3.10 


2.90 
WYOMING 


Beaver Creek (Stanolind) : 

ig Sand Draw Condensate (Sinclair) 

Byron (Ohio Oil, Stanolind) 

Garland (Ohio Oil, . wee 

Hidden Dome (Ohio Oi 

North Sand Draw (Sinelair) 

Oregon Basin (Ohio Oil, 
aco) 

Riverton Dome (Stanolind) 

Wertz (Sinclair) 


2.90 


2.62 
2.72 
2.65 
2.60 





LE He 


n) 
(Humble, Magnolia, ‘Stanolind) 


oto go no go SS 
BERBSS 


Ss SawssS SSas5 


e 
= 
2 
€& 
® 

2) 


3.13 
2.13 
2.70 


Schetutp B D 


38 
1.75 
1.65 


Schedule D 
Stanolind, Tex- 


1.65 


Schedule D 
Schedule C 





8S. O. California prices eflective Sept. 


FCTIPDULE 4 
GCrasit 

12-12 
18-18 
14-14 
1he16 
16-16 


42 * ry $1 
1.49 

i! Hi 1 
1.62 1 
eve 1 
1 


1 
1 


9.. 
9., 
9 
9.. 
9.. 
9. 
Os 
2,’ 
9., 
9 
9 
it) 
Os, 
9 
9 
9 


28-28 


SCUPDULE 
Gravity 
12-12 

18-18 


-” 


GS GO PS NS DS PS 0D BS BS PO OS PS PS PO OS DO SD 
GS DS BS OS OS HS HS OS OS OS PO ES PO EO PO = 


= 


oo w we wmwrmrnwnwnwr 
— 


39-49 
@0-40 


cece eee rese sees se eseseessesesrsersrcoses. 


Sweuwnwwws 


Schedule 
Allen Canyon 87 
Relridge 87 
Tuenn Vieta Hille. . 32 
Canfleld Ranch 13 
Coalinga 34 
Coles Levee. . : il 
Cymrte 6 
Dei Valle 18 
Fast Coyote... 28 
Edison 2 
Elk fHi'le (Shallow) 82 
Fik Hille ‘Stevens Zone). 11 
El Segundo... ~ 


Elwood 

Gato Ridge 
Greeley 
Guijarral Hills, . 


Inglewood 

Kern Front 
Kern River 
Kettleman Fills 


Leffingwell 


Loat Hills 
MeKittriek 
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co 60 08 60 68 Go Oe GO CO NO PONS NO NS NS PS SNS NS ESS 


5 


6 6 


1.68 


70 
75 
79 
K4 
RB 
98 


Huntington Beach 


Lakeview Area...... 


1, 1954. 


CALIFORNIA 


All gravitics shove those quoted take highest price offered for the field specified. 


6 SCHFDULE 
; i 


Sood 


food 
< 
WWW NNN NONVWNWMONMK—— ee. . 


* BNNWNWKMNRRK 
dodo PO PO Pe Peo ro = = 


2S OS PS OO PO 09 PS 0S PO PO PO PS PS PO PO 

GS 0S FO PS OS PO NS OS PS OS PO PS PS PO PO PO PD 
+ BN NWN NNKNO NO Nwww— ° 
oro ne tenor wwrwrw—-—. - 


wore re PO PO PS NH OS PS 


Schedule 


Midway Sunset. . 82 

Miasion 

Montalvo West (Colonia 
Tool), 

Montalvo West (McGrath 
Poo!) ; 21 

Monteheilo . 3 

Mountain View. . $1 

Mt Poso 1 

Newport-Anaheim Sugar 
Area ° 

Newport—Other Than 
Anaheim Sugar Area... 7 


« SONSTO HOH ro row wrrrwnw—. - 


- qpepeocororononorete- 
: =3-3: 
- 


SSS SSCKSONNNNYNKMNMNDN- 
Wwmwmcpcpcocnrnm.-.- - 


- 
_ 


32 33 
.77 +. 74 
19 


Sad 
SVSSoSWVWVKVSeCKOVVNNWN NNW HNNVNNNMND KK Ke 


SWoVCSoOsWNSKSOONNNNNNNONMNNNMrwn—.- 
. BKM K KK 


— 
Sod 
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> COCO CONS Ho NS PO fo PO NN HS PO 


- Goce w@conrorornmrnrr 
SVCSlLCKSCGKSNN NON NN NNNONNN NNN ——— 


Schedule 
Oxnard. 
Pleasant Valley 
Race Track Hill 
Raisin City 
Richfleld 
Rosedale 


Tejon Hills 

Torrance 

Wasco , 

West Cat Canyon 
Flores 

West Cat Ganges 
quoe Zone).... 


Round Mountain. West Coyote. . 


Santa Fe Springs 
Santa Maria Valley 
Sea! Beach 


Whittier... 
Wilmington. . 


NATIONAL 


(Sis- 
.. 4 


Wheeler Ridge...... 
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Schedule 
Signal Hilt (Long Beach) 


19 
Me 
. 26 
11 


Los 


4 
a 
.. 80 
me | 
28 
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CRUDE OIL Foreign—in $ per bbl. of 42 U. 5. gals., except as noted. 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deepwater terminals at ports named, and are subject 
to crude availability and company’s requirements; 2c per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunilias Heavy for which price shown applies regardiess of gravity. Price applicable for each cargo is that in effect at time vessel ten- 
ders for loading. For purchases made in fields, prices shown are basis for such purchases with deductions being made for terminaling and pipe line 
services in accordance with published tariffs. Purchases by Creole not subject to contracts with Venezuelan government are made at prices estab 
lished by schedule shown below less le per bbl. 


Crude Gravity API Price (Bbi.) FOB Effective Date 
Bachaquero Le. hel ; La Piedras or Amuay 6-23-53 Canadian Fields 
Tia Juana Heavy 19-19.9 ’ Amuay 6-21-53 3 > 
Lagunillas Heavy Flat Las Piedras or Amuay l- 1-54 (Postings of Imperial Oil Ltd. Prices are In 
Tia Juana Medium 26-26.9 ? Amuay 6-23-53 Canadian dollars per bbl. of 35 Imp. gal., ef- 
Tia Juana 102 L.P. 26-26.9 ’ Amuay 6-23-53 fective Jan. 7, 1955, except as noted) 
Tia Juana Light 30-30.9 Amuay 6-23-53 Acheson/Stony P 2 4 

: Ac yn/Stony Plain D-2, D-38 $2.6356 
| 2 ie ean eo or Amuay 6-23-53 Acheson/Stony Plain L.C. 2.415 
San Joaquin .. Puerto La Cruz Armisie L.C 2.535 
Oficina - Puerto La Crus ’ Bothwell (5-1-52) 3.206 
Mulata Puerto La Cruz Daly area-Missiasippian (1-1-6556) 2.61 
Josepin Puerto La Cruz 3-53 Duhamel D-2, D-3 43 
Quiriquire + Caripito 3-53 Eureka-Viking* (1-1-55) 43 
Temblador ee 20-20.9 Caripito 3-68 Excelsior D-2 49 
Pedernales 20-20.9 Capure (Pedernales) - Fenn-Big Valley D-2, D-3 02 


Gleneo (6-1-52) 205 


yolde Spik D-2, D-3 636 
Middle East Crude Prices Sema 


46 
Prices are per bbl. of 42 U.S. gals., exclusive of local port or other governmental charges, sales Joarcam-South 45 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differentials per Ledue-Woodbend D-2, D-3 596 
degree of gravity applies for gravities below and above those shown. Malmo D-2, L.C 53 
Malmo D-3 44 
. New Norway D-2 53 
Crude Gravity Price Crude Gravity Price New Norway D-3 35 
Arabian (ex Rastanura) . 36-36.9 $1.97 Iranian (ex Abadan) 81-31.9 1.67 Oil Springs (6-1-2) 225 

Esso Export (7-27-58), Soc.-Vac. Overseas Sup- British Petroleum, CFP, Iranian Branch, Shell Pembina Cardium 





= PONS PONDS Go 008 
sss 
coe 


& ce te & & 
= Onn wn 


PS PS OS PO PS oo 8S fo PS 


Persian Culf 


tS oe 06 PS to 


36 
ply (7-24-58) Petroleum (10-29-54), Iran : California Oil Petrolia (5-1-52) 3.406 
Arabian (ex Rastanura) ... 84-84,.9 1.98 (12-29-64), Soc.-Vac, Overseas Supply (11-8-54) Redwater D-3 2.486 
M. E. Crude Sales (7-21-63) Iraq (ex Fao, Iraq) 36-36 9 1.92 Smiley-Viking (1-1-55) 2.31 
Basrah (ex Fao, Iraq)...... 86-86.9 1.92 British Petroleum (7-16-53), Soc.-Vac, Overseas Virden area-Mississippian (1-1-55) 2.62 
: ; g 8 7 , 
ae Export (7-67-68) myelin tee Turner Valley Crude: Prices FOB producers 
Iranian (ex Bandar Mashur) 34-34 9 1.91 Iraq (ex Fao, Iraq) ... 85-36 .9 1.90 tankage, begin with 33-33.9 gravity at $2.665 
British Petroleum, Esso Export, Shell Petroleum Shell Petroleum (7-20-53) with 2¢ differential per degree of gravity to 
ned 29 wt ave ba 7 T arene, aan P a Kuwait (ex Mina-al-Ahmadi) $1-31.9 1.72 64 & over at $3,286 
ornia J 04), GU nternationa sri -etrole G ixpl ‘ 6-5! re rate 0 
(11-65-54), Soe.-Vac. Overseas Supply (11-38-64), | shee —— jae A1-3-64) hana Mar gay wi . ee ee ae a 
. . a ° : « Mid-} e y 4 " te 
The Texas Co, (Iran) (11-4-64) Qatar (ex Umm Said) 40-40.9 2.08 —s . 
Iranian (ex Abadan) 34-34.9 1.86 British Petroleum (7-16-53) 
British Petroleum, CFP, Iranian Branch, Esso Qatar (ex Umm Said) 89-39.9 2.06 Far East Crude Prices 
Export, Shell Petroleum (10-29-54), Gulf In- Shell Petroleum (7-20-53), Soc.-Vac, Overseas 
ternational (11-5-64), Iran California Oil Supply (7-24-53) 
(12-29-54), Soc.-Vac. Overseas Supply (11-3- Qatar (ex Umm Said) 36-86.9 2.00 Med for crude within gravity range stated 
5 y - ‘e > 7 . . : cena ea, o ‘ sade y es ea, 
4), The Texas Co. (Iran) (11-17-64) Esso Export (7-17-63) loaded {m full eargo lots, FOB port indicated 
Eastern Mediterranean Crude Seria Light 


Prices are in U. 8. dollars per bbl. of 42 
U. S. gals., ex local port or other government 


Crude Gravity Price Crude Gravity Price Company Sarawak Oilfields Lat 

Arabian (ex Sidon, Lebanon) 36-36.9 $2.39 Iraq (ex Tripoli, Lebanon / Gravity API 37-38 
Esso Export (7-17-53), Soc.-Vac, Overseas Sup- Banias, Syria) 36-86.9 2.39 Price $2.60 
ply (7-24-53) British Petroleum (7-16-53), Easo Export A “Tira 

Arabian (ex Sidon, Lebanon) 34-34.9 2.85 (7-17-68), Shell Petroleum (7-30-68), Soe.-V a FOB Lutong, Sarawak 
M. E, Crude Sales (7-21-53) Overseas Supply (7-24-53) Effective Dates 4-1-54 





BLS Petroleum Index Up 0.9% Kerosine 116.3 113.7 112.2 


Distillate 
Bureau of Labor Statistics’ index for crude oil and fuels 120.5 117.2 118.1 
petroleum products rose 0.9%, from 109.5 in November Residual 
to 110.4 in December, with 0.2% boost in the crude fuels 97.3 95.4 97.0 
index and larger gains in kerosine and fuel oils account- Lubricating 
ing for the over-all gain. oils GQ? @Gi.ithe 
The largest gain was in distillate fuels——3.3%. Kerosine Natural 
index was up 2.6%, and residual fuels were up 1.9%. gasoline 79.5 79.5 79.5 
Compared with a year earlier, December indexes were All com- 
lower for crude oil, crude and products, gasoline and modities 109.5 110.0°/ 110.1 
lubricating oils. Kerosine and fuel oils were higher. (*) Preliminary (r) Revised 
Bureau’s All Commodities index for December, 1954, 
was 109.5, down 0.5% from November and down 0.6% 
from December, 1953. NPN Gasoline index 
BLS figures, with petroleum indexes based on Pilatt’s Dealer T.W. Tank Car 
OILGRAM quotations, follow (1947-49 equals 100): (cents per gal.) 
- « 2 5 
Change Change Mosth Ago i397 «12.44 
Dec.* Nov. Dec. Dec. vs. Dec. 54 Year Ago 16.26 12.46 
1954 1954 1953 Nov.1954 vs. Dee. ’53 Dealer index is an average of dealer tank wagon prices 
P SOc 
Crude 120.3 120.1 120.9 +-0.2 0.6 ™ eye oy is weighted average of following whole 
Crude and sale markets for regular-grade gasoline, FOB — or 
nde « ri terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har 
ne — te as +-0.9 Pe bor; Philadelphia; Jacksonville; Boston and Gulf Coast 
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No. 4 In a Series Showing How Battenfeld 


Research Helps Battenfeld Customers Make Sales 





The 


A feed manufacturer 
found that gears in a 
pelleting machine were 
wearing out in 60-90 
days, causing excessive 
down time for repairs 
and loss of production. 
He asked his oil jobber 


for a solution, 





Problem 






I he Solution 


GREASE SUPPLIED 10 THE JOBBER 
BY BATTENFELD (NCREASED GEAR LIFE 
TO 1 YEAR! 


Battenfeld lubrication engineers tackled the problem. 
They found that the constant exposure of gears to the 
dust and grit of a feed mill were causing exceptional 
abrasion and wear. They also found a Battenfeld 
researched grease to offset these conditions. 









Battenfeld Customers Get 
Valuable Sales Help In 
Meeting Unusual Lubrication Needs 





Battenfeld Research helps marketers in many ways. 
Battenfeld quality permitted one jobber to sell private 
Bob Williamson. is labeled greases on an unconditional money-back guar- 
Bat's Eastern Sales antee. In 7 years, more than one million pounds have 
arr a been sold without a single request for refund by a 
He's the man to call customer. For information about the many ways in 


when you need ideas which Battenfeld can help you, call or write today. 
or want help in 
solving lubrication 


svabheom Battenfeld Grease and Oil Corporation 










3148 Roanoke Road Box 144 Box 575 725 Second Ave., No. 
Kansas City 8, Mo. North Tonawanda, N. Y. Compton, Calif. Minneapolis 5, Minn. 
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Alabama 
Arizona. . 
Arkansas 
California 
Colorado 
Connecticut 
Delaware 
District of Columbia 
Florida 
Georgia 
Idaho... 
Illinois, . 
Indiana. . 
Iowa 

Kansas 
Kentucky. 
Louisiana. , 
Maine..... 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada... 
New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio, . ‘ 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 


Virginia. . 
Washington 
West Virginia 
Wisconsin. . 
Wyoming.. 


Total 47 States and D. C 
: Daily Average........ 
Change from previous year: 


Total change 


Gasoline Consumption by States, October, 19547 


(American Petroleum Institute figures) 


Percentage change in Daily Average. a 


PAMAAWOIMASMKABIIAIMAAASHIAMF&AAOAa- 


> 


Tax Ratet 
October 
Cents 


& 


> 


‘IS 


5 
64% 


nD 


AQAA ISI 


September 1954 


Gallons 


,000 
,000 
000 


000 


5, 000 
000 
000 


000 


89 990 000 
82 , 469 ,000 
28 ,689 ,000 
227 ,662 ,000 
133 ,672 ,000 
938 ,038 ,000 
89 423 ,000 
61 ,462 ,000 
74 004 ,000 
25 ,539 000 
60 , 548 ,000 
96 ,458 ,000 
194 ,621 ,000 
98 264 ,000 
45 ,828 ,000 
124 ,744 ,000 
24 875 000 
49 442 ,000 
10 ,670 ,000 
14,499 000 
140 ,833 ,000 
26 ,670 ,000 
288 , 845 ,000 
97 ,976 ,000 
82 665 ,000 
232 ,318 ,000 


54,441 ,000 
229 , 797 ,000 
18 856 ,000 
48 ,196 ,000 
$2,470 ,000 
80 353 ,000 
360 ,416 ,000 
24 091 ,000 
10,105 ,000 
90 ,064 ,000 
72 664 ,000 
36 950 ,000 
104 ,091 ,000 
14 ,854 ,000 


4,819,119 ,000 


148 ,971 ,000 


Month of —— 
October 1954 
Callons 
64,415 ,000 
27 642 ,000 
41 059 ,000 
430 ,340 ,000 
49 ,194 000 
54,779 000 
11,020 ,000 
16 ,618 000 
95 ,742 ,000 
84,722 000 
21 596 ,000 
225 827 .000 
127 ,904 ,000 
90 , 460 000 
82 894 000 
61,738 ,000 
73 901 000 
24,198 000 
60 ,745 ,000 
97 164 000 
186 043.000 
86 358 000 

5,376 000 
122 876 ,000 
21 954,000 
46 748 000 

9 204 000 
13 875 ,000 
142 ,077 ,000 
26 , 182,000 
282 . 297 000 
95 , 702 ,000 
27 .OR7 000 
228 937 000 


1, 7538 ,000 
228 958 000 
21 837 000 
49 348 000 
28 569 000 
77 047 ,000 
380 663 000 
23 639 000 
10,094 ,000 
89 578 000 
70,614,000 
36 .396 .000 
98 547 000 
R13 ,042 ,000 


4,246 309 000 
136 ,978 ,000 


+24 943 000 


+0. 59% 


October 1953 
Gallons 


63 


40 
425 
46 
53 
10 
17 
RS 
R4 
21 
228 
185 


61 
62 


59 
93 
195 
98 
48 
122 
20 
46 


= 


18 
137 
25 
27 
97 
25 


234 


49 
232 
17 
50 
$1 
73 
363 
22 
10 
90 
69 
36 
100 
12 


136 


,167 ,000 
26, 


547 ,000 


495 ,000 
, 295 ,000 
, 806 ,000 
,951 000 
,940 000 
,497 000 
, 6387 000 
, 189 ,000 
,467 ,000 
, 792 000 
,294 ,000 
97, 
70, 
,204 ,000 
287 000 
23, 
, 767 000 


983 000 
148 ,000 


877 ,000 


666 000 
848 000 
869 000 
818 000 
209 000 
610 ,000 
817 ,000 
180 ,000 
914,000 
024 000 
468 000 


, 856 000 


T&T 000 


,248 000 


867 ,000 


589 000 
192 000 


590 ,000 


787 000 
823 ,000 
829 000 
661 ,000 
528 000 
117 ,000 
502 000 
650 000 
806 000 
196 ,000 
688 000 


4,221 366 000 
, 178 ,000 





statistics —F 


10 Months Ending With 
October 1954 
Gallons 


682 091 
268 377 
402 ,402 


4,340 202 


481,149 
526 800 
107 ,627 
165 , 758 


1,014,314 


846 852 
204 , 088 


2,197 676 


276 ,253 
893 840 
812,727 
608 404 
666 501 
280 922 
587 5622 
928 793 


1 884 680 


909 202 
456 866 


1,214,792 


229 848 
464 216 
94 612 
135 , 738 
391 953 
258 092 


2,734 917 


950 , 160 
259 670 


2,249 566 


a 
491 352 


2.209 200 


181,145 
490 ,762 
274 268 
7162 008 


8 705 , 554 


225 865 
96 516 
878 230 
675 847 
358 952 
962 , 732 
136 878 


41,870 404 


197 732 


187 4038 


000 


000 
000 
,000 
000 
,000 
,000 
,000 
,000 
,000 
,000 


000 


000 
,000 
000 
000 
000 
000 
000 
000 
000 
000 


000 
000 


,000 
,000 
,000 
000 


000 


,000 


600 
000 
000 
000 


,000 
,000 
000 
000 
,000 
,000 
000 


000 
000 
000 
000 
00 


000 


000 
000 
000 


000 


+2.92% 


- 


—t 


* 


eo = 


nN 


40, 


— 


October 1955 


Gallons 
605 ,468 ,000 
265 ,217 ,000 
385 ,662 ,000 


,001 ,411 ,000 


463 ,068 ,000 
508 , 493 ,000 
107 , 442 ,000 
170 404 ,000 
989 274,000 
811,908 ,000 
200 , 739 ,000 


, 184 271 ,000 
266 431 ,000 


881 376 000 
748 , 769 000 
575 811 ,000 
572 ,858 ,000 
224 , 196 ,000 
568 ,834 ,000 
891 972 ,000 
871,546 ,000 
892 955 000 
434 015 ,000 
178 , 177,000 
222 640 ,000 
457 381 000 

90 ,259 ,000 
129 ,687 ,000 


881 857 ,000 


254 015 ,000 
622 851 ,000 
958 , 304 ,000 
247 ,700 ,000 


, 183 , 152 ,000 


487 380 000 
179 5838 ,000 
167 , 741 ,000 
498 999 000 
265 , 087 ,000 
729 820 000 


, 847 955 000 


219,715 ,000 
04 848 000 
876 , 309 000 
672 , 131 ,000 
846 , 204 000 
962 , 028 009 
134 259 ,000 


683 001 000 
198 826 000 


tIn general, these figures include all gasoline sold or consumed within the confines of the state, regardless of whether it was for a taxable or nontaxable purpose. 

{These are State tax rates per gallon. In addition there is the Federal Tax of Two cents (2c) per gallon. 

*Revised due to exclusion of industrial and commercial naphthas and solvents by re-definition of term “gasoline” beginning Oct. 1953. This revision made 
effective to Jan. 1, 1958 to permit comparability between cumulative 1953 and 1954 data. 

(a) Not available at time of publication. 

R Revised. 


Gasoline Prices for 50 U.S. Cities 





Averages of prices for regular-grade gasoline on Jan 


Average U.S 
Portland, Me. 
Manchester, N.H 
Burlington, Vt 
Boston 
Providence 
Hartford, Conn 
Buffalo 

New York 
Newark, N.J. 
Philadelphia 
Dover, Del. 
Baltimore 
Washington, D.C 
Charleston, W.Va 
Norfolk, Va. 
Charlotte, N.C 
Charleston, S.C. 
Atlanta 
Jacksonville, Fla. 
Birmingham, Ala 
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Dealer 
t/w price 
(ex tax) 
d-15.91 
d-12.90 


16.50 
16.90 


d-12.90 


9.65 


d-11.40 


16.50 
15.80 


d-14.90 
d-14.90 


15.70 
15.40 

15.90 
16.30 

15.10 
16.20 
15.10 
16.60 
16.10 
16.40 


Service 
Station 
(ex tax) 


21.26 


d-16.90 


20.90 
22.70 


d-16.90 
d-12.90 


16.90 
23.20 
23.90 
16,90 


i-19.90 


22.50 


d-21.70 


21.70 


d-23.40 


20.90 
22.70 
21.50 
22.80 
20.90 


d-18.90 


(incl. 2¢ 
federal) 


7.50 


8.00 
7.00 
7.00 
7.00 
6.00 
6.00 
6.00 
6.00 
6.00 
7.00 
7.00 
8.00 
8.00 
7.00 
8.00 
9.00 
9.00 
8.00 
9.00 
9.00 





1 as reported 
by The Texas Co. to American Petroleum Institute. Figures in ¢ per 
gal.; (i) and (d) indicate increase or decrease as compared with Dec. 1 


Service 
Station 
(incl. tax) 


28.76 
24.90 
27.90 
29.70 
d-23.90 
d-18.90 
22.90 
29.20 
29.90 
22.90 
i-26.90 
29.50 
29.70 
29.70 
-30.40 
28.90 
31.70 
30.50 
30.80 
29.90 


~ 
= 


d-*27.90 


Vicksburg, Miss 
Memphis, Tenn. 
Lexington, Ky 
Youngstown, Ohio 


South Bend, Ind 
Chicago 

Detroit 
Milwaukee 

[win Cities, Minn 
Fargo, N.D 
Huron, S.D 
Omaha, Neb 
Des Moines, lowa 
St. Louis 
Wichita, 
Tulsa 
Little Rock, Ark 
New Orleans 
Houston 
Albuquerque, N. M 
Denver 

Casper, Wyo 

Butte, Mont 
Boise, Idaho 

Salt Lake City 
Reno, Nev. 
Phoenix, Ariz. 

San Francisco 
Portland, Ore. 
Spokane, Wash. 


Kan 


(*) Includes 1¢ city tax 





16.00 
15.70 
16.40 
15.60 
16.70 
16.30 
16.80 
17.30 
15.60 
16.20 
16.40 
16.00 
15.40 
15.70 
14.10 
14.90 
16.50 
14.00 
14.70 
16.90 
15.80 
16.70 
19.20 
18.60 
16.90 
d-18.50 
18.80 
16.10 
16.60 
18.80 


22.90 

20.40 
i-22.00 
19.90 
21.90 
22.01 
22.73 
22.90 
20.90 
21.70 


7 0 


20.90 
20.90 
20.90 
18.90 
19.40 
d-18.40 
d-21.10 
20.00 
22.50 
-21.50 
24.00 
25,50 
24.50 
i-22,90 
24.60 
22.90 
21.70 
20.00 
24.80 


9.00 
9.00 
9.00 
7.00 
6.00 
7.00 
6.50 
6.00 
7.00 
7.00 
7.00 
8.00 
7.00 
6.00 
7.00 
8.50 
8.50 
9.00 
6.00 
8.50 
8.00 
8.00 
8.00 
8.00 
7.00 
7.50 
7.00 
8.00 
8.00 
8.50 


(**) Includes 0.5¢ city tax. 











41.90 
29.40 
1-31.00 
26.90 
27.90 
29.01 
29.23 
28.90 
27.90 
4-28.70 
29.20 
i-28.90 
i-27.90 
i-*26.90 
25.90 
27.90 
d-26.90 
d-30.10 
26.00 
**31.00 
1-29.50 
*32.00 
43.50 
32.50 
i-29.90 
32.10 
29.90 
29.70 
28.00 
33.30 








FIRE-ENGINEERED 


Wherever flammable liquids — oil or solvent — are used or 
stored, you need AER-O-FOAM Protection. National Foam will 
fire-engineer a completely integrated AER-O-FOAM System specif- 
ically related to your operations and hazards. 

National offers you ‘‘triple-guard” fire protection: (1) Custom- 
designed system. (2) Quality-controlled foam made by National 
for National devices. (3) Fire-tested foam, every batch pre-tested 
on a flammable liquid fire. 

Don't gamble with fire. Don't buy fire equipment piecemeal. 
Let National fire-engineer your foam system for instant, positive 
protection. 


Write for new, free booklet, ‘Foam Fire Protection’’. 


— || NATIONAL 


ees FOAM SYSTEM INCORPORATED 
Headquarters for Foam Fire Protection — WEST CHESTER, PA. 


Industrial Flammable Materials 
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about oil people = 


API's '55 Marketing Division Chairmen 


Committee chairmen for the Amer- 
ican Petroleum Institute’s Division of 
Marketing for 1955 have been an- 
nounced by J. G. Jordan, API vice 
president. 

Frank A. Watts, general sales man- 
ager of Humble Oil & Refining Co., 
is head of the Commission Wholesale 
Marketers Advisory Committee, and 
Dwight T. Cooley, Atlantic Refining 
Co., of Philadelphia, is head of the 
Service Station Advisory Committee. 

John Harper, Harper Oil Co., Long 
Island City, N. Y., heads the Jobber 
Advisory Committee, and M. N. Vin- 
ing, Diesel Oil Sales Co., Seattle, 
Wash., is chairman of the Fuel Oil 
Committee. 

Other committee chairmenships are 
W. P. Zumbrock, Sinclair Refining 
Co., New York City, Lubrication 
Committee; M. M. Beckes, Socony- 
Vacuum Oil Co., Inc., New York 
City, Operations and Engineering Com- 
mittee; R. C. Ocertel, Esso Standard 
Oil Co., New York City, Aviation 
Technical Service Committee; C. E. 
Skinner, Gulf Oil Corp., Pittsburgh, 
Marketing Research Committee; Frank 
R. Markley, Sun Oil Co., Philadelphia, 
Marketing Personnel Training Com- 
mittee; Bronce L. Ray, Esso Standard 
Oil Co., New York City, Membership 
Committee; Herbert Willetts, Socony- 
Vacuum Oil Co., Inc., New York 
City, Meeting Assistance Committee; 
Marc F. Braeckel, Sinclair Refining 
Co., New York City, Program Com- 
mittee; and H. L. Moir, The Pure Oil 
Co., Chicago, Nominating Committee. 











F. A. Watts D. T. Cooley 


W. P. Zumbrock M. M. Beckes 





B. L. Ray H. Willetts 






C. E. Skinner F. R. Markley 





H. L. Moir 


M. C. Braeckel 








Several new zone managers have 
been named by Frontier Refining Co., 
Cheyenne, Wyo., according to Chet 
Guthrie, sales manager. F. J. Morgan 
has been assigned to part of the 
eastern Nebraska territory. Dave Wil- 
liams, with headquarters in Salt Lake 
City, is covering Utah and Idaho. 
Robert E. Williams has the North 
Platte, Neb., territory, succeeding Earl 
Olmsted, now in Alliance, Neb. 
me 

The new vice chairman of the board 
of Hudson’s Bay Oil and Gas Co., is 
P. A. Chester, of Winnipeg, Man. 
Chester served as vice president of the 
company, a subsidiary of Continental 
Oil Co. 

as 

Effective Feb. 1, Howard B. Fell, 
an organizer of the Independent Petro- 
leum Assn. of America, resigned as 








executive vice president (a post he has 
held since 1933) to devote more time 
to personal business. Fell is president 
of Simpson-Fell Oil Co. and Rickey 
Royalty Co. He will continue to serve 
on IPAA’s supply and demand com- 
mittee, of which he is chairman, and 
the import policy committee, of which 
he is vice chairman. 
eae 

Forest W. Dorsey and Cecil L. Cof- 
findaffer, Jr., partners in the Craigsville 
Distributing Co., Craigsville, W. Va., 
are the new distributors of Elk Refin- 
ing Co. products in the Webster-Nich- 
olas county area. They have completed 
a new bulk plant and are adding a 
warehouse and terminal. 

Gare 

Hugh L. Hemmingway, general 
manager of the sales service depart- 
ment, Pure Oil Co., Chicago, heads 
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the National Lubricating Grease Insti- 
tute for the new year. William M. Mur- 
ray, vice president of Deep Rock Oil 
Corp., Tulsa, is the new vice president, 

Serving as directors are M. R. Bow- 
er, lubricating sales manager, Standard 
Oil Co. (Ohio); A. J. Daniel, president, 
Battenfeld Grease & Oil Corp., Kansas 
City, Mo., who was also re-elected 
treasurer; G. A. Olsen, president of 
Sunland Refining Co., Fresno, Calif.; 
F. E. Rosenstiehl, manager, lubricat- 
ing sales division of The Texas Co., 
New York; William H. Saunders, Jr., 
president, International Lubricating 
Corp., New Orleans, and B. G. Sy- 
mon, manager, lubricants department, 
Shell Oil Co., New York. 


Reynolds C. Buckley, of Hartol 
Petroleum Corp., heads the New Jer- 
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make Tubeless Tire Service 


SAFER * FASTER * EASIER 




























































































Only the Coats Iron Tireman safely ROLLS tubeless tires 
on and off the rim. This exclusive Roll-R principle is the 
big reason why more service stations use the Coats Iron 
Tireman for tubeless tire service than all other brands com- 
bined, You get smoother, safer tire changing that saves work, 
saves time . . . makes tubeless tire service really profitable 
And, the Coats two-way bead unlocker babys the beads on 
tubeless tires . . . unlocks them gently, firmly without beat 
ing, pounding. Give your customers the best in tubeless tire 
























































service with the Coats Iron Tireman. Approved by all leading 





tire manufacturers and oil companies. 











New... Coats Tubeless Tire Mounting Band 


y - and the Coats 
Iron Tireman .. . the 
perfect pair for finest 
tubeless tire service. 
Seals beads for inflat- 
a i ing. Easier-to-use .. . 
 eettlindeediltas Soa cue ey apie adjusts to fit all tube- 

, less passenger car 


tires. A “must” for 
tubeless tire service. 
WRITE TODAY FOR FREE LITERATURI 
JACK P. HENNESSY SALES COMPANY 
Specialists in Tubel Tire Service 


12 DEPOT SQUARE, ENGLEWOOD, NEW JERSEY 


COATS COMPANY "srs, semtearrs oF 


Full Line Of Tubeless Tire 
FORT DOOGE, IOWA Servi 


























































































































ce Equipment 
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sey Oil Trade Assn. for the second 
year following his re-election at the 
annual meeting. Others re-elected are 
J. E. Zabriskie, Gulf Oil Co., vice 
president; Albert F. Germaine, Petro- 
leum Heat & Power Co. of N. J., 
treasurer; Joseph F. Bardsley, Esso 
Standard Oil Co., secretary, and Ar- 
thur Phillips, National Oi! & Supply 
Co., national counsellor. Victor M. 
Jones, Adam Cook’s Sons, continues 
as executive secretary. 

Directors for 1955 are Henry Mul- 
ler, Muller Fuel & Oil Co.; Foster 
Jones, NOPCO Chemical Co.; L. W. 
Schreihofer, American Oil & Supply 
Co.; Herbert R. Ritter, H. R. Ritter 
Trucking Co.; Irving Handshuh, Acme 
Refining Co.; John D. Stacey, Canfield 
Oil Co., and J. W. Lang, Jr., Coastal 
Oil Co. 





The Oil Indus- 
try Information 
Committee has 
new state co- 
| chairmen in Kan- 
| sas and Oklaho- 
ma and new dis- 
trict chairmen for 
the Kansas-Okla- 
homa and Mis- 
souri - lowa- Neb - 
raska districts. 

In Kansas, W. 
D. Maxwell, district production super- 
intendent, Carter Oil Co., Great Bend, 
is the chairman for the central and 
western part of the state. Jess L. 
Howard, Skelly Oil Co., Kansas City, 
is eastern chairman. 

Oklahoma co-chairmen are C. M. 
LaLonde, district production superin- 
tendent, Phillips Petroleum Co., Pauls 
Valley, who has been assigned to the 
western part of the state, and R. R. 
Shook, Oklahoma area manager for 
Sinclair Refining Co., Tulsa. 

Robert A. Douglass, regional mar- 
keting manager for Ethyl Corp., is 
the Kansas-Oklahoma district chair- 
man. He succeeds E. A. Williford, 
sales manager, Continental Oil Co. 

The Missouri-lowa-Nebraska  dis- 
trict chairman is Roy B. Glass, assis- 
tant division sales manager, Socony- 
Vacuum Oil Co., who succeeds A. D. 
Eubank, Quaker State Oil. C. C. Ingle- 
field, regional manager for Standard 
Oil, Des Moines, has been elected to 
the executive committee, replacing 
Henry J. Kaufman as vice chairman 
for lowa. Glen K. Burrows, assistant 
district manager, Socony-Vacuum, Des 
Moines, is lowa co-chairman. 





Cc. M. LaLonde 





C. A. Robinson, former manager of 
(Continued on page 199) 
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‘... it's the EASIEST handling jack I've ever used!" 





.. Says Frank S. Hill, operator of Frank's Cities Service 
station, Chicago, Illinois, as he operates his Ausco 2-ton 


Hydraulic Service Jack. 


Here's his enthusiastic letter: ‘i'd like to tell you what a 
pleasure itis to work with your Ausco 2-ton service jack. 
| believe it’s the easiest handling jack I've ever used 
The hydraulic system has performed well. The ja 

positions easily and stays put with a load, It dollies 
easily and releases quickly. You have a good jack." 


Take a tip from a satisfied user—CALL YOUR AUSCO 
JOBBER TODAY ! Choose a model job-matched to y 
needs ... gain safer, faster and easier lifting throu oh 
out your service operat: 


te 
Ft Lo 


Comments from service shops, garages and super service 
stations, all praising Ausco performance, prove Ausco Hy- 
draulic Service Jacks are a profitable investment in safe, 


dependable service. 


Ruggedly constructed, with engineered features that keep 
them working harder and longer, Ausco Hydraulic Service 
Jacks rank FIRST FOR PERFORMANCE! 


From the light curb jack, to the heavy-duty 4-ton model, fully 
enclosed Ausco power units get the load up and down fast 

give a long, trouble-free service life. Safety valves prevent 
overloading. Swivel rear wheels allow quick, sure positioning. 


HYDRAULIC 


AUTO SPECIALTIES MFG. CO., Dept. MP-2, St. Joseph, Mich. Other plant 
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SERVICE JACKS 


J Windsor, Ontario, Canada 
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OW ARE YOUR COMMUNICATIONS ? 


Do the booklets, pamphlets, and manuals you use really work for you? 
Are these vital publications, that tell the story of your products and your 
company, as effective, readable, well designed and illustrated as they can 
be? ‘Today more than ever, your entire operation is judged by each annual 
report, employee manual, and public relations piece that you produce. 
Have you examined your communications lately? If you have any doubt 
as to the impact of your instructional and promotional literature, 
remember 


COMMUNICATION [5 OUR BUSINESS 


For a good many decades McGraw-Hill has stood for complete coverage 
in the business literature field. Now the McGraw-Hill TecHnicaAL WritTING 
Service offers a new approach to your publication problems — an inte- 
grated writing, editing, illustrating, and printing service for the custom 
production of: INSTRUCTION MANUALS, PRODUCT BULLETINS, TRAINING AIDS, 
INDUSTRIAL RELATIONS LITERATURE, ANNUAL REPORTS, COMPANY HISTORIES, 
PROCEDURAL GUIDES and other collateral literature. More than 150 editorial] 


and graphic experts are at your disposal, ready to prepare high-quality 
material to your own or government specifications. Save time, save money 
... and make your communications work! Let our staff be your staff for 
technical and business publications. 


MeGraw-Hill Book Co. TECHNICAL WAITING SERVICE 


Write or phone Technical Writing Service, McGraw-Hill Book Co., Inc. 
$30 West 42nd Street, New York 36, N. Y. @ LOngacre 4-3000 


This service is available through ad agencies. 
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(Continued from page 196) 
the Manitoba marketing division for 
Imperial Oil Ltd., has been transferred 
to the company’s largest marketing di- 
vision, Ontario, in the same capacity. 
He succeeds the late J. E. Akitt. Denis 
F. Kindellan, former sales manager of 
the Quebec division, is Robinson’s suc- 
cessor at Manitoba. 

Robinson has been with Imperial 


since 1923 and has served as district | Pratt’s Free Catalog 


manager at Toronto, merchandise co- 


ordinator, sales manager and assistant aa of Display Material ee 


manager of the Ontario division and | 
assistant manager of the Alberta divi- | c 
sion. Kindellan, who joined the com- : Just Off the Press 


pany in 1927, became sales manager in 

1952 after serving as cost and operat- | > PENNANTS Here is your new buying guide to 
ing manager and merchandise co-ordi- | ® BANNERS ; 
nator in Quebec. the widest selection of service 


= > POSTERS 


Thomas A. Al | $ WINDOW DISPLAYS é 
dridge, vice pres- terial available anywhere. Filled 
ident and general § PROMOTION KITS 
manager of sales ® LETTER-BANNERS 


n = gen ® STREAMERS and TBA sales the year ‘round. 
il Co., has as- 


sumed the duties Write for your free copy today! 
of vice president eornges 


in charge of mar- ’ { 
keting and has / Tl 
been elected to 
che board of di- 201 Printcraft Bldg. Indianapolis 4, Indiana 
T. A. Aldridge 
rectors, accord- 

ing to Donald J. Smith, president. Al- 
dridge succeeds Herschel C. Smith, 
who retired in December. 

Aldridge, a vice president since 
Nov. 1, 1953, joined American in 
1933. He has served as branch man- 
ager in Durham and Columbia, S. C., 
division manager in Charlotte, N. C., 
regional sales manager and director of 


industrial relations for the company. | (RR ; : why 
Hugh E. Jackson of Baltimore, as- | {GCS Filling Time! Fits All Boxes! Stops ! 
sistant general manager of sales, steps " , 
up into Aldridge’s former post. Jack- 


son joined the company in 1928, and | te We KY 7 


has served as division manager and 





station promotion and display ma- 


with ideas to increase gallonage 









































sional sales manager le Y 
4 agora -< SAFEFILL® 1 TAPERED NOZZLE PLUG 


The annual meeting of the Florida (Reg. U.S. Pat. Off. Ne. 2546233) 


role arkete . wi > 
Petroleum Marketers Assn. will be SAFE-FILL@® nozzle plugs Because SAFE-FILL plugs are 


held March 24-25 at the George Wash- | permit faster rr under permanent, you need no other 


s oi anil s p a pressure, instead ¥ revit fitting or wrenches 
ington Hotel, Jacksonville, announces | pressure, insvead or eT Gra dil pm FB on ge 


Jill M. Woodruff, executive secretary plugs (B2) pop of at p thetic hy-car rubber designed 
—— roximately pounds P.S to ponte | up under long, hard 


of the group. The meeting originally SAFE-FILL plugs without usage in contact with oils, 
te nih . 2c safety valve pop out gasoline and similar liquids 
was scheduled for Feb. 4. at 10 pounds pressure 
=e : GUARANTEED for 1 year 
: - k 
Appointment of three men to key | aie ae cease, Gales mee 


administrative posts with the Great q -» ma oe wwe 
Northern Oil Co., St. Paul, Minn., has | 4 o ars 5 PRKES 62 
’ | if 1-11/32” Hole in Plug for PLUG 
been announced by W. J. Carthaus, : 1-3/8” O.D. Nozzle Tube, WITH VALVE 
president. John W. McPartland, Tulsa, | Plug Only (Bl) $1.95 Each 
: . * Hy eg Safety Valve (B2) 
formerly with Deep Rock Oil Corp., 355 E 
has been named chief accountant and 
assistant treasurer; Robert G. Little, 
formerly with the Minneapolis divisio K j 
y ec M po 8 ion i n g Ss | e y . 


(Continued on page 202) 





esc gad depth: co. 


270 HOWARD AVE NEW HAVEN, CONNECTIC 
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Conoco Super 
Gasoline with 


The Greatest Gasoline Development in 31 Years 


A great profit 


Sell these @ Boosts car power as much as 15%! 


amazing @ Extra gasoline mileage (up to 3 more miles per gallon)! 


advantages @ Increases spark-plug life up to 150%! 


of TCP* @ Just like an engine tune-up! 


nt 
a ae y Shell Oil Com 


Ve=For a more PROFITABLE FUTURE 
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opportunity for you 


This new “Super Salesman” is breaking 
all records for Conoco jobbers! 


profits, but it’s also a strong traffic builder 
for everything else you sell. 


Sales and profits are soaring for Conoco 
dealers and jobbers. The response by mo- 
torists in all parts of Conocoland has been 
even more than enthusiastic. It’s been 
simply phenomenal. Everyday, Conoco 
dealers are welcoming new customers, lots 
of them. Conoco Super Gasoline with 
TCP is not only increasing sales and 


Join the profit parade. See your Conoco man 
—¢call or write him today. Continental Oil 
Company Albuquerque, Butte, Chicago, 
Denver, Fort Worth, Houston, Kansas City, 
Lincoln, Minneapolis, Oklahoma City, Salt 
Lake City, Spokane, or Ponca City, Okla 
homa. 


contact CONOCO 
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(Continued from page 199) 
of Phillips Petroleum Co., has been 
appointed traffic manager, and Rich- 
ard L. Morris, recently purchasing 
agent with the Great Southern Chem- 
ical Corp., Corpus Christi, Tex., is 
purchasing agent and assistant sec- 
retary. 


weretineeess 
Edward H. Salrin will retire April 
30 as vice president and director of 
Tide Water Associated Oil Co. 
Sotbtercmested 


Mrs, Frances T. Knapp, owner of 
Shaw Oil Co., Ewing, Neb., reports 
installation of a new hoist to accom- 





With 








modate large trucks at her service 
station. Long-range plans include an 
enclosure for the hoist and a lube 
room and other modernization. Her 
son, Jerry J. Tomjack, manages the 


station. 
as 


Wiliam R. Lund, marketing research 
manager, Warren Petroleum Corp., 
Tulsa, has been renamed chairman of 
the copy committee of the National 
Council for LP-Gas Promotion, ac- 
cording to James E. Pew of Sun Oil 
Co., president of the organization. 
Pew announced also that E. Carl Sor- 


this versatile pump to most any use 


by, vice president, George D. Roper 


Highest quality materials... fine 
workmanship... rugged construc- 
tion... plus all these important fea- 
tures that assure years and years of 
low cost, trouble-free service. 


> Shaft, valves, valve plates and 
springs of stainless steel. 


) Durable housing of die-cast aluminum 
alloy—Permolited inside and out. 


) Self-adjusting suction stub. 


’ Flexible diaphragm of tough molded 
synthetic material. 


) No parts to leak, stick, freeze or jam. 
} Double-action—delivers 20 gallons 


per minute (100 strokes)— steady flow. 


a few changes in parts, you can convert 
from pipe 


lines to drums, or underground tank, with hose 
or spout outlets, Altogether, 22 different mod- 
els! Call your Tokheim representative or write 
directly to factory for literature. 


General Products Division 


TOKHEIM CORPORATION 


Designers and Builders of Superior Equipment 


1650 Wabash Ave. 


Since 1901 Fort Wayne 1, ind. 


Factory Branch; 1309 Howard $1., San Francisco 3, California 
Canadian Distributor: H. Reeder, 205 Yonge St., Toronto, Ont, 
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Corp., Rockford, Ill., becomes chair- 
man of the public relations committee. 
[Eas 

Gulf Oil Corp. 
has established a 
zone office in Chi- 
cago and has se- 
lected Robert N. 
Mullin, manager 
of retail and job- 
ber sales for the 
company’s _five- 
state Toledo di- 
vision, as the new 
zone manger. In ‘RN. Mullin 
announcing the 
formation of the Chicago office, H. G. 
Meador, vice president and general 
manager of sales, said Gulf aims to 
expand operations in Wisconsin and 
lowa and also strengthen sales in 
Illinois. 

Others assigned to the Chicago office 
are Lester S. Auerbach, former dis- 
trict manager for the Cleveland area, 
who is assistant zone manager for re- 
tail and jobber sales, and William O. 
Johnson, former district manager in 
Chicago for the Toledo division, who 
is assistant zone manager for direct 
sales, 

Ft) 

Marvin L. Brown and Lloyd E. 
Miller have been appointed assistant 
division managers for Sun Oil Co.’s 
Canadian production division, accord- 
ing to George E. Dunlap, division 
manager in Calgary, Alta. Brown will 
continue to serve as superintendent of 
the operating department and Miller 
will continue as the division’s chief 
geologist. 

>a 

M. J. Casey, assistant supervisor of 
labor relations at the Chicago office 
of Standard Oil Co. (Ind.), has been 
designated supervisor-administrative in 
the new supply and transportation de- 
partment of the company. Casey joined 
Standard Oil in 1932 as an accounting 
clerk in the Indianapolis sales division. 

es 

Standard Oil Development Co., has 
reorganized its engineer department 
into three separate divisions with a 
director of each. Maurice W. Mayer 
heads the economics division; Chan- 
ning C. Nelson is director of the de- 
sign division, and Allen J, Ely is in 
charge of the mechanical division. At 
the same time, a manager's office was 
established to coordinate the work of 
the divisions. P. J. Byrne, Jr., is the 
manager and Luther B. Martin, C. T. 
Harding, and John W. Packie are as- 
sistant managers. 

—aes 

Fred W. Keaney of Skaggs & Walsh, 

Inc., Long Island City, has been re- 
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elected president of the New York 
Oil Heating Assn. for 1955. Other re- 
elected officers: Thomas J. Costello, 
Knickerbocker Ice Co., Long Island 
City, vice president; Joseph A. Ross, 
Jr., Modern Utilities Engineering Co., 
New York City, treasurer; and Charles 
Kinsella, Kinsella Fuel Oil Co., Brook- 
lyn, secretary; William Mannien, Jr., 
Bay Oil Co., Brooklyn, was elected 
sergeant-at-arms. 

Elected to the board of directors for 
three-year terms are Victor A. Bren- 
ner, Constant Oil Heat Corp., Brook- 
lyn; A. E. Burns, Burns Heating Sup- 
ply Co., Long Island City; Peter 
Cirillo, Cirillo Bros., Brooklyn; An- 
thony Panzera, Ideal Fuel Oil Corp., 
Ozone Park, Costello, and Mannion. 
Philip H. Schepp was renamed execu- 
tive secretary. 

—S=s 

A. L. Towns- 
end, a_ specialist 
in service super- 
vision and pub- 
lic relations has 
been appointed 
West Coast rep- 
resentative for 
Southwest Grease 
& Oil Co., Inc., 
of Wichita, ac- 
cording to H. A. 
Mayor, Jr., exec- 
utive vice president. A former West 
Coast resident, Townsend returns to 
that area after working in Kansas and 
Texas. 


A. L. Townsend 


> 

Oscar Dull, Jr., had been elected 
secretary and a director of Butera 
Oil Corp., which is prospecting for oil 
in Allegany County, New York. Dull 
succeeds William Leader, who con- 
tinues as treasurer of the company. 

Sass 

R. G. Atkinson has been appointed 
general manager of marketing for the 
Clark Oil & Refining Corp. of Mil- 
waukee, a large Independent in the 
Midwest, according to Emory T. 
Clark, president. Harold G. Johnson 
has been named as Atkinson’s assist- 
ant. Both men will manage Clark’s 
three retail gasoline divisions. 

Atkinson was former retail sales 
manager of the Clark Super 100 divi- 
sion and Johnson was supervisor of 
Tankar operations in Minneapolis 
when Clark bought the property last 


June. 
7 


Clyde F. Dowd, manager of Tide 
Water Associated Oil Co.’s eastern 
division traffic department since 1941, 
retired from the company on Dec. 31 
after 33 years of service. He joined 
Tide Water as traffic manager at Tulsa 
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in 1921 and was named supervisor of 
traffic operations for the eastern divi- 
sion in 1934, 

— 

Chester S. Allen, 64, who founded 
West Penn Oil Co., Warren, Pa., 32 
years ago, has retired from the busi- 
ness and his former partners have 
incorporated and are now operating as 
West Penn Oil Co. Inc. New officers 
of the jobber, blending and compound- 


about oil people —fy 


ing firm are H. M. Miller, president; 
Ernest C, Miller, vice president; L. N. 
Donaldson, secretary; and Henry C. 
Marymount, treasurer. 

Allen, in the oil business for more 
than 40 years, was general manager 
of the former Warren Oil Co. and also 
worked for his father, E. E. Allen, gen- 
eral manager of the old Cornplaster 
Refining Co., before going into busi- 
ness on his own. 








RELIABILITY 


FUEL OIL HOSE— 


“Long-Life” Brand, built to assure important 
savings in handling and replacement costs. 
Light weight and extremely flexible — easy to 
reel and carry. Strong, durable molded-and- 
braided construction, for longer service life. 
Sizes 1” to 12”. 


TANK TRUCK HOSE— 


“Newtype” .. . the kinkproof hose that re- 
tains its full diameter even on sharp bends, 
providing fast-flow deliveries. Patented circu- 
lar-weave, wire-reinforced carcass; abrasion- 
and weather-resistant oilproof cover. Sizes 2” 
to 4”. 


| OIL SUCTION-DISCHARGE HOSE — 


Goodall brands for this service include “Long 
Life,” “Oil King,” “Spartan” and “Stonewall,” 
covering the complete range of tanker, barge 
and dock handling of oil and gasoline, includ- 
ing sea loading and unloading. 


a =k 


| Outstanding quality and reliability recommend 


other products in the Goodall line, also—tank 
car, curb pump, fire, air and water hose; clothing, 
foot-wear, gloves. 


Contact Our Nearest Branch for Details and Prices 


<3 1B) 7 
ISA «, 
© iB 
ey 


Ew. 1870 


Branches Philadelphia - 
los Angeles + 
Houston + 


New York 


Sen Francisco + 
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Goodall Rubber Company of Canada, td, Toronto + 


GOODALL RUBBER COMPANY 


GENERAL OFFICES, MILLS and EXPORT DIVISION, TRENTON, WN. J. 
+ Boston + 


Seottle + 


Pittsburgh + indianapolis « Chicago + Detrot + W&. Poul 


Portiond + Salt Loke City + Denver 
Distribytors in Other Principal Cities 


Spokane + 
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EVER-TITE vice couplings 


Superior quality forged bo of 


—precision machined 


Uniform wall thickness 


—no weak “i 


Extra heavy reinforcing rim , 


Larger diameter cam ears 
for longer service life. 


Extra 


Hi-Strength Steel 
forged 
handles 
greater 
economy 


pins 
— greater 
safety and 
longer 
service 


Uniform heavy wall thickness 
—no weak spots 


Recess retains gasket 
in coupler and assures 
proper placement 


Superior quality forged body 
— precision machined 
—accurate tolerances 


EVER -TITE COUPLING CO. INC., 254 WEST 54th STREET, New YORK 19 


very Champion Air Complieor hep a heart 
of steel’... precision-designed with proven 
automotive-type features for dependability and 
economy... action-built of the finest mate- 
rials for stamina! For 34 years, Champion has 
been famous for its ability to stand up /onger 
under grueling service demands! Put a 
CHAMPION to work for you—let its ‘‘heart 
of steel'’ pump added profits into 
your operations years /onger! 


Catalog Today! Choose trom 
' 64 Business-Buliding / 
» models—new simplitied 
_ Charts and diagrams make 
~ jabematcnina faster and 


Write for Champion's eo ; 


HAMPION 


AIR COMPRESSORS 


Champion Pneumatic Machinery Co., 846 N. Pleasant Street, Princeton, Ill. 
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DEATHS 


Amos Ball, 77, vice president in 
charge of sales for Standard Oil Co. 
(Ind.) when he retired in 1945, died 
in Cocoa, Fla., on Christmas Day. 
With the company for 48 years, Ball 
remained active past the usual retire- 
ment age because the company needed 
his experience during World War II. 

He joined Standard at its Marshall- 
town, lowa, plant in 1897 as a clerk 
and general utility man. By studying 
stenography at nights, he won a pro- 
motion to the Des Moines office. Ball 
was named Des Moines manager in 
1921. One year later, he wes trans- 
ferred to the home office in Chicago as 
assistant general manager of sales. In 
1926, he became general manager and 
a director and was elected a vice presi- 
dent in 1939, 


Fred Norton, assistant retail sales 
manager for The Ohio Oil Co., Find- 
lay, Ohio, and one of the pioneers in 
the development of detergent motor 
oils,, died in Cleveland Dec. 19. 

Norton, a native of Ft. Scott, Kan., 
had been employed by Shell Oil Co. 
and. the MacMillan Petroleum Corp. 
before joining Ohio Oil in 1936. It 
was as chief engineer in Ohio Oil’s 
lubricating sales department that Nor- 
ton aided in developing of one of the 
first detergent motor oils. 


Dr. William M. Burton, president 
of the Standard Oil Co. (Ind.) from 
1918 to 1928 and developer of the 
first commercially successful oil crack- 
ing process, died in Miami, Fla., Dec. 
29. He was 89. 

His cracking process is said to have 
doubled the production of gasoline 
from a given quantity of crude. 

A native of Cleveland, joined Stand- 
ard Oil Co. at its first refinery, then 
located in Cleveland. Later, he was 
transferred to the Standard refinery 
at Whiting, Ind., where he became 
a chemist, assistant superintendent, 
superintendent, vice president and 
president. 

=a 


Harry L. Shoemaker, former sec- 
retary of Standard Oil Co.’s (N. J.) 
co-ordinating committee, died of a 
heart attack in his home in East 
Orange, N. J., Dec. 19. A civil engi- 
neer, he joined Standard in 1915, be- 
came assistant manager of the co-ordi- 
nating department in 1927, and was 
named secretary of the co-ordinating 
committee in 1945. He retired in De- 
cember, 1953. 

The co-ordinating committee super- 
vises world operations in producing, 
refining, transportation and marketing 
of petroleum and petroleum products. 
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MAN TO TRAIN FOR 


_. re work |! TANK TRAILER SALE 


Outlets needs man, age 26-33, sinele 


or willing to move to train for work ALL UNITS GUARANTEED 


in supervision. Education two years 
gy SINGLE AXLE UNITS 09 ANOS ALE UNITE 
, ; : : a c 
past experience in oil business or 2000 gal, 2 to 6 compt. DBH, air, gem. new in bucket, box in rear, clean, 
other retail—top references. Salary paint, 10 x 20 tires, bucket box. Saiso to $2950.00 
$3900.00 per year—minimum training $750 te $1150.00 5000 gal, 3 compt. Freu, Std st Reyco, 
period one year. 3300 gal, 3 compt. DBH, air, clean, new Meters, j lines, air ae : $3250.00 
paint, 10 x 20 tires, side boxes, Quoker City $ 1, * Py 
P5195 National Petroleum News Meter, 3” $1350.00 5500 gal, 3 compt. Free, 195 open, S 
520 N. Michigan Ave. Chicago 11, III. 3700 gal. 6 compt. DBH, air, clean, new Snen, See box, em. volves, new aint, pen 0.00 
ror ER dediee 5 Soe Y 5800 gai 1951 Gramm, 3 compt. DBH, 215” 
Meter, a > ag legs, Striper model, new z  peret, 
4000 gal, 3 compt. DBH, air, clean, new clea 


MA | oe oe es ee ee 


10 0 tires, legs, TC. steam coils, internal 4750 to 5200 gal, insulated Asphalt tanks, 
=—==Selling Opportunities Offered———— ec ee $1350. to $1550.00 gee, nentation,, Reyco tendon, | x 2, in, 
nternal va 

Sales Engineer with following in Chemical field 4000 gal, 4 compt. air, clean, 10 x 20 tires, 4100 gal, insulated Asphalt tank, clean, 10 x 

(Eastern Seaboard) interested in developing as a legs, TC. side box, meters, (Two) clean 22 tires, 5” internal volve, | com 

sideline, on commission basi 1 new line of ca $1750.00 $3750 to * $4750.00 

acitance fluid gages for liquids and semi-liquids 2000 gal, 2 compt, truck tank, 16’ long, Fuel 2500 galion, Insulated SULPHUR 

ie 110, National Petroleum News oil primed, painted mounted on your truck Steam valve, new tires, 1953 tank, ete., 
$750.00 new $4250 to $4750.00 











Wanted, manufacturers representatives to con- 
tact major and independent oil companies and oil 


equipment jobbers. To sell valves and fittings for Pictures & Data on Request 


ice atin" Stn Nel "Pet BRUCE E. HACKETT CO. 


————= Selling Opportunity Wanted— 


sfpactoaturers’ a rmnantntivgs calling on major 62 W. 58 — Hi | 385 
p= | cleat) sonionnent y LA $060, accion Pe Kansas City, Mo. 


troleum News. 


NIEMAN aber] | 399) KW MODERN POWER PLANT—COMPLETE 


—————F ov Seah ————————— 
Brownie Tank truck trailer. 1949 mod., 4000 New 1949 Little Used 
cond ar Pa bec pe & painted. Asking price 3000 KW Turbo generator, Allis Chalmers 3600 RPM 


Gal, cap., 4 comp. (2-1200 2-1800) First class 
2000 National Petroleum News 


—— ~ 3/60/2300/4600 Volts 400+ 600° FIT cond. 28” Vac. 


For Sale: Twe 4,000 gallon tank trailers, 6 
compartments each. Good condition. Price $1400.00 








each. C. H. Miller, The Texas Company, Zanes | 50000 Ibs/hr Boiler, Union Iron Works, 450 psi incl. 


ville, Ohio 


stokers with traveling grates 


SPECIAL SERVICES WITH ALL AUXILIARIES 


Mailing lists of refined oil, fuel oil, and LPG 
dealers. Write: Oil Industry Mailing List Co., ALSO: 
405 Tuloma Bldg., Tulsa, Okla 





1—1500 KW Turbo generator 3/60/2300 Volts 190# condensing, new 1927 

2—1000 KW Turbo Generators 3/60/2300 Volts 1904 condensing, new 1918 
PRANGINOSS 2—Boilers, 35000 Ibs/hr 200 psi new 1935/37, incl. stokers 

| a gg tg a gr COMPLETE WITH ALL AUXILIARIES 

ye i oo pw 2 

blend gasolines are Premiear arades, our Vela HUGO NEU CORPORATION 

eee ons and sold as superior to any in the market 


ae, Profits unlimited 31 Nassau St., New York 5, N. Y., Tel: REctor 2-1334 


‘o-GAS CO., 120 E. 30, N. Y. C. : NEWS, REFINISHES 
STEEL sTORAGE TANKS | PAR-T pry nb on equipment cast 


Railroad Tank Car Tanks 
“Colted ond NomColled” moceamze | omen NEW PUMPS FOR OLD 


| — Painted — T = PEOESTAL 
nn a a = heoper L po 4 a One or more of the pump treatments listed 


Other Tenks Fee will renew your old, beaten-up pumps for 
$1000 and 10,000 worn Pong another complete term of profitable service. 
' computin & ’ aertace Mail coupon or postal card for details. 
































Your Inquiries Solicited meee. 


MARSHALL RAILWAY rane oy 
EQUIPMENT CORPORATION 


50 Church Street INSTALL i{N ave nose 
io 9 Rar wy -8090 clue oat j aitenves 


WANTED: weornes } sraaworwen 
2000 Used Computer Gas Pumps omeuttn AMO BASE 


state age and lowest price. one ’ = reer ADDRESS 


ALFRED C. DRIER 
1353 Pennsylvania Ave., St. Louwls 14, Mo. 















































a es eae 
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| =F meetings 


“From 1 Station in ‘29 to sista 
2,250,000 Gallons—thanks | es6éag« 


Alntermountain Oi) Jobbers Assn., annua! 


4 ° eeting, Thunderbird Hotel, Las Vegas, Feb 
to Richfield es susie, 


Missouri Petroleum Asen., Muehlebach Hotel, 
Kansas City, Feb. 7-9. 


= nn 
Coope ra tion , | American Society for Testing Materials, com- 


mittee D-2 on petroleum products and lubri- 
eants, Rice Hotel, Houston, Feb. 13-18. 


lowa Independent Oil Jobbers Assn., annua! 
convention, Fort Des Moines Hotel, Des 
Moines, Feb, 15-16. 


Texas Oil Jobbers Assn., management institute, 
pegend keeping course, Driskill Hotel, Austin 
Feb. 15-17. 


American Petroleum Institute, division of mar- 
keting, lubrication committee, Sheraton- 
Cadillac Hotel, Detroit, Feb. 16-17, 








California Petroleum Distributors Assn., an- 
nual meeting, Sacramento, Feb. 19-20. 


“Word of Mouth” APacific Coast Oil Industry TBA Conference, 
Rif Hotel Statler, Los Angeles, Feb. 21. 

Advertising — 

from 


Waterville, N.Y. MARCH 


Wisconsin Petroleum Assn., Hotel Schroeder, 
Milwaukee, March 2-3. 








Illinois Petroleum Marketers Assn., annual 
meeting, Hotel Pere Marquette, Peoria, 
March 8-9. 

Ohie Petroleum Marketers Assn., spring con- 
vention and trade exposition, Deshler-Hilton 
Hotel, Columbus, March 15-17. 


AConnecticut Petroleum Assn., annual meet- 
ing, Hotel Statler, Hartford, March 16. 


Texas Oil Jobbers Assn., annual convention 
and trade exposition, Gunter Hotel, San 
Antonio, March 17-19. 


When a man tells you something fac ac ‘ AFlorida Petroleum Marketers Assn., Inc. 
y : ng face to face, you can George Washington Hotel, Jacksonville, 


bank on what he says. So listen to the “word of mouth” oe 
Richfield advertising — unsolicited, mind you — from 


Richfield Distributor A. G. Hazelden of Waterville, N.Y 

, APRIL 

Cherry Valley Oil Corporation began business in 1929 |  AGeorgia Independent Oilmen's Assn., annual 
with one Service Station. Since that time, our gallonage ia 
has grown to two and one quarter million gallons. Natural Gasoline Assn. of America, annual 
BN ‘ convention, Baker and Adolphus Hotels, 

We feel that much of our success is due to the coopera- yen deaqeghinee: 
tion of Richfield Oil Corporation of New York in all aS ees ee ot, Ted. ew On. 
parts of our business. We especially appreciate the ex- inpeaagiensian 
cellent products that are furnished us, and we have had af a og og el rr 
unusual cooperation when we asked for information or net eas Rattete ob smut, somal wen: 
assistance both from our District Manager and from the eee 


New York Office”’. 
Fuel Oil Distributors Assn. of New Jersey, an- 


nual convention, Berkeley-Carteret Hotel, 


Cooperation—in all parts of your business—how many AE TU, REO BOE. 
distributors get that from their suppliers? Richfield Dis- 
tributors do—and they’re spreading the good news by 
word of mouth. Find out why. Write, wire or phone 

ad to it ' Liquefied Petroleum Gas Asen., annual con- 
f now! | vention, Conrad Hilton Hotel, Chicago, May 


MAY 





i” American Petroleum Institute, division of 


NY 


transportation, products pipe line confer- 

3 ence, Edgewater Beach Hotel, Chicago, May 
16-18 

} | American Petroleum Institute, division of mar- 

keting, lubrication committee, The Green- 


OIL CORPORATION OoFr ME YORK | ier White Sulphur Springs, W. Va., May 


579 FIFTH AV 
ENUE, NEW YORK 17, N. Y. American Petroleum Institute, mid-year meet- 
| ing of the division of marketing, The Chase 


Serving the Eastern Seaboard from Maine through Florida | «"4 Park Plaza Hotels, St. Louis, May 23-25. 


. 
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venience to the readers. Every care is 
taken to make it accurate, but NATION- 
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sponsibility for errors or omissions. 
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Sun Oil Co. 4th Cover 


Ten Hoeve Brothers 

Texas Co, 

Thermoid Co, 

Timken Detroit Axle Div., Rock- 
well Spring & Axle Co. 108-109 

Titeflex, Inc. 169 

Fokheim Corp. 

122, 123, 202, 208, 3rd Cover 
Trailmobile, Inc. 100-101 
Truitt, H. H. 173 
Tuller Corp. 173 


Union Oil Co. of California 139 
United Refining Co. 184 
U. S. Rubber Co. 136, 167 
U. S. Steel Corp. 99, 129 


Valentine Mfg. Co 59 
Van Praag Co., Inc. 173 
Veeder-Root, Inc. 106 
Viking Pump Co. 85 


Wayne Pump Co. 6-7 
Wheaton Brass Works 155 
White Motor Co. 121 
Wilson’s Sons, Inc., Wm. M. 66, 173 
Wood Co., John 22-23, Facing Pg. 202 


Classified Advertising 
H. E. Hilty, Mgr. 


EMPLOYMENT 
Positions Vacant 205 
Selling Opportunities Offered 205 
Positions Wanted 205 
Selling Opportunities Wanted 205 
SPECIAL SERVICES 205 
BUSINESS OPPORTUNITIES 205 
EQUIPMENT 
Used or Surplus New 
For Sale 
WANTED 





Here it is—the pump that all America will 
soon be talking about—the newly design- 
ed, soundly engineered Tokheim Series 300 
with the thrilling new look and the super- 
performance. Here is a new high in dial 
visibility, silence, ease of service and oper- 
ation—an entirely new conception of how 
a service station pump should perform. 
Available either with Retrév-A-Hose type 
of hose control as shown, or with 15 feet 
of semi-concealed hose (Model 305). Also 
included are a Twin pump and models with 
advertising panels.* Typical Tokheim qual- 
ity is evident throughout. Here’s the pump 
sensation of '55. Be sure to see the new 
Tokheims before you buy any pump. Call 
your Tokheim representative or write the 
factory for colorful new bulletin! 








*Tokheim remote control dispensing pedestals are 
also available with identical styling. 


NEW VISTA-OIAL 


140 SQUARE INCHES 
OF DIAL AREA 


138-DEGREE 
VISIBILITY 





Convex VISTA-DIAL follows the contour of the doors, 
displays large numerals, provides a clear view from 


MODEL 300 any angle. Attractively lighted at night without glare. 


THERE /S NO SUBSTITUTE FOR TOKHE(M QUALITY | 





.»e the QUIETEST action 
New suction fitting isolates 


; ‘ 
you ve ever seen — vibrations from ee 
instes noise rebound, 


-«-and scores of other 
exciting features — 


et Ahead — Stay Ahead... with Tokheims! 


- 


New hinged doors give New, full flow telegauge 
' quick access to all interior with “O” ring seal can on side of pump is easy to 
parts. They con be re- be quickly and easily re- see, day or night, easy to 


moved in @ jiffy. moved for cleaning. remove for cleaning. 


GASOLINE PUMPS 
TOKHEIM CORPORATION 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE 1 SINCE 1901 INDIANA 
Subsidiaries: Tokheim N. V., Leiden, Holland—GenPro, Inc., Shelbyville, Indiana 
Factory Branch: 1309 Howard Street, San Francisco 3, California 
Canadian Distributor: H. Reeder, 205 Yonge St., Toronto, Ontario 





SYRACUSE 
PROVIDENCE 


ROCHESTER 
sew YORK 


BUFFALO 
CLEVELAND ] 
PHILADELPHIA 
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x 


@ DAYTON 
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Strategically Located Sources of 


SUN BLENDING STOCKS 


offer you the advantages of volume pick-ups 
and flexibility in operation and inventory 














m@ MARINE TERMINALS @ WAREHOUSES 


Carry a full line of base stocks to meet nearly every blending requirement. 
Are equipped with blending facilities to provide finished oils when needed. 


om WHOLESALE OFFICES Have personnel trained to help you with your 


blending problems. Have complete delivery and price information. Call any Sun office or 

the Wholesale Manager in any of the offices listed below. 
Boston —HUbbard 2-7765 Da.LLas—PRospect 1611 MONTREAL PHILADELPHIA 
Cuicaco—HaArrison 7-2562 Derroir—WOodward 1-7240 Wlillbank 2131 KIngsley 6-1600 


CrncInnatT1—GArfield 3930 JACKSONVILLE — New York Ciry PiITTsBURGH—GRant 1-1645 
CLEVELAND—VUlcan 3-6100 Jacksonville 3-0941 LExington 2-9200 Toronto—GLadstone 3581 


SUN OIL COMPANY * PHILADELPHIA 3, PA. 


In Canada: Sun Oil Company Ltd., Toronto and Montreal 





